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El Dorado Arts Council

Promoting Arts & Culture in El Dorado County
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Deb Jensen, Executive Director
12/06/11

El Dorado Arts Council
ED Co. Promotion Fund Objectives

@ Engage community members in the arts to increase
volunteer support, membership, and artist participation

® Build partnerships with businesses and organizations to
expand the arts’ presence in the county and to leverage
county funding for underwriting support

® Stimulate commerce by producing, promoting and marketing
events that draw audiences and arts patrons
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+
Community Engagement in the Arts

8 Volunteers
8 Art Lovers

@ Artists

Community Engagement -
Volunteers

® Volunteer hours in 2010/11 equal 2.25 FTE employees
(4750.5 hrs.)

El Dorado Arts Council
Volunteer Hours 2010/11

® Galery, ArtSpace events & workshops
| WColoma Blues Live

= Art & Wine Affaire

H At In the Qrchard/Western dinner

 Poetry Out Loud (estimate)

» Misc {hand event ph etc)
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Community Engagement

® Volunteer time in 2010/11 valued at $101,468

€l Dorado Arts Council

Volunteer Hours 2010/11 (in dollars*)
“assumes hourly rate of $21.36 per independentsector.og

== E -_—— — T T e —

B Gallery, ArtSpace events & workshops
® Coloma Blues Live

| mAnr & Wine Affsire

® Art in the Orchard/Western dinner

® Poetry Out Loud (estimate)

o Misc (hand, event ph etc)

-+
Community Engagement - Artists

® El Dorado County Arts Census 2010

Baseline information on artists, arts organizations, and businesses that include
the arts in their business modelsThe five county

“The five county (El Dorado, Placer, Sacramento, Yolo, Amador) Greater
Sacramento Creative Vitality Index summary data show that the region
performs favorably when compared to others in the United States in most
categories. Greater Sacramento shows the most vitality in arts-active
organization revenues and creative jobs. Detailed occupational data shows
29,205 creative occupations in Greater Sacramento.”

- California Creative Vitality Index Report, May 2010
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Et Dorado Arts Council Arts Census
POST-EVALUATION SUMBMARY October, 2010
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+
Building Partnerships for the Arts

The El Dorado County Promotions Fund award, $99,450 in
2010/11, is leveraged by the Arts Council to increase support
of the county’s arts and culture.

® Businesses support the arts with underwriting sponsorships
and in-kind goods and services

® Local organizations collaborate to increase reach

+
Businesses Support the Arts

40 local businesses and organizations

Business Members
Business Arts Advocstes
E1 Dorndo County Chambor Ot Commerce Hean & Soul Gits & Galery
61 Dorado Cousty Viskors* Authorty Hayday Cate
£100rado Hils Chamber of Commerce Holtay Inn Express
Lake Tahoo South Shore Chamber Of Commerce tmagination Thoster

36 Wes: & Co.
Businsss Membors. Koating Assackios
Amorican River Acousts Music Camp Meriyn's Splon
Amaoricen Rives Folk Socioty Redocca Martinez
Cantaro Choralo of the Siarra Focthils Motheriode Achabitation Centes
Cassera Productions Music on the Divide
Jooy Cattone Pat A Turner, A Prof. Cotp.
Ciygate Assacizos LLC Phcorvilo Asts Associston
David Girard Vineyards Doug Rooca Lew
Divide Frioads of the Arts Historicel Society Monks Stophons
€1 Dorado County Communty Concert Association  Skarma Symphony Otchesua
B Darado County Far Aasochation, Inc Spoliod Retton Boutique & An Gatory
E1Dorado Hity Arts Associaton Sugearioet Stion Foundation
Forgocson Finencial Tehoo At Laaguo
Rad Door & Moro Tahoe Communly Choir
Gold Country Artsts Gallory The Goldsmith
Gold Harvest Markot WHR Studios
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Contributing Sponsors
$197,750 in cash and in-kind goods and services
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+
Partnership

