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A PROPOSED COMMERCIAL DEVELOPMENT FOR: RECEIVED
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ENGINEER NOTES

1

'mmm OF CONSTRUCTION STAK

. EXISTING UTILIMES SHOWN ON THESE
THE AGENCY

THESE PLANS ARE SUBJECT TO ThE INTERPRETATION OF INTENT BY THE ENGINEER. ALL QUESTIONS

RECARDING PLANS SHALL SF PRESENTED TO THE mrontummt:snlmnm
INTERPRETATION OF THE DRAWNGS DR WMAKES REVISIONS TO THE SAME WITHOUT COMFERRING WITH THE

ENGINEER OF RECORD SHALL BE RESPONSIBLE FOR THE CONSEQUENCES THEREOF.

THE ESTIMATED QUANTITIES SHOWN ARE FOR INFORMATION PURPOSES ONWLY, THE CONTRACTOR SHall BE
RESPONSIBLE FOR THE COMPLETENESS AND ACCURACY OF A DETAILED ESTIMATE BASED ON THESE PLANS,
CURRENT CODES, AND SITE VISITATION

CONSTRUCTION SHALL CONFORM TO THE LOCAL JURTSDICTION OR GOVERNMENT STANDARD
THi

EPARED BY CAS PROF PHONE: 359-271-5700, PROJICT NO. EAS-14—406 DATED 10.10.2014.

PRIOR TO BIDUDING THE WORK, THE CONTRACTOR SHALL THORDUGHLY SATISFY HEMSELF AS TO THE ACTUAL
CONGITIONS, REQUIREMENTS OF THE WORK AND EXCESS OR DEFICIENCY IN CUANTITIES. NO CLAIMS SHALL
BE MADE AGAINST THE OWNER/DEVELOPER OR ENGINEER FOR ANY EXCESS OR DEFICIENCY THEREN, ACTUAL
OR RELATIVE,

T&MMWTKMMWMHWW TECHMIDUES,
SEQUENCES. PROCEDURES OR SAFETY PRECAUTIONS OR PROGRAMS UTILIZED IN COMMECTION WITH THE
WORK. AND WiLL NOT BE RESPONSIBLE FOR THE CONTRACTOR'S FAILURE TO CARRY OUT THE WORK N
ACCORDANCE WITH THE CONTRACT DOCUMENTS.

THE ENGIMEER SHALL NOT BE RESPONSIBLE FOR COORDINATING THE RELCCATION OF UTIUTIES, POWER
POLES, ETC.
THE CONTRACTOR SHALL MAKE NO CLAIM AGAINST THE OWNER OR THE SURVEYOR
ES SET BY THE SURVEYOR UNLESS ALL SURVEY STAKI

ENGINEER ARE WMAINTAINED INTACT AND CAN BE VERIFIED AS TO THOIR ORIGIN. IF, IN THE
SURVEYOR, ‘I'H(SIMESARENOTMHTNNEDIHTWINDCMNOTB{VEWNS!‘OMPM.
REMEDIAL WORK RECUIRED TO CORRECT ANT ITEM OF MPROPER CONSTRLCTION WORK SHALL BC
PERFORMED AT THE SOLE EXPENSE OF THE RESPONSIBLE CONTRACTOR OR SUBCONTRACTOR.

FIELD AS=BUILT ME OF THE WORK UPON NOTIFICATION BY

15 RESPONSI
FORMED ‘I'D COMPLY WITH THE LOCAL
AND OBSCURED TO THE FOINT THAT AS=BUILT MEASUREMENTS BE
RESPONSIBILTY OF THE CONTRACTOR TO POTHOLE UTILITY TREMCHES AS NECESSARY TO COMPLETE AN
AS-BUILT SURVEY.

THE CONTRACTOR IS TO VERIFY THE LOCATION, ELEVATION, CONCETION, AND PAVEMENT CROSS-SLOPE OF
ALL EXISTING SURFACES AT POINTS OF TIE—IN AND MATCHING, PRIOR TO COMMENCEMENT OF GRADING.
PAMNE. CIJRB AND GUTTER OR DTHLR SURFACE CON?TRUCHDN SHD'.I.D EﬂSTW LOCATIONS, ELEVATIONS,
CATION, CROSS-SLOPE DIFFER FROM THAT SHOWN ESE PLANS, RESULTING M ‘-‘HE
DES&N N'I'EH‘I' REFLECTED ON THE PLANS NOT ABLE TO BE ODN‘S‘I'RIEIW THE CONTRACTOR SHALL NOTIFY
THE OWNER'S AGEHT IMMEDIATELY FOR DIRECTION ON MOW TO PROCEED PRIOR TO COMMENCEMENT OF
CONSTRUCTION, THE CONTRACTOR ACCEPTS RESPONSIEIUI'Y FOR ALL COSTS ASSCCIATED WITH CORRECTHVE
ACTION & THESE PROCEDURES ARE NOT FOLLOWED

PLANS HAVE BEEN LOCATED ACCORDING TO INFORMATION PROVIDED BY
CPERATING EACH LTILTY, LOCA] mmﬁmﬂYEMYANDMWmE
CONSTRUCTION PURPDSES. CALL 811 FOR FIELD LOCATION. THE T AND

MANTAIN ALL EXISTING UTILITIES ON THE SITE. ANY DAMAGE TO EXISTING UTILITIES, OR
NOT ON THE DRAWING, SM.L BE_REPARED, u AT THE CONTRACTOR'S EXPEMSE EXISTING SURFACE
FEATURES AND BE REPLAC

.M[mmmmmmmmmm ANT MLTERATION, OR

VARGANCE FROM THESE PLANS. ANY VARIATIONS FROM THESE PLAMS SHALL BE PROPOSED ON COMSTRUCTION
FIELD PRINTS AND TRANSWITTED TO THE ENGINZER.

ANT INSPECTION BY THE CITY, COUNTY, ENGINEER, OR OTHER JURISDICTIONAL AGENCY, SHALL NOT, N ANY
FROM ANY OBLIGATION TO PERFORM THE WORK IN STRICT COMPLANCE WITH

WAY, RELIEVE THE CONTRACTOR
APPLICABLE CODES AND AGENCY REQUIREMENTS.

13. CONTRACTOR RESPONSIELE FOR mom:‘nm -I\I.L ST0RM WH PIFES, STORM WATER RETENTION PIPES
AND DRAINAGE FACILTIES FROM DAMAGE STAGES OF COMSTRUCTION. THE DEPTH CF COVER ON

16, FINISH GRADES SHOWN ON THESE PLANS ARE THE
OVER—EXCAVATING

wﬂmmmmwmmammwmmm

FINAL FINISH GRADES. WTMBWH‘)R
AREAS TO ALLOW FCR PLANTING AND UTLITY
THE FINAL LANDSCAPE TREATWENT (DECOMPOSED GRANTE, LAWN, ETC),

FEMA FI.DDD ZONE

THE PROPERTY o0l
SEPTEMBER 26, m}ASMGPMN&WW?I(?MNOTPMW)B{NGZMV&W

ON IS SHOWN OM FEMA FLODD FIRM INDEX PANEL NO. TCINDOA (DATED

AS AREAS N WHICH FLOCD HAZARDS ARE UNDETERWINED, BUT

ENGINEER'S ESTIMATED EARTHWORK QUANTITIES

CUT[RA!
FILL{RA)

NET EARTHWORK QUANTITY

1,498 C.y¥.
3,088 C.Y.

(RAW) 1,590 C.Y.(IMPORT)
VOLLWES BASED ON RAW VALUES. THE CONTRACTOR
PURPOSES.

MOTE: CARTHWORY CUANTITES ART ESTMAND
SAALL PREPARE 5 O DARTHACRA ANALTSS FOR BIDDOG

IMPROVEMENT PLANS

DOLLAR GENERAL
MAIN ST. AND HARKNESS ST.
GEORGETOWN, CA 95634
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mls OF BEARING

BASIS OF BEARINGS OF MBBDMLTOMTOFMWHEDHM
eormwsumus.a.mﬁmmmmm MONUMENTS
SHOWN HEREON AS FOUND.

BENCHMARK

VERTICAL DATUM: HAVD2S

ATION, PROJECTING THROUGH
LEADING TO THE GASOLINE PUMPS, AND 12.5 FEET SOUTHWEST OF THE

MPA ARCHITECTS InG VICINITY MAP_ s was
3578 30TH STREET L ——

. CA 92104 . %O
619.236.0595 —
F: 619.236.0557 A s

T: LEOMARDO DALE

COVER SHEET, LEGEMD & NOTES

GRADING AND DRANAGE FLAN

GRADIMNG AND PAVING PLAN

HORIZONTAL CONTROL PLAN & STORM WATER MAMACEMENT DETAIL

UTILITY PLAN

STORM WATER SO LOSS

STORM WATER SCIL LOSS PREVENTION DETALS

AILS

RETAINING WALL DETALS
LEGAL DESCRIPTION
REAL PROPERTY I THE UMINCORPORATED AREA OF THE COUNTY OF EL DORADO, STATE OF
CALFORNIA, DESCRIBED AS FOLLOWS:
PARCEL ONE:
LOTS 10, 11 AND 12, BLOCK 1, OF THE TOWNSOTE OF CEDRGETOWH AS THE SAME ART MARKED,
DESIGNATED AND NUMBERED ON THE OFFICAL MAP AND IN THE FIELD NOTES OF THE OFFICIAL MAP w
AND I THE NOTES OF THE OFFICIAL SURVEY OF SAID TOWNSITE NOW ON FILE AND OF L
RECORD IN THE OFFICE OF THE COUNTY RECORDER OF SAID COUNTY OF EL CORADD STATE OF =

. <] O
EXCEPTING THEREFROM ALL THAT PORTION THEREOF LYING WITHIN THE BOUNDS OF THE zZ| =
GUARTS MINE, THE SUB-SURFACE THEREDF AS PATENTED TD MILTON A WOODSOE, ET AL BY PATENT o
RECORDED JANUARY 3, 1882 IN BOOK B, OF PATENTS, PAGE 475, EL DORADD COUNTY RECORDS. &Jo 3
PARCEL TWO: EI:L:‘:I o
COMMENCING AT THE mormnummu.meounﬁmrsnc =
OF WA STREET W THE TONNSTE O OF OF EL DORADO, STATE OF CALIFDRNA, ZG| W
THENCE 150 FEET N AN EASTERLY DIRECTION TO_ CF SND LOT 10, ThEwce | Lul (&
mﬁnmammv THENCE 142.5 FEET IN A WESTERLY DIRECTION TO THE WEST D ] W

BLDGK 1, THENCE 80 TEET N A SOUTHERLY DIRECTION ALNG SAD WEST LNE T0 =1 =3
THE PLACE OF BEGWNMG, AND BEMG A PORNON OF LOT 8 W SAD BLOCK 1 ¥ =
PARCEL THREE: 39 7
L

A PORIION OF LOT 9, BLOCK 1, TOMNSITE OF GEORGETOWN BEING A PORTION OF THE WEST MALF =] W
OF THE QUARTER OF SECTION 11, TOWNSHP 12 NORTH, RANGE 10 EAST, M.DB.&M o6l
MORE PARTICULARLY DESCRIBED AS FOLLOWS: OF| 0
PASCEL 1. AS SHOWN ON THAT CERTAIN PARCEL MAS FILED 1% THE OFFICE OF THE COUNTY o o
RECORDER, COUNTY OF EL DORADO, STATE OF CALIFORMA. ON OCTOBER 4, 1974, IN BOOK € OF Wl 5
PARCEL MAPS, AT PAGE 113. () <
EXCEPTING THEREFROM ALL THE SUB-SURFACE THEREOF AS PATENTED TO MILTON A WOODSIDL, o
ROBERT W, ASH AMD JAMES W. SHANKUN, BY PATENT RECORDED JANUARY 3, 1882, IN BOOK B OF O
PATENTS AT PAGE 475, RECORDS OF EL DORADO COUNTY. KNOWN AS THE WOUDSIDE QUARTZ WINE:
AND AS PATENTED TO AE. GRIMS BY PATENT RECORDED JANUARY 15, 1876 IN BOOK A OF PATENTS,
AT PAGE 373 RECORDS OF EL DORADO COUNTY. KNOWN AS THE EURCKA QUARTZ WINE AND

AS RESERVED M DEED FROM MARRY C. GRAVELLE JR. ET UX, RECORDED JAWUARY 18,
1963, W BOOK 621 OF OFFICIAL RECORDS, AT PAGE 350.
APN:  DE1-362-01-100 (AFFECTS PARCEL ONE), D51-3852-02-100 (AFFECTS PARCEL TWO) AND
041-362-04-100 (AFFECTS PARCEL THREE)

[

“wms

C1
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CONSTRUCTION KEYNOTES
(1) SARCUT AMD REMOVE TO THE SAWCUT LINE EXISTING PAVEMENT (MIN 2°), OR AS DARECTED BY
COUNTY INSPECTOR, CURB, GUTTER AND SIDEWALK AND/OR REPLACE N KIND.

