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File No. DR14-0005-S/BLA14-0055
General Plan Land Use Map N

~WW E
S

100 200 300 400_-===::J_-===::JI Feet
oExhibit C

C - Commercial
MDR - Medium-Density Residential
MFR - Multifamily Residential

PF - Public Facilities
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File No. DR14-0005-S/BLA14-0055
Zoning MapC - Commercial

CP - Planned Commercial
CPO - Proffessional Office Commercial

CG - General Commercial
R1A - One-Acre Residential

R2 - Limited Multifamily Residential
R3A - Single-Family Three-Acre Residentiallo -Design Control
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APN: 06 1-362-0 1- 100 (AFf ECTS PARCEL ONE). 06 1-352-02-10::> (AFfE CTS PARCEL THO) AND
05 1-362 -04- 100 (Aff ECTS PARCEL THI<EE)

~--­CII..-.,....

LOTS io, 11 A~D 12 , B:..OCK 1. Of ThE TOWNSIT£ OF GEORGETOWN AS THE SAME ARt MARKED,
DESIGNATED ANa NUlwlSERED ON THE OFF1CLAl M,AS> AND IN THE nELD NOTES Of THE OnlCLAl M.AP
AND IN rnr nE LD NOTES o r THt: OFft:1AL. SURVEY Of SAID TOWNSITE NOW ON FlL£ AND Of
RECORD I'll THE O~fICE OF THE COUNlY RECORDER OF SAID COUNTY OF EL CQAADO STATE OF
CALIFORNIA

EXCEPTr"l (; THEREFRQt.l AlL THAT PORTION THEREOF l YING WITHIN THE BOUNOS Of n-c WOOQS'OE
QUARTS l.lINE, THE SUB-SURFACE THER£O~ AS PATE.NT£D TO l.4ILTON A. WOODSIDE. ET Al Err PATENT
RECORDED JANUARY J , 188 2 IN BOOK B. OF PATENTS, PACE 475, EL OORAOO CO;JNTY RECORDS.

PARCEL TWO:

COl.4 I,4 ENC.~G AT THE NORThWEST CORNER Of LOT 10 IN BLO:: K 1, LYING ON THE EASTERlY S·OE
Of t.lAJN STREET IN THE TO'A:NSIT£ Of GEORGETOWN. COUNTY OF" El DORADO. STATE OF" CALIFORNIA"
THENCE 150 FEET IN AN EASTERLY DiRECTION TO THE NORTHEAST CORNER c r SAID LOT 1D. THENCE
80 r r rr IN A to.ORTHERLY DIRECTION, THENCE 1-42.5 r trr I'll A WESTERLY DIRECTION TO THE W£ST
UNE 0 " SAID BLOCK 1. THENCE 80 f EET IN A SOUTHERLY DIRECTION ALONG SAID YtEST LINE TO
THE PlACE OF 8EGI'IINING, A~D BEIN::; A PORTION OF" LOT 9 IN SAID BLOCK 1.

PAIO:CEL THREE:

A. PORTION Of LOT 9. BLOCK " TOWNSITE CF C[ £N (;pO'r\N B~ING " PORTION OF TH~ WEST t"Alf
Of THE NORTHWEST QUARTER Of SECTION 11. TOWNSHlP 12 NORTH, RANGE 10 EAST. M.D.B.& M.•
MORE PARTICULARLY DESCR1BED .\S FO'-LOvoS:

PARCEL 1, AS SHONN ON THAT CERTAIN PARCEL MAO fILED IN THE Off ICE Of TH£ CQ'JNT'r
RECORDER. COUNTY OF EL OORAOO. STATE OF CAlIFO RNA. ON OCTOBER 4. 197 4. IN BOOK 6 Of
PARCEl lolllPS. AT PACE 113 .

EXCEPTllIte THEREf ROM ALL THE SUB-SU.~FACE THEREOf ItS PATENTED TO !olILTON A. V.OODSJDE.
ROBERT w. ASH AND JAMES W. SHANKUN. BY PATENT RECORD£D JANUARY J . 188 2. IN BOOK B Of
PATENTS AT PAGE 47 5, RECORDS Of EL OORA.OO COUNT'(. KNOWN AS THE Vo'OOOSlDE Q~ARTZ ~INE:

ANa AS PATENTED TO A-E. GRllrl 5 BY PATENT RECORDED ~lJARY 15. 1876 IN BOOK A or PATE""TS,
AT PACE J 7J RECORDS Of EL OORAOO CO:.JNTY. KNOWN AS THE EUREKA. OUARTZ MINE AND
Y 'llSITE. ~ RESERVED IN DEED fRO U HARRY c . GRAVElLE. JR ., ET UX, RECORDED JANUARY 18,
19 63 , IN BOOK 62 1 Of o rncui, RECORDS. AT PAGE 35 0.

TTG ENGI~RS

4300 N. MIllER ROAD. SUITE 122
5COTISOALE, IV.. 8 5251
PHJN E: 602 -J71 - 13..53
FAX: 602 -37 1-06 75
CONTACT: MIKE JACi<SON

