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I. PURPOSE
In 2003, the NGS Center for Sustainable Destinations (CSD) created the concept of geotourism.
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Geotourism involves the public, communities, tribes, visitors, and landowners in the preservation of
visitor destinations for future generations, conservation of resources, fostering of respect for local
cultures and traditions, and development of quality visitor experiences.

This MOU establishes a framework for the NGS and the agencies to use geotourism principles in
their collaborative work on tourism issues pertaining to Federal and Indian lands. This MOU will be
implemented under the guiding principles of geotourism, which encompass conservation, heritage
preservation, cultural continuation, effective local leadership, and mutual understanding. Geotourism
can help build a sense of national identity and pride for America’s citizens by stressing what is
authentic and unique about America’s Federal and Indian lands and waters and their associated
cultures and communities. Applying geotourism to these places can help meet the environmental,
social, economic, and quality of life needs of Americans and their communities.

II. AUTHORITY

1. The Bureau of Indian Affairs has the authority to enter into this MOU under 25 U.S.C. § 2 and
25US.C.§13.

2. The Bureau of Land Management has the authority to enter into this MOU pursuant to the Federal
Land Policy and Management Act, 43 U.S.C. §§ 1701 through 1732.

3. The United States Fish and Wildlife Service has the authority to enter into this MOU pursuant to
the Fish and Wildlife Act of 1956, 16 U.S.C. § 742f ef seq.; the Fish and Wildlife Conservation Act,
16 U.S.C. § 2901 et seq.; the Fish and Wildlife Coordination Act, 16 U.S.C. § 661; and the National
Wildlife Refuge System Administration Act, 16 U.S.C. §§ 668dd through 668ee.

4. The National Park Service has authority to enter into this MOU pursuant to16 U.S.C. §§ 1 through
3, its organic act.

5. The Forest Service has the authority to enter into this MOU pursuant to the Organic
Administration Act of 1897, 16 U.S.C. § 551, and the Multiple Use—Sustained Yield Act, 16 U.S.C.
§ 528 et seq.

IIl. THE PARTIES

1. National Geographic Society

Founded in 1888, NGS is one of the world’s largest nonprofit scientific and educational
organizations. Its mission is to increase and diffuse geographic knowledge, while promoting
conservation of the world’s cultural and natural resources. The NGS CSD conducts geotourism
projects that combine the expertise of CSD, the design capabilities of NGS maps, and the knowledge
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and mvolvement ‘of local people at tounsm destmatlons o facllttate effecttve stewardshlp of cultural
and natural resources. © 'V T : : - il

:2 Bureau of lndlan Affatrs ;
» The BIA ‘2 DOI' agency, is responsxble for the admmlstratton and management of 55 7 mrlhon acres
“of land’ held in'trust by the United States for' American Indtans, Indian tribes; arid’Alaska Natives:’
‘BIA consults wnh tribes on a govemment—to-govemment basts n 1ts management of trust resources

3. Bureau of Land Management

The BLM, a DOI agency, sustains the health, diversity and productiVity of the public Iands for the
use and enjoyment of present and future generatlons - .

4. United States Fich sind Wildlife Servigs -+

" The FWS, a DOI agency; administers the Nattonal Wildlife Refuge System for the'¢onservation; '
management; ‘and (where: -appropriate) réstoration of fish, wildlife; and plants and their habitats for the
benefit of present and future generations. |

5. National Park'Servipe " S o - 15 i boss stutngs Lo

The' NPS,a DOI ; agency, administers the National Park System for the enjoyment and education of
“ the piiblicand maiiages programs'designed-to exténd the benefits'of natural and-ciiltufal resource
conservation and outdoor recreation throughout the United States and the world. NPS tourism
strategy promotes cooperative communications programs wrth gateway commumty partners to
eéducate’the public aboiit sustainable tourism expenences ‘i i