CM'I‘RJ\CIUR TO VERIFY ELEVATION OF EXISTING CURB, AC PVMT OR CONCRETE PvMT TE-IN
G -Z) LOCATIONS AMD MATCH EWISTING, NOTIFY EMGRNEER OF ANY DMSCREPANCIES.

'!)CONS'I'RIJCI CURB AND GUTTER PER EL DORADD COUNTY STD DTL 104 TPL 2
CONSTRUCT &7 BARRER CURB EL DORADO COUNTY STD DTL 104 TYPE 3.

\_': CONSTRUCT SIDEWALK PER EL DORADO COUNTY STANDARD DETALS. DO WOT EXCEED 2% CROSS SLOPE

(J CONSTRUCT 7° PCCP REINFORCED SLAB WITH §4 BARS @ 247 CENTERS, 27 BELOW THE
SURFACE OF THE CONCRETE OVER 6 AGGREGAIE BASE 87 cuvm-:.m MAIM SUBGRADE
GEDTECHMICAL RECOMMENDATIONS FOR TRASH ENCLOSURE AND LANDING K,

7} CONSTRUCT 3° ASPHA.T FA\E\I’\IT OVER A" AGGRTGATE ASPHALT BASE OVER 127 COMPACTED
MATIVE SUSICRADE BASE FOR PARKING STALLS PER GEOTECHNICAL RECOMMENDATIONS AN
CALTRANS SECTION 25 STANDARD SPECFICATIONS.

() CONSTRUCT 47 ASPHALT PAVEMENT OVER 8" AGGREGATE ASPHALT BASE (WER B” COMP‘ACTE.D
< NATVE SUBGRADE BASE FOR DRWVE LANES PER GEOTECHMICAL RECOMMENDATIONS AND
CALTRANS SECTION 26 STANDARD SPECFICATIONS.

-__ CONSTRUCT ADA PARKING SPACES NOT TO EXCEED 2% IN ANY DIRECTION,

y) CONSTRUCT SIDEWALK ACCESS RAMP PER STD OTL, C2. DO wOT EXCEED 2% CROSS SLOPE
AND B.33X LONGITUDINAL SLOPE,

1/ CONSTRUCT CURE OPENING PER DETAIL SHEET C2.
TRASH ENCLOSURE REFER TO ARCHITECTURAL PLANS FOR ALL DETALS

U} SEE ARCHITECTURAL PLANS FOR Au. SME LGHTING AMD DETALS. COORDINATE CONDUT
= PLACEMENT PRIOR TO PAVING STAR

SEE ARCHITECTURAL PLANS FOR ALL STRIPING AND SIGNAGE ALL DISABLED N:CESS STRIPING
> 70 COMPLY WITH CUARENT ADA STANDARDS. FIRE LANE VARKING AND S-ONAGE
ARCHITECTURAL FLANS.

(15) 810 RETENTION AREA. REFER TO SHEET G2 FOR DETALS

* (16) WSTALL &' CMP STORM DRA PIPE. SIZE, LENGTH & SLOPE PER PLAN.

S?)HB’TN-L HOPE STORM DRAIN PIPE (ADS N1Z DR EQUAL) SIZE AND SLOPE PER PLAN

(18) CONSTRUCT AND INSTALL 2x3 PRECAST CATCH BASIN, HANSON 26 CR APPROVED EQUAL.
"‘ WNSTALL HEADWALL PER EL DORADD COUNTY SPECITICATIONS

(20 NSTALL RIP-RAP D(50)6", 12" THICK PER EL DORADO COUNTY STANDARD DETAL T-504.
(21 BYGNESRED FLTERED MEDUM (SOI) SHALL CONSIST OF BSK SAND. 10% FINES AND 5%

ORGANIC MATTER. REFER TO LANDSCAPE PLANS FOR VEGETATION. REFER TO SHEET CB FOR
ADDIT l-mL DETMLS,

tgmsw:mnmmwm PLANS FOR DETALS,
G INSMLL CATCH BASIN, NDS 187 5!221[5 WITH ATRIUM GRATE
NG NDS PRODUCT WUMBER 1
" \}KM’ORCW CONCRETE CA.PANDACC‘[SS RISER SEE DETAL OM SHEET (8.
/alﬁslﬂ.l CONTECH CUS UNIT (WGDEL NO. CDS2015-4—C) REFER TO SHEET C39 FOR
£ ADDIMIONAL DETALS

2 WSTALL CROSSWALK PER CALIFORNIA MUTCD STANDARDS.

27 INSTALL “NO PARKING™ SIGN PZEK(CA)

§ a‘I‘NSYALI. HANDRAIL PER EL DORADD COUNTY SPECFICATIONS.

(29 NSTALL SIDEWALX CURE RETURN RAWP PER CAL TRANS STD DIL ABSA

(35 CONSTRUCT RETAMING WALL PER DETAIL SHOWN ON S1, ELEVATION AS SHOWN ON CZ.
(31)NSTALL 307 DRAIN BASN FER DETALS DN SHEET €9,

32 NSTALL RIP RAP D(S0)=12", 277 THICK PER EL DORADO COUNTY STANDARD DETAIL T-504.
'.s'_},oomm 10 CONNECT PRCPOSED 127 HOPE PIPE TO EXISTING 127 CMP AND EXTEND AS

@munwuﬂ TO COCRDINATE WITH STRUCTURAL ENGINEER FOR WALL OPENING TO ALLOW FOR
PIPE PENETRATION.
[35/INSTALL HANDRAIL PER CETAIL ON C9.

* (36 WSTALL 2° CMP STORM DRAIN PIPE. SIZE. LENGTH & SLOPE PER PLAN.

*REFER TO SHEET C& FOR DETALS

AR, A

AT A

AW WAL

DOLLAR GENERAL

GEORGETOWN, CALIFORNIA
GRADING AND PAVING PLAN

SuFMWISON OF:

e 0B-03-15
- LK DarD

R.C[ wa. Tedsn
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D61 40200
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E:10091.30
30,
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ALL DAMENSIONS, WCHTHING AND EASTING TAKEM FROU THE

FACE OF CURE.

TAIL

F
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TORM WATER MANAGEMENT D

DOLLAR GENERAL

GEORGETOWN, CALIFORNIA

HORIZONTAL CONTROL PLAN & S
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FABRCADATTS

e

e
EERS NOTES

7. CONTRACTOR SHALL PROTECT ALL EXISTING UTLITES AND
IMPROVEMENTS.

. AL UTLTES 5
INFORMATION PROVIOED TO THE ENGINEER BY THE DEVELOPER, UTILITY
COMPANIES, AND THE LCCAL MUNICIPALITIES. IT IS THE CONTRACTOR'S
TO LOCATE ALL EXISTING U

CONSTRUCT
DAMAGE TO SUCH. THE ENGINEER AND/OR OWNER CAMNOT GUARANTEE
ANY LCCATIONS S=OWK ON THESE PLANS OR THOSE Owl FROM

2. PRIOR TO CONSTRUCTION THE CONTRACTOR SHALL CONMFIRM ALL
GRADES SHOWN AS EXISTING. THE CONTRACTOR SHALL NOTIFY THE
ENGINEER OF ANY DISCREPANCIES AND AWAIT A RESFONSE PRIOR
TO BEGINNING CONSTRUCTION.

3. T 1S THE CONTRACTOR'S RESPONSIBRLITY TO PROVIDE. VERIFY,
ANMD ACCEPT ALL CONSTRUCTION STAKES PRICR TO CONSTRUCTION,

. ANY AMD ALL TEMS EXISTING SHALL BE PROTECTED B
umm:!mw " |r:u(sj MUST BE REMOVED IN ORDER 10
l'mﬁ COMSTRUCTION, RACTOR SHALL REPLACE THE

s;rowsmzoumcoummummrw

L
5. ALL CONSTRUCTION TO CONFORM TO STATE AND LOCAL CODES <
AND RECUREMENTS. S

6. CONTRACTOR TO VERIFY ALL EXISTING CONDITIONS PRIOR TO
CONSTRUCTION AND NOTIFY ENGINECR OF ANY DISCRIPANCIES. /

8. THE EXISTING CONTOURS ON THIS PLAN
ARE Al A 1.0° INTERVAL

FFE=2656.00

SEFTIC FIELD
EXPANTON
BY OTHERS.

S

GENERAL SEWER NOTES

K AL
™ oa1- M3 -G8

WSPECTON AND APPROVAL BT THE EL DORADO RERGATION
mml mmmmmm 10 THESE FLANS AND DD'S LATEST
TECHNICAL SPECIFICATIONS AND STANDARD DRAWNGS.
TON COMFERENCE WTH ED INSPECTICN &
AURISHICTICN. COMSTRUCTION
SHALL BE STARTED NO LATER THAN FIWE (5) DAYS AFTER THE FRECOMSTRUCTION CONFERENCE
3 LOCATION OF ALL

FACLITES ARE AF oMLY —— THE
FOR VERFYING THE LOCATION AND DEPTH OF ALL FADLITES FRIGR
O ANY EXCAVATION
4 CONTRACTOR SHALL BE RCSPOMIELL FOR LOCATING AND FROTECTING ALL UNDERGROUND
FACLITES AFFECTED BY THE WORK ARD SHALL COMTACT UNDERGROUMD SERVICES ALERT
(USA) 48 HOURS PRIOR 10 ANT EXCAVATICN WORK FOR CETERMINATION AND LOCATION OF
UNDERGROUND UTIITES (PHONE 1-B00-642-2444)

smmmmmnmmmumwaummmmcm
I ACCORDANCE WITH P8 TE-- PROCEDURES PER TECHMCAL

6 WHERE EXCAVATIONS FOR ANY FACITES COMSTRUCTION EXCEED & FEET iN DEPTH, CONTRACTOR SHALL
CHTAN AN EXCAVATION PERMIT FORM CAL/USHA M SACRAMENTD (PHONE 1-516-263-800).

7 SERACE INSTALLATIONS ™ ROADWAYS WITH CUTS OR FILLS GREATER THAN 6 FEET N HEIGHT AND
THAM X1 SHALL HAVE THE CLEAN OUT SET

N THE LOCATION DRRECTED BY THE CISTRICT.

SLOPE CATCH PONT WITH PVC SDR 35 SIZED

T=-POSTS PAMTED GREEN AT THE END OF THE SERWCE UNE.

B ALL LIDS SHALL PE MARKED “SEWER",

9 ALL CURBS SHALL BE WET STAMPED mTH AN "S° BRAND wRE SEWER SERWCES INTERCEFL

10 UNED MANHOLES RECURLD

12 AL REVISIONS TO THESE CRAWNGS WUST BE APPROVED M WRETING BY DD

13 THE CONTRACTOR SHALL NOTFY THE EX) MSPECTCR 48 HOURS PRIDR TO START CR RESTART OF WORK.

14 STAKNG INFORMATION: MINMUM SPACING SHALL BE 50 FEET (25 FEET ™ RADUS) UNLESS
OTVERWSE DRECTED BY WLL NOLUDE OFFSET, TYPE OF
stms-emmwrsmmmmsmmw

15 ON REPLACEMENT PROJECTS, THE DXISTING FACILITY MUST REMAN M SERWCE UNTIL THE NEW UTILITY 15
ACCEPTED AND PUT INTO SERWCL

WATER KEYNOTES

@ CONSTRUCT WEW 3/4° COPPER “TYPE K™ PIPE WATER SERVICE TO CONFIRM WITH
ASTM B-42 PER EDID STANDARDS AND SPECIFICATIONS [ENGTH PER PLAN. TRENCH
PER EDID STD DTL W10

G}' TERMINATE DOMESTIC WATER/FIRE LINE AT BUILDING. SEE PLUMBING PLANS FOR
CONTINUATION OF WATER SERVICE INSIDE BUSLDING.

@Mﬂmzxmmmmmmm AND HORIZONTAL
LOCATION PRICR TO AND NOTIFY ENGINEER OF ANY DESCREPANCIES.
EDID SHALL MAKE ALL SYSTEW TAP CONMECTIONS.

(&) MSTALL 3/4" METER PER EDID STO DL 5TD DTL W-20.

ry WSTALL 3/4° PEDUCED PRESSURE BACKFLOW PREVENTER PER EDID STD DTL w22

= WITH INSULATION PER EDID AND COUNTY GUIDELINES.