ARCHITECT
MP....ARCHfTECTS INC.
3578 30 TH STREET
SAN OtEGO, CA 9 2 104
V: 61 9 .2 36.059 5
F: 6 19.2 36.0557
CONTACT: LEONARDO OA.:.[

~~~~~~~~E~S~~E=IT~.~~=G=E=ND~&='=O=TE=S--------
C2 GRA.DtN~ ANO DRAIKACE PlAN
C3. GRA.M~:; ANQ PAlliNG PlAt'1I
C4 ... ...• HORIZONTAL CONTROL PlAN &: $TORt.4 WATER 1.I),J'</ACO o'["NT DETAIL
C5 UT!LJT'( PLAN
C6 STORM \\"ATER SOIL LOSS PRE\'£ NTION PlAN
C7 STORItl WATER SOIL lOSS PR[liENTlON DETAILS
C8 GRADII'fO &: DRAINAGE DETAILS
C9 DETAILS
5 1.. RETAINING WAlL DETAILS

SIMON eM ABelE, LLC
51 11 .... scorrscar RD. SUITE 200
scorrsoar . AZ. 85 250
PHONE: 480-745 - 1956
fAX: 480-588-4 150
CONTACT: JOSHUA SlYON

CIVIL ENGINEER

OWNER

R[.Al pROPERTY IN THE UNINCORPORATED AREA Of THE COUNTY Of EL DORADO, STAT[ Of
CAl.!fO RNIA. DESCRIBED AS FOLL01'wS:

PAIO:Ct L ONE:

LEGAL OESCRIPTION

~
!

flOW ARROw

SEWER CLEAN OUT

WATER SER'v'IC(

EXISTING MANo-iOLE

PROPOSED GRADING

RIP RAP

CO~CRETE

NEW f ROto.'lACE PA'IING

[XISTINO f1f« HYD~NT

PROPOSED fiRE HYDfV.NT

GRATE
INVERT

IflN ERT ElEVAncN
LINEAL re rr

SLOPE

'OOT
NORTH
EAST
wEST
SOUTH
TOP Of CURB ELEVATION
fiNISHED SURrAC£ ELEVATION
TOP or w,au
GRADE BREAK
S'GHT VlSIBlulY TRIANGLE
TOP Of FOOTING
EL DORADO tRRlGATION D-STRICT
TOP OF WALL
80nOM OF"Y4"ll

o
o

e
OR

""I[
"S
FT
N
E
w
S
TC
rs
TW
GB
SVT
rr
£DID
TW
BW

~

B

'O.

DOLLAR GENERAL
MAIN ST. ANO HARKNESS ST.

GEORGETOWN. CA 95634

~
.
£ HJlIfIfl'l"
~ ss ST.

.r>«: .:»
....

~.,

~
~

PRO?OS(Q SLOPE

INLET PROT[ CTION/$AAlDBAG
B~1"l

EXISTING SEWER

- - - - - SAWCUi LINE

-D---- SILT f ENC[

D STONE TRACKIN::; toIAT

IDITl
~

THE BASIS OF BEARIN;;S OF THIS SUR'-I£Y IS IOENTI~ TO THAT OF THE MAP FlLED IN BOOK
6 OF PARCEL IJAPS AT PAG£ 113. EL DORADO COUNT'r RECORDS ....NO FROM MONUMENTS
SHO....N HEREON AS FOUND.

BENCHMARK

~JIO· f'rO f'i, SPOT ELEVATION

-- • -- [)R).INAGE AREA

-- - - -- PRCPERTY BOUNDARY
- - - GRADE BREAK

EXISTING MINO.~ CONTOUR
EXISTING WAJOR CONTOUR

-- • - - PROPOSED WATER UNE
- - . - - PROFOSED SANITARY SEWER
-1~1-- PROPOSED MINOR CO:fTCUR
- 1580 -- PROPOSED MAJO~ CONTCUR
-- N -- WATER flREUNE

--.-- WA.TER

-- • - - SANn,.RY SEWER
- - • - - STOR~ DRAIN

-- , -- CONCEPTUAL ELECTR CAL U"' £

-- , - - CONCEPTUAL GAS UN(

EXISTING WATER f1RELINE
[XISTlNG WATER

EXISTING GAS

LEGENO

BASIS OF BEARING

VERTICAl DATUM; NAVD8fl
NCS BENCHMARK -H 1 ~9 USGS- ( PI:J JS~44) - ELEV. 265 1.6 ·
3 1/2· BRASS DISC -ABOUT 144 YARDS SOUTH Of THE GEORGETOWN POST OFFICE, AT l.4A1N
CROSSROADS. 60 rrrr WEST AND 36 fEET NORTH Of TH[ c n .'TER LINE or THE JUNCT:ON, AT
AN ASSOC;ATED S[RlilC E STATION. PROJECTING THROUCH THE SCUTHwEST ENTRANC[ Of THE
CosCRETE CRT-/£'NAY lEACtNG TO THE GASeX..INE PUMPS, AND 12 .5 fEET SOUTHWEST or THE
SOUTHWEST PUt.lP.

1C...~ .... ICICD·e lCeT.... "'TICD EARTHWORK QUANTITIES

NET EARTHWORK QUANn TY (RAW) 1.590 C.Y.(IMPORT)
NOTE; EAR'TlfIl()Rl( C(JA.'l11T£S ARE ESI1lIIA.lUl. YCll.1lES~~ RAW vA.:.1JES. Tl-{ ee-lTRACTCA
SI1AU. !'RfJ'AIlf HS ~ rAR1H~ A.~Al'l'iiiS F~ BOO"IC~

15. If PAD CERTIfI CATIONS ARE PERF'ORMED. IT is UNDERSTOOD THAT THE CERTIFX:A.T1:lN PROVIDES (Y.\ILY A
R(PRES(NlATlV( ElEVATION OF THE AvERAGE GRADE Of EACH LOT. S\J1LO:NGS OR UNIT PAD. AND SHALl
NOT BE CONSTRUED TO lNe W CE YARD AN) STREET SUB-GRAOE CERTIF"ICATION OR CERTIfi CATION THAT THE
ENTIRE PAD IS uva, THAT IT wAS CONSTRUCTED IN THE DESIGNED LOCATION OR WAS GRADED TO THE
CROSS-SECTION SET FORTH ON THE P1..ANS OR AS DESIGNATED I~ THE SOILS REPORT.

16, fi NISH GRADES SH:lWN ON THESE PLA"OS AAC: THE f INAl. FINISH GRADES. CONT~.cTOR IS RESPONSIBLE fOR
OVER-EXCAvATiNJ lANDSCAPE AREAS TO " LLDW fOR Pl.ANT1NG AND UTILITY TRENCHING SPOIlS AND FOR
THE f INAL LANDSCAPE TR£.t,TvENT (DECOMPOSED GRA/H E, LA1'iN, ETC.) .

13. CONTRACTOR IS RESPONSIBLE fOR PROTECTI'IlC All STORM DAAlN PIPES, STORM WATER RETENTiON PIPES
ANn DRAJ.NAC~ fA CIUTlES fRO~ DAMAGE DURING ALL STAGES OF CD....STRLH:TION. THE DEPTH Of COVER ON
THE STORU DRAIN PiP[ IS DESIGNED F'OR nNAl CRADE. THEREFORE, EXTRA CARE SUCH AS BERMING OVER
PIPES. FlAGGING OR S'CNAGE SHOULD BE USED OURI....::; CONSTRUCTION TO UAlNTAIN CQ'v[ R OR PROTECT
THE PIPES.

ITHE PROPERTY SHOv..N HEREON IS SHOM-l ON FEMA fLOOD FIRM INDEX PA NEL NO. 06017ClNDQA ( OATED
SEPTEMBER 26 . 2008) loS AlL or PANEL NO. C6011C0225£ (PANE L NOT PRINTED) BEING ZONE -0" CESCRIBED
AS AJ<:EAS IN 'M-IICH fLOXl HA,ZARDS ARE UNDETtRI.'INED, BUT POSSiBLE.

I _.._...__..- -_....._._.

FEMA FLOOD ZONE

ENGINEER NOTES

1. THESE PlAN S ARE SUBJECT TO TH( INT"£RPRETATIQN Of INTENT OY THE [ NC:N( ( R. A.lL QUESTIONS
REGAROIN':; THESE PI..ANS SHALL BE PRESENTED TO THE ENGINErR . AlffCNE ~HO TAKES IT UPON TH[VSElF
THE INTfR~R[TAnON or Tt-t[ DRAwINGS OR MAKES R£V1S!ONS TO THE SAME W,THOUT CCNFERRING WITH THE
ENG!NEER or RECORD SHAlL BE RESPON$IOLf f OR TH~ CO'lS£ OU[ NCES THEREOf .

2 THE [ST lt"tATEO QUANTITi[S SHOWN ARE fO R INfO Rw.n ON P\JRPOSES ONLY. T"'E CONTRACTOR SHAiJ. BE
RESPONSIBLE fOR THE COMPLETENESS AND .&.CCURACY OF A DETAILED ESTIMATf. BASED ON THESE PI.A~S.

CURRENT CODES, AND SITE "1511"110111.

J . All E'A~TI"!WORK CONSTRUCTION SHALL C~FORM TO THE l OCAl. JURI5~1CTlON OR GOvERN!r.lENT STA."'!OARD
OETAI:.s AND/ OR SPECIFICATIONS INCLUDING A~ SUPPLEMENTS THERETO. ANi) ALL ADDENDA. THE
CQ:'IITRACTOR IS TO f()'_L OW THE: RECOMM[NDA.TION Of THe et: o rrCHN!C.'l ENGINEERING INVESTIGATION. AS
PREPARED BY (AS PROFESSIONALS, PHO~E: 55 9 -271 - 97 00 , PROJECT NO. 00-14-40 6 DATED 10.1 0 .20 14 .

4 . PRIOR TO BmDl NG THE WORK. THE CONTAACTOR SIiA U Tl-IOROUCHLY SAnSFY HIMSElf AS TO THE ACTUAl..
CONDITIONS, REQUIREMENTS or THE WORK AND EXCESS OR D(f'ICfENCY IN Cl..WITITIES. NO ClAI MS SHAll
BE l"IA{)E ~NST THE OWNER/ CEVi:L.OPER OR EHGlNEER FOR AN( EXCESS OR DEfIC IENCY n-EREIN, ACTUAL
OR R£lATJIIE.

5 . THE ENGINEER SHALL NOT BE RESPONSIBLE fOR CONSTRUCTION ~EANS. METHODS, TECHNIQUES,
SEOUENCES. PROCEDURES OR SAITTY PRECAUTIONS OR PROGR.iJ,lS UTlLlZED IN CONNECTION WITH Tt-:[
WORK, ....ND ·Nl-l NOT BE RESPONSIBLE: fO R THE CONTAACTQR'S f AILURE TO CARRY OUT THE WORK I'll
ACCORDANCE WITH TI1E CO~TRACT OOCU~ENTS .

6. THE ENGINEER SHAU.. NOT BE RESPO~SlaLE: f OR COOR~JING THE RELOCATION Of urumts. POWER
PO:.ES. ETC.

7. THE CONTRACTOR SKALl MAKE NO ClAI~ AGAINST Tl-IE O\\NER OR THE SURvEYOR RECARD:N~ ALlEGED
INACCURACY OF CO~STRUCT1ON STAKES SET 8'f THE SUR....EYOR UNlESS AU. SURVEY STAKES SET BY THE
ENG!NEER ARE MAINTAINED I:.ITACT AND C,AJol BE VERif'lED AS TO THEIR ORIG:N. If , IN THE oP INION OF THE
SUR"'I£YOR, THE STAKES ARE NOT MAlNl Alllt(:D INTACT ~D ~NOT BE VERIF"lED AS TO THEIR OFJCm , '-NY
REMECIAl WORK REQUIRED TO CORRECT Nff ITEJ,l Of IMPROPER CONSTRUCTION WORK SHAll B(