6. Forest Semce

The FS a USDA agency, admtmsters the nattonal forests and nanonal grasslands to' meet Amenca ]
present and future needs for outdoor recreatton whtle protectmg the health, dxversxty, and productmty
“"ofthoselands. -~ - : : LTOR

at IV. STATEMENT OF MUTUAL lNTERESTS AND BENEFITS

A l Thts MOU butlds upon the collaboratlon of the NGS and the agencles on geotounsm prolects
2 Geotounsm prmctples promote sustamable practtces that protect and respect natural habnats
heritage sites, scenic appeal, and local culture. Applymg geotourism principles will enhance local
commiunities™ -social; environmental, and econotnic quality of ht‘e, whrle producmg econOmrc and
- social mcennvos for conservatlon, protecnon, and restoranon S 3 LT
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3. American Indian Nations represent a rich and powerﬁxl heritage, contributing to the diverse -
cultures in America. The NGS and the agencies recognize and respect the sovereignty of tribal
nations and each tribe’s approach to geotourism.

4, The work conducted under this MOU will enhance the parties’ abilities to collaborate with local
. organizations, tribes, and communities in their promotion of geotourism.  These community-based
tourism partnerships.are generally initiated by an alliance of local individuals and organizations that
represent the. different facets of geotounsm, including history, nature and the environment, scenery,
culture, and cuisine. These local civic groups are called geotourism stewardship councils.

V. GEOTOURISM PRINCIPLES

To the extent authorized by law and consistent with agency managelnent objectives, NGS and the
agencies agree to apply the following geotourism principles in implementing this MOU: . .,

Integrity of Place. Respect local culture and tradition, and enhance geographical character through
- improvements that are distinctive to the locale and reflective of its natural and cultural hentage.

Sustainable Tourism. Anticipate development and consider managemem practices that sustain
natural habitats, heritage sites, scenic appeal, and local culture at geotourism sites.

Market Differentiation.. Promote the unique qualities of communities to encourage growth in
tourism market segrnents most llkely to apprecnate, respect and disseminate information about those
qualities.. i : i sl Gt foe ,

Toul'lst ‘Sotlel'aetion; Strive for an engaging and infonna't'iive visitor experience so that geotouﬁets
will impart their positive experience to others.

Community Investment. Inform communities of how to use geotourism to promote thelr local
heritage, and develop approaches to tourism that foster geotourism. :

lndlgenous Knowledge. lnclude mdlgenous knowledge, culture, and hlstory in geotour:sm projects.

Community Benefit. Foster understanding of the benefits of geotourism, including employment of
local workers, services, products, and supplies in travel businesses and emphasis on the uniqueness of
local people and places to enhance their value as tourism destinations.

Protection and Enhancement of Destination Appeal. Consider management préctices that sustain
natural habitats, heritage sites, aesthetic appeal and local culture at geotourism sites.

Land Use Al‘lthlpale development and. consnder management pracuces that address potemnal
overdevelopment, loss of open space, and degradation at geotourism sites. Encourage land use that is
sensitive to the unique natural and cultural characteristics of geotourism destinations.
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Interactlve Interpretation Inform wsntors in creatrve ways about the dxstmenve elements ot‘ »
geotounsm destinations. ‘ Encourage residents'in the vicinity of geotourism destinations to partrcnpate
in developing and disseminating interpretive messages about those destinations. £ 54

Evaluation. Develop a process for evaluatmg geotounsm pro_]ects

VI SCOPE OF WORK

RS

“Té the extent authonzed by Jaw- and cons:stent wrth agency management quectrvee, NGS and the
agencies agreefo:

a. Raise public and community awareness of the role and beneﬁts of geotounsm in conservmg srtes
and attractions on Federal and Indian lands. : i e e o & gni e .,

b. Encourage the pubhc, eommumttes, tnbec, dvxsrtors to become 1nvolved mconservmg o
geotourism sites: R TR R St R R AT T S Comt

c. Work with local individuals and organizations that represent the different facets. of geotounsm to
create geotourism stewardship councils.

d. Provide information to geotourism stewardship councils and the. public. regardmg geotounsm 3
attracttons on Federal and Indran lands '

e. Provrde educatlonal and techmcal assrstance and research regardmg geotounsm to geotounsm
N stewardshtp counclls and work w1th them to promote geotounsm

f. Develop educatlonal and v1s1tor service programs that promote geotounsm pnncrples on Federal
and Indlan lands

g Jomtly deve10p matenals and programs that foster commumty, tnbal and vrsrtor awaneness of and
commitment to the conservatlon of natural and cultural resources through geotounsm on Federal and
Indian lands. -+ ¢t e v e : Gunet® ¥ pinaken s o B

h. Develop and track geotourism projects on Federal and Indian lands.