I WNSTALL 6" REDUCED PRESSURE PRINCIPLE DETECTOR m!’ PER EDID STD DTL

- W24 WITH INSULATION PER EDID AMD COUNTY GUNDELS

\7,) WSTALL 6" DiP CLASS 350 D.AP. CIASSMWIM

@ WISTALL BX6" TAPPING SLEEVE AND VALVE. CONTRACTOR TO VERIFY VERTICAL AND
HORIZONTAL LOCATION PRIOR TO CONSTRUCTION AND NOTIFY ENGINEER OF ALL
DISCHEPARCIES. INSTALL THRUST BLOCKS PER EDID STD DTL Wit

SEWER KEYNOTES ==

INSTALL 4° PVC SEWER PIPE PER EDND STD DIL SO8. LENMGTH AND SLOPE PER PLAN.

SEWER TRENCH PER EDID STD DTL 507

CONNECT TO PROPOSED SEPTIC SYSTEM (BY OTHERS). SEE SEPTIC SYSTEM PLANS

FOR ADDNTICNAL INFORMATION,

TERMIMATE SEWER SERVICE 5° FROM BULDING. SEE PLUMEBING PLANS. CONTINUATION OF

SEWER SERVICE INSIDE BUILDING,

CONSTRUCT CLEANOUT PER UPC, ECID STD DTL 508 & EDID CLNDELINES.

ﬂEmI. WATER NOTES

T APPROVAL. o

Knmmammcr(m; CONSTRUCTION SHALL CONFORM O THESE

EID'S LATEST VERSION OF THF TEOMMICAL SPECFICATIONS AND STANDARD LRAWNGS.

EEEE

ACTION OF
PLANS AND

zmmmsmmaw'm1mmummmrmsmmmﬁ
[ ADVAMCE OF DONG WORK WITWN THER JUSISDICTION, COMSTRUCTION SHALL BE STARTED WO LATER
THAN FIVE[S) DAYS AFTER THE PRECONSTRUCTION COMFERENCE.

3 LOCATICN OF ALL USOERCROUND FADLITES ARE APPROXIMATE DMLY —- TWE CONTRACTOR SHALL BE
RESPONSIBLE FOR VERS NG THE LOCATION AND DEFTH OF ALL FACIITES PRIGR TO ANY EXCAVATION.

qwmsm;s(mmmcnmmmnmmmamr ITES
AFFECTED BY THE WORK AND SHALL CONTACT UNDERCROUMD SERVICES ALERT U‘S-IJ‘I!MW
TO ANY EXCAVATION WORK FOR DETERMINATION AND LOCATION OF

(PHONE | -BOO-642-2444)

S COMMECTIONS TO EXSTING WATER FACIITY SHALL BE DOWE BY A LICENSED COWTRACTOR N
ACCORDANCE WTH EID TE--M PROCEDURES PER TECHNWICAL SPECFICATION.

6 WHERE EXCAVATIONS FOR ANY FACIUTIES CONSTRUCTION EXCEED S FEET W DEPTH, CONTRACTOR SHalL
OATAM AN EXCAVATON PERMIT FORM CAL/OSHA IN O (PHOsd 1-516-283-2800)

POST PERMIT AT THE CONSTRUCTION SITE AMD COMPLY WITH AL REQUSIEMENTS.

'.:'“i CONTRACTOR SHALL NOTIFY 10 INSPECTION 48 HOURS PRIOR TO START OR RESTART
WO

B 0T £ PERSONNEL SHALL OPERATE AMY VALVES ON EXISTING WATER SvSTEM,

B THE TOTAL SITE REQUWRED FIRE FLOW 1S GPW AT 20 PSIG RESIDUAL

Io!mmAnmﬁMMUHATSI&MMIWWJ’IWMMW

THE WAYIIA AMD USVMIMUM PRESSURES ARE CALCULATED TO BE P AND PE

11 PPELNES SHALL BE DISWFECTED, FLUSHED AND HYDROSTATICALLY TESTED ™ ACCORDAMCE

WTH EID'S TECHMICAL SPECNCATION,

wmmmumnmsummumswmmsm'nmm
TEEPER THAN 31 SHALL HAVE THE METER BOX SET AT FNISH CRADE NEXT TD THE ROAD

mulmmmmmummmrﬂum FEET BEYOND

THE SLOPE CATCH POINT WTH PYC SCHEDWLE 40 S¥D mum.mmwm

T--POSTS PANTED BLUE AT THE END OF THS SERWCE LINE

13 LDS SMALL BE MARKED “WATER®,

4 CURBS SHALL BE WET STAMPED WATH A "W BRAND WHERL WATER SERVCES WTERCEPT,

15 CONTRACTOR SHALL HAVE A COPY OF EID'S CONSTRUCTION STANDARDS ON THE JOB.

16 REVSIONS 10 THE DRAWNGCS MUST BE APFROVED I WRITTIHG BY EID.

17 STAKING INFORMATION: MIMMLM SPACING SHALL BE 50 FEET (25 FEET IN RADIUS) UMLESS
OTHERWSE DIRECTED BY DD WNFORMATION WILL INCLUDE OFFSET, TYPE OF FADILTY AMD CUT TO

AR, Mas

ASHE WA

A, AL

DOLLAR GLNERAL
UTILITY PLAN

GEORGETOWN, CALIFORNIA

UTILIZED FRLPARLD LWDER THE (RECT
SRR 5
2. CONTRACTOR TO MAINTAIN A MINIMUM
oF 2 SEPARA BETWIEN
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For
DOLLAR GENERAL
MAIN ST. AND HARKNESS ST.
GEORGETOWN, CA 95634

T

STONE TRACKING MAT

INLET PROTECTION /SANDEAG
B BEAM
B e
= NEW FRONTAGE PAVING
- FLOW ARROW

STORM WATER SOIL LOSS PREVENTION PLAN

CIVIL ENGINEER

TTG ENGINEERS
4300 N. MILLER ROAD, SUTE 122
SCOTTSDALE, AZ 85251

PHONE: 602-371-1333

AX: B02-371-0675
CONTACT: MIKE JACKSON, PE
OWNER

SIMON CRE ABBIE. LLC
51 1 M SCO SMER‘RSJJH'ERO

COTTSDALE,
PK!NE 480 ‘H.‘) 1956
FAX: 4B0-SES-415%0

COMTACT: JOSHUA SIMON

ARCHITECT VICINITY MAP
‘A ARCHITECTS ING. NTS
35?8 30TH STREET
GO, CA G2104

F 619, 255055?

CONTACT: LEONARDO DALE
DISTU RBE D AREA
92,539+ SF

BEST MANAGEMENT PRACTICES (BMP'S) NOTES:

1. BEST MAMAGEMENT PRACTICES (BMP'S) CONTAINED HEREW REFLECT MINIMUM RECUREMENTS. ALTERMATE
METHOOS PROVIDING EQUAL OR GREATER PRQFECHDN m.r BE u‘nuzzn FDR ADDTmAL BWF'S REFER TO
CALIFORNIA STCRMNATER BMP HANDBOOKS, WA CABMS

2. I8 THE EVENT THAT THE DISTURBED AREA EXCEEDS 1.0 ACRES, A FULL SWPPP WILL BE REQUIRED.

. 8 :TDN—FTDRHN-\TU! DISCHARGES ARE PROHBITED FROM TNTERING ANY STORM DRAN SYSTEM AND/OR

4. POLLUTANTS SHALL BE REMOVED FROM STORMWATER DISCHARGES TO THE MAXIMUM EXTENT PRACTICABLE
(MEP) THROUCH DESIGN & IMPLEMENTATION OF THE SWPPP.

5. A STANDSY CREW FOR EMERGENCT WRK SNALI. BE AMALABLE AT ALL TIMES DURING THE RAIN'I’ SEASON
(NOV. 1 TO APR. 15), NECESSARY MATERWLS SHALL BE AVAILABLE ON SITE AND STOCKPILED &
CONVENENT LOCATIONS TO FACILITATE R)HD CONSTRUCTION OF TEMPORARY DEVICES OR Mﬂ:l ERDSION
CONTROL MEASURES OR SEDIMENT CONTROL MEASURES WHEN RAIN IS IMMINENT.

6. PORTABLE SAMTARY FACILTIES SHALL BE I,D-.A'rm CH ﬁwmv LEVEL GROUND AWRY FROM TRAFFIC
AREAS, DRAMNAGE COURSES, AND STORM DRAN

7. EMPLOYEES, sunl:‘.oum\cmﬁs AND SIJPPLERS SHALL BE EDUCATED ON ALL BMP'S INCLUDWNG CONCRETE
WASTE STORACE AND DSPOSAL PROCEDUI

B, SEDIMENT CONTROL PRACTICES SHAll EFFECTWELY PREVENT A NET INCREASE OF SEDIMENT LOAD IN
STORMWATER ({SCHARGE.

CONSTRUCTION NOTES:

O INSTALL SANDEAG uﬂ;w mﬁcnm PER
EL OUNTY DEVELD!
STAKDARD PLATE NO. BMP l

SEE SHEET C7 FOR DETALS. BERM PROTECTION WOTE:

C. SEE SHEET C7 FOR DETALS.

@ PROVICE {nosnu CONTROL AS

D. SEE SHEET C7
@ FROVIDE A CONCRETE WASTE DISPOSAL

-
] 1. CONTRACTOR TO INSTALL SANDBAG
© S, LD Coecon BERW PROTECTION I THESE AREAS
CEVELOPMENT STANDARD PLATE MO, BMP IMMEDIATELY AFTER THE

@wustmusnn:mrma.
CORADO COUNTY DEVELOPMENT STANDARD
%Esm BMP W SEE SHEET C7 FOR
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u'w‘m

@ 12-'1 LF

REINFORCED CONCRETE CAP AND ACCE
NTES.

/7’”—9.?1%-@/\
ey

81 )

0 80
=\ |

- =50.00£
REEANWINY= 45 BO(Z4T)
WL =45 60(127)
HWMH}= 4580
W"l"» 45.80

TZ" 11.25" BEND

|
&
A

NETELAL AT
2008 _p:r»n’t
wm

AT

CONTACTING THE RISER IN ANY
WAY

SECTION C-C

T

CONSTRUCTION KEYNOTES

(16) NSTALL 6' CMP STORM DRAM PIPE. SIZE, LENGTH & SLOPE PER PLAN. - OPEN END
ADS 12° TEL (PART NO.

nr MTN.L HOPE STORM DRAIN PIPE (ADS W12 OR EOUAL) SIZE AND
PLAN g‘sj&;_u)mupmo

E PER
;msmuc: AND INSTALL 243 PRECAST CATCH BASIN, HANSON 12° HDPE PIPE EXTENSION
#26 OR APPROVED EQUAL CONSTRUCT 2° WIDE CONCRETE
APRON SLOPING INWARDS TOWARDS CATCH BASIN AT 2%
REFER TO DETAL | ON THIS SHEET FOR ADDIMONAL
INFORMATION,

(‘wsrmrmrcnamncmmspmsmmus
(23 INSTALL CATCH BASIN. NOS 18 SERIES WITH ATRIUM GRATE
DPENING NDS PRODUCT NUMBER 1881,

Ii’i INSTALL COWTECH CDS UNT
REFER TO SHEET CB FOR
|3§ INSTALL HDPE STORM DRAIN mm,:fcmss {ADS
© TYPE W12 OR EQUAL) SIZE PER PLAN
(27) INSTALL 8" PERFORATED HDPE PIPE. REFER 10 THIS
= SHEET FOR DETALS. LENGTH AMND SLOPE PER PLANS
@5 INSTALL STANOARD PRECAST MANHOLE PP
= DORADO PUBLIC WORKS IPAI!TI-IEMT STD D'I'I.
DR=1. MANHOLE TO BE EQUIPPED WITH

MODEL NO. CD&ZQ! §-a=C)
IOMAL DET)

CAP 13" HOPE TIT ASSEMBLY WTH
HOPL (ADS W12 OH DOUAL) COMTRACTOR
o DAL OMNCT OPDMNG SIZE PIR

CRFICL

7 (521 PER PLAN)

PLAN. WYERT OF CFOFICE £0UAL TO WVERT
OF NCOMING PPE

CAP 12" HOPE TEE ASSEMBLY
WTH HOPE A-bsm:m:wul
CONTR:

uwnm

PLAN. ﬂml“wlﬁ
EQUAL TO BVERT OF INCOMING
PPE

HOOD/FLOW CONIROL TEE PER DETAL DH THIS
SHEET. SIZE OF ORFICE PER PLAN

ZQOONWHDPEPPYTOMPERWWERS
RECOMMENDATIONS.,

30 INSTALL 30 DRAIN BASIN PER DETAILS ON SHEET C9,

37 REINFORCED CONCRETE CAP AND ACCESS RISFR. SEE

= DETAL ON THIS SHEET.

f\sicomwonrooonu:c‘r PROPOSED 127 HOPE PPE TO

" EXISTING 127 CMP AND EXTEND AS SHOWN.

