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Who we are: 

● Tahoe Chamber 

○ The Lake Tahoe South Shore Chamber of Commerce is a membership 

organization dedicated to developing, promoting and serving the business 

community. Our goal is to sustain a high quality of life by achieving 

economic vitality with sensitivity and respect for the environment. 

 

● Lake Tahoe Visitors Authority 

○ The mission of the LTVA is to market the South Shore of Lake Tahoe  

as a unique, world-class year-round resort destination for the  

economic benefit and quality of life for the area, while respecting its 

traditions and environment. 
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Three-pronged approach 

●5th Annual Sample the Sierra Festival & weekend activities 
○ Farm to Fork Festival 

○ Business to Business  

○ Ancillary events to enhance & lengthen visitor stay 

 

●Creating Influencers 
○ Video production and photo assets 

 

●Integrating the Region 
○ Exhibitor Workshop (tied to Business EXPO) 

○ Tourism Forum 

○ Chamber Trek 

○ Economic Forums 

○ Geotourism Award 
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5th Annual Sample the Sierra 

 

● Sample the Sierra 
“by the numbers” 

○ 1200 attendees  

○ 16 Local Restaurants 

○ 11 Wineries 

○ 3 Breweries 

○ 2 Distilleries 

 

● New Location –  

Bijou Community Park 

● Wine Sales by the case 

 

 

Photo: Matt Morning 
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5th Annual Sample the Sierra 

 

● Pre-event Pop Up Dinner 

○ 25 attendees 

○ Lake Tahoe Community College 

Demonstration Garden  

○ Locally sourced ingredients 

including “Tahoe Lobsters” 

○ El Dorado County wine served  

with dinner 

○ Proceeds from this event helped to 

fund the “Let it Grow!” project at 

Sierra House Mountain Academy 
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5th Annual Sample the Sierra 

4th Annual Sierra Chef’s Challenge 

Four Chefs from Local Restaurants 

compete on stage in 45 minute cook 

off using a mystery box of locally 

grown ingredients.  

 

Our Chefs: 

● Jeremy Acuna, Executive Chef 

for ARAMARK Lake Tahoe 

● Peter Brinckerhoff, Executive 

Chef for Tahoe Restaurant Group 

● Stephan Moise, Executive Chef 

for The Ridge Tahoe 

● Jimi Nakamatsu, Executive Chef 

for Kalani’s Restaurant 

 

Photo: Matt Morning 
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5th Annual Sample the Sierra 

15% discount for Sample the Sierra attendees 
 
Use promo code “STS14” when booking 
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http://youtube.com/v/hOVdWYJul2E


Survey: Have you attended this event before? 

Source: LTVA Special Event Survey Data 14-1602  A  8 of 30



Survey: Will you visit a participating winery 

after attending this event? 

Source: LTVA Special Event Survey Data 14-1602  A  9 of 30



Survey: Will you dine at a participating 

restaurant after attending this event? 

Source: LTVA Special Event Survey Data 14-1602  A  10 of 30



Survey: What is the likelihood you will return 

to TahoeSouth for a similar event? 

Source: LTVA Special Event Survey Data 14-1602  A  11 of 30



Economic Impact 

Source: LTVA Special Events Customer Value Study, 2010 

  

Overnight from 

CA/NV 

Overnight from 

Outside CA/NV 
Day Visitors Local 

Number of Attendees 467 100 133 500 

Average per party spend*  $ 634.35   $ 634.35  $ 97.46 n/a 

Total Visitor Spending $ 296,241.45  $ 63,435.00  $ 12,962.18    

Direct Visitor Spending   $372,638.63 
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Print coverage in key outlets: 

● SacTown Magazine 

● EL Dorado Farm Trails Guide 

● Sierra Heritage Magazine 

● Mountain Democrat 

● Tahoe Magazine 

● Sierra Food Wine Art  

● Tahoe Daily Tribune 

● Lake Tahoe Action 

● Tahoe South Travel Planner 

● Tahoe South Events Brochure 

 

303,000 impressions 
 

 

 

 

Marketing of El Dorado County & STS Events 

∙Sierra Heritage 
∙Tahoe Daily Tribune 
∙Lake Tahoe Action 
∙Getaway Reno Tahoe 
∙Tahoe Business Monitor 
∙Nevada Magazine 
∙Tahoe Magazine 
∙101 Fun Things To Do 
∙SacTown Magazine 
∙Sunny Day Guide 
∙El Dorado Farm Trails Guide 
∙TahoeChamber Business Review 
∙Tahoe South Events &  
     Entertainment Brochure 
∙Mountain Democrat 

  

Ads in 25 Publications 
 
 
 
 

∙Sierra Heritage 
∙Tahoe Daily Tribune 
∙Lake Tahoe Action 
∙Getaway Reno Tahoe 
∙Tahoe Business Monitor 
∙Nevada Magazine 
∙Tahoe Magazine 
∙101 Fun Things To Do 
∙SacTown Magazine 
∙Sunny Day Guide 
∙El Dorado Farm Trails Guide 
∙TahoeChamber Business Review 
∙Tahoe South Events &  
     Entertainment Brochure 
∙Mountain Democrat 

  

Ads in 25 Publications 
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Radio Ads and Coverage 

 

2,400,000 impressions 
 

 

 

 

Marketing of El Dorado County & STS Events 

∙Sierra Heritage 
∙Tahoe Daily Tribune 
∙Lake Tahoe Action 
∙Getaway Reno Tahoe 
∙Tahoe Business Monitor 
∙Nevada Magazine 
∙Tahoe Magazine 
∙101 Fun Things To Do 
∙SacTown Magazine 
∙Sunny Day Guide 
∙El Dorado Farm Trails Guide 
∙TahoeChamber Business Review 
∙Tahoe South Events &  
     Entertainment Brochure 
∙Mountain Democrat 

