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EL Dorado County Visitors Authority

Mission Statement:
The Visitors Authority Council will build the El Dorado County 
tourism industry as a leading economic engine that increases 

tax revenues and job creation in a responsible manner.  
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To develop and implement county-wide tourism programs that 
position El Dorado County as a year-round travel destination 
taking into consideration the interests and needs of current 
and potential visitors, local tourism related businesses, Agri-
tourism, history, recreation, county-wide tourism promotion 
agencies and local governments in order to work in harmony 
with the environment and the values of the community.

The Vision
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Member  Representat ives
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 Arts & Culture El Dorado
 South Shore Chamber
 Coloma/Lotus Chamber 
 Placerville Downtown Assoc. 
 Historical Museums & Sites
 Apple Hill Growers Association 
 Lake Tahoe Visitors Authority
 The Divide Chamber
 Lodging 
 EDC Chamber
 Gold Discovery Park Assoc.
 Marshall Gold Discovery SHP

 Bed and Breakfast 
 EL Dorado Winery Assoc. 
 EDH Chamber/

CA Welcome Center
 Christmas Tree Growers
 EDC Farm Trails
 Fair Play Winery Assn.
CEDAPP
 EDC Fairgrounds
 Gold Bug Park & Mine
 SS Tribe/Red Hawk Casino
 Rafting 

El Dorado County Visitor’s Authority Council is comprised of volunteers representing 
several tourism related organizations throughout El Dorado County and leverages those 
funds through partnerships, collaborations and in kind donations.

Who Are We?
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The El Dorado County Visitors Authority Council is comprised of representatives of every one of these groups and organizations.   We take the job of county wide promotion very seriously.  
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Marketing Objectives

Increase overall awareness for El Dorado County including its assets, 
special events and local culture in an effort to attract visitors and 
increase travel spending

Increase the number of targeted unique visitors to the Visit El Dorado 
County website in an effort to influence consumers to visit the area

Continue to serve as a catalyst in the tourism industry in El Dorado 
County bringing together all elements of the industry in an effort to 
effectively compete in the marketplace.
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Marketing Highlights
For the year
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  Lots of interesting changes to online landscape.  Our unique visits has grown by 41 percent despite the fact that we have not completed the redesign.  Much of that increase can be attributed to the management and success of other parts of the program.  Social Media, strategic partnerships and timely digital communications.
  What was surprising to me was the change international website visitor.  I knew the shorter visa wait time and increased made Brazil a strong growth market for California but I didn’t realize they would be getting out of the gateway cities so quickly.    



81,655  
Unique 

Web Visits

Website Traffic +37%
Engagement +10%
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Website Traffic 
Top 10

1. Sacramento
2. San Francisco
3. El Dorado Hills
4. Roseville
5. Placerville

6. No location
7. Cameron Park
8. Folsom
9. Reno
10. South Lake Tahoe
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3,061 
Utube

Channel 
Views

Utube views 
+173%
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4,856 
Instagram 
Followers

Instagram +72%
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1,651
email capture

Email +320%
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1,469
Sales Leads

Leads +116%
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PBS Show “Walkin’ California” Features Placerville

$1,379,000
Ad 

Equivalency PR + 166%  
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PBS Show “Walkin’ California” Features Placerville

This show is now being seen in 
44% of American Households  
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Partners in Print
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Produced & Distributed

80,000
El Dorado County 

Farm Trails & 
Visitors Guide
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Delivered Partner 
Collateral: 31,640
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Partners in Person
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Tourism 
Industry 
Connect
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Leveraging 
Investment

 
20-0791 A 20 of 30

Presenter
Presentation Notes
  Lots of interesting changes to online landscape.  Our unique visits has grown by 41 percent despite the fact that we have not completed the redesign.  Much of that increase can be attributed to the management and success of other parts of the program.  Social Media, strategic partnerships and timely digital communications.
  What was surprising to me was the change international website visitor.  I knew the shorter visa wait time and increased made Brazil a strong growth market for California but I didn’t realize they would be getting out of the gateway cities so quickly.    



21 
20-0791 A 21 of 30



22 
20-0791 A 22 of 30



23

PR, Social Media, Matching Grant
International Representation 
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2019

27,426 Passengers

804 Room Nights

Funded by a grant from the El Dorado County 

Air Quality Management District
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ROI $$
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2019p
1,143 = +7.4%
13,489 = +5.2%
48.9M = +5.4%
49.8M = +13.7

$1,340 taxable revenue per household
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El Dorado County Visitors Authority ROI

463%
On the Editorial Value Alone

Does not include : Leveraged Coop Advertising $  
Trackable Individual Spending

Online Values – impressions, blogs, etc.

Daily Economic Impact: $112
Overnight Economic Impact:  $140

International Overnight:  $168

**Standard Destination Marketing Performance Reporting Model and the Rural 
Advertising and marketing conversion study implemented by Visit California to 

determine ROI where appropriate
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What about COVID
Visit El Dorado created 2 dedicated landing 

pages with up to date info
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What about COVID
Started our strategy with community/industry 

support –Virtual events, COVID Resources, 
webinars

Have moved into Arm chair trip planning & 
Inspiration - where will you go first, what 
partners are doing to make their customers feel 
safe upon return, who is open

Looking forward to welcome back!
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Thank you!
Jody Franklin
530-621-5885

tourism@eldoradocounty.org
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