
Can you describe the current museum 
logo?

If so, raise your hand. 
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“A logo doesn’t sell (directly), it 
identifies.” -Paul Rand

“Design is the silent ambassador of your 
brand.” -Paul Rand
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“A logo is the period at the end of a 
sentence, not the sentence itself.” 

-Sagi Haviv
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“What works good is better than what 
looks good, because what works good 

lasts.” -Ray Eames
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1. It is appropriate in feeling?

2. It is simple yet distinctive?

3. Is it unusual enough to remember? 
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We will look at the following slide for one 
second. 
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What did you see and can you draw it?
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