26 WSTALL 2' CWMP STORM DRAIN PIPT SITE, LENGTH & SLOPE PER PLAN.

SECTION A-A

AL

12° MIN. TO BOTTOM
OF PAVEMENT SECTION

ORIFICE/FLOW CONTROL TEE INSTALLATION DETAIL
[

PIPE "A" PROFILE

.
= i
Eﬁ% EE - - 65 LF
FECOMMENDATICRS. RETENTION PIPE "B" PROFILE
127 MIN, TO BOTTOM
OF PAVEMENT SECTION ELmVARIES
j T.. - it mm—'
& DI CwP W — ELw48.00
g" .
-d =45
otn / 80 LF
FECOMMLNIATIONS. RETENTION PIPE “C" PROFILE

=
- —
—

“mw
“mw
---Iﬂﬂw
n
«| £
= Lad
L&l ©
el B
=
vzl 2
ol =
L =
O
z£| ©
I}
JE| 2
oyl <
(o v o
=
ol 2
o
&

EETTG

UNDERGROUND RETENTION NOTES | SO Ly peE =" enaonion
9 [P e——
1. ALL CMP JOINTS MUST BE WATER TIGHT (UP TO B' OF HEAD ABOVE TOP OF PIPE) WIS
R
2. USE CONSTRUCTION WEANS AND METHODS WHICH WILL MOT DAMAGE OR OVERLOAD THE CM® - ; JARCH J0v5
DURING CONSTRUCTION. T 06-03-15 T =
:Ii,.L“ .;.r.-u DATE Ca
3. BEDDING AND INSTALLATION PER WMANUFACTURER RECOMMENDATIONS. BE M TeRs s
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PFina\ R LR O0-OR By Pl &/ 0218 1108 AN wmed 1/

1 ARSI THG

Pats

RN NOTES
CONTECH 1O PROVIOL AL MATERALS LMLESS NOTED OfeEmst
DMESIONS MARKED o Eimrmm ACTUAL DN WAY VART,
TH DEIARED SWRUCTUME DIMENSIONS AN SEGHTS, PLEATE CONTACT TOUR COMTECH INGNEESED SOLUTONS

NYLOPLAST 29" DRAIN BASIN JEMAG _ X

i ™
L FOR FABRICATION
LLC REPRESINTATHE.  wem CondmehES.com
4 €35 WATER QUALITY STRUCTURE Seall Bf W ACCOROANCT WTH ALL DFNGN DATA AND BSDRMATON CONTAMED W 15 [RAWAG.
5 STRUCTURE SAALL WIFT AASHTO HIZD AMD CASTINGS SHALL WEET HSZD (AASHID U 30%) LOMD RATAG, ASSANG TR
ELEVATION AL O BELOW, T4 OUTLET PFE NVEKT ELEVATON, ENGAEER OF SCORD B0 COMFRM ACTUAL GROUSDWATER ELEVATON.
& PVC HIDRAULLS SHEAR PLATE 6 PLACED OW SHLF AT BOTTOM OF SCRCEN CMOTR AEMOVE ANG FIPLACE A5 AECTSSARY DUSWG
WANTMARTE (UL
WZIALLATON MOTES
A ANT SUG-BASE BAOCTLL DEPTH, AND/UR ANTI-FLOTATIEN FROVERONS ARE SITE-SPECYC DESION COMSIDORARONG AND SHALL BE
WECTED Y [WGMETN OF
B CONTRACTOR T0 FROVOE EQUIPMENT W SUFFICENT LFTING AND REACH CAPACITY T0 LT AMD SET THE CDS MANMOLE STRUCIURE
(LFTNG CLUTOAES PROVOID]
£ COUNRCTON. . 400 JORET SEALUHT SITREDN ALL EUNCRNE. JEEDONE. A0 MSSIME STRICHAE.
D CONTRACIOR 0 PROVEE, WTALL AMD GROUT FPTS. MATON FPE INVERTS WTH ELTWATIONS GHOWN
E mmmnimmummmm?snmmTMnM 1 FLOWLINE LT Wi, 1T &
SUGGESTED THAT ALl JOWTS BELON FFE WWERTS ARD CROUTID
CDS52015-4-C DESIGN NOTES
CUSA0N5-4~C RATED TREATMENT CAPACITY OF 0.7 CFS [19.8 L/S] OR PER LOCAL RECULATIONS. MAXMUM HITRAULIC WTTRNAL B9aSS
CAPACITY 1§ V0.0 CF5 [283 /5] # THD STE COMDITENS ACEED 0.0 [283 L/5] OFS. an LPSTREAM BVPASS STRUCTLST & RECLIID.
THE STANOARD COS201%-4~C CONFIGURATION (S SHOWN. ALTTRNATE COWPGUMATINS ARE AVALABLT A0 ARE LISTED BELOW, SO
COMGMADONS WAY BE COMENED 10 ST STL REQUSREMENTS.
CONFIGURATION DESCRIPTION
CRATD BLLT DALY (MO Si1 PPL)
Iy ]
CURE MLET OWLY (NG INLET PP}
[t

SEPARATE OL BATLL THLET PPE PECURED TOR Trs CONPIGRA

SDRANT WK FOR KOLP / HICAT COWORMNG LNITS

CONTRAZTOR 10 GROUT

STRUCTURE

CONTECH UNIT

RMrS-4-C

TBIBAG__X
-
5 ol et
L e L BE| .
ra—— g s r'“ cw
L | B
{ e
A TS F U '
I e T AT '
= ey
o o
SSATAL B DY a2 O
ORI P
==y
24" DRAN BASIH TEMAG_ X - -
T o e
ekt
e tete
o

rl__j wOuS TYRES o CURE

et o L
- S esio o e M
3 presce
X o s -
AT
R L
=3

WTLURADIT AT
PWT 30U

WIS, FOGT
U)W
T
w0 B PLATE M
AP W OC M

(L,
MPELED WEN Pt FLOCRCRAZE 0 LESS THAs X
AEOVE MDACENT SURFACE VERFY MRELD

HANDRAIL DETAIL

A A

AL A,

—
ASM, WA

DOLLAR GENERAL
GEORGETOWN, CALIFORNIA

DETAILS

PREFARED NOIR Trd DeRILT
TRERATON OF

08-03-15
- WA AR
RCL we Teads
DXPAES A8 10, 2013

15-1409 F 21 of 52




e SILVIOOSSY B [ .
m;'%-ﬁ H H_IXI 8@ 1IvM BNINIVBI‘? IVY3INID ¥v1100
g we3 med 83 DL ainva

"? 52. 31 ‘g

i! ’Eggii §§E£'§ ;?TI‘ ﬁ}
a..:lm.‘li ;!h iefs =ik

WALL SECTION

§
| SI
b o ) 1 - E‘
ig E £ 3¢ 5= i '—g II:" § E f : é:%i ig;f
FHE R T I I A Brnaitss
1 i\l i { st
ol bl e Gl gl
mfoaangd (DI Me B AL (D S
i ol P i b o E WHE T
TR H R il Eii
A S e L R T ”3'!;&;
aegi ] igﬁ: i il 1 Eiéi il E-?s_ C sgiéigzgéi.i i
i ot | T iéesgééiéggisggig fii
i 0 i R
lis eI o ade az 'i‘-'s
" a3 £ £k H = am i 8. -I !3 i i ll!i ’g; 2 IE.E§E : 5* “ iEi 3 Bagg? i! } ~‘§
TR PR - - B ofiene Bz o 1 Gl S i i Tl e (3N ESE
g il fagi 3 0 iiﬁ Pl gi it il 5 izfi.gﬁ R F
Z RN AR 1w b e 5w
L R TR B gl A o i Bl | gt
i ppyl MHEEY (B S 0y S LN sl t HH R FHOT R L
ol Bl ] i éi« i ol i e i;s‘%; |
Sl | 0y sl 3o Bl il piit Ei bariy Liiecd B b |l fil §
Bidi] « Bl ] By | fuf 2 g it Ba S5 i nal B i st |G HiH
siagégiﬁafgg?i!;é;? g; i E; E!iih* it zavsgfghw si;i '*‘h E iﬁ Eiiiiégi iy ;-iiéigz 4
@ diifi E i i i li AR éi b
éjimfi it Ea; i Eigiiﬁs b 43 i iim.i, 51551 i 188 iga- iticeli 2 Ei.:ail. % 5! i Hene f v =
& e g . 3 335 H ioat % :’.E 25 ;:l
HATEL I I I T LT e
d g 1l E*isfg b wedig i (I D ot §E§§§ ’E*;é Dl quad l;ig
CEEERE 4 HARIE O h a1 i
PR ;gggg it 1)) 4 R iy L Bl
L g o op fy JHD ekl it l i bl (RS Ik by SRt ] jahn | BHE
PR RE fegili 2 ol 5 (o0 B i S oEg Shgte | Ol
it Btk g Bl EIMIIEE SiaRf i B Bl g
i, o i ;§EE; ;uig; Gl i ;:%g; fg§ i il § g;;-;gi %;s i Egéﬁ%.%iiii g I Eg‘.gi
LB o B s 3yl i gt e R i
J Hgedd &2 42!__.-"9 § ggg; ;!!-: £ Seghd :i!}x 3 gi. Ei:i iiii g 5533 X
;?é,gé ‘E R Eg i ; §i§5 £ g 100 i fa!lsi§=aa RISy T -j“...,.,.:,u.. ey




EXHIBIT ‘D’

Lot Merger

All that certain piece or parcel of land situate in the West Half of the Northwest Quarter of
Section 11, Township 12 North, Range 10 East, M.D.B. & M., in the County of El Dorado,
State of California, being a portion of the tract of land know as Block 1 of the Town site of
Georgetown and the Parcel map recorded in Book 6 of Parcel Maps, at Page 113, recorded on
October 4, 1974, El Dorado County Records, being more particularly described as follows:

BEGINNING at the southwest corner of parcel 2 of said Parcel Map and the north Right of

Way line of Orleans Street;
thence North 31°52'20" East along the westerly line of said parcel 2, a distance of 219.13 feet

to the southerly line of parcel 1 of said parcel map;
thence along said southerly line South 53°27'00" East a distance of 8.67 feet to the easterly line

of said parcel 1;

thence along said easterly line North 28°23'00" East a distance of 161.95 feet to the northerly
line of said parcel 1 and the centerline of Harkness Street;

thence along said northerly North 77°54'00" West a distance of 78.34 feet to an angle point;
thence continuing along said northerly line North 73°38'00" West a distance of 61.37 feet to
the westerly line of said parcel 1 and the east Right of Way line of Main Street;

thence along said westerly line and east Right of Way line South 37°00'00" West a distance of

106.71 feet;
thence leaving said westerly line of parcel 1 and continuing along said east Right of Way line
South 37°00'00" West a distance of 218.41 feet to the southwest corner of said Block | and the

north Right of Way line of Orleans Street;
thence along said north line South 53°27'00" East a distance of 163.68 feet to the Point of

Beginning.
Affects portions of APN 061-362-01, 061-362-02 & 061-362-04.

Containing an area of 1.21 acres, more or less.

The basis of bearings is identical to Book 6 of Parcel maps at Page 113, El Dorado County
Records.

The above-described parcel is shown on Exhibit ‘D1” attached hereto and made a part hereof.

JAMES
BARDAKJIAN

LS 8373 ?o

Benjamin James Bardakjian Date
Licensed Land Surveyor

December 18, 2014 Page I of |
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MEMORANDUM o e

DATE: July 27,2015 i i
TO: M. John Rumsey, Architect- MPA Architects, Inc. ; Gy 5
B
m s

o i

SUBJECT: El Dorado Design Review
Dollar General, Georgetown, CA

Heritage Architecture & Planning (Heritage) has completed a design review for the proposed
Dollar General store in Georgetown, California in order to confirm the proposed design’s
compliance with the Historic Design Guide for El Dorado County. Heritage provided an
initial letter of opinion on March 5, 2015 and we have reviewed and provided comments on
several subsequent design packages for the proposed store. The following is a summary of
our findings based on the most the recent exterior elevations and sign details provided by
MPA Architects, Inc. on July 22™ and 23", 2015 (attached for reference):

Overall Form, Scale, and Massing:

The overall form, scale, and massing of the proposed building appears to comply with the
Historic Design Guide which indicates that commercial buildings may include one, two, or
even three story structures with a variety of forms and details. The proposed Dollar General
store consists of a one-story building with two-story cross gables centered on three of the
four facades.

Roof:

The Historic Design Guide indicates that acceptable roof forms include gabled, hip, and
shed roofs with wood shakes, shingles or corrugated iron roofing. Cross gables and false
fronts were are also common for Gold Rush-era architecture. The proposed design for the
Dollar General store includes a sloped mansard roof surrounding a flat roof with taller cross
gables on three fagade. While not technically described as an appropriate roof form, the
mansard roof concept does provide the illusion of a hipped roof and therefore it appears to
be consistent with the intent of the Historic Design Guide. The roofing materials indicated
in the Dollar General plans include dimensional composite shingles for the primary roofing
and corrugated metal for two small porch overhangs. Dimensional composite shingles may
be an acceptable alternative to wood where fire restiveness is 2 high priority. Care should be
exercised to select a color range and material that resembles wood. The proposed corrugated
metal roofing with galvanized finish is also acceptable.