PERFORMED AT THE SOl..£ Ex PENSE Of THE RESPONSIBLE CONTRACTOR O~ SUBCONTAACTOR.

8. THE SURVEYOR WIll. MAKE fi ELD AS-BUILT t.l~UREI.4ENTS Of THE 'NORK UPON Non n :ATlON BY THE
ClIENT OR HIS REPRESENTATIvE THAT THE w ORK is CCI.4PLETE AND READY fO R AS-BUll T SUR'IEY. f OR
PPE WORK, THE CONTRACTOR IS RESPO'l 5 1[L E fOR LEAvI"IG TRENC:HES OPEN SO THAT AS- B:.JILTS CAN BE
PERF"ORM£O TO COMPLY WITH TH£ LCCN,. JURISO:CTION REQU,REt.lENTS. IF THE TRENCHES ARE BACKflLl£O
AND OBSCUR£D TO THE POINT THA,T AS- ErJILT MEASUREt.tENTS C.ANNOT BE PERFORMED. IT Will BE TH£
RESPONSIBILITY Of THE CONTRACTOR TO POTHOLE un uTY TREN:::HES ~ NECESSARY TO COMPLETE AN
AS- BUILT SURvEY.

9. THE CONTRACTOR IS TO vERIfY THE LO'"'..ATION, ELEVATION, CONDfll ON, AND PAVEMENT CROSS-SLOPE Of
All. EXISTING SURf ACES AT POINTS Of TlE- I~ AND MATCHING, PRIOR TO COMYENCEVENT OF GRADfNJ.
PA'I1NG, CURB AN) GlJTTIR OR OTHER SURFACE CON$TRUCT:ON, SHOULD EXISTING LOCATIONS, ELEYATlON"S.
CONDITIOllt. OR PAVEMENT CROSS-SLOPE DIff ER fROM THAT SHOWN ON THESE PlANS, RESULTING IN 1"H[
OES:GN ltfT£ lItT REFUCTED ON THE PlAHS NOT ABLE TO BE CONSTRUCTED, TH:: CONTRACTOR SHIoU NOTIfY
THE OWNER'S AGENT IMMEDIATELY F"OR DIRECTION O~ HOW TO PROCEED PR ~OR TO COl.4 ~ENC[M[N; OF
CON$TRUCTIO!'l. THE CO~TRACTOR ACCEPTS RESPONSIBILITY fOR ALL COSTS ASSOCiATED WiTH CORR'EClr.'[
ACTION IF THESE PROCEDURES ARE NOT fOLl.OWED.

10 . EXISTING UTILITIES SHOWN ON THESE PLANS HAVE BEEN LCCAT£D ACCORDING TO INfO RMATION PROYIt::EO BY
THE AGElItCY OPERATING EACH uTIlITY . LOCATIONS SHQ·NN ARE APPROXll"I.ATE ONLY, AND ARE NOT RELIABLE
FOR CONSTRUCTION PURPOSES. CALL 811 FOR fiELD LOCATION. THE CONTRACTOR SHAl..J.. PROTECT AND
M:..JNT.AlN AlL EXISTING UTIUTIES Ollt THE SITE. ANY DAMAGE TO EXtSTtto.'G UTIUTIES, WHETHER SHOWN OR
NOT ON THE DRAwlN~ , SI-'AL.1. BE REPAiRED/REPlAC ED AT THE CONTRACTOR'S ExPrt6E- [ XISTlNG Su RFACE
f EATURES AN,:) f ENCING StofAlL BE REPi,AC[O IN KIND.

11. THE ENGINITR AND APPL!CA8LE AGENCY MUST APPROV'E. PRIOR TO CONSTRUCTION, AN'( AlTE RATION. OR
VA.RCANCE f~ THES~ PlANs. Ar-r( VARiAT:oN S FROIol THESE P\.A.'IlS SHALl BE PROPOSED ON C()II.ISTRUCTI()II.I
fiELD PRINTS AND TRANSl.4ln ED TO THE ENGINEER.

12 . mY INSPECTION BY THE CITY, COUNlY , ENG~NEER , OR OTHER JURISOICTIOSAL AGENCY, SHALl NOT, l~ AN'(
WAY. RElI EVE THE CQSTRACTOR fRO M AtoN OBLIGATION TO PERFORU TH~ WOR'" IN STRICT COMPLIANCE WITH
APPLICABLE COOES AND AGENCY REOU1REIoIENTS.

CLlT(R"W)
" • FlLL( RAWl

I

8

f 1 14. THE ENGINEER t.(AI(ES NO REPRESENTAn~N OR GUARANTEE R[ G,ARDrNG [AAlHWORK OlWffiTlES OR THAT THE
! £:ARTH"o'iQRi< FOR THIS PROJECT WILL 8AlAN: E DUE TO THE VARYING FlELD CONDITIONS. CHAAl~IN:; SOIL

f ~ci~~Ol~W~fEE~&~r~~CT~H~~~~~~~~~~ElM~~O~~RT~~u~~~~~~~ ONLY.
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rEXISTlNG
/ »c PAvEMENT

06 - 03 -15
-r~;_.Dl.i'I:-

R C[. No. 744~

(:I.Pt'l(S .,K,N[ JO, 201~

PR{PN<[O UI<:OI T~{ ~i:CT

SIP'(If\Il5()N(lf';

lAATCH
EXISTING

EXISTING DRAiNAGE
SWAlE

11("_ , . 0JlI8
1" Q.lJtVl

T

ec RETENT.oN¥::>
'V

~1;rniU~. CATCH

I . "
18- BtO TREATEO SOIL

I o.. TCR u E[)lUM - 6~'t;-..L-H. :-----L SAND, , 01< "N<5 AND 50
1 ! f j IJ 1 ~ ORGANIC "''''TTER

i I 2 T <, ,2 · Cl..AS"S II ~RI,lu.aLL
ROCK F'fR CALTR.IoN5

S- PERFoo..rro I SP ECflCA TlC:JkS
HDPE DR.AJN PIFE .

S-C .S!; (l'f P)

12" HDPE

"

~R.\. 'I 57' PI'
ACP""'" ENT~

DRAINAGE STATEMENT
frt. U D I"" :li lt. C~51STS or \' '' C...~H LANS WITH lolCJD(RATr VEGE1" n CN NC) l'REt S, THIS PfI:()".(CT
~s " ~. DOl..1..AR C;C:N£-'l A,;..COMwERClAL~G W'~ LAH :;lSCAPt NrtOC»'{ H S" AC( AREAS.
RUt<lfl' rR Ct.l ncs 511"[ Wl.l BE ceecrrc ..~A O...t R'..AN::l SHE£.T n ow TO THRa. TWJ SEPARATt OPEN
S" Aa: AREAS. M OPEN SPAcr: AREAS Will I\oIPLEutNT WATtR OUAllTY W(A SURES 'lM-i[R( RUN()fT Will.
" ASS TMItOUGi A 6'Io-f!tTEHn oo AREA "-NO " ,£GU An D SWALE. M'\,IMOfT WILL PASS 1H 'l:~ A,tIj

[ JrOHfrRfO I"lLTrR w~ AI<.) TO P[R FOOArro PIPES M1' BE C()ro,~1tO TO UN[)(RCROUNO CETO!lnOH. IN
AJDIl'iCt'. WECH "'!'~I CAl ", ...1'[ '1: OU.&UTY WEANS WIll ElE US(D \Il"1[R( " SIC)-REn::HT:et/ BASIN CAN NOT ~E

fJuw..T. THE PRE-V$-POST R',jH~ 'IClUwE fI1U ee C[T,l IN!:O ANO eu:EO orr Al ONG ITS H:STORIC PATH IN
A ROAD S"OC SWAL£ Al ONG ORlE A.NS SYREtT AND A CRAINAGE Dt~ AlONG THE [AST SlOE or THE
PROPERTY ADJ),Cf NT A.'''O ' '''- 8 ( T\Io££N T>iE us POST Of"FI:E .

CURB OPENING DETAIL
N.TS.

PI c

GRADING SO;:~K±5' r-t--1 7'-++B~zg~
(VARIES 2' -6') ~ ~\ J I Fft_a~6 00

AC PZt~E~\ I : ~ .

I
~lolATCH'L EXISTlN::;

fD\ CROSS SECTIONS ~~~~" DR.A.INAGE

"\.:.;J HOT TO SO!l l

(C\CROSS SECTIONS

~NOTlOSCAU

~ NOT TO SCAU

~N01' mSCAU

(A\CROSS SECTIONS

EXlSTlNC I.
-c PA't'( MENT .,

i..,;;'" I

SA: ;UT--j I --12'
fB\ CROSS SECTIONS

.... l,JWQ.Jo­
tnCl( JIO, .....y
:'OQI-OOtH!lIl

· ptt ·a l .. )6:.01

-,
~~.OO NON- EXCUJSrlf

ti\?tR.~W~9~:fT

--...L

-

~
~

~~J4:~.
A'~ 01.1-)"-0">

)...._ L..-_
~-( . rm J

1 _ . 20 II.

GRAPHIC S CAlIi:

t. • .: u tp ~

-ADA NOTE
AlL RAMPS \l UST "' ( (1 AOA ACCl '»lIl: 'U TY GUl()[ l lN(S
( AOAAC) STANDARDS; 2' ~AX C'tOSS SloP[S AN' 12: 1... ,.,x lONGl1\..OlNAl. Sl CP(S . TR\)N:ATtO [)CUES AS
C£1tCfAB:.! "' ''-RHINCS "'R[ R(QUI'ilW ON au, CH- SlT[
RAlIIPS PER "'O"AG srCTI:H 4.7.7. TRUNCATED OONES " S
DETECTAB~ "' ARHINCS ARE AlSO REOO"'EO ON AU.
ON -Sm: WALKS THAT CROSS OR ACJO:N A 'l&!ICUJ,R
w,.,y PER ...OUG SECTION 4.2g .5

r ~ r

c

21>046. 00 BN

4 "
~..

ii
~

O"'<~

-''''"
"1';

,

~~I . 50

,&

1. CONTRACTOR 10 VERifY ALL [ Xls ·nNe
CONDIT'ICNS PRI~ TO CCN$ TRu CTI(>I
AND NOTify ( NC!N((R Cf' " ,,:y
OlSCREP....NO ES.

2. CONTRAC TOR SHALL PROTECT eu,
EXiSTI -.G UTILITIES A"ID IMPROV[ W[ NlS.

3. THE EXISTING CCN TCURS ON 1H :S PLAN
ARE AT A 1.0 ' IN TERVAL

4. L;N[ TAfk ..£. SHOWN ON Sti[H c e.

IiOlL

f

~g
.>

I
N
-
--~

m
)(
:::r--C'"

15-1409 F 14 of 52



CONSTRUCTION KEYNOTES
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06 -03 - 15

F1lf;JlA.'U:O UN::t:R TI"i CIl<:l::CT
swP'{ fN 6/ON 0':

",~ .. :' . " ' . ~" ;' O( oo.T[
N.e .Eo N" . 1 44~ f>

[)("Wl'( S J ~" !: JO. 2Q l~

°REF"ER TO SHEET C8 FOR DETAILS

0) so-c ot AND REVQV[ TO THE SA'NCUT lIN~ [ XJSTlNG PAVEMENT ( I.4IN 2 '). DR AS DH ECTED BY
~ cocrrrr ISSPECTOR, CURB, GUTTER AI\D SIDEWALl< AND/OR REPLACE IN KIND.

@~~~~~O~6° ~fi~~ E~~g~T~~~g~~x~~~~~£ECRU~ ~y~i~R~~A~NE~~nE ~\H llE-IN

@ CO:-.lSTRUCT CURB AND GUTI ER PER EL DORADO COUNTY STD DTL 104 1YPE 2o CONSTRUCT 6- BARRif R CURB EL DORADO COUNTY STD on IN iYPE 3.

@ CONSTRUCT $IO(Y;Al K PER fl DORADO COU"''l'( STANDARD OfT At:..$. 00 NOT EXCEED 2~ CROSS SLOPE

ell~~~~~~~C~F~~Cg~N~~I~O~~i~ ~~G~~~Jr~ ~ :.2C~y;,~~~\~;~E;:~ PER
C£OTEC~ICAL R£COVMENO" n ON5 FOR TRASH ENCLOSURE "'-NO LANtY."K; PAD.