-’92 Volunteering. Public Service, and:Collaboration Wi

Other.Entitxes

a. Encourage the involvement of youth by deve10pmg age-appropnate geotounsm programs that
“encourage active outdoor experiences. 53 e b R N T ,

T |
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b. Incorporate geotourism principles into programs for volunteer and other public service events and
days of national recognition, such as National Public Lands Day, National Fishing and Boating
Week, National Tralls Day, Wmter Tralls Day, Great Outdoors Month, and Wonderful Qutdoor
World. 53 _ 4

c. Promote the understanding and application of geotourism principles in.relationships with local, -
State, tribal, and other Federal entities, such as the National Association of Counties, Western State
Governors Association, American Indian Alaskan Native Tourism Association, Western State ;
Tourism Policy Council, Southeast Tourism Policy Council, America’s Byways Resource Center,
Travel Industry of America, Advisory Council on Historic Preservation, and chambers of commerce.

d. Apply geotourism principles at the community, State, tribal, regional, and national levels in
planning, establishing, maintaining, and promoting outdoor recreation visitor opportumnes on-
Federal and Indlan lands.

e. Identify opportumtles to work wnth umversmes cooperauve extensnon facllmes, and other
research facllm&s on geotounsm

f. As appropriate, engage other agencies in DOI and USDA in 1mplementmg thlS MOU.

g. Educate appropriate staff about geotourism and how to apply:it in their programs.

3. Natural and Built Environment

a. Emphasize the imponance of natural and cultural assets in inducing‘ visitors to return to a
community or region that applies geotounsm prmclples

b. Encourage the design and retention of recreauonal facllmes that are cons:stent with applxcable law
and policy, geotourism principles, and the goals of local geotourism stewardship counclls

_c._ Share the parties’ research and social science capabilities to measure social, envnronmental and
economlc beneﬁts from the apphcanon of geotounsm pI'mCIpleS

d. Encourage fundmg of projects that promote apphcatlon of geotounsm pnnclples

Vil. GEOTOURISM WORKING GROUP ‘AND PRINCIPAL CONTACT S

1. NGS and the agencies will jointly establish the Geotourism Working Group and will mdmdually
appomt 2 reprmntatlve to that group.

2. The following will be the prmcxpal contacts for their respectwe agencnes and NGS as well as the
Geotourism Working Group.
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Director, Center for Sustamable Destmatlons
National Geographic Socxety A \Barvs SRT LT Gk s P AF e, g lE Bl tel Stoe
1145 17" Sfreet;N.W./, _ ‘f st sopes, ‘
Washington, D.C. 20036-4688 JRtiEn L dpiuiine

(tel) 202-828-6671 (fax) 202-429-5712

,,..,

Dlrector, Nanonal Landscape Conservanon System and Commumty Parmershnps
Bureau of Land Managemem
Washington, D.C. 20240 . R R T
(tel) 202-208-3516 (fax) 202-606-3 156 -

AssnstantDlrector-Natlonal ledhfeReﬁlge System v e
U.S. Fish-and Wildlife Service .. .

1849 C Street, N.W,, MS 3251

Washington, D.C. 20240
(tel) 202-208-5333 (fax) 202-208-3082

Deputy Bureau Dnrector. Indxan Scmces

Bureau of Indian Affairs .~ . .

1849.C Street, NW., MS 4160 . ..