Porches:

The Historic Design Guide discusses the importance of covered sidewalks and porches. The
proposed Dollar General store incorporates wood-framed porches with shed roofs on all
sides of the building. The Dollar General plans indicate that the sidewalk will be paved with

Page 1 of 3
625 BROADWAY, SUITE 800, SAN DIEGO, CA 92101 TEL: 619.239.7888 FAX: 619.234,6286 WWW.HERITAGEARCHITECTURE.COM
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concrete. The Historic Design Guide indicates several paving options including wood, brick,
stone, and concrete.

Exterior Wall Materials:

The Historic Design Guide suggests appropriate exterior wall materials include brick, stone
masonry, painted horizontal shiplap siding, painted horizontal clapboard, or unfinished
vertical board-and-batten siding. The proposed exterior wall materials at the Dollar General
store include horizontal wood shiplap with a paint finish and vertical board-and-batten
siding with a clear finish. These materials and finishes are appropriate for the historical
period and they comply with the Historic Design Guide.

Windows:

The Historic Design Guide requires divided-lite windows. The proposed plans for the
Dollar General store include divided light windows which appear to comply with the
Historic Design Guide.

Doors:
The Historic Design Guide does not provide direction with regard to appropriate door types
for new commercial buildings. Since the intent of the Historic Design Guide is to promote
new development that is compatible with the original architecture, is can be assumed that
any new doors should be similar to doors that would have been used during this period of
architecture. The proposed Dollar General store includes three door types:
®  One aluminum storefront system with a dark bronze colored frame and tinted glass
on the northeast facade.
* Four pairs of wood faux barn doors with black powder-coated metal barn-style
hardware.
* Paneled metal slab doors (one single door and one double door) on the northwest
and southeast facades.

The aluminum storefront system is not compatible in design, detailing, or materials with
doors that would have been used during the historic period of El Dorado County.
Historically, the main entry door to a commercial establishment in Georgetown would have
likely featured a wood swinging door with adjacent wood-framed windows facing the main
street. Such a configuration may not be feasible at the Dollar General store since the main
entrance must be located close to the accessible parking which is provided in the adjacent
surface parking lot on the north end of the site. Additionally, an automated entry system may
be necessary for functional reasons. If an automated entry system is required, it should be
located (as it has been in the proposed plans) on a secondary elevation so it is less visible
from the public right-of-way. The proposed plan also indicated that the aluminum entry
system will be set back from the building facade approximately 4-feet and the aluminum will
have a dark finish. Given these factors, we feel that the proposed entry system is acceptable
since it does not substantially detract from the character of the historic setting.

The wood faux barn doors appear to be compatible with doors that would have been used
during this period of architecture. Appropriate barn door hardware could include a sliding
door track and hanger or heavy-gauge strap hinges.

Page 2 of 3
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The painted paneled metal doors match the basic appearance of paneled wood doors that
were common during the historical period. Although period doors would not have been
metal, we feel that the profile and period-appropriate paint color together with the inherent
durability of metal instead of wood meet the basic intent of the Historic Design Guide.

Exterior Signage:

MPA Architects, Inc. has provided documentation indicating that the proposed building and
free-standing signage have been reviewed and approved by the County. The County has
indicated that they approve faux wood signage for the building sign and a free-standing
wooden monument sign. As noted on the details provided by MPA Architects, Inc. all
signage will be externally illuminated.

Exterior Lighting:

The exterior elevations indicate six wall mounted lantern-style light fixtures flanking the
main entrance and false entries. The Historic Design Guide does not offer any specific
requirements on exterior lighting, but since the fixtures are attached to the building facade it
is important to select fixtures that are compatible with historical period. Early fixtures
would likely have included oil-burning lanterns. Therefore, a lantern-style fixture would be
appropriate for the historical period.

Exterior Colors:

The Historic Design Guide indicates that exterior horizontal siding was frequently painted
white, gray, red oxide, or subtle yellow while vertical board-and-batten siding would have
been left unpainted. There are no specific recommendations in the Historic Design Guide
regarding trim or accent colors. However, a period-appropriate color scheme can be
selected using popular color schemes from other Gold Rush era buildings. Architecture
from this era frequently featured white or cream-colored trim and window sashes were
generally painted a darker color to provide the illusion of a single large pane of glass.

The plans note the following exterior color palate:
Horizontal Siding: Dunn Edwards DE 6221 — Flintstone.
e All Exterior Trim and Paneled Doors: Dunn Edwards DEW351 — Antique White.

¢ Window Sashes: Dunn Edwards DE 6021 — Outer Boundary (Note: as noted above
the window frames and trim will be Antique White).

* Vertical Siding and Faux Barn Doors: Clear sealer (flat), natural finish.
* Corrugated Metal Roofing: Natural galvanized metal (no paint).

The selected color palette is appropriate for the historical period.

Conclusion:
The proposed design provided by MPA Architects, Inc. (attached for reference) appears to
be in general compliance with the Historic Design Guide for El Dorado County.

SAHAP Projects\201 511 5016 - El Dorado Design Review\data\lAP Memo 7-27-15.doc
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ALH Urban & Regional Economics

2239 Oregon Sireet
Berkeley, CA 94705
510.704.1599

aherman@alhecon.com
April 6, 2015

Mr. Joshua Simon

President

SimonCRE

5111 N Scottsdale Road, Suite 200
Scottsdale, AZ 85018

Re: Dollar General Economic Analysis in Georgetown, CA
Dear Mr. Simon:

ALH Urban & Regional Economics (ALH Economics) has prepared a brief economic analysis of the
proposed Dollar General store in Georgetown, California. The purpose of the analysis is to
demonstrate the degree of potential market support for the store, and an assessment of the potential
for the store to coexist with existing retailers already present in Georgetown. To accomplish this
analysis, ALH Economics engaged in the following tasks:

* Obtained information about the planned Dollar General store

» Reviewed Dollar General documents regarding store sales, operations, and typical market
draw

Visited the prospective store site and surrounding retail establishments

Estimated the likely market area for Dollar General store draw

Estimated market area retfail demand

Analyzed anficipated Dollar General sales in the context of market area demand

Assessed the implications of Dollar General’s operafions in Georgetown

A summary of the task findings follows. These findings are subject to the assumptions and general
limiting conditions included at the end of the report. Select tables are included in the text, with exhibits
presented in Appendix A. For general information purposes a description of ALH Economics and
resume of the firm Principal, Amy L. Herman, is included in the Appendix B.

PROPOSED DOLLAR GENERAL STORE

Dollar General is seeking to open a Dollar General store in Georgetown, California, located at the
southeast corner of Main and Harkness streets. Georgetown is one of several small communities in
the Divide, which is located in El Dorado County between the Middle and South Forks of the American
River, near the heart of the Sierra Nevada Foothills and Northern California's Gold Country.
Georgetown is a census-designated place (CDP), with an estimated 2010 population of 2,367. This
was an increase over the estimated year 2000 population of 2,037. Current estimates prepared by
Nielson, a national vendor of economic and demographic data based upon sophisticated modeling
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techniques, suggest the Georgetown population currently totals a slightly higher 2,520. The two cities
closest to Georgetown include Placerville to the south and Auburn to the west. Georgetown is 16 and
19 miles distant from these two cities, respectively. Depending upon work and leisure travel patterns,
residents in and around Georgetown likely make their major retail purchases in these two cities.
Because of the area topography, however, travel times to Placerville and Auburn are 25 and 30
minutes one way, respectively.

The proposed Dollar General store will be developed on 1.31 acres in historic Georgetown, CA that
are undeveloped. A portion of the development site currently housing horseshoe pits for the
community. The store is anticipated to total 9,100 square feet, of which approximately 7,200 square
feet will comprise sales floor area. The balance of the space will comprise a range of uses, such as
office, break room, restrooms, restroom corridor, storage area, etc. The Dollar General store will be
developed in a small commercial area, which also includes an auto care center, mini storage, a gas
station, a stand-alone liquor store and market, and three commercial centers including a mix of
office, retail, and medical office space.

DOLLAR GENERAL STORE OPERATIONS INFORMATION

Dollar General is a discount retailer offering a broad selection of merchandise, including
consumables, seasonal, home products, and apparel. The store merchandise includes high quality
national brands from leading manufacturers as well as comparable quality private brand selections
with prices at substantial discounts to national brands, including a Dollar General brand. The store’s
product offerings include most necessities, such as basic packaged and refrigerated food and dairy
products, cleaning supplies, paper products, health and beauty care items, basic apparel,
housewares, hardware and automotive supplies, among others. Across all Dollar General stores, the
average selling space is about 7,400 square feet. Through its broad merchandise offering, Dollar
General seeks to enable customers to fulfill their routine shopping requirements.

Dollar General differentiates itself from other retailers by offering low prices in a small-store format.
Most Dollar General items are priced at $10 or less, with approximately 25% priced at $1 or less.
Dollar General locates its stores in a variety of rural, suburban, and urban communities, with
approximately 70% serving communities with populations of fewer than 20,000. According to
materials published by Dollar General, the majority of store customers live within 3.0- to 5.0-miles, or
a 10-minute drive, of the stores.?

In 2014, average net store sales totaled $223 per square foot throughout the U.S. This figure
comprised modest increases over prior year figures, which were $220 in 2013 and $216 in 2012.°
These net sales figures were calculated by Dollar General based on average selling square footage of
Dollar General stores. As average figures, these sales estimates most directly pertain to mature stores
that have achieved stabilized sales. Typically, stores achieve stabilization over time, such as up to
three years. While this is a figure that pertains to mature stores, this analysis conservatively assumes
that the Georgetown Dollar General store will perform consistent with the retailer’s national average.

' See Dollar General Corp, Form 20-K, Filed 3/20/15 for the Period Ending 01/30/15, pages 2 and 3 for
most of the information in this paragraph.

? |bid.

? Ibid, pages 27 and 28.
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This results in a stabilized store sales estimate of $1.6 million in 2014 dollars. (i.e., 7,200 square feet
of sales area x $223 per square foot). Assuming a modest increase in sales for 2015 similar to past
year increases, up fo $226 per square foot, would continue to result in a stabilized store sales
estimate of $1.6 million. As noted, this is a figure that typically pertains to mature, or stabilized,
stores, not new stores during the initial ramp up period. As such, initial sales at the proposed
Georgetown store are likely to be lower than this $1.6 million estimate, but the analysis is
conservatively benchmarked to a stabilized estimate of sales.

As noted above, Dollar General categorizes store sales into four major merchandising categories —
consumables, seasonal, home products, and apparel. The percentage of store sales occurring across

these categories, and the type of merchandise represented, is summarized in Table 1, below.

Table 1. Dollar General Merchandise Categories

Percent of

Category Sales Type of Merchandise

Consumables 75.7% Paper and cleaning products, packaged food, perishables, snacks,
health and beauty, pet, and tobacco products

Seasonal 12.4% Decorations, foys, batteries, small electronics, greefing cards,
stationery, prepaid phones and accessories, gardening supplies,
hardware, automotive, and home office supplies

Home Products 6.4% Kitchen supplies, cookware, small appliances, light bulbs, storage
containers, frames, candles, craft supplies, and kitchen, bed, and
bath soft goods

Apparel 5.5% Casual everyday apparel for infants, toddlers, girls, boys, women

and men, including socks, underwear, disposable diapers, shoes,
and accessories

Source: Dollar General Corp, Form 10-K, Filed 03/20/15 for the Period Ending 01/30/15, p 5.

Based upon these store sales categories, and the $1.6 million Georgetown store sales estimate, the
Georgetown Dollar General store sales would be distributed by category as presented in Table 2.

Table 2. Estimated Distribution of Georgetown
Dollar General Sales

Percent of
Category Sales Sales (1)
Consumables 75.7% $1,233,900
Seasonal 12.4% $202,100
Home Products 6.4% $104,300
Apparel 5.5% $89,700

100.0% $1,630,000
Sources: Table 1 and ALH Urban & Regional

Economics.
(1) Figures rounded to the nearest $100.
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The information in Table 2 indicates that approximately $1.2 million in store sales is estimated to
comprise consumables, including food as well as non-food items. With respect to food items, based
upon field visits to Dollar General stores in several California locations, these consumables do not
include fresh produce such as fruits and vegetables. In addition, Dollar General carries a limited array
of meats and cheeses, and does not include typical butcher or seafood counter food items. Further,
while Dollar General sells beer and wine, these options are limited, and the store does not sell other
types of alcohol products such as hard liquor. Dollar General also does not sell the type of prepared
food items typically found in a deli or hot food counter in a grocery store or some convenience
markets. Thus, while Dollar General sells many food items, the options are limited, including the
range of food products, requiring consumers seeking a wider range of products to continue to shop
elsewhere.