eD=R~'tP=; ;;~~~~IN~S;~S~[~1JTE~H~ ~~~~~Q;;~ N~O~~CTro
CAl TRANS SECTION 25 STANDARD SP£CFlCA l IONS.

f8\ CONST"1UCT .. - ASPHALT PAv EMENT OVER tj- AGGREGATE ASPHAl T BASE OVER B~ CO~PACTED
'V "' ''TM SUBGRAOE BASE FOR DRIVE LMES PER GEOTEQ<NICAl... RECCI.l ~ENDAnO NS AND

CAl TRIoNS SECTIO~ 26 STANDARD S?ECIFICATlJNS.

® CON'J,t RUCT !>J)A PARi<INC SPACES NOT TO EXCEED 2% l t~ ANY DI~lC T Y.)N .

@t~~6S~~~3~ C~~~~;C-~I~~iC~~~p~~P PER $TO OTL, C2. 00 ~OT EXCEED 2,. CROSS SLOPE

@ CO~STRUCT CURB OPENIN:; PER DETAIL SHEET C2,

@ TRASH ENCLOSURE. REFER TO ARCHITECTURAL PLANS FOR A:..l DET,l.,,-S

i1J' SEE ARCt--H ( CTu RAL PL>loNS FOR AlL SITE L'CHT I~G N-JD DETAILS. COORDINATE CONDUIT
'{,V PLACEME:NT PRIOR TO PAVING START.

@ SEE ARC~TEC1UP.Al l-'LA"l S FO~ AlL STRIPiNG ....»o SIGNAGE. AlL DISABLED ACCESS STRIPING
TO CO\lPLY WITH CURRENT ADA STANDARDS. FIRE lAN E lJARI<lNG AND S:GNAGE PER
ARCHITECTURAl Pt,ANS

@ BiJ RETENTION AREA REFER TO SHEET C2 FOR DETAILS

o @ INSTAlL 6' CM? STORt.4 DRAJ~ PIPE. SIZE. LENGTH e SLOPE PER PlAN.

o rf') n'~STAll H)PE STORt.,l DRAIN PIPE (ADS N12 OR EOU,.l) SIZE ~D SLOPE PER Pl"'.""1

@ CONSTRU: T AND IN$T,I..l:" 2x3 PRECAST CATCH BASI,"!. HANSON 126 OR APPROVED EO:.JAl.

@ INSTAll.. HEADWAlL PER £L DORADO COUNTY 5PECl flCATlQN5

@ ISSTAl.l RiP-RAP 0( 50 ) -6 -. 12· THICK PER El OORADO COUNTY STANDARD OET,l.ll T-504.

@[N~ NEER£O F1LT[ RfD lwIEDiUt.4 (SOIL) S-'AlL CONSIST OF esx SAND. 10,. Fl!\lES AND 5X
ORGANIC MA"E1~ . REFER TO lAN DSCAPE P!.A"JS FOR \'EGETATIO~ . REf ER TO SHEET ce fO R
/IoDomcNAI.. OET,q"s.

@ lANDSCAPE AREA. REFER TO lAN DSCAPE PLANS FOR DETAILS.

@ INSTALL CATCH BASIN. NOS i e- SERiES WITH ....TRIUt.4 GRATE
OPEN NG NDS PRODUCT tiLoMBER. 1881.

o & R;;:;hFORCED CONCRETE CAP .AND ACCESS RISER SEE DETAIL ON SHEET C8.

. @~;~6~~~A~LSCDS UNIT (V OOEL NO. C0520 15 - Io- C) REFER TO SHEET C9 FCR

@INSTAll. CROSSWALK PER CAlFORNIA MuTeD STANDARDS.

(~ I NSTAlL ~NO PARKING- SICN P26K (CA)

@ ' INSTAll. HAr-.: DRAJ L PER £l OORACO COUNTY SPEC f ICAT!ONS.

~' INSTAll.. SIDEW,\:.K CURB RETURN RA),lP PER CAl TRANS STO DTl A8-BA

(~ CO~STRUCT RETAINING WALL PER DETAIL SHOWN ON S1. EL£YATl0 N AS SHJ WN ON C2.

@ I~STAll. 30~ DRAIN BAS'N PER OET.AJLS ON SHfET C9.

@ 1\l 5TAU. RiP R,\,P D(50) '" 12-, 27" THICK PER El DORADO COUNTY STANJARO DET,l.IL T-504.

@ CONTRACTO~ TO CONNECT PROPOSED 12- HOPE PIPE TO EXI5TJN~ 12- C~ P AND EXTEND AS
S!i OWN

@ CONTRACTOR TO COCROINATE WITH STRUCTURAL ENGI" EER FOR WAll OPENING TO ALLOW FOR
PPE PENETRATION.

(~ IN STAlL HANDRAIL PER CETAIL ON C9.

. ®' INSTALL 2 ' CMP STOR~ DRAiN PIPE. SIZE, LENGTH &: SLOPE PER PlAN

~1>I.;"tl\: tIIN

o;'ottotltOt""n
~0CJf.:1~

~~.... CoIi.l- " :-
H41f'O~ESSST.

~
~

r x rrn j
I m ~ 20' tt.

K~ '5I.AS/:Z[

:0::&-007:'78
olI'W 051-.K2-03

GRAPHIC SCALE

2p~ _.9 IW' ~. sp'

"~ " - , TO " 'TO<N::~~i~~:i~EW"K
..:l!o.~. e ~ (26

PROTECT IN PLACE
D iSTINC. 12- Ct.4~ .
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ENGINEERS NOTES

3. IT IS THE CONTRACTOR'S R[SPOSSIBIUTY TO PROVIDE. VERIFY.
AND ACCEPT "l.l CO~STRUCT :ON STAKES PRIOR TO CO~$TRLJCT1ON.

2 . PR IOR TO CONSTRU:TION THE CONTRACTOR SHA!.l.. CONfiR M All
CRADES SHOWN AS E)OSTlNC. ft- ( CONTRACTOR S~ NOTIfY THE
ENC:NEER OF ANY DISCREPANCI(S AND AWAIT A RESPONSE PRIOR
TO BEGINNINC CONSTRlJCTJON.

Z
4:
-'
0..

>­
I-
::J
F=
:J

C5

"-.20'

~ MAJ

ASl( ~.J

4:
Z
0:::

--.J O
4: lL.
0::: ­
w :;i
~u
0 _

z
0:::5:
4: 0
-'I-
-'w
00
00:::

o
W
o

::: TTG

,J

~--­CII..........

~ I4~~\\l 1·~{ " ~~·~'~~·t~ · · ..~vss.~
"llJ'IroIIt.D LHIlR THE (lIR[ CT
SUPfJhll$Orl 0"

06-03- 15
;:ot':./I "";..~Jilt" OoUE
Iter. No, 7UY
o:~£s N Nf. 10 . 201 ~

TERUI:-4ATE OOM1 STIC WATt R/tlRt, UNE AT BlJlL..L)jNC. SEE PlUIJBINC Pl..o\N$ fO R
CONll NUA110N or "",",TER SERVICE INSIDE BUIJ)INC.

CONNECT TO EXISTINJ WATERl.INE. CCNTRACTOR TO 'vERIFY 'vERTICAL. Jl..ND HORiZO:-lTAL
LOCAT:ON PRIOR TO CONSTRUCTION AND NOTlF"l' Ek GiN([R OF ANY OISCREPA~CIES.

ED.O SHAll WJ<E All SYSTEl./ TAP CCNNEcn oh.S.

:2 CO~TRACTOR TO MAINTAIN A ....INIMUM
OF" 2' VERTICAl... SEPARATION BETWEEN
THE PROPOSED ..... ...TERll NE AND
ExiSTING/ PROPOSED SEw-ERL.INE. IF
MINI"'UM SEPARATION CANNOT BE
MAl'l TAlNED EXTRA PROTECTION
SHO:.JL.O BE UTILIZED.

S!PAAATIQN NOT[S~

t . CO:04TRACTOR: TO MAiNTAIN A. \AIN;MUM
or 6' HORIZONTAL.. S£:PARATION
BETWEEN THE PROPOSED WATERUNE
AND Ex tSTiNG SEWERu NE. IF MII-lIMU....
SEPAI'U.TION CANNOT BE l,lAINTAINED
EXTRA PROTEc n CN SHOULD BE
UTILIZED

o
o

WATER KEYNOTES
'1" CONSTRUCT NEW 3/. · COPPER "TYPE K· PIPE WATER SHMCE TO CCNF'lRM WITH
\!...J .AST~ B- .2 PER [DID STANOJ.RDS AND SPECtr :CATK»tS L£t.lCTJ.l PFR Pl....."'. TRENCH

PER [D ID SID OTt WI D

17 STAOONG INFQRt,IATION; l.lINIMl,;", SPACING SHAll BE 50 rEET (25 rnr IN RAtl.lS) UNLESS
OTt£R~S[ DIRECTEDBY 00. N"OR.......TlCN w,u I!'4CLUO[ ClfTstT, TYP( Of f ACIUTY »10 a n TO
n ow usr ON THE r ROOT Of Tt1E STAKE AND El.[VATION AND STAnoN NUUBER ON THE BACK.
","la.( PONTS ,I.l>l0 .AFPVRTrN" "lCE'S TOBE STAKED 1NC\.U04~G LIN[ AHO CllRB STAKl::S AS NEEOro.
CUT St"UTS REQUIRfD WHERE SURGRADE HAS NOT e££N lolA1>£.

o tNSTAll J/~ . METER PER EDID STD On. S10 OTl 11-20

® :l~~sift.1;:NED~EC:DE~~E~gR~OU~~~D~~.NTER PER EDiD SID on, W22

o ~~T~· ",~~T~ P;i:s~;i ~~6c~~NlYDETJ~1~~N~£"'BL.Y PER rolo STD on,o INSTAU 6· DIP ClASS 350 DJ.p . CLASS 350 n Rf UN£.

@ INSTAlL 8·X6~ TAPPI"IC SlEEVE AND VA.l.'wL CONTRACTOR TO VlRIF"l' Vl"RT,CA!.. AND
HQRIZOtolT"l. l OCAti ON PR iOR TO CONSTRUCl ION AND NonfY ENGINEER OF All
DISCREPANCIES. INSTALL THRUST 8lOC<S PER rom STO OTl Wil.

SEWER KEYNOTES

OJ ~~~;~ ~\WEERDl 61~~'ri. E~7 SID OTl SOB. LENGTH "'''' 0 SlO PE PE.R PLAN.

LD ~~Nf5~J~~~~~~~~A~~.C S'($ T[ M (B Y Oll-lERS). SEE SEPTIC SYSITM Pl 4JllS

en ~~~E~N~Rv~~'lg: N~C'" BUlLDING. SEE PLUI.IS!"iG PL.ANS. CONTN :JATIQ:04 OF

[I) CONSTRUC T CLE,A.NOUT PER UDC, EOID S10 on, 508 &: EDID GUIO£UNE$.

GENERAL WATER NOTES
1 \llOi'l:K 5"'1 " 1l BE ACCQLlPUSH£O UNOCR THE APPR~ AL.. INsPECTION Al'i5 TO THE5ATlSfACT:(lN OF
n e U. [lClRAOO IRRIGATION DISTRICT (EIO), CQIl'STRUCTION SHAUC(H'(W{U TO THESE PLANS AND
ED'S lATEST 'w£R5.IClN Cf frIC TEOfiCArL SPE'Cf'iCAt.ONSAND STA'olDARDDR"Vtl~CS

2 CON TRACT~ Sl-iALl.SC\£O!A..E " P'R(.'Cl3HSTRUCTlON COII:FERfNC( "tilTH ElO INSPlCOOH 5 '~K""C DAYS
IN ADVANC( CK DOI NC~r< \IIIT'tWf Tt£JIII ~SOICT1ON . COOSTR,JCTION $.'-IAU BE SU RTEO NO l AT£R
1}IAN F"1Vt:(5)OAYS ArTER ThE mCONS TRUCTlON CONFERENCE.

J l OCATICfl Of ALL lHJ[RCROUND f AC... 11( S AI=([ IoPPROX1 WATE QP.llY - tH:E: tON TRACTOR SHAlL BE
RESPONSI9u.: roo \'ERf"t'NG TH£ l OCAToON ANDO£P'ni Cf All rAClUT'£S PRIM TO ANY (XCAVAT1QN