Washington, D.C, 20240~~~ LS mR o wmmmn T oA

(eD) 2025137640 (RN 2022086334 T o e

Associate Director, Partnerships and sz:tor Expenence
National Park Service "Q il : e na e

‘1201 Eye Street, NW

“Washington, D.C. 20240 o ‘

(tel) 202-208-4829 (fax) 202:219-2273

Directar, Recreation, Hentag_e, and Volunteer Resources Staff

U.S. Forest Service S Ry

1400 Independence Avenue, S. W Stop 1125

Washington, D.C. 20250-1125

tel) 202-205-0900° (fax) 202-205- 1145

3. The members of the Geotounsm Workmo Group Wlll:' it

a. Jomtly coordmate pro;ects under thls MOU

b. Annually report on the accomphshments of lhe Geotounsm Workmg Group to the pames ‘of this
MOU; and i b0k PR T ‘ _ .
c. Participate in scheduled meetihgs"aod oo}lfeféhco cal'l's.' mvolvmg the Geotoﬁiiié'hi .Workiné Gl“bi.lp,
including meetings to propose and discuss projects that may be conducted under this MOU.
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VIII. MISCELLANEOUS PROVISIONS

1. The parties will handle their own activities and use their own resources, tnt:ludmg the expenditure
of their own funds, in pursuing the objectives enumerated in this MOU. Each party will carry out its
separate activities in a coordinated and mutually beneficial manner % ; ;

2. In implementing this MOU each agency will be operatmg under its own laws, regulattons, and |
policies, sub_;ect to the availability-of appropriated funds. . , sirsnln :

3. Nothing in thts MOU authonzes any of the pames to obligate or transfer l'unds Specrﬁc pro;ects
or activities that involve the transfer of funds, services, or property among the parties require :
execution of separate agreements and are contingent upon the availability of appropriated funds
These activities must be independently authorized by statute. This MOU does not provide that -
authority. Negotiation, executlon, and administration of these agreements must comply wrth all -
applicable law . : :

4, Unless otherwise agreed to in wntmg, NGS: wrll maintain ownershtp and copynght in any .
products, materials, or projects it creates under this MOU, and grant to the agencies of this MOU a
paid-up, non exclusive, irrevocable, worldwide license to such-items to reproduce, distribute copies,
perform or display publicly by or on behalf of the Government. Further, use of either NGS :
trademarks, tncludmg the name, “National Geographrc,” the Yellow Border Logo, and other NGS
trademarks and service marks by the agencies or NGS’s use of any agency names, seals, symbols, !
characters, and marks will be negottated and documented in separate agreements :

5. Other than the agencies’ support of geotounsm pnncnples, nothmg in this MOU constttutes or
shall be interpreted to imply an endorsement by the United States of any product, service, or opinion’
of NGS. Other than supporting geotourism prmctples under this MOU, the agencles will not endorse
or give the appearance of endorsing any product, service, or optmon of NGS in 1mplementmg thts
MOuU.

6. Nothmg in this MOU is intended to alter, lrmtt or expand the agenctes statutory and regulatory
authority. ‘ : 30 il

7. This MOU in no way restricts the agencres or NGS from participating m sxmtlar acttvrtres wrth
other public or private agencies, organizations, and mdmduals

8. This MOU is not intended to and does not create any right, beneﬁt or trust responsrbthty,
substantive or procedural, enforceable at law or equity, by a party against the United States, its
gencles, 1ts ofﬁcers, or any person.

9. In accordance with the Byrd Antt-Lobbymg Statute, 18 U S.C. 431 no member of or delegate to
Congress may benefit from this MOU either directly or indirectly.



10. Any information furnished to the agencies under this MOU is subject to the Freedom of
Information Act, 5 U.S.C. § 552. ' '

11. Other Federal agencies may be added to this MOU with the written concurrence of all the parties.

12. This MOU takes effect on the date it is fully executed and will expire ten years from its effective
date; it may be extended or amended upon written agreement of all the agencies and NGS. Either the
Federal agencies collectively or NGS may terminate this MOU after 60 days written notice. Any
agency may terminate its participation in the MOU after 60 days written notice to other parties.