EXISTING GEORGETOWN CONDITIONS

Georgetown features two nodes with commercial uses. One node is centered around the Buffalo Hill
Center at the intersection of Georgetown Road (Highway 193) and Spanish Dry Diggins Road. This
location is about 1.0 miles west of the proposed Dollar General site. This center is anchored by the
Mar-Val grocery store; select other uses also include Georgetown Hardware, Outdoor Sports, Re-
Purpose, Salon 193, Aunt Missy’s attic Quilting Supply, and Buffalo Hill Café & Pastries. The Mar-Val
Food Store is one of a small chain of seven stores that tends to serve mountain and other rural
communities in California. The Mar-Val Food store is a 20,000-square-foot full-service grocery store
that also includes a deli with sandwiches and prepared salads, organic produce, gluten free products,
fresh meat, some natural foods, BBQ supplies and firewood, stationery, a well-priced selection of fine
wines, liquor, personal care products, greeting cards, DVDs, and a limited amount of hardware. The
store also sells propane and has a Redbox video rental. The Buffalo Hill Center is in good physical
condition, is fully occupied, and features a unique landscape dotted with mining and logging
antiques. Other nearby uses include an antiques store and a Wellness Center.

The second commercial node is along Main Street, just north of Highway 193. This is the heart of
Historic Georgetown, and includes a couple blocks of commercial structures on both sides of Main
Street, some of which are historic buildings. Commercial uses include a couple antique or trade
stores, an auto mechanics shop and an auto parts shop, an art gallery, a clothing store, personal
services such as a barber shop, an insurance office, and o real estate office/notary, several
restaurants and saloons, a hotel, and a bed and breakfast. Main Street also includes Worton Market,
an approximately 3,200-square-foot convenience and variety store that features a deli; coffee; gifts
such as picture frames, jewelry, ornamental signs, and glass bowls; fishing supplies; beer and wine;
some apparel; canned and boxed food items; personal and household products; and a very limited
selection of fresh produce and meats.* Other uses on Main Street include a firehouse, a Veterans of
Foreign Wars office, an office for the Jeep Jamboree, and a radio station. In general, this area
appears to be targeted to serve needs of both area residents as well as tourists staying or passing
through Georgetown on their way to the high Sierras. All of the commercial structures are well
maintained, in a manner fypical of mountain communities, especially ones with historical roots. There
are limited vacancies in this area, with one prominent vacancy preparing to open in early May as a

“ Square footage based upon property records maintained by Realquest.com. Reported building rea square
footage is 3,166 square feet.
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breakfast and lunch café, and another more office type vacancy located on Main Street but in the
back of an existing structure.

Overall, real estate conditions in Georgetown appear good to moderate, especially consistent with its
function as a mountain area-serving commercial node that mixes local and tourism traffic. The
addition of a Dollar General store with its consumer draw for basic necessities could help strengthen
this area-serving focus, enabling area residents to meet more of their shopping needs locally and
boosting the visibility and attraction of the existing uses.

MARKET AREA DEFINITION AND DEMOGRAPHIC CHARACTERISTICS

As noted earlier, Dollar General tends to locate stores in a variety of rural, suburban, and urban
communities, with approximately 70% serving communities with populations of fewer than 20,000.
Georgetown meets the definition of this type of community with a low population basis. Dollar
General typically draws customers from within 3- to 5-miles of the store location, or within a 10-
minute drive.

Because of Georgetown’s location 16 to 19 miles from the nearest major city, ALH Economics believes
the most likely market area for the proposed Dollar General store will at minimum comprise the 5-
mile radius. Because of the area topography this defines a larger area than would be encompassed
by a 10-minute drive time, and most likely comprises the equivalent of about a 12- to 13-minute drive
tfime. However, beyond this area sfill remains a portion of the regional geography that is sfill not
geographically closer to the more retail rich locations of Placerville and Auburn. Thus, ALH Economics
anticipates that the market area for the Georgetown Dollar General store could extend up to a 7-mile
radius from the site. Beyond this 7-mile distance to the west and south, consumers can just as readily
shop in the more heavily retailed areas of Placerville and Auburn, where a wide array of retail outlets
are available. Or, alternatively, there are other shopping opportunities about 12.5 miles from the
Dollar General site in Cool, including another full-service grocery store. Based upon the geographic
location of Georgetown, ALH Economics anticipates that the market area for the Georgetown Dollar
General store will reach beyond the typical 5-mile area, and extend up to 7-miles. More likely the
market area radius will vary somewhere between these two radii, depending upon market area
resident shopping patterns and location within the defined market area rings.

ALH Economics obtained demographic estimates for the population base within the 5.0- and 7.0-mile
radii of the Dollar General store site from Nielsen Reports, which is a leader in the United States in
providing demographic and economic data, including modeled data. According to Nielsen, in 2015
there are 5,985 people and 2,428 households within the 5.0-mile radius, with average household
incomes of almost $74,000. Within the 7.0-mile radius the population totals 13,073, households total
5,341, and the average household income is about $76,000. As cited earlier, Nielsen estimates that
population in the Georgetown CDP totals 2,520, thus the population in the CDP comprises 75% of the
5-mile market area population base and about 20% of the 7-mile market area.

MARKET AREA RETAIL DEMAND

ALH Economics maintains a retail demand model that estimates household spending on retail. The
model is based upon analysis of taxable statewide retail sales combined with an estimate of
household spending on retail by income. The model assumes that households in a market area will
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make retail expenditures comparable to the pattern of retail sales in the State of California. Exhibit 1
in Appendix A presents the results of this analysis. This exhibit indicates that among the nine major
retail categories tracked by the State of California Board of Equalization, household spending is
anticipated fo be greatest for food and beverage sales at 17.4% of all retail spending, and lowest for
home furnishings and appliances at 5.4% of all retail spending.

Pursuant to data published by the U.S. Bureau of Labor Statistics, 2013 Consumer Expenditures
Survey, households in the income group with annual household incomes between $50,000 and
$69,999 throughout the United States spent an average of 36% of household income on the type of
retail goods tracked by the BOE. The average household income in this bracket in 2013 was
$59,101. The next income bracket reported by the U.S. Bureau of Labor Statistics is the highest
income bracket, with household incomes $70,000 and above. In this income bracket, the average
household income was $131,945 (see Exhibit 2 in Appendix A). Because the market area’s average
household income is approximately $75,000 (the average of the 5- and 7-mile radii), and is closer to
the average income in the $50,000 to $69,999 bracket than to the average in the highest income
bracket, ALH Economics estimates that the market area households will spend an average of 30% of
income on retail goods. This is likely a conservative percentage, as examination of the data in Exhibit
2 suggests that spending on retail decreases by 1% for approximately each $6,600 increase in
income. Applying this trend would suggest a retail spending ratio of 33% for households with average
incomes comparable to the Georgetown 5- and 7-mile market areas.

Market area household retail demand was estimated based upon the 30% share of income spent on
retail and the estimated distribution of retail spending pursuant to Exhibit 1. The results are presented
in Table 3, which indicates total market area retail demand potential of $54.6 million for the 5-mile
market area and $121.2 million for the 7.0-mile market area.

Table 3. Estimated Market Area Demand for Retail Goods

Distribution Market Area Demand (1)

Retail Category of Demand Per HH 5-Mile 7-Mile

Food & Beverage Stores 17.4% $3,921  $9,520,691 $20,943,167
General Merchandise Stores 15.4% $3,464 $8,411,260 $18,502,694
Motor Vehicle & Parts Dealers 13.1% $2,954 $7,171,812 $15,776,215
Food Services & Drinking Places 12.6% $2,833 $6,879,275 $15,132,705
Gasoline Stotions 12.4% $2,784 $6,759,121 $14,868,396
Other Retail Group 11.1% $2,489 $6,044,169 $13,295,678
Clothing & Clothing Accessories 6.9% $1,553  $3,770,433 $8,294,021
Building Materials & Garden Equipment 5.9% $1,317 $3,197,200 $7,033,050
Home Furnishings & Appliances 5.3% $1,185 $2,876,039 $6,326,575
Retail Spending 100.0% $22,500 $54,630,000 $120,172,500

Source: ALH Urban & Regional Economics.
(1) Assumes annual average household income of $75,000.
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Not all this demand is in categories representative of Dollar General sales, most notably Motor
Vehicles & Parts Dealers, Gasoline Stations, and Food Services and Drinking Places (i.e., restaurants
and bars). While there is some overlap with motor vehicle parts, the majority of this category is mostly
likely measuring demand for automobile sales. Thus, excluding these three categories results in a 5-
mile market area retail demand estimate of $33.8 million and 7-mile market area retail demand
estimate of $74.4 million for goods inclusive of the type of merchandise sold by Dollar General. Of
note, the “Other Retail Group” category presented in Table 3 includes drug stores, health and
personal care, gifts, art goods and novelties, sporting goods, florists, photographic equipment and
supplies, musical instruments, stationary and books, office and school supplies, second-hand
merchandise, and miscellaneous other retail stores. Many of these types of goods are sold at Dollar
General, although not all of them.

EXISTING RETAIL SALES

Because it is a small unincorporated areq, reliable estimates of the retail sales achieved by retail
outlets in the market area are not available. The only available government-generated data are from
the U.S. Census Bureau, Zip Code Business Patterns for the Georgetown zip code of 95634, which
includes information on retail outlets by type and size that include paid employees, excluding
government. The most recent data available are from 2012. This information includes only seven
retail outlet listings, with the largest including 10-19 employees. These types of outlets include
furniture store, hardware store, other building materials store, two supermarkets and other grocery,
gasoline station, and fuel dealer. As there are clearly other retailers in Georgetown, located at both
the Buffalo Hill Center and on Main Street, these data are of only limited use, and not indicafive of
sales.

There are two stores in Georgetown that are likely to be most competitive with Dollar General. These
include the Mar-Val Food store at Buffalo Hill Center and the Worton Market on Main Street. As noted
earlier, the estimated store sizes are 20,000 and 3,200 square feet, respectively. Sales performance
for these stores is not publicly available, so for the sake of analysis ALH Economics assumes generic
performance estimates of $400 per square foot for Mar-Val and $200 per square foot for Worton
Market. The $400 per square foot estimate for Mar-Val is a generalized figure based on sales per
square foot performance for regional, small town/low density grocery store chains reported by Retail
Maxim, an industry resource on retail store productivity. The $200 per square foot figure for Worton
Market is based on some data reported by Hoovers.com, as well as a generalized industry estimate.

Based upon these sales estimates, ALH Economics estimates that Mar-Val annual sales totals $8.0
million and Worton Market annual sales total $640,000, or a combined total of almost $9.0 million.
Based upon the preceding retail demand categories, the Mar-Val sales would reflect grocery store
sales while the Worton Market sales cross over several likely categories of demand, including grocery,
restaurant, apparel, general merchandise, and other retail, reflecting the broad range of products
sold in the store.

These sales estimates, especially the Mar-Val $8.0 million sales estimate, is close to the estimated
demand in the food & beverage stores category for the Dollar General’s 5-mile market area, but less
than for the 7.0-mile market area. Assuming this sales estimate is reasonably on point, this indicates
two, related market indicators. First, this includes the strong likelihood that the Mar-Val Food Store
has a larger market area than 5.0 miles, since it is unlikely that one store captures almost all the
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market area demand for food sales. Since market area households need to shop outside the 5-mile
market area to satisfy all their retail shopping needs, they are most likely taking advantage of these
shopping trips to also purchase food supplies from other stores with a different mix of goods. This is
highly likely because the Mar-Val store is the only store in this portion of El Dorado County, with the
next nearest store comprising the Holiday Market in Cool, California, located approximately 11.5
miles west of Mar-Val. In a different direction, there are no proximate grocery stores further east or
north of Mar-Val, meaning that Mar-Val Food Store is the nearest market for upcountry communities
such as Volcanoville, which is located almost 16 miles from Mar-Val Foed, as well as Quintette and
Chiquita Lake. These communities are beyond even the 7-mile market area defined for Dollar
General, but clearly include areas for which Georgetown comprises the nearest retail shopping
location. In addition, Mar-Val Food Stores sales, as well as Worton Market sales, are likely boosted by
outside market area sales, due to tourism to the Divide in general, as well as upcountry or other
locations in the Sierra Nevada Foothills. Evidence of this is provided in Yelp listings for Worton
Market, which praise the store’s deli food items as well as gift items by people living outside the
market area.