4 CWTRACToo SI'lAll BE RfSPOOW ..£: FOR l OCATJNC A~~ PROrrcn~ ::; All UNOCRCF!:OJNO rACt IU s
Atf(CTED By T11E WORP; AND S'tAU. CONTACT l/NOERCROUNO S£P.....CES Al ERT (USA) 48 H()IJP.S PRIOR
TO -vr t XCAv" TIOO "NC'f?K roe OETERl,lINATlDN ANJ LOCATI~ Of UNC(R(;R(),)N() UnLlTlES
(PHONE l -eOO- 6"2- 24"~)

5 CONNECT1CNS TO EXISTING WATER r " aJTY SHAlL & DOt'oE BY A lICENSED CON TRACTOR N
ACCCfroANC[ 'N:TH EI:l T( - - IN PROCEDURES PER TEOIIIlICAl SPEOP,CA'flO\l.

6 'l!HE R[ EXCAVAno'iS FCR ANY FAcrJ l".ES CDNS'm'\JCTlON EXCEED 5 FEn l~ DEPTH, CCHTRACTOR 9-I"lL
OBTAI'" AN EXCA"'A~ Pf R!.tlT r OR'" CA!../OSHA IN SACRAU(NTO (Ptt~ 1- 916- 263-2800)
POST PERW'TAT THE CONSTRUCT'ION s rt AND COUFLY WITH AU.REOt.HUEN TS.

, THECON m " CTOO S1"lAlL NOTIfY 0 "' INSKCTl~ 48 HCtJRS PR;~ TO STAqT o:l RESTA.lH

" """'-
8 CNtl l D PERSONNEL SHAlLOPERATE ANY VAlVES ONEXlSnNC WATER S'YST(1,A.

9 THE TOTAL srrt REW IRED F'IR~ flOW IS GP10t AT 20 PS'G R£StCUAL

10 BASEO~ A HYDRAU'.JC CRAO£ lINE Of F7 ",T SIAnc CouctTlONS ANO Jl 0l.mHC F1RE f1.Q'Il' AND
Io4AXItJl,.ll,l DAYOCWANOS, THE WAXIIoIUto' A"'O WI:-IIIJW PRESSJRES ARECAlCllATED 10 BE PSI AHJ PSI
R[5PECTIVELY.

11 PP £LNES SHA:..l.BE OtSlNf[CTEO, rLUSl-£O ANJ HYMOSTAnCAU.Y T[ST[O IN ACCOQOANCf:
'MTH EIO'S TECH~.CAl SP£CJF1C" TlO'Il.

12 SERVU INSTAl.LA'TJCNS l~ ROADWAYS III\Tli CUTSOR nus GREAfER THAN 6 F'[ET IN HEIGHT A"'::l
SLa>E:S STEEP(R THAN J:1 SHAll HAVE Ttt( a..ETER eox SET AT ftol Sri GRAJ)( NEXT TO T'I£ ROA[)
IN THE: lOCATION [:JRECTtO BY EIO. nf[ SER\1CE UNE $liAU THEN B[ Exm«o 5 F'[[T BEY(M()
n-r SLOP( CATCti POlI-lT W'TH PVC SOiEClU .&0SIZEDTO "'ATCH M S[R\IIC[. PlACE STEEL
T- - POSTS PAINTED B:..U£ AT TH£ (ND Of TH:SSER'ACf UN[.

13 ULlSSHALL 8£ ...,\,Ro<fO "_ AfER-.

1~ CURBS SHAil BE 'tft:T STAtoIPED WITH A r« BRAN[)'IlHERt WATER S£Rv.as INT'E:RCEPT.

I ~ CCNTRACT~ S....w.HAIlE A cop y Of ElO"S CCHSTRVCTKlN STAND,l.RQS ON THE X>El.

'7QltCf~
O"oIlD£RI)TNh

,,~~

..

,;p;su.s/OCt
~ilO/'M"

...,..,.CtI1-Jil. ! -Cl=l

12 All R('~~Cto'ii TO THESE CR....W"iG$ ...,ST !*: APPROVl;:O l"i ~iTI"~ BY EiD

13 n-t COOTR ....CT~ SMALl HOWY trIE EIO INSPECTOR 48 HOlJRS PRIOR TO START CP. RESTART Cf" WC~.

14 STAK:NGINFQRWATIOt/: "' !N!W JW sPACtNG SHAll SE eo FEET (25 FEET IN R.\[)IUS)UNLESS
OTl"'[RN:S[ DIRECTED BY Ell. INr ORu AT.ON 1'lIll. INCLUO£aTSH, ME Of F'ACIUTY AlolD
CiJT TOflO WU~E O"l THE fR~T CK THE STAKE ANOEl£\'ATlOO AND ST",T1~ NlJt,IBER os
TH BACK. " 'IlClE PONTS Ar.jD .AP?URTtNI.NC(S TO BE STAJ<£D INClUO:NG UNE A'ljO LURB
ST"KES ~S NEE~EO , CUT ~£ETS R£.eu~[[l """ER~ SUBCRAoE HAS NOT BEEN WA.CE.

15 D"I R(PLACl::"'ENT PRO'£CTS, THE E)Jsn NG, rACI:JTY WUST RQ.lAI'Il IN SER'ilCE: us n. ~E: NEW UTiUTY IS
ACC£PltO " '10 PUI INTO SER~':£.

1 5[R'.I1C( INSTA.LL.Am:w'olS IN RO.\ClwAYS iJt. TH curs ORrus GR(ATrR nolAN 6 FEET .N I1~J:;tH »00
Si.OP£SSTEEP(R THAN J: l SHAll. HAVE THEaLAN OUT SET AT FlNISH (';RJ.O[ NEXT TO"DiE ROAD
1"-1 THE lOCATIOt-l~9RECTEO BY ThE.DISTRICT. THESER\1CEUNE SHAll. TI"I[N BE EXTENDED:>FrET
a~D THl:: Sl..QP( CATCH PO'NT i'llTHP\IC~ J5 ~zro TO "' ATe. Tt€ S£RV,cr. PlACE STITl
T-POSTSP"I~TED CRtEN AT THE E)IID Of n-z SER"KE UNf.

8 All ios SH..u. RE MARKED -S[ wut ".

9 A.I..lQJ/(fiS SHAlL. St WET SIAUf'ED WTH ,I.N os· 6RAHO 1MERE S[~R S[R1,1CES INl[R C[PT

10 lINED W ,~..CUS RECl.~~[[l

6 WHCRE [ XCJ.VAT\ONS fOFt ANY FAClUTES CCNSTRi) :;nQN [ xC[[O 5 fEET IN CEPTH. CCHTRACTCR SHALl
CBT" I~ AN (XCA"ATlQNm~1T f OR" CAl./ OS'i A. ... SACRAJ,I£ NTO (PtfCNE 1- 516 - 263 - 600 ) 16 REV,Sl(),lS TO Tt-£ QRA'MNGS IoIUSTBE: APFRO'o'ED IN 'flRITTlNC BY Ell).

GENERA L SEWER NOTES
1 ~1I. ~I'\ wu, BE SUBJECT TO lMC"6 "'~O A.P?RoV"l BY n-it-El~'@ MGAn~
DISTRICT (0 0 ). AU CCWSTRUCTION SHAll ~rOR\/ TO TliES£ FlAHS ""'0 (lO'S LATEST
\o'ERSION Of ThE TEQ-lNIC" l SPlOflC " TIONS AND ST,l.NQA'ID ~AWNGs..

2 CONTRACTOR SHm SCHEDUL£ A PRECONSTRtJCTlO'\l CONH~ENcr 'MTH [ 10 I~SPEC TlC'1 5
~I("G DAYS IN ~"'A'olCE or DONG~ \IoITHIS n18 q JURlSD:CTlCN. CCNSTFNC~
SMALL BE sTlJm:o NO l ATER 1}IA."lF'lYE (5 ) DAYS AFTER TH£ FRt:CCtlSTRUCTlCN CCf'IffRfS::[ .

3 LOCATION Y ,i.ll UNCERGRCUO ' '' CUTIES ARE Af PROXlUATE: Cl'lly - - tHE aNTRACTCR
SI-lA.U BE RESPOHSleL£ FCR 1J[Rf"!'lNC THELOCATION ..NO C£PTH ir AU FACAJT:£S P.RI~

TO "N Y EXCAVAno..

.. CQolTRACTQR SHAlLe::Rt::~SIBl.[ f CR lOCI,TIN:; AIiD FROTECTlN" AlL UNDERGRCUNO
FACl.JT'ES AFFECTED BY THE " ORKA"'O SHAll CCHT"CT L.~£R'"".pOUNJ 5[R\1~S "l.ERT
(USA) 48 HJlJF!S FRtOR: TO ANY EXCAVA11CH \I()Rl( F'CR C(TERUl"lAn~ ...1110 LOCATl~ Of
l;toI)(RG~OCJNO UnUT[S (PUCNt 1-8C'O-642-2" O& 4)

~ CONN~C~ TO EXISTING S!"£R FACI,.Jnt:S 9iALL OC DONE BY A UCOlSEO CCNTRACTOR
IN ACCCROAfoICE W11}1 F'lB nE--!N PROCEtlUl\ES PER TECHNlC....L sP(DlCATJON5.

u~- -: .......,'T.1:>~-__ ~ _____
( ;; ~-- PRoP O, ..., ,"mAl OR'P ">

, ;-; zo!<' PR EPARED BY

0<9'<
~4",

ot~1;

__ l

~
!

(,.1[['1")
1 ~ .. 20 It.

PRClPOSED s[PTIC f"lELO
ZONE 1 It,UTlo\l ORl?
m ::L.O PREPARED BY

OThf RS.

GRAPHIC SCALE

k-...wY' i I

• • ANY AND AU. ITrM$ EXISTING SHAll BE" P~OT£CTED BY
CONTR.t.CTOR AND E AN Y 1TE: lr,l (5 ) " UST ~ "'[ WOVE!) IN CRDEit TO
f ACIUTATE CONSTRLlCTlON, CONTRACTCR StWl. REPlACE TH£:
I1E"'(5) TO THE SAIooIE OR BEnER CONDITION THAN IT WAS BEFORE
REMOVAL

5. All CONS1"RVCTON TO CONrORu TO STATE AND l OCAl... CODES
AND REOUlRE...ENT$.

7. CONTRACTOR $HALl PROTECT AIJ. EXtsnm; Ul llilES AN~

IwPROYEvENTS,

6. THE EXISTING CO~TOU~S ON THIS PLAN
ARE AI A 1.0 ' INTERVAL

I. THE LOCATION Of All l )(ISTlNG UNDfR'GROI.J'lD uTi)fIES IS BASED ()ij
INroRlMTlON PROVIJ E() TO THE ( N:; INEER BY THE OEVt:LOPfR UTILITY
CCl,CPAAICS. ,A.....O THE lOCAL l.lUNICIPAUTIES. IT IS TH ~ CONTRACTOR'S
RESPONStOIUTY TO LOCATE AU EXISTING U'IDERC..ROUND UTlUTlES. TELEPHO~E

A'IlD EUCTRlC CONJU IlS AND STRUCTURES IN m"ANCf. or ANY
CONSTRUCTION AND TO OBSERVE .4U POSSiBl E PRfCWT:CNS TO AW l) ANY
DA~AG£ TO soo-. T)-If [NGI"'EER AND/ OR OW'I[ R CANNOT GUAAA'lTEE
ANY LOCATI::>N$ So-!()Wl.,; ON THESE PLANS OR THOSE O~ITTED f ROtJ
SAME_

m
><
:::::T--c-

~--..-+ s-Ien ~
I
r
~
~
t
1
I
i.
~

i
g

8

~

~
~
i
;
g

"i

15-1409 F 17 of 52



STORM WATER SOIL LOSS PREVENTION PLAN

$AWCUT LINE

C6

/'..20'

z
«
---'
0-

Z
0

« i=
zz w

0::: >
---'0 w
« lL. 0:::
0::: - 0-
w <\!
~U lJl

lJl
0

Z 0
---'o::: :s:
---'«0

---' f- a---'w (j)
0 0
00::: 0:::

0 w
W f-
0 «

:s:
L
0:::
0
f-
lJl

"'" UAJ

E5:TTG

I
J

• • MAJ?CH201$
~\ I Iflit

v

" \ \\1 • • 1
lirtJ;;fJ'~"' " 1_, i_.\'~~~.

~ ...., ." ~~,,

~--­Cal ...,......

1. CONTRACTOR TO INSTAl L SANDBAG
BERt./ PROTECTION IN THESE AREAS
II,lMEDIATELY AFTER THE
CONSTRU::TIO N OF THE PROPOSED
CURB. GUTI£ R ..v~ D CURB OPENING

BERM PROTECTiON NOTE:

VICINITY MAP
NTS

..,
~~~i~~~~:R TH[ c erct

