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EL Dorado County Visitors Authority

Mission Statement:

The Visitors Authority Council will build the El Dorado County
tourismrindustry as a leading economic engine that increases
tax revenues and job creation'in aresponsible manner.

The Vision

To develop and implement county-wide tourism programs that
position El Dorado County as a year-round travel destination
taking into consideration the interests and needs of current
and potential visitors, local tourism related businesses, Agri-
tourism, history, recreation, county-wide tourism promotion
agencies and local governments in order to work in harmony

with the environment and the values of the community.
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Who Are We?

El Dorado County Visitor’s Authority Council is comprised of volunteers representing

several tourism related organizations throughout EI Dorado County and leverages those
funds through partnerships, collaborations and in kind donations.

e Bed and Breakfast

e EL Dorado Winery Assoc.
e EDH Chamber/
CA Welcome Center
e Christmas Tree Growers
e EDC Farm Trails
e Fair Play Winery Assn.
eCEDAPP
e EDC Fairgrounds
e Gold Bug Park & Mine
e SS Tribe/Red Hawk Casino

e Rafting

Member'Répresentatives

Arts & Culture El Dorado
South Shore Chamber
Coloma/Lotus Chamber
Placerville Downtown Assec:
Historical Museums & Sites
Apple-Hill Growers Association
Lake Tahoe Visitors Authority
The Divide Chamber

Lodging

EDC Chamber

Gold Discovery Park Assoc.
Marshall Gold Discovery SHP
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The El Dorado County Visitors Authority Council is comprised of representatives of every one of these groups and organizations.   We take the job of county wide promotion very seriously.  
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Marketlng Objectlves
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Increase overall awareness for El Dorado County including its assets,
special events and local culture in an effort to attract visitors and
increase travel spending
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Increase the number of targeted unique visitors to the Visit El Dorado
County website in an effort to influence consumers to visit the area

.

Continue to serve as a catalyst in the tourism industry in El Dorado
County bringing together all elements of the industry in an effort to
effectively compete in the marketplace.
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Marketing Highlights
For the year
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  Lots of interesting changes to online landscape.  Our unique visits has grown by 41 percent despite the fact that we have not completed the redesign.  Much of that increase can be attributed to the management and success of other parts of the program.  Social Media, strategic partnerships and timely digital communications.
  What was surprising to me was the change international website visitor.  I knew the shorter visa wait time and increased made Brazil a strong growth market for California but I didn’t realize they would be getting out of the gateway cities so quickly.    
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‘pring isa perfect time to explore El Dorado County's

unique and diverse wineries. It's one of California’s
oldest wine-producing areas, and today it offers
outstanding value; taste; and variety with frequent
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VIDEDS PLAYLISTS

Top Instagram Hikes inEL Dorado, 3
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El Dorado County

Uploads » PLAY ALL

Element 79 Winery Tour
78 views + 1 month ago

It Started In The River
12views + 1 month ago

EHANNELS

Welcome to El Dorado County
10 views « 1 month ago

CUSTOMIZE CHANNEL YOUTUBE STUDIO

DISCUSSION

Top Instagram Hikes In Bl Dorado County

135 views - 2 years ago

‘Sometimes hiking isn't abour the hike ftsaif. if you're in it for the
Instagram likes, check out these El Dorado County hikes for
vistas, wildflowers, waterfalls, and more. Leam mors:
https:/fvisit-eldorado.com/top-instag...

4 of the coolest bars In El

How can hiking become a
Dorade County

spiritual experience?

24 hours in € Dorado County

T heins - 1 month ago
fiviews - 1 month ago 8views « 1 montago

3,061
Utube
Channel
Views

Utube views
75
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Happening Now @visiteldorado

Tag #eldoradocounty on Instagram and we’ll share our favorites!

Instagram
Followers
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email capture
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Don't Miss a
Thing

Sign up for the El Dorado County e-
newsletter and get the content you want. .
Keep up to date on events, festivals, things E W\ a ‘ l + 3 ZD Wo
to do, and more!

Keep me updated on:
News & Events

B Industry News & Updates

Subscribe
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Produced & Distributed
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El Dorado County
Farm Trails &
Visitors Guide
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EL DORADO COUNTY

TOURISM
SUMMIT
2020
Industry /nsights

JANUARY 17TH | HOLIDAY INN EXPRESS
EL DORADO HILLS, CA

Hlostea by the Placervite Downtonn Association.
Tourism T
SAVE THE DATE

March 10, ;020 ]CV] d ‘AS—“Y‘\'{ | % | September 10, 2019

HOSTED BY

5:30 - 7pm

Covmect e

THE EL DORADD COUNTY FARM TRAILS ASSOCIATION
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8 Amazing Restaurants
8 Exclusive Offers
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El Dorado




<~ g | E| Dorado County -
SR il VisitCalifornia.com

« /7 pieces of website content
highlighting EI Dorado
County/Gold Country

« /2,378 total El Dorado County
partner handoffs
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PR, Social Media, Matching Grant
Tnternational Representation
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21,426 Passengers

B04 Room Nights

Fuwnded by a grant from the €l Dorado County

El Dorado County . N o B
cmr Quality Management District Air Quality Management District
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El Dorado County travel impacts

2018p Change 201 QP
Total direct spending $1.0B 1143 = +F.4%0
Tourism-supported jobs 12.4K 12,499 = +5.2%0
State tax receipts $46.4M / A.AM = +5 .47
Local tax receipts $43.8M A4GM = +13.7

Source: Dean Runyan Associates

$1,340 taxabvle revenue per household
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El Dorado County Visitors Authority ROI

463%0
On the Editorial Value Alone

Does not include : Leveraged Coop Advertising $
Trackable Individual Spending
Online Values — impressions, blogs, etc.

Daily Economic Impact: $112
Overnight Economic Impact: $140
International Overnight: $168

**Standard Destination Marketing Performance Reporting Model and the Rural
Advertising and marketing conversion study implemented by Visit California to
determine ROI where appropriate
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wWhat about COVID

Visit €l Dorado created 2. dedicated landing
pages with up to date i

e e

RIS e

Industry Topics
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wWhat about COVID

: N\ .
Started our strateqgy with community/industry
support -Virtual events, COVID Reseurces,
webinars

Have moved into Arm chair trip planning &
Tuspiration - where will you go first, what
partuers are doing +o make their customers feel
safe upown return, who is opew

Looking forward +o welcome back
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