DOLLAR GENERAL RETAIL DEMAND CAPTURE RATE

Based upon its $1.6 million store sales estimate the proposed Georgetown Dollar General store will
need to capture only a small portion of market area demand to achieve stabilized sales consistent
with national store performance standards. Across all categories of market area demand, this would
be 3.0% of the $54.6 million in 5-mile market area demand and 1.4% of the $120.2 million 7-mile
market area demand. However, demand for Dollar General merchandise will not originate from all
categories of market area demand. Therefore, this capture rate increases to an overall 4.8% of 5-mile
demand for all retail excluding demand for motor vehicles, gas, and restaurants and 2.2% for the 7-
mile market area. These figures are presented in Exhibit 3, which also estimates potential market area
capture rates in the specific demand categories most likely to correspond with Dollar General’s store
sales.

As noted in Exhibit 3, the market area demand capture rates by retail category for the Dollar General
5-mile market area range from 2.4% in clothing and accessories to 10.3% in general merchandise.
The comparable figures for the 7-mile market area are 1.1% and 4.7%, respectively. Notably, there is
very little existing competfition in Georgetown or elsewhere in the market area to obtain basic
household necessities other than food items. Therefore, in most of the categories listed, Dollar
General will bring a mix of retail merchandise to Georgetown that is not already present. This will
enable market area residents to reduce their travel time and the associated transportation costs (both
personal and environmental) to obtain basic household necessities. This includes home furnishings
and supplies such as towels, shower curtains, area rugs, vases, ironing boards, laundry baskets, and
picture frames; electronics such as wall clocks, alarm clocks, and cell phones; and apparel such as
baby and toddler clothes, women and men’s underwear, and t-shirts.

There will, however, be potential sales merchandise overlap with the market area’s two existing stores
selling food items — Mar-Val Food Stores and Worton Market. The portion of Dollar General sales
anticipated to be most competitive with these stores includes $370,200 in food sales. Some of the
Dollar General merchandise similar to the existing market area stores selling food items includes
canned foods, baking goods, soda, first aid supplies, personal care products, cleaning supplies, pet
supplies, and cooler items such as milk, cheese, butter, and sandwich meats. The Mar-Val Foed store,
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however, sells many products not represented at Dollar General, such as fresh and frozen meat, fresh
and frozen seafood, an ample array of fresh produce, organic produce and natural foods, gluten free
foods, a broader range of items such as pasta and soups, freshly prepared foods, an expansive and
well-priced wine selection as well as hard liquor, and a broader range of beer than typically sold at
Dollar General. The provision of these more full-service grocery items indicates that market area
shoppers will still need to frequent Mar-Val Food Store to purchase important weekly food items
necessary to prepare healthy meals. This, combined with Mar-Val Food Store’s larger market area
and tourist demand, will help insulate the store from the modest amount of competitive food item
sales anticipated at Dollar General. Moreover, as a larger store with an established customer base,
Mar-Val Food Store will have the ability to modify its product mix to maximize sales in products not
available at Dollar General yet targeted to meet the needs of its loyal customers.

Similar to Mar-Val Food Store, Worton Market sells some mix of products comparable to Dollar
General but also products not available at Dollar General, or even Mar-Val Foods, hence Worton
Market's distinction as more of a convenience/variety store. The more unique items available at
Worton Market include the broad array of gift items in the store, freshly prepared foods including
sandwiches, pastries, ice cream, and coffee, and specialty apparel items. Thus, only a portion of the
merchandise and corresponding sales at Worton Market are competitive with the Dollar General food
sales. Thus, like for Mar-Val Food Store, the mix of goods available at Worton market will help
insulate it from the competitive influence of Dollar General.

Assuming the market area food sales estimates are reasonably on point, the demand analysis
indicates the potential for yet additional food sales to be absorbed in Georgetown without impacted
existing food store sales. This food sales totals at least the amount of food sales projected for Dollar
General among the 5-mile market area, or possibly millions of dollars among the 7-mile market
area. Therefore, if Dollar General achieves the estimated $370,200 volume of sales in food and
beverage store sales, this will help further meet market area shopper needs, and strengthen the
market area’s existing sales base.

If, however, the actual sales at the Mar-Val Food Store or Worton Market are higher than estimated by
ALH Economics, then for the 5-mile market area there could be the potential diversion of sales from
existing market area stores. This is less likely for the 7-mile market area because the food sales
demand is more than double the demand at the 5-mile level. Both existing competitive stores sell a
mix of products not available at Dollar General. As typically occurs in competitive retailing
environments, if competitive pressure is experienced these stores can strive to distinguish themselves
by strengthening their more unique products and services. This is likely what already occurred at
Worton Market when Mar-Val Food Store opened at Buffalo Hill Center, after a long search by the
property owner to secure a full-service grocery store. The retail demand estimates presented in Table
3 indicate many categories of retail spending in which there are scant retailers present in
Georgetown. Thus, products representative of some of these other categories can be added to existing
inventories to insulate stores against potential sales losses resulting from Dollar General’s food and
beverage sales and maintain their broad market appeal, to both market area residents, residents in
other communities beyond the 5-mile to 7-mile radius of the Dollar General market area, and
tourists.

Lastly, at the same time Dollar General may exert competitive pressures on existing food refailers, the
store will add to the critical mass of retailing opportunities in Georgetown. Because of the relative lack

PAGE9

15-1409 F 41 of 52




ALH Urban & Regional Economics

of shopping opportunities in Georgetown, market area consumers are leaving the area to make
purchases for goods not available in Georgetown. At these times, consumers are also probably taking
advantage of more cost effective grocery shopping opportunities available in these more heavily
retailed areas. The presence of Dollar General will therefore help reduce the need for some of these
out of community shopping trips, thus retaining more consumer dollars within the market area, which
could ultimately increase the sales captured by a range of Georgetown retailers and restaurants.

CONCLUSION

In conclusion, this analysis demonstrates that Georgetown’s market areas are underserved by retail
goods, including possibly food sales. This indicates that the area is a sales leakage community. The
Dollar General store can therefore help strengthen the retail base, enabling market area consumers
to meet more of their refail shopping needs close to home. Even with absorption of Dollar General
sales market area residents will still need to shop for many retail goods in locations with more ample
shopping opportunities, especially in Placerville and Auburn, both of which have retailers offering a
wide range of retail goods required by market area households, including food shopping, general
merchandise shopping, home improvement stores, clothing stores, and others. However, because the
Dollar General store will enhance the critical mass of commercial outlets in Georgetown, existing
refailers and restaurants are anticipated to achieve greater visibility, resulting in enhanced market
demand, which in furn will help preserve the physical condition of the existing commercial physical
stock.

CLOSING COMMENTS
ALH Urban & Regional Economics was pleased fo prepare these findings pertinent to the proposed
Dollar General store in Georgetown, California. Please let us know if you have any comments or

questions on the analysis.

Sincerely,

ALH Urban & Regional Economics
Amy L. Herman

Principal

ALH Econ/2015/SimonCRE 1507/Georgetown Dollar General Economic Report.r03.doc
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ASSUMPTIONS AND GENERAL LIMITING CONDITIONS

ALH Urban & Regional Economics has made extensive efforts to confirm the accuracy and timeliness
of the information contained in this study. Such information was compiled from a variety of sources,
including interviews with government officials, review of City and County documents, and other third
parties deemed to be reliable. Although ALH Urban & Regional Economics believes all information in
this study is correct, it does not warrant the accuracy of such information and assumes no
responsibility for inaccuracies in the information by third parties. We have no responsibility to update
this report for events and circumstances occurring after the date of this report. Further, no guarantee
is made as to the possible effect on development of present or future federal, state or local legislation,
including any regarding environmental or ecological matters.

The accompanying projections and analyses are based on estimates and assumptions developed in
connection with the study. In turn, these assumptions, and their relation to the projections, were
developed using currently available economic data and other relevant information. It is the nature of
forecasting, however, that some assumptions may not materialize, and unanticipated events and
circumstances may occur. Therefore, actual results achieved during the projection period will likely
vary from the projections, and some of the variations may be material to the conclusions of the
analysis.

Contractual obligations do not include access to or ownership transfer of any electronic data

processing files, programs or models completed directly for or as by-products of this research effort,
unless explicitly so agreed as part of the contract.
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Exhibit 1
State of California BOE Taxable Retail Sales Estimate by Retail Category
in Current Dollars

2012
(in $000s)
State of California
Total Taxable Sales Taxable Sales Adjusted

Type of Retailer (1) to Total Retail % of Total
Motor Vehicle & Parts Dealers $61,547,848 $61,547,848 13.1%
Home Furnishings & Appliances $24.681,910 $24,681,910 5.3%
Building Materials & Garden Equipment $27,438,083 $27,438,083 5.9%
Food & Beverage Stores $24 511,714 $81,705,713 (2) 17.4%
Gasoline Stations $58,006,168 $58,006,168 12.4%
Clothing & Clothing Accessaries $32,357,516 $32,357,516 6.9%
General Merchandise Stores $54,138,509 $72,184,679 (3) 15.4%
Food Services & Drinking Places $59,037,320 $59,037,320 12.6%
Other Retail Group (4) $39,653,754 $51,870,516 (5) 11.1%

Total (6) $381,372,822 $468,829,753 100%

Sources: California State Board of Equalization (BOE), "Taxable Sales in California (Sales & Use Tax) during
2012; U.S. Economic Census, "Retail Trade: Subject Series - Product Lines: Product Lines Statistics by Kind of
Business for the United States and States: 2007"; and ALH Urban & Regional Economics.

(1) Taxable sales are pursuant to reporting by the BOE.

(2) Sales for Food and Beverage Stores have been adjusted to account for non-taxable sales; only 30.0% of all
food store sales are estimated to be taxable.

(3) Sales for General Merchandise Stores have been adjusted to account for non-taxable food sales, since some
General Merchandise Store sales include non-taxable food items. ALH Urban & Regional Economics estimates
that at least 25% of General Merchandise sales are for grocery items that are also non-taxable. This estimate is
based on analysis of the 2007 U.S. Economic Census, which attributes approximately 26% of General
Merchandise Stores sales to food.

(4) Other Retail Group includes drugs stores, health and personal care, gifts, art goods and novelties, sporting
goods, florists, photographic equipment and supplies, musical instruments, stationary and books, office and school
supplies, second-hand merchandise, and miscellaneous other retail stores.

(5) Sales for Other Retail Group have been adjusted to account for non-taxable drug store sales, since drug store
sales are included in the Other Retail Group category. ALH Urban & Regional Economics estimates that 33.0% of
drug store sales are taxable, based on discussions with the California BOE and examination of U.S. Census data.
In California, drug store sales in 2012 represented approximately 15.2% of all Other Retail Group sales. ALH
Urban & Regional Economics applied that percentage and then adjusted upward for non-taxable sales.

(6) Totals may not add up due to rounding.
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Exhibit 2

Household Income Spent on Retail (1)
United States

in Current Dollars

2013

Household Income Range

All $40,000 $50,000 $70,000
Consumer to to and

Characteristic Units $49,999 $69,999  more
Average HH Income $63,784 $44,576  $59,101 $131,945
Amount Spent on Retail (2) $20,555 $17,769 $21,104 $32,771
Percent Spent on Retail (3) 32% 40% 36% 25%

Sources: Table 1202. Income before taxes: Annual expenditure means, shares, standard
errors, and coefficient of variation, Consumer Expenditure Survey, 2013, U.S. Bureau of Labor
Statistics; and ALH Urban & Regional Economics.

(1) Includes retail categories estimated to be equivalent to the retail sales categories compiled
by the State of California, Board of Equalization.

(2) Includes the Consumer Expenditures categories of: food; alcoholic beverages; laundry and
cleaning supplies; other household products; household furnishings and equipment; apparel
and services; vehicle purchases, cars and trucks, new; vehicle purchases, cars and trucks,
used; vehicle purchaes, other vehicles; gasoline and motor oil; 1/2 of maintenance and repairs
(as a proxy for taxable parts); drugs; medical supplies; audio and visual equipment and
services; pets, toys, hobbies, and playground equipment; other entertainment supplies,
equipment, and services; personal care products and services; and reading; tobacco products
and smoking supplies.

(3) Percentages may be low as some expenditure categories may be conservatively
undercounted by ALH Economics.

15-1409 F 46 of 52




Exhibit 3
Dollar General Market Area Demand Capture Rate Analysis

5-Mile Market Area 7-Mile Market Area

Dollar General Market Area Store Market Area Store

Retail Category Sales (1) Demand  Capture Rate Demand Capture Rate
Food & Beverage Stores $370,170 (2) $9,520,691 3.9% $20,943,167 1.8%
General Merchandise Stores $863,730 (2) $8,411,260 10.3% $18,502,694 4.7%
Motor Vehicle & Parts Dealers $0 (3) $7,171,812 0.0% $15,776,215 0.0%
Food Services & Drinking Places $0 $6,879,275 0.0% $15,132,705 0.0%
Gasoline Stations $0 $6,759,121 0.0% $14,868,396 0.0%
Other Retail Group $202,100 (4) $6,044,169 3.3% $13,295,678 1.5%
Clothing & Clothing Accessories $89,700 $3,770,433 2.4% $8,294,021 1.1%
Building Materials & Garden Equipment $0 (3) $3,197,200 0.0% $7,033,050 0.0%
Home Fumishings & Appliances $104,300 $2,876,039 3.6% $6,326,575 1.6%
Total All Retail $1,630,000 $54,630,000 3.0% $120,172,500 1.4%
Total Less Motor Vehicles, Gas, and Rests. $1,630,000 $33,819,792 4.8% $74,395,185 2.2%

Source: ALH Urban & Regional Economics.