1
_ - - 06-03-1 5
~~~ - ....' lllf. l( Col.TE
I'lC II: No. IU~(l

DCPfl £S JU,.,£ X'I. 201 '5

~

-D-

D

D

CONSTRUCTION NOTES,

CD INSTALL SANDBol.G BER\,( PROTECTICN PER
El DORACQ COUNTY DEVELO?VENT
STANDARD PLATE NO. BMP A.
SEE SHEET C7 fO R DETAILS.

CD CONSTRUCT STABIUZED CCNSTRUCn ON
ENTRANCE PER EL DORADO COUNTY
CE\lElOPV ENT STA~DARD PLATE N=>. eMP
C. SEE SH£El C7 FOR DETAILS.

'3' PROVIDE [ ROSION CONTROL AS
\.V NECESSJl.RY PER EL DORADO CO:.JN1l

DEVELOPMENT STA~DARD PLATE NO. 8MP
D. SEE SHEET C7 FOR ~ETAILS .

O PROVlDE A CONCRETE WASTE DISPOSAL
AREA PER El DORADO COUNTY
DEV£lO PVENT STANDARD PLATE NO. Bt.4P
r . EXACT LOCATION OF TH~ EO:.J1PI,4ENT
lJAlNTE~:::E AREA TO BE OETERt.4INED
BY CONTRACTOR. SEE SHEET C7 FOR
DETAILS

® CONSTRUCT A SILT FENCE rER EL
DORADO COUNTY DEVELOPMENT STA."jDARD
PLATE N:). BMP H. SEE SHEET C7 FOR
DETAILS.

52,539± SF

SIMON eRE ABBIE . LLC
t>111 N. SCOn SDALE RD. SUm: 200
SCOTTSDAl E. AZ e~250

PHONE: 480 - 74S.-1 956
FAX; 4t!O-~-4 1~

CONTACT: JQ'StI U,\ SIMON

ARCHITECT

MPA ARCHITECTS INC.
J!l 78 30 TH STREET
SA,"i DIEGO. CA 92 104
II: ti 19_235_0~9 5

F: 6 19. 235. 055 7
CO;-lTACT: LEONAR~ DALE
DISTURBED AREA

CIVIL ENGINEER
TIa ENGINEERS
4300 N. MILl[R ROAD. SUITE 122
SCOTTSOAlE, AZ 852 51
PHONE: 602-,37 1-1333
FAX : €02 -371-0675
CONTACT: ....IK( JACKSON, PE

OWNER

2. IN THE: E'o'ENT THAT THE OlSTURBEO A~(A EXCEEDS 1.0 ACRES. A FUll SW?PP WI:...L 9 £ REOUIQm.

3. NCN-STORM....ATER DISCHARGES ARE PROH:Bm :D FROM ENTER ING ANY STORM DRA.;N SYSTEM A~lD/OR

STRf[l.

4. POllUTANTS s-ou, BE REMOV£!) FROI.4 STORMWATER OISCHARGES TO THE MAXIMUM EXTENT PRACTICABLE:
(lAEP) THROUCH DESIGN &: I I,l PLEMENTAT IO~ Of THE S\\ PPP.

5. A STANDBY CREW FO!i EMERGENCY WORK SHo\LL 8E AVAILABLE AT ALL TIMES DJRING THE RAINY SEASON
(NO'I. 1 TO APR. 15) . NECESSARY MATERIAlS SI-lALl 8£ AVAlLABI£ ON SITE AND STOCi<PII f.D AT
CCNVEN'ENT LOCATIONS TO FACILITATE RAPID CONSTRUCTION OF TEt.P ORAAY DEVICES OR DAMAGED EROS;ON
CONTRO:" MEASURES OR SED:MENT CONTROL ~EASURES WHEN RAIN IS lW".INENT.

6. PORTABLE SAN1TARY FACIUTIES SHAll BE LOCATED ON RELATN ELY LEVEL GROUND AWAY FROM TRAFFIC
AREAS. DRA'NAGE COURSES, AND STORM DRAIN INlETS,

7 . [ I,lPLO"YEES, SUBCONTRACTORS AN D SUPPLIERS SHALL BE EDUCATED ON ALL BMP'S INCLUDING COt-.:CRETE:
WASTE STORACE AND DISPOSAL PRCCEDURES.

8. S£DtYENT CONTRO:' PRACTICES S:-W.L EFFECTIVELY PREVENT A NET INCREASE OF SEDllAENT LOAD IN
STORMWAT(R DiSCHARGE.

BEST MANAGEMENT PRACTICES (BMP'S) NOTES:

1. BEST W.~"GEuV.'T PRACTICES (8MP'S) CO:-..'TAJNED HEREIN REFLECT MINIl.lUl,4 REOU,RElJENTS. -'LTER"IATE
METHODS PRQ'V:O;NG EOUAL OR GREATER PROTECTION \.lAY BE UTILIZED. FOR AOO:T10~A.L Bl,4P'S REFER TO
CAUF QRNlA STORl.f NATt::R BMP HAN DBOOKS, A'IA.lL.Ai3LE AT V,WtJ.CJIoBMPtiANS!B C-OKS. COM.
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• 1'~<lrtJ.~1Il

ORIl)(E a'(N1NC
(Sin: PER PlAN )

C....p 12· H:lP[ TEE ....SS[MBlY
WTH HCP£ (ADS N12 ~ r_....•
~~~~M~.~J~ 1-.= ,;:.::....:=--...
PUoN. R'i\t:RT Of' OR~IC[

