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Who we are:

 Tahoe Chamber
 The Lake Tahoe South Shore Chamber of Commerce is a membership 

organization dedicated to developing, promoting and serving the 
business community. Our goal is to sustain a high quality of life by 
achieving economic vitality with sensitivity and respect for the 
environment.

 Lake Tahoe Visitors Authority
 The mission of the LTVA is to market the South Shore of Lake Tahoe 

as a unique, world-class year-round resort destination for the 
economic benefit and quality of life for the area, while respecting its 
traditions and environment.
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Three pronged approach

 3rd Annual Sample the Sierra Festival & weekend activities
 Farm to Fork Festival

 Business to Business 

 Ancillary events to enhance & lengthen visitor stay

 Creating Influencers
 Social media campaign

 Video vignettes

 Integrating the Region
 Tourism Forum

 Technology Workshop

 Chamber Trek

 Geotourism Award
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3rd Annual Sample the Sierra

 Sample the Sierra Facts
 1500 attendees 
 11% Non CA/NV overnight
 39% CAN/NV overnight 
 31% Local
 15% Day Visitor CA/NV

 15 El Dorado County wineries
 Now represented in SLT 

restaurants

 15 Restaurants
 7 Chefs now using EDC produce

 Friday dinner in Camino 
 SOLD OUT

Source: LTVA Special Event Survey Data
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Economic Impact Survey at STS 
How many nights will you stay on this visit?

Source: LTVA Special Event Survey Data
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12. How important was this event on 
your decision to visit TahoeSouth?

Source: LTVA Special Event Survey Data
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13. What is the likelihood you will return 
to TahoeSouth for a similar event?

Source: LTVA Special Event Survey Data
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17. Have you attended this event before?

Source: LTVA Special Event Survey Data
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18. Will you visit a participating winery 
after attending this event?

Source: LTVA Special Event Survey Data
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19. Will you dine at a participating 
restaurant after attending this event?

Source: LTVA Special Event Survey Data
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Unaware of other events

Other

Tour of Retiredice Alpacas Ranch

Tour of Enchanted April Inn Lavender/Olive Groves

The Great Lake Tahoe Sternwheeler Race

Crystal Basin Winemaker/Chef’s Table Dinner

Heavenly Mountain Run

Labor Day Fireworks Extravaganza

Sip & Shop at Apres Wine Co

20. What other 2012 Sample the Sierra 
or TahoeSouth events will you attend?

Source: LTVA Special Event Survey Data
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22. How much do you estimate your 
immediate party will spend this visit?

Source: LTVA Special Event Survey Data
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STS Visitor Spending

 Total amount reported by overnight visitors $134,050.00 

 Total number of overnight visitors 700

 Average overnight stay 3.7 nights

 Average per person per night $191.50

 Average per person per visit $708.55

 Total amount reported by day visitors $48,890.00 

 Total number of day visitors 225

 Average per day visitor $83.00

 Total estimated economic impact of event $182,940.00

 Visitors who planned on attending other events spent more 
than those who were unaware of other events.

Source: LTVA Special Event Survey Data
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Sample the Sierra wins WACE Award

 Tahoe Chamber is recognized with one of two awards for 
programs that could be replicated in another community.
 Judges were impressed with B 2 B and Geotourism components
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Marketing of El Dorado County & STS Events

 Print Ads in over 25 
publications

 2,917,000 Readers

Via Magazine
Edible Reno-Tahoe

Sierra Heritage
LA Times
SF Gate

Visit California
Diablo Magazine
7 X 7 Magazine

Tahoe Daily Tribune
Lake Tahoe News

Carson Now
South Tahoe Now
Lake Tahoe Action

Ski Heavenly
Style MG

Plan My Getaway
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Marketing of El Dorado County & STS events

 Over 800 radio & TV spots
 Cap Public Radio 

 KRLT/KOWL

 KTHO

 Outside TV

 Sacramento Radio

 Bay Area Radio

Over 4.9 MM viewers and 
listeners
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Digital Outdoor Media
8/13 - 8/20
 San Francisco Bay Area and Sacramento

 1.2MM impressions

LTVA Summer Media Campaign

Digital Outdoor Media
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Email Blasts
 7/23, 8/23
 5,560 viewed email 

newsletter; 97 clicked on 
Sample the Sierra
 Targeted outdoor and travel 

enthusiasts; generated a 
click through rate 56% 
higher than the average 
email blast
 9,000+ visits to 

tahoesouth.com/events

 277,776 impressions

LTVA Summer Media Campaign

Targeted Email  Newsletter
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Paid Search
8/6 - 8/26

5,795 visits

137 clicks

LTVA Summer Media Campaign

Paid Google Search Keywords

Marketing Impressions generated from LTVA 
Digital Summer Media Campaign: 1.5MM+
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Additional Digital Media Support –
Online Event Calendars

TahoeSouth.com/events listing SampletheSierra.com/events listing
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Additional Digital Media Support –
Social Media Planning Calendar

Facebook posts and Blog postings generated by Tahoe Chamber and LTVA
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Social Media Support – Blogs

TahoeSouth.com/blog post SampletheSierra.com/blog post
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Social Media Support – Facebook Posts

TahoeSouth Facebook post
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Facebook Fan Values
LTVA/Tahoe South 106,225

Tahoe Chamber 1,225

Sample the Sierra 538

Total 107,988

X $3.60 each

Total Value $388,757

Social Media Support – Facebook Posts

TahoeSouth Facebook post
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Over 9.3 Million Media Impressions 
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Graph represents number of Ads, listings, postings and spots
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Creating influencers who “Like” & “Tweet” 
about their experiences and impressions of 
El Dorado County
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Video vignettes to promote El Dorado 
County

 Fly Fishing in the Sierras
 Hooverville Orchards 
 Backcountry Snowboarding
 Retiredice Alpaca Ranch
 Guinness World Record Bicycle Ride
 Stand-up Paddle Boarding
 Sierra Recon Endurance Event
 Sample the Sierra Festival
 Kokanee Salmon Festival
 Madrona Vineyards
 Blue Angel Café-SLT
 Getaway Café-Meyers
 Holiday Dining Special
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Video vignette posting

 Posted to Sierra Nevada Geotourism to promote El Dorado 
County
 www.sierranevadageotourism.org

 Posted on YouTube
 www.YouTube.com/user/LTVA

 Provided to each small business and organization for posting 
to their websites, social media etc.

 Sample Video
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Integrating the Region –

 Economic Development – Business Retention & Expansion

 Supporting and educating businesses on how to connect visitors to El 
Dorado County’s recreation, arts and culture, agri-tourism, history 
and communities

 What do demographic shifts in our primary feeder market mean for 
our businesses?
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Trends in Tourism Forum
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Supporting entrepreneurs
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Chamber Trek and Geotourism Award

 Valhalla receives 2012 Geo 
Award
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Questions

 Carol Chaplin/LTVA

 carol@ltva.org

 775-588-5900

 Betty “B” Gorman/Tahoe Chamber

 bgorman@tahoechamber.org

 775-588-1728
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