Joint Arts Marketing

® The Arts Council’s business model depends upon
collaborations and alliances that extend reach. Qur website,
social marketing, and online calendar aim to include all arts
activities — countywide.
& Quilts
m Art in the Orchard
m ArtSpace
= El Dorado Hills
Art & Wine Affaire
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+
Joint Arts Marketing

Collaborations that work

a El Dorado Arts Council, Imagination Theater, El Dorado
County Historical Museum, El Dorado County Libraries,

Placerville Main Street businesses go Quilt Crazy mMarch 2011)
A theater production

An at quilt exhibit & sale

Historic quilt exhibit & interpretive talks
Quilt display and readings

Quilt displays at businesses

600 attendees

= Direct mail, social media, print, radio

+
Joint Arts Marketing

Collaborations that work

a Art in the Orchard - Arts Council, Apple Hill Growers™ ,
eleven farms and vineyards, and El Dorado County Visitors
Authority (August 2011)

Music

Stories

Book signing

Fine Art

Dance

Cowboy poetry

1100 attendees

= Social & print media, radio

11-1395A.7 7
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L o
Joint Arts Marketing

Collaborations that work

m ArtSpace, the Arts Council’s gallery/venue at 459 Main St. in
Placerville, is a hub for the arts in the county. 2011 activity:

= Ten different exhibits of art for sale

m Over 200 local artists exhibiting

m Six arts organizations on display

m Poetry readings by local poets group
= Performances by local theater groups
® Live music

m Book signings — 15 local authors

® Receptions and meetings

m 300-600 visitors/month

+
Collaborations that Work

= El Dorado Hills Art & Wine Affaire — El Dorado Hills Chamber of
(?ﬂorrzu}terce, El Dorado Hills Optimists, El Dorado Arts Council
ay 2011)

m Fine artists

= Live music

a Community partners
10,000-12,000 attendees
= Full-scale marketing

The Arts Council raises cash sponsorships and 50-60 trained volunteers for this event

11-1395.A.8 8
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-+
Stimulate Commerce Through the Arts

When residents attend entertainment events in their communities
and visitors come to our area to enjoy music festivals, art shows,
and theater performances, revenue is generated for businesses
including restaurants, hotels, and retail...not to mention the
vendors involved in event production.

s El Dorado Hills Art & Wine Affaire

m Coloma Blues Live!

m Art Walks - Placerville, Cameron Park, El Dorado Hills

m Art in the Orchard

m Independent Film Series

Arts Econometrics

= The following chart is for El Dorado Arts Council events: Coloma

Blues Live, Cold Nights Hot Tickets, Applause, Art in the Orchard,
Placerville ArtWalk and includes El Dorado Hills Art & Wine Affaire
and American River Music Festival in which the Arts Council
participates as a funding partner. Other nonprofit arts and culture
organizations are also important to the local economy.

Arts & Economics IN EL DoraDO COUNTY

Total FTE jobs Local State
expenditures gov 9
revenue revenue
"€l Dorado Arts | $500,000 143 $17,940 $20,255
Council
Audiences $506,115 15 $25,675 $27,320 |
TOTAL SI,W,IIS 29.3 $43,615 $47,51S
Emericans for the Arts developed the Krts & Economic Prosperity Calculator through
extensive survey and econometric validati in 153 ities. The results of this
analysis are based upon the ges of similarly populated communities.

12/06/11
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+
Coloma Blues Live!

® In June 2011, rain kept the crowd small, but music saturated
the park and fans left happy.

® Arts Council and Visitors Authority teamed up to offer lodging, wine tasting and
The Blues travel packages 5 : :

a CBL attendees stay overnight

8 CBL audience hobbies match
El Dorado County assets

m 43% of post-event survey
respondents had attended CBL before

+
CBL audience perferences

11-1395.A.10 10
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+
CBL attendees enjoy
El Dorado County’s assets

+ i
Coloma Blues Live draws fans from
near and not-so-near

i |
o ]2
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+
Stay Awhile

24% stay one, two or three nights

{1104 &8 miarminht assamadetiane whila 1 Iemhar of ninite staind whila stbandine |

+
Experience El Dorado County

Arts & Culture

EL DORADO ARTS COUNCIL

www.eldoradoartscouncil.org
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