( QU A!.. TO INVfRT OF lNC()MlNC
PIPE.

z:ADS 12" TEE (P ....tH NO.
1264 M ) OR ....PPRO~D

«>J"-

/Cf<OU11t[
IN Pt ....cr
00 ILLT PI" E- Silt
PER PLAN

PRE1'AA£D ~l)fR T'1(!lIR£'C1
~NOfI .

06- 03-15
_:..v . IlL IIOo.ltJo :,K~ · c;rr
R.C-E. Ha. 144~

[X P\R!S JUN[ Y.l. 20 1~

SECTION A-A
'f.T.S

I)A CMP x.. TYP

~

~

OPOI (NO ::: ~ ,- ;,;:.,

12" l'iOPE PIPE. (XT E"<S'O'i

RETENTION PIPE "C " PROFILE

ADS 12" fEE ( PART NO. 1264"'N)
OR 1J>PRO'otO EQUAL

RETENTION PIPE " B" PROFILE

~
J,lAWf"ACTURER

R[CO...MENOATIONS.
SECTION A-A
N.T.S .

ORIFICE/FLOW CONTROL TEE INSTALL ATION DETAIL
ur s

oooc
12" MIN .

TO Bono...
OF' PAV[...(NT

___ _ _ _ !h_...is~E!t;.m~-EL--V-AA-"-S

1 e. - ~1.00

ATCH

~
T'

. I ' ~ ~' [j ¥ ;'::"7:~I .__El · .......RlES

1l-;::J6.00 ~~ H

~

:~G PEtl , - -• AC El-4'

R,''''''''lOAIDI 60 Lf I 4

0

T - 00.-• ~. OO IT

~__ __~~~~ kCU~

1>(00:.0 FER /' I I ,-- EL_ 46 00

. ""',Aeru", »: I <, - -'"""'.[NO,"'"' •• LF -~:~-
re,... 46 .QO

MP

~

k~

EL- 46.00

l~l.l.P

12- toI ·N. TO SOITOt.l
or P....VEMENT SECTION

El -VARIES

UNDERGROUND RETENTION NOTES

3. BEOOI~G Al40 INSTAl LATJO!'Il PER loIANUF"ACTURER RECCt.U.4[N{)ATlONS.

N.T.S,
RETENTION PIPE " A" PROFILE

1. AU eMP JOiNTS MUST BE WA,T[ R TIGHT (UP TO 8 ' or HEAD ABOVE: TO? or PIPE)

2. USE CONSTRUCTION .\,lEANS AND METH~DS WHICH wu, NOT DAMAGE OR OVERLOAD THE CUC>
DURING CONSTRUCTION.

12- UiN. TO BOnOw
Of PAvEMENT SECTlON

....... (L·V....RIES

k~

.......u> 1''''\l t..~~t.1.'; I~ ~~s

CONSTRUCTION KEYNOTES

@,INSTALL 6 ' eMP STORM ORAJN PIPE. SIZE. LENCTH & SlOPE PER Pl..AN.

(frJ1t.j$TAl l HOPE STORM DRAIN PIPE (ADS N12 OR EDUAl ) sur AND
SLOPE PER PLAN

@ ~~~56:U~p~~~~~~gON~~~~~~ ~~T~~E~~~C~SON
APRON SLOPt""C I,,"'WARDS TQWAADS CATCH BASI'{ AT 2%.
REFER TO DETAA.. 1 ON THIS SHEET f OR ADD,TIONl,J,.

. INF'QRW." TIQN.

(ji) NSTAU. H[,\OWALl PER n, DORADO COUNTY SPECIFICATIONS

6J INSTALL CATCH BAS:N. NOS 18 - SERIES ", lTH ATRIUM GRATf
'-' OPENiNG NOS PRODUCT NUMBER 1891.

r21 ~~'tT~O~1~ ~~Sr~RN~~~~Ng[r~~2D ' 5-4-C)

56 ' '''ST,o\U HOP{ STORlJ DRAIN BENOjTEE/CROSS (ADS
••~ TYPE N\2 OR [ QUAL). SIZE PER PLAN

@ INSTAll 8 ' PE.RH>RATED HOPE PI"'L REf[R TO THiS
SHEET F'CR DO AIS. LENGTH A~D SlOP( PER PlJoNS.