IX. SIGNATORIES
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Secretary, U.S. Department of lln. Interior ;
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MARK E. REY d 'DATE

Under Secretary for Natural Resources and the Environment. U.S. Department of Agriculture

Y

9L ) 7/8/28
JERQLD L. GIDNER DATE
Director. Bureau of Indian Altairs

JAMES L. CASWELL 7 DATE
Dircctpr. Bureau of Land Management
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1. DALE HALL " DATE
Director. United Sldlgs FFish.and Wildlife Service
VM/UXJ ﬁ Gmpglle 71-808
MARY OMAR “—— DATE
I)m.(.lor. National Park Service \
Aal’ 2/17/23
‘\Ble LR. J\thl I j DATE

‘orest Service
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I give you permission to copy and print for presentation.
Tyler D. Rupert

Letter of support for The Sustainable Tahoe Expo 2013
Date: 1/21/2014
Hunga Ma Heshshe, Customary Washoe greeting...translation, ‘It is good to see you’.

Let me start by introducing myself. My name is Tyler D. Rupert. | am a Washoe Tribal
member, founder of the Washoe Growers Association and a Washoe Community Council
Representative from the Carson Indian Colony located in Carson City Nevada. | attended and
volunteered my expertise as a sound reinforcement technician. | supplied the public address
sound equipment and technical support as well as temporary Master of Ceremonies. In
attendance with me was my wife and daughters one of which is the current “Miss Washoe”
Maggie Rupert. With two of my daughters Casey and Regina tended the craft booth that
demonstrated and sold items created and constructed by my wife and daughters.

During the 2013 Expo we participated in the day’s activities and interacted with the attendees
and staff. My Daughter, Miss Washoe, Maggie Rupert interacted with the public and staff as a
representative of the Washoe Tribe of Nevada and California. Answering questions related to
the culture of the Washoe Tribe and the relationship. She also was interviewed by different
media groups involved in the region.

Sustainable Tahoe Expo 2013 was a valuable and advantageous experience with a high level
of pride to be able to convey the Washoe culture and the history of the Washoe people’s
relationship with the Lake of our origination as well as our aboriginal homeland. We took part
in ceremonies that have been long forgotten and once prohibited by law. To walk freely on the
beach and speak with others about our people, cultures, and dreams of a better Tahoe. Of how
the future could be, if we all worked together as one to heal the waters and safeguard the Lake
and region for the future generations of all people with emphasis on the sustainability of the
precious resources that we are blessed with. On how we could build a better local economy
through Geo-tourism, local history and the Tahoe culture of the present by looking back to the
past, to build a better more cohesive relationship to the Lake Tahoe region and each other’s
cultures.



As a Washoe Tribal member | am greatly concerned with the sustainability and preservation
of our aboriginal homeland for generations to come. | say this not only for the Washoe but, for
all of mankind. We all know that we cannot turn back the clock or restore any that is lost. Thus
lays the importance of Sustainability. The Sustainable Tahoe Organization is at the forefront of
this fight leading the work that needs to be done and | am proud to fight and work alongside of
them, to raise awareness of the value of Sustainability.

As a Washoe Tribal Representative it is my duty to be involved in every action to protect,
sustain and improve the very existence and status of the Lake Tahoe Basin, the Washoe’s place
of origination and aboriginal homeland. To strive to return to the Lake once again, to be a part
of its life and be a part of ours one day, even if it is for one day at a time.

At this time | would like to thank the Sustainable Tahoe Organization for allowing us to be a
part of the Sustainable Tahoe Expo 2013 and look forward to the 2014 Expo with more Washoe
Tribal sanctioned participation. | also would like to say that | am honored to be part of such an
incredibly visionary event and to be able to work with everyone involved in this venture. Most
importantly | want to thank you, the El Dorado County Supervisors for supporting and being
involved in the sustainability of our Nation’s most important natural resource, Lake Tahoe.

Me leegee gabagee (Washoe farewell...translation... ‘see you sometime in the future’)

Thank you,

Tyter D. Rupert

Washoe Tribal Member #1080
Founder of the Washoe Growers Association
Carson Indian Colony Community Council Member



