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PROGRAM OVERVIEW /a\

Marketing through;
e Relationship building, Cold Calls on Projects, Direct mail advertising ﬁlmtahoe com
e Social Media Platform

 |Immediate response to client calls on a 24 hour a day 7 day a week basis

* Region Marketing for both the Gold Country and Lake Tahoe Regions

* Working in conjunction with the California Film Commission of Legislative Issues

 Attendance at as many industry related events and expos as the budget allows
including but not limited to, Locations Expo, CFC COLA Awards, AFCI Cineposium,
Independent Feature Project in New York, Show Biz Expo, Cinegear. The purpose
(of these events) is to introduce ourselves to new clients, bond with old clients,
and keep our identity fresh in the minds of working film industry professionals.

e A “Media” specific On-Line Press Room complete with high resolution
promotional photos of the county

 Award-winning Promotional giveaways

NEEDS STATEMENT

The El Dorado County Chamber of Commerce Film Commission is continuing an
aggressive program for attracting the film/television industry to El Dorado County.
Once a project arrives in the County, the El Dorado Lake Tahoe Film & Media
Office acts as a liaison between local businesses, government, County residents,
landowners and the film/television production Companies. Working to facilitate on-
location production activity and referrals ensures maximum local participation and
economic benefits to our County.
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CREW+TALENT+VENDORS+LOCATIONS=SS

B TR

filtah e.com

The El Dorado Lake Tahoe Film & Media Office provides production companies with many services. Location
filming means jobs and revenues, not just within the film industry, but also in a wide variety of other local
businesses, and a widespread economic impact that benefits the community. In an industry of small
businesses, not just large studios the El Dorado Film Commission guide for location shoots creates jobs for
camera operators, sound and lighting technicians, electricians, caterers, plumbers, carpenters, animal
trainers, truck drivers, makeup artists, graphic artists, photographers, hairdressers, set designers, and
production assistants. The El Dorado Film Commission works with each production company to provide local
referrals and act as a liaison between business, government agencies and individuals.

MAIN ST
IS OPEN T0
THE PUBLIC

DURING FILMING [
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COMMUNITY EDUCATION & OUTREACH

Film Industry Mixer — Networking aspiring media professionals and how
the general public can participate in and benefit from on location filming in the
region.

Business education — One on one meetings and conversations to answer
questions about working with the film industry, business referrals, and seminars

Career education — Speakers who attend school career events and also offer
individualized information on working in the entertainment industry

Philanthropic Endeavors - Film items donated to El Dorado County charities
for silent auctions

Q
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http://click.icptrack.com/icp/relay.php?r=11094049&msgid=4672021&act=5BE3&c=17533&destination=http://www.CaliforniaFilm.net

PROJECT DEVELOPMENT

Working with emerging filmmakers on new feature film
productions.

Working with local stations to develop and support new
programming and expand local crew base.

Working with producers in creating local content for cable and
network television.

Working with production companies during filming to
maximize promotion of El Dorado County brands and labels
through “product placement” ventures. 5
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SPECIFIC PROGRAM ACTIVITIES

EL DORADO COUNTY FIRE PROTECTION DISTRICT
FILM LOCATION
FIRE SAFETY FIELD INSPECTION CHECKLIST

J PERMIT NUMBER DATES OF FILMING,
DAY OF FILM DAY(S)
LOCATION ADDRESS

T SN PRODUCTION NAME
THIS CHECKLIST MUST BE COMPLETED DAILY FOR EACH PERMITTED FJLMI;\I—é LOCTD.TION AND|
MUST BE AVAILABLE WITH A COPY OF THE FILM PERMIT. This completed checklist shall be:

¢ Provided to any El Dorado County Fire Inspector visitin

For each item below, indicate
answer, corrective actj

g the filming location.

if the location matches the statement or if it is Not Applicabie. For each NO
ons must be noted and executed before filming can continue,

AAAAA

Employment Development for jobs in the movie/television
industry-related fields

Generate leads and respond to inquiries by proyiding information
and location pictures to film/television companies

Generate media releases and articles to stimulate _Iocal |re1t3irce;§
and cooperation in providing information on locations, s .\
available and talent/extras available