(1) See Table 2.
(2) For the sake of analysis, and based upon visual observation, the store's "Consumables” sales are anticipated to be divided between
these two categories 30% food/70% general merchandise, as not all consumables are food or beverage-based products.

(3) Some sales anticipated in these categories, but they are anticipated to be nominal compared to the other retail categories.
(4) Corresponds with the "Seasonal" sales estimate.
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APPENDIX B
FIRM QUALIFICATIONS AND PRINCIPAL RESUME

FIRM INTRODUCTION

ALH Urban & Regional Economics (ALH Economics) is a sole proprietorship devoted to providing
urban and regional economic consulting services to clients throughout California. The company was
formed in June 2011. Until that time, Amy L. Herman, Principal and Owner (100%) of ALH
Economics, was a Senior Managing Director with CBRE Consulting in San Francisco, a division of the
real estate services firm CB Richard Ellis. CBRE Consulting was the successor firm to Sedway Group, in
which Ms. Herman was a part owner, which was a well-established urban economic and real estate
consulting firm acquired by CB Richard Ellis in late 1999.

ALH Economics provides a range of economic consulting services, including:

fiscal and economic impact analysis
CEQA-prescribed urban decay analysis
economic studies in support of general plans, specific plans, and other long-range planning
efforts
* market feasibility analysis for commercial, housing, and industrial land uses
economic development and policy analysis
» other specialized economic analyses tailored to client needs

Ms. Herman’s clients have included numerous cities and redevelopment agencies throughout
California, transportation agencies, medical and educational institutions, nonprofits, commercial and
residential developers, and many of the top Fortune 100 companies. Since forming ALH Economics,
Ms. Herman'’s client roster includes California cities, major universities, environmental consulting
firms, commercial developers, and law firms. A select list of ALH Economics clients include the
University of California at Berkeley; LSA Associates; Raney Planning and Management, Inc.; During
Associates; Lamphier-Gregory; Gresham Savage Nolan & Tilden, PC; California Gold Development
Corporafion; Environmental Science Associates (ESA); Arcadia Development Co.; Catellus
Development Corporation; Sedgwick LLP; First Carbon Solutions - Michael Brandman Associates; the
City of Concord; Hospital Council of Northern and Central California; Howard Hughes Corporation
dba Victoria Ward, LLC; Signature Flight Support Corporation; Blu Homes, Inc.; Ronald McDonald
House; Infrastructure Management Group, Inc.; Charter Properties; Equity One Realty & Management
CA, Inc.; Remy Moose Manley; Orchard Supply Hardware; Office of Community Investment and
Infrastructure as Successor Agency to the Redevelopment Agency of the City and County of San
Francisco; City of Los Banos; Dudek; City of Tracy; Bay Area Rapid Transit District; Eagle Commercial
Partners, LLC; City of Dublin; China Harbour Engineering Company; and Alameda County
Community Development Agency.

PRINCIPAL INTRODUCTION

Ms. Amy Herman, Principal of ALH Economics, has directed assignments for corporate, institutional,
non-profit, and governmental clients in key service areas, including commercial market analysis, fiscal
and economic impact analysis, economic development and redevelopment, location analysis,
strategic planning, and policy analysis. During her career spanning 30 years, Ms. Herman has
supported client goals in many ways, such as to assess supportable real estate development,
demonstrate public and other project benefits, to assess public policy implications, and to evaluate
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and maximize the value of real estate assets. In addition, her award-winning economic development
work has been recognized by the American Planning Association, the California Redevelopment
Association, and the League of California Cities.

Ms. Herman holds a Master of Community Planning degree from the University of Cincinnati and a
Bachelor of Arts degree in urban policy studies from Syracuse University. She pursued additional post-
graduate studies in the Department of City and Regional Planning at the University of California at
Berkeley. She is President of the Board of Directors of Rebuilding Together East Bay - North (formerly
Christmas in April) and serves as an officer on yet other non-profit boards.

Prior to forming ALH Economics, Ms. Herman worked for 20 years as an urban economist with
Sedway Group and then CBRE Consulting’s Land Use and Economics practice. Her prior professional
work experience included 5 years in the Real Estate Consulting Group of the now defunct accounting
firm Laventhol & Horwath (L&H), preceded by several years with the real estate consulting firm Land
Economics Group, which was acquired by L&H. During the course of her career Ms. Herman has
established a strong professional network and client base providing access to contacts and experts
across a wide spectrum of real estate and urban development resources. A professional resume for
Ms. Herman follows.
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ALH Urban & Regional Economics

AMY L. HERMAN, AICP
PRINCIPAL

ALH Urban & Regional
Economics
Berkeley, California

T510.704.1599

aherman@alhecon.com

OTHER CLIENTS

— Arcadia Development
Company

— Bay Area Rapid Transit
District

— Blu Homes, Inc.

~ Charter Properties

— Essex Property Trust

— General Electric Company
~ Gresham Savage Nolan &

Tilden

— Infrastructure Management

Group
— Kaiser Permanente

— Lawrence Berkeley National

Laboratory
— Lennar
— City of Los Banos
— Merlone Geier Partners
— Michael Brandman
Associates
— Mills Corporation
— City of Mountain View
— Port of San Francisco
— The Presidio Trust
— Pulte Homes
— Santa Clara Valley

Transportation Authority

— City of Sanfa Rosa
— Shea Properties

~ Sheppard Mullin Richter &

Hampton LLP
— Simon Property Group

— The Sobrato Organization

~ Southbay Development
— City of Sunnyvale

— Sunsel Development Co.
- Westfield Corporation

PROFESSIONAL PROFILE

Amy L. Herman, Principal of ALH Urban & Regional Economics, has provided urban and regional
consulfing services for approximately 30 years. During this time she has been responsible for
directing assignments for corporate, insfitutional, non-profit, and governmental clients in key
service areas, including fiscal and economic impact analysis, economic development and
redevelopment, feasibility analysis, location analysis, strategic planning, policy analysis, and
transit-oriented development. Her award-winning economic development work has been
recognized by the American Planning Association, the California Redevelopment Association, and
the League of California Cities.

Prior fo forming ALH Urban & Regional Economics in 2011, Ms. Herman'’s professional tenure
included 20 years with Sedway Group, inclusive of its acquisition by CB Richard Ellis and
subsequent name change to CBRE Consulling. Her prior professional work experience includes
five years in the Real Estate Consulting Group of the now defunct accounting firm Laventhol &
Horwath (L&H), preceded by several years with the land use consulting firm Land Economics
Group, which was acquired by L&H.

Following are descriptions of select consulting assignments managed by Ms. Herman.

ECONOMIC IMPACT ANALYSIS

University of California. Conducted economic impact studies and frequent updates for five
University of California campuses: Berkeley, Davis, Riverside, San Francisco, and San Diego.
Prepared models suitable for annual updates by campus personnel.

Various EIR Firms. Managed numerous assignments analyzing the potential for urban decay to
result from development of major big box and other shopping center retailers. The analysis
comprises a required Environmental Impact Report component pursuant to CEQA.

Hospital Council of Northern and Central California. Prepared an analysis highlighting the
economic impacts of hospitals and long-term care facilities in Santa Clara County. The analysis
included multiplier impacts for hospital spending, county employment, and wages. Just completed
a similar study for the Monterey Bay Area Region.

Howard Hughes Corporation. Managed economic impact and fiscal impact analysis for a
large-scale master planned development in Honoluly, including residential, commercial, and
industrial land uses,

FISCAL IMPACT ANALYSIS

Stanford Management Company and Stanford Hospitals. Managed numerous assignments
involving fiscal impact analysis for planned facilities developed by Stanford Management
Company or Stanford Hospitals, including a satellite medical campus in Redwood City, a hotel
and office complex in Menlo Park, and expansion of the hospital complex and the Stanford School
of Medicine in Palo Alto.

Office of Community Investment and Infrastructure as Successor Agency fto the
Redevelopment Agency of the City and County of San Francisco. Managed financial analysis
estimating the tax payments in lieu of properly taxes associated with UCSF development of
medical office space in the former Mission Bay Redevelopment Project area.

City of Concord. Structured and managed fiscal impact analysis designed to test the net fiscal
impact of multiple land use alternatives pertaining to the reuse of the 5,170-acre former Concord
Naval Weapons Station, leading to possible annexation into the City of Concord, California.
Ronald McDonald House. Analyzed the fiscal impact of the expansion of Ronald McDonald
House in the City of Palo Alto.

San Francisco Mayor’s Office of Economic Development. Conducted fiscal and economic
impact analysis of redevelopment and expansion of San Francisco’'s Parkmerced residential
community, including assessing the project's impacts on the San Francisco Municipal
Transportation Agency.
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ALH Urban & Regional Economics PROFESSIONAL PROFILE

AMY L. HERMAN, AICP
Principal

ECONOMIC DEVELOPMENT AND REDEVELOPMENT

Catellus/City of Alameda. Prepared a retail leasing strategy for Alameda Landing, a regional
shopping center planned on the site of the former U.S. Navy's Fleet Industrial Supply Center in
Alameda.

City of Morgan Hill. Reviewed the City’s economic development practices and compared them
with “best practices” to other competitive Bay Area cities.

City of San Jose Redevelopment Agency. Prepared a study analyzing the costs and benefits
associated with creating a bioscience incentive zone in the Edenvale industrial redevelopment
area.

City of Palo Alto. Conducted a retail study targeting six of Palo Alto’s retail business districts for
revitalization, including the identification of barriers to revitalization and recommended strategies
tailored to the priorities established for each of the individual target commercial areas.

East Bay Municipal Water District. Managed economic, demographic, and real estate data
analysis in support of developing market-sensitive adjustments to long-term water demand
forecasts.

DEVELOPMENT FEASIBILITY

PCR Services Corporation. Analyzed the retail supportability of the planned mixed-use
development of the UTC/Rocketdyne site in the Warner Center area of Los Angeles
ChevronTexaco. Conducted a regional market analysis of an 8,400-acre oil field retired from
active oil production in the New Orleans, Louisiana metropolitan area.

City of San Jose. Managed alternative City Hall location analysis, focused on recommending a
long-term occupation strategy for the City. Following relocation of City Hall conducted a study
examining the feasibility of redeveloping the City’s former City Hall location and nearby parking
facilities for residential, retail, and civic land uses.

General Motors Corporation. Managed reuse studies for closed manufacturing facilities in
Indiana (250 acres, 14 sites) and New Jersey (80 acres). Studies focused on the long term reuse
and redevelopment potential of the closed manufacturing sites.

CORPORATE LOCATION ANALYSIS

Toyota Motor Corporation. Conducted a location analysis study for a distribution facility in the
San Francisco Bay Area, designed to minimize fravel time distance to the majority of area
dealerships.

Cisco Systems. Managed multiple corporate location studies for Cisco Systems, headquartered in
San Jose, California. These studies focused on the formulafion of both a regional and a North
American location strategy.

Starbucks Coffee Company. Directed analysis examining alternative locafions for a new coffee
roasting plant in the Western United Stofes. A variety of economic, business, and labor market
data were collected. The roasting plant was successfully sited in Sparks, Nevada.

Sacramento Regional Transportation District (RTD). Managed a consultant team assisting the
RTD in planning for its immediate and long-term administrative office space needs, and in
developing a strategy for maximizing the value of the existing RTD complex.

Hines. Managed comparative analysis highlighting business and employee costs associated with
business locations in three competitive Bay Area locations.
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ALH Urban & Regional Economics PROFESSIONAL PROFILE

A!\_M’_L. HERMAN, AICP

Principal PROFESSIONAL AFFILIATIONS
=  American Planning Association (APA) and its Economic Development Division
= State of California, Real Estate Salesperson License, License #01821384

EDUCATION

Ms. Herman holds a Bachelor of Aris degree in urban studies, magna cum laude, from
Syracuse University. She also holds a Master of Community Planning degree from the
University of Cincinnati. She has also pursued advanced graduate studies in City and

Regional Planning af the University of California at Berkeley.

VOLUNTEER ACTIVITIES

= President, Rebuilding Together (formerly Chrisimas in April), East Bay - North
=  Past President, Diablo Pacific Short Line, 501 (c)(3) Portable Modular Train Organization
Secretary and Volunteer, Swanton Pacific Railroad, Santa Cruz County, California

= Volunteer, Redwood Valley Railway, Tilden Regional Park, California
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