  

Ads in 25 Publications 
 
 
 
 

∙Sierra Heritage 
∙Tahoe Daily Tribune 
∙Lake Tahoe Action 
∙Getaway Reno Tahoe 
∙Tahoe Business Monitor 
∙Nevada Magazine 
∙Tahoe Magazine 
∙101 Fun Things To Do 
∙SacTown Magazine 
∙Sunny Day Guide 
∙El Dorado Farm Trails Guide 
∙TahoeChamber Business Review 
∙Tahoe South Events &  
     Entertainment Brochure 
∙Mountain Democrat 

  

Ads in 25 Publications 
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●Huffington Post 

●7x7 

●South Tahoe Now 

●SierraCulture.com 

●Mountain Democrat 

●Tahoe Arts & 

Mountain Culture 

●Placer County Online 

 

Additional Digital Media Support – Online 

Event Listings & Coverage 
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Tahoe South Summer Advertising 

  

●Online Media 

○Online Radio 

■3,000,000 impressions 

■$17,600 value 

○Dynamic Banners 

■416,000 impressions 

■$2,200 value 

 

●Traditional Media 

○Outdoor Billboards 

■263,000 impressions 

■$12,500 value 

○Radio 

■1,900,000 impressions 

■$39,000 value 
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Tahoe South Summer Advertising 

  

●Emails 

○E-Target Media 

■ 65,000 impressions 

■ $5,882 value 

○TahoeSouth 
■ Owned Database 

■ 20,000 impressions 

■ $2,380 value 
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● Sample the Sierra 
● Tahoe Chamber 
● Tahoe South 

● Facebook 
○ 152 posts 
○ 1,462 engaged 

○ 16,987 organic reach 
○ 27,065 paid reach 
○ 391 new likes 

● Twitter 
○ 140 Tweets 
○ 35 hashtags 

○ 54 mentions 

● Instagram 
○ 4 posts 

○ 14 hashtags 
○ 535 total likes 

Social Media Support – In-house 

●Facebook Fan Values 
LTVA/Tahoe South 124,264 

Tahoe Chamber     1,764 

Sample the Sierra    1,168 

Total   127,196 
 

          X  $3.60 each 

Total Value         $457,906 
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● Sample the Sierra (27) 
● Sierra County Prospect 
● Tahoe Arts & Mountain 

Culture 
● Placer County Online 
● Mountain Democrat 
● Tahoe South (3) 
● TahoesBest.com 
● Heavenly Mountain Resort 
● Tahoe Culture 
● Lakeside News 

Social Media Support – Blogs 
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● Sample the Sierra 

PR and Marketing 

efforts reached 

over 6,000,000 

impressions, at an 

estimated value of 

$542,474 
 

Includes paid and earned media impressions 

Support Summary 

  

Media 
Total 

Impressions 

Estimated 

Value 

Online 3,416,000 $19,800 

Digital Outdoor 263,000 $12,500 

Print 303,000 $5,006 

Social Media 208,482 $457,906 

Email/E-newsletters 85,000 $8,262 

Radio 1,900,000 $39,000 

Total 6,175,482 $542,474 
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Over SIX MILLION Impressions 
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●Photos and video from 
Sample the Sierra  

●Promotional Videos of 
local restaurants 
○Riva Grill 

○MacDuff’s Public House 

○The Tavern at Tahoe 
Beach Retreat 

○ECHO Lounge at Lake 
Tahoe Resort Hotel 

 

Creating Influencers - Video & Photo Assets 
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http://youtube.com/v/ihFNzDGAm3Y


●Exhibitor Workshop (tied to Business EXPO) 

●Tourism Forum 

●Chamber Trek 

●Geotourism Award 

●Promoting Agricultural Commerce 

Integrating the Region 
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Exhibitor Workshop 
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The focus for the 2014 
forum was to highlight 
technology trends in 
tourism that will affect 
local business operators.  
 
The speakers also 
presented best practices 
such as leveraging special 
events, window displays 
and customer service.  
 

Tahoe Tourism Forum 2014 
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● 3 economic forums held 
in 2013/14 

● Two working groups 
birthed from this: 
○Discovery Center 

■ Recently completed  
visitor survey 

■ 90% indicated they visit 
museums and interpretive 
centers when traveling 

○Business Incubator 
■ Research phase public/private 

partnership 
■ Hybrid model 
■ Start-up weekends in 2015 

Economic Forums 
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Chamber Trek – Park City, UT 
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http://youtube.com/v/ZLN47WvvGWI


● November 13, 2014 
● Nominees: 

○ Blue Angel Café 
○ Camp Richardson Corral 
○ Camp Richardson Resort & Marina 
○ Cruise Tahoe 
○ Lake of the Sky Outfitters 
○ Lake Tahoe Boat Rides 
○ Lake Tahoe History Museum 
○ Sample the Sierra 
○ South Tahoe Standup Paddle 
○ Tahoe Geotourism Expo 
○ Tahoe Wellness Cooperative 
○ Valhalla Boathouse & Grand Hall 

2014 Blue Ribbon Awards: Geotourism Award 

Winner: Lake of the Sky Outfitters 
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Promoting Agricultural Commerce 

Wine List at Riva Grill 14-1602  A  29 of 30



Betty “B” Gorman 
 

Tahoe Chamber 

775-588-1728 x301 

bgorman@tahoechamber.org 

Carol Chaplin 
 

Lake Tahoe Visitors Authority 

775-588-5900 x302 

carol@LTVA.org 

Questions? 
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