Research and development of Social Media strategies
Permitting with over 75 agencies



u R SMART PHONE!
GO TO FLMTAHOE.COM/GUIDE

Find the exact locations,

'ramnnd
Springs

 Shingle (1
Springs

HONKYTONK MAN (1982)
1. Latrobe Road, Latrobe
BLOODLINE (2011)
2. El Dorada Hills Town Center
23. Jenkinson Lake, Sly Park
CHAIN LETTER (2010)
3. El Dorado Hills Town Center

g INDIANA JONES: TempLe oF DoOM (1984)
4. South Fork of the American River
'WHITE MILE (1994}

"5, Troublemaker,
South Fork of the American River
ANNA AND THE KING (1999)
6. American River Resort, Coloma
STRAIGHT FROM THE HEART (2003)
7.5t. John's Church, Coloma
29. Picketts Junction at Luther Pass

Camina

VALLEY OF LIGHT (2007
8. Marshall Gold Discovery State

IVER OF NORETURN (1994)

9. Gorilla Rock, South Fork of the
American River, Coloma
BUSHWHACKED (1995)
10. South Fork of the American River
27.Eldorado National Forest
LOVE COMES SOFTLY (2003}
11. Cronin Ranch, Pilet Hill

EMOIRS OF A GEISHA (2005

. Cronin Ranch, South Fark of
the American River
BREAKDOWN (1997)
13. Auburn State Recreation Area
GOOD LUCK (1996
14. Georgetown

Tpoewfe ittt one!

Unlen valley
Fessrualy

THE INVITED (2010)

15. Placerville Cemetery

21. Crystal Springs, Camina

OUT OF THE WOODS (2005)

16. Main Street, Placerville

THE RETRIEVERS (2001)

17. City of Placerville

20. Camine Lumber Mill

GONE BUT NOT FORGOTTEN (z005)
18. Courthause, City of Placerville
180 {2011)

19. Shadow Ridge Ranch

33. Camp Richardson Beach,
South Lake Tahoe

ALL HELL BROKE LOOSE (2009)
22. Ghost Mountain Ranch,
Pollock Pines

Desolation
Wilderness

Eldorade National Forest .F{h%
84 For the P

Ice House Rd.

|ce House
Rigervoir

Strawberry

‘o
mwx

§#*% THE HORSE WHISPERER (1008)
M 24. PiPi Campground,
Eldorado National Forest
g ALMOST FAMOUS (2000)
F25. Mormon Immigrant Trail
JACK'S FAMILY ADVENTURE (2010
26. China Flat, Kyburz
WHITE AIR {2007)
28. Slerra at Tahoe, Eldorado National
Forest
SMOKIN’ ACES (2006)
N 30. stateline, South Lake Tahoe
4% CITY OF ANGELS (1998)
af Lake, South Lake Tahoe
ay, South Lake Tahoe

32. Fallen Leaf Lake, South Lake Tahoe

Lake Tahoe

South

3132 LakeTahoe

Slming ottt it
,.mm " - Lake

Echo
28 Summit

Eldorado National Forest

po-

y Self
Guided
Tour of
Filming
locations
in EDC

A PLACE CALLED HOME @oos)
34, Pope Estate, Tallac Historic Site,
South Lake Tahoe

COBB (1994)

36. Erhman Mansion,

Sugar Pine Point State Park

THE DEEP END (2001)

37. Highway 89 West Shore of Lake Tahoe
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RELATIONSHIP BUILDING and STRENGTHENING with
National, Statewide, and Regional Film Industry agencies
and organizations; To enhance our professional reputation,
establish and reinforce positive brand recognition and
identification for our Film & Media Office, El Dorado County
and the City of South Lake Tahoe.

Ej ELICS

P LBAUESIMIS, I SRR R, S TATE WADE

ﬂlmtahoe com

e, CALIFORNIA
L LT, ON,LOCATION

ASSOCIATION

OF INDEPENDENT
COMMERCIAL
PRODUCERS

PRODUCERS GUILD OF AMERICA

‘- FILM

S| coMMISSION

)
ALIFORNIA

CALIFORNIA,

FIL ™M

| FOUNDATION

Lipilal
=
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filméahoe.com CHEERS FROM EL DORADO COUNTY!

FILM LIAISONS IN CALIFORNIA STATEWIDE

= EFLICS

THEWRAP

‘: CALIFORNIA'
2 ON LOCATION 4,y o1l s
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PROGRAM
EVALUATION

fllmtahoe com

Monthly work reports

Annual staff reviews

Annual economic impact tracking
Data Tracking

* The film office keeps record of all client contacts, the date of the contact and. the"., g
project the clients are working on. "

* The film office also keep record of all projects that actual film in El Dorado COM use El
Dorado County resources in manner that would create economic impact within the county.

