
CALIFORNIA 
Some Travel Statistics 

C I T C  says that travelers to California in 2006 
contributed 593.8 billion to the e c o n k  

*In 2006 travel spending in CA 
dollars h local taxes & S3.5 billion h state &res 

I *Travel in CA supprted 928,700 jobs I 
43% of travelers in California ARE Californians. The , ; 
value in promoting outside of the state is that those from 
other states and nations stay longer and spend more. ' 

TOT or Hotel Motel Tax Revenue for 
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2002 
2003 
2004 991,200 5% inc - 
2005 1,302,600 26% inc 
2006 1,527,800 15% inc 
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EL DORADO COUNTY 
A Few Statisticsfor El Dorado County 

In 2005, travel spending in the 
$629,300,000 up $1 7,400,000 

spent. 
In 2005, tourism throughout the county provided 
10,4 10 jobs creating $232,000,000 in earnings. . 

. In 2006, the county received $1,527,800 in 
transient occupancy tax (hotellmotel tax) up from 
$1,302,600 in 2004. 4 

County Contract for Services 
Pmject Funds (does no1 include overhead) 
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TOURISM PAS/S 
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Why Would ~ i s i t o r s h  t to 
Come to El Dorado C O ~ 
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Flower 
Gardens 

Wedding 
Facilities 

Over 50 
Wineries 

Wine 
Tasting 



Micro 
Breweries 

First there 
was one and 
now there 
are three 

Farmer's 
Markets 

Placerville 
SLT 
El Dorado 
Hills 
Folsom 

I There are many fine restaurants countywide 1 I Shopping I 



South Lake Tahoe 
y--- - - .. 

" j - . 

I Several Courses to  Choose From I 
I Golf 

The Visitors Au 

leading economic eng 

ARTS AND CULTURE 1 

THE VISION 

To develop and implement county-w 
programs that position El Dorado Co 
year-round travel destinatio 
consideration the interests and needs of c u k p t  :. 
and potential visitors, local tourism related ": 
businesses, Agri-tourism, history, recreation, 
county-wide tourism promotion agencies and local 
governments in order to work in harmony with , 
the environment and the values of the community. 
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Why Have A Tourism Co ncil? 
Why Do the R e p r e s e n t a t i v k - d  

.,;. . < ? $  
1 .  A Collective Voice + A -  ,, 
2. Participate in Decision Making about xp*'.; (( 

Promotional Campaigns 
i. , . 

as[ 

PROJECTS - Past & Present 
Annual Visitors Guide - 6 issues & 
Attraction CD 

PROJECTS 

Taste ofCalifornia - International Broa 

QVC - Annual Gold Country "Gold" promo 

Radio Contest 

Television Promo Spots I h , +  . 
TradclMcd~a Shows \iL .,::. 
Familiarization Tours 

m 

Member Representatives 

Bed and Breakfast 
EDWA 
Airports 

r Restaunnts 
EDH Chamber PDA , .L q 

r Chrlstmas Tree Growers Historical Sltes B Landma* . 
* Farm ~ra l ls  Apple nil1 ,%. . - Retall r RaRlng - Caslno SLT 

Falr Play Wlnery Assn. Georgetown Dlvide 
Falr Play Mrkg Grp. * Lodplng 

* SSlCP Chamber EDCChamber 
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SPECIAL EVENTS 

.Whitewater Media Day 
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100 Years of Flight 
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