Short Term Benefits

* Each year since the start-up of the Film Office between twenty and thirty projects film on
location in El Dorado County annually, with an estimated economic impact between $1 and $6
million dollars. We have learned that these projects purchase many things in the county
including, groceries, gasoline, clothing, expendables, lodging, building supplies, and location
rentals as well as employing crew members and talent for their projects. Therefore, we know
location filming has increased and become a consistence revenue source in the county,
positively effecting both tax dollars and employment.

Long Term Benefits

* In addition to the obvious economic beneflts on location fllmlng provides to our community, it
will also have a long-term impact on our “cultural history”. The films shot on location now will
be a public archive of our cultural history. The Film & Media Office also impacts future career
opportunities in the industry by providing experiences to local community members to
participate in motion picture filming that they would otherwise not have been exposed to; at
he same time making them more employable for further endeavors in the industry.

23-2249 A 10 of 12
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SAG-AFTRA.

SUPPORTS

WGA

FILM INDUSTRY UNION STRIKES
6 months in 2023

WGA - Writers Guild of America
May 2 — September 27
SAG — Screen Actors Guild
JuIy 14 November 9
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El Dorado Lake Tahoe Film & Media Office
2023 ROI PENDING

Years  # of Proj. Impact $$ Funding Return % on Return
1 1993 17 1,856,700.00 74,500.00 1,782,200.00 2492%
2 1994 24 1,321,900.00 74,500.00 1,247,400.00 1774%
3 1995 25 6,059,000.00 63,913.00 5,995,087.00 9480%
4 1996 20 1,984,500.00 89,683.00 1,894,817.00 2213%
5 1997 33 3,265,750.00 63,747.00 3,202,003.00 5123%
6 1998 33 2,721,000.00 78,016.00 2,642,984.00 3488%
7 1999 24 1,198,500.00 84,279.00 1,114,221.00 1422%
8 2000 27 2,169,000.00 91,356.00 2,077,644.00 2374%
9 2001 27 2,004,500.00 92,606.00 1,911,894.00 2165%
10 2002 33 4,726,300.00 69,455.00 4,656,845.00 6805%
11 2003 30 3,880,500.00 92,606.00 3,787,894.00 4190%
12 2004 26 1,493,000.00 100,000.00 1,393,000.00 1493%
13 2005 31 3,227,750.00 101,650.00 3,126,100.00 3175%
14 2006 37 1,290,500.00 107,148.00 1,183,352.00 1204%
15 2007 23 2,073,500.00 111,270.00 1,962,230.00 1863%
16 2008 29 1,337,000.00 96,200.00 1,240,800.00 1390%
17 2009 29 2,619,050.00 113,601.00 2,505,449.00 2305%
18 2010 27 1,811,000.00 104,140.00 1,706,860.00 1739%
19 2011 35 1,837,500.00 118,003.29 1,719,496.71 1557%
20 2012 29 1,761,000.00 124,824.60 1,636,175.40 1411%
21 2013 34 2,177,000.00 129,509.00 2,047,491.00 1681%
22 2014 33 2,336,000.00 110,538.00 2,225,462.00 2113%
23 2015 27 2,114,500.00 150,283.00 1,964,217.00 1407%
24 2016 27 2,736,000.00 137,175.00 2,598,825.00 1995%
25 2017 34 2,790,700.00 140,750.00 2,649,950.00 1983% contract year
26 2018 20 4,665,000.00 140,750.00 4,524,250.00 3314% 17-18
27 2019 25 2,302,500.00 140,750.00 2,161,750.00 1636% 18-19
28 2020 25 2,386,000.00 150,750.00 2,235,250.00 1583% 19-20
29 2021 32 4,618,000.00 150,750.00 4,467,250.00 3063% 20-21
30 2022 23 1,678,000.00 150,750.00 1,527,250.00 1113% 21-22
31 2023 19 TBD 150,750.00 TBD TBD 22-23
733
2022 $ 76,441,650.00 S 3,404,252.80 $ 73,188,147.11 2245%

r r :
2022 6,296,000.00 301,500.00 5,994,500.00 2088% Cumluative 23_2249 A 1 y
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