.q ,I."ISTAlL STANDARD PRECAST ~NHCt..E P(R (L
~ oorw:o PUBUC WCRKS D(PARTUENT SID OTl

OR- t . UANHOlf TO Sf EQUIPPED WITH ADS
HOOD/FLOW CONTROL Tn : PER OETAI_ ON THIS
SHEET. StZE Of ORflCE PER Pt.AN

'29 CONNECT HOPE PiPE TO CMP PER W NUf ACT\JRf RS
~ R£COl.l lrol[ NOAT'.oNS .

c31 INST.Al.l. 30 · DRAIN BASIN PER DETAILS ON SHEET C9.

@RElfliFQRCED CONCRETE CAP AND ACCESS RISER. SEE
DETAIL ON THIS SHEET.

@ CONTRACTOR TO CONNECT PROP05t:D 12· HOPE PIPE TO
-"' EXISTINC 12· CMP AND [Xl( ND AS SHOWN.

(~l JO,I'STALL 2' ClAP STORM DRAIN PIPE. SlZ E. LENGTH &: SLOPE PER Pl.AN .

Am oN G PERI
.......',lJ~AC'UI'(£k

",CONM'No~'refION B-B
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CDS20154-C DESIGN NOTES
COS201!l-- 4- C !(Al[D 1F.(ATl.IENT CAPACI TYCf"0.7 c-s [ t9.6 L./S~ ce f'£l1 LOCALRECllA1IOI'lS. W.uK.!'ol Ifl1)llAWt fil1'[Jl:NAl. B'tJ'lSS
c.aPlClTf tS 10.0 c-s [ZeJ L/Sl lFM Sl1Ecoo rc-s [x CUO 10. 0 [283 LIS} c-s I.H Lf'SThtAlol B'Of',t,SS SlR:JC llJi'( IS k[~.

1\-£ ST~ ~D1~'-C CCt.F"G Ju .TX:ti IS 9Il:l'",",• .&IT[Rl.;ATt: c.cN"lQAIlnoKS AfI£AVAl..I&! ~ .-i'E USTrO ~. 5(W"
CCJ,~ro.'S ltIA~ at ta.! !fj'£O TO SUIT Sift REW ...vL'I IS.

CONFIGURA nON DESCRIPTION

M1: :::H :::rn':f I'I'l
CtJIiI:l!l H.[f 1»'1.1 (" 0 Mfl

~III:ll.tKnu.
A. lit( ~aASE. a.tOlJU C<£PIK A.'o#)/~ ~n · n.oTAO I"IICMSIONS N?f. SlTr ·~ {:(SIGN C(IIISUUkttS M D ~A:..I. et

5P(t7JEIl U'f PQIlfDl ~~
B. IXJrrmUCrtJI TO~ [o.F'IDll . 1" SlfrcENT urllN(; Ale) JliAC)t CN'AOlT TO un &I«) SET 'B€ cos w~ STJr,Jl;11JIl(

(tSlNC a. UJ06 "CMtlEll )
C C(lrf IlU CT()( 1O,I,CO .Dll SU<lA.'l1 8[T'l'fiN AiJ.~ 5£CT1(lIS. " \ 0 "SSDlll£ SM.JC1I,Ji(.
o awlRACTCf? TO P!\0'0U. f6T1l.L. 00 GROJT f1"FB. If A1CH Pft It;V(IlTS .m, (l£~A r.()IS~

E. c001RAc r~ TO lM.[ ~I(~s TO .A.S!Dl'[ UNI11S ......TER TQ iT. I«l..f»;C "'AlEII' TOFlO'/ll.Jlo[It\I(IlT\lINlIlOlII IT is
SUCCESITO nu,T ALL ...1'5!ltLC'III f'ft W\UlTS 10M. CHCA..ntD.
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18"'DRAIN BASIN
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2."DP.A!N BASIN
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EXHIBIT'D'

Lot Merger
All that certain piece or parcel of land situate in the West Half of the Northwest Quarter of
Section 11, Township 12 North, Range 10 East , M.D.B . & M., in the County ofEI Dorado,
State of California, being a portion of the tract of land know as Block I of the Town site of
Georgetown and the Parcel map recorded in Book 6 of Parcel Maps, at Page 113, recorded on
October 4, 1974, EI Dorado County Records, being more particularly described as follows:

BEGINNING at the southwest corner of parcel 2 of said Parcel Map and the north Right of
Way line of Orleans Street;
thence North 31°52'20" East along the westerly line of said parcel 2, a distance of219.13 feet
to the south erly line of parcel I of said parcel map;
thence along said southerly line South 53°27'00" East a distance of 8.67 feet to the easterly line
of said parcell;
thence along said easterly line North 28°23'00" East a distance of 161.95 feet to the northerly
line of said parcel I and the centerline of Harkness Street;
thence along said northerly North 77°54'00" West a distance of 78.34 feet to an angle point;
thence continuing along said northerly line North 73°38'00" West a distance of61.37 feet to
the westerly line of said parcel I and the east Right of Way line of Main Street;
thence along said westerly line and east Right of Way line South 37°00'00" West a distance of
106.71 feet;
thence leaving said westerly line of parcel I and continuing along said east Right of Way line
South 37°00'00" West a distance of 218.41 feet to the southwest corner of said Block 1 and the
north Right of Way line of Orleans Street;
thence along said north line South 53°27'00" East a distance of 163.68 feet to the Point of
Beginning.

Affects portions of APN 061-362-01,061-362-02 & 061-362-04.

Containing an area of 1.21 acres, more or less.

The basis of bearings is identical to Book 6 of Parcel maps at Page 113, EI Dorado County
Records.

The above-described parcel is shown on Exhibit '01' attached hereto and made a part hereof.

Benjamin James Bardakjian Date
Licensed Land Surveyor

December 18, 2014 Page I of 1
x:'( '30' I-/5 7801'docs -Georgetown-Block I [.r» .1,,, .. .., . riM
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TO:

SUBJECT:

July 27, 2015

Mr. John Rumsey, Architect- MPA Architects, Inc.

EI Dorado Design Review
Dollar General, Georgetown, CA
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Heritage Architecture & Planning (Heritage) has completed a design review for the proposed
Dollar General store in Georgetown, California in order to confirm the proposed design's
compliance with the Historic Design Guide for EI Dorado County. Heritage provided an
initial letter of opinion on March 5, 2015 and we have reviewed and provided comments on
several subsequent design packages for the proposed store. The following is a summary of
our findings based on the most the recent exterior elevations and sign details provided by
MPA Architects, Inc. on July 22ndand 23'd, 2015 (attached for reference):

Overall Form, Scale, and Massing:
The overall form, scale, and massing of the proposed building appears to comply with the
Historic Design Guide which indicates that commercial buildings may include one, two, or
even three story structures with a variety of forms and details, The proposed Dollar General
store consists of a one-story building with two-story cross gables centered on three of the
four facades.

Roof:
The Historic Design Guide indicates that acceptable roof forms include gabled, hip, and
shed roofs with wood shakes, shingles or corrugated iron roofing. Cross gables and false
fronts were are also common for Gold Rush-era architecture, The proposed design for the
Dollar General store includes a sloped mansard roof surrounding a flat roof with taller cross
gables on three facade, While not technically described as an appropriate roof form, the
mansard roof concept does provide the illusion of a hipped roof and therefore it appears to
be consistent with the intent of the Historic Design Guide. The roofing materials indicated
in the Dollar General plans include dimensional composite shingles for the primary roofing
and corrugated metal for two small porch overhangs. Dimensional composite shingles may
be an acceptable alternative to wood where fire restiveness is a high priority. Care should be
exercised to select a color range and material that resembles wood. The proposed corrugated
metal roofing with galvanized finish is also acceptable.

Porches:
The Historic Design Guide discusses the importance of covered sidewalks and porches. The
proposed Dollar General store incorporates wood-framed porches with shed roofs on all
sides of the building. The Dollar General plans indicate that the sidewalk will be paved with
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concrete. The Historic Design Guide indicates several paving options including wood , brick,
stone, and concrete.

Exterior Wall Materials:
The Historic Design Guide suggests appropriate exterior wall materials include brick, stone
masonry, painted horizontal shiplap siding, painted horizontal clapboard, or unfinished
vertical board-and-batten siding. The proposed exterior wall materials at the Dollar General
store include horizontal wood shiplap with a paint finish and vertical board-and-batten
siding with a clear finish. These materials and finishes are appropriate for the historical
period and they comply with the Historic Design Guide .

Windows:
The Historic Design Guide requires divided-lite windows. The proposed plans for the
Dollar General store include divided light windows which appear to comply with the
Historic Design Guide .

Doors:
The Historic Design Guide does not provide direction with regard to appropriate door types
for new commercial buildings. Since the intent of the Historic Design Guide is to promote
new development that is compatible with the original architecture, is can be assumed that
any new doors should be similar to doors that would have been used during this period of
architecture. The proposed Dollar General store includes three door types:

• One aluminum storefront system with a dark bronze colored frame and tinted glass
on the northeast facade.

• Four pairs of wood faux barn doors with black powder-coated metal barn-style
hardware.

• Paneled metal slab doors (one single door and one double door) on the northwest
and southeast facades.

The aluminum storefront system is not compatible in design, detailing, or materials with
doors that would have been used during the historic period of EI Dorado County.
Historically, the main entry door to a commercial establishment in Georgetown would have
likely featured a wood swinging door with adjacent wood-framed windows facing the main
street. Such a configuration may not be feasible at the Dollar General store since the main
entrance must be located close to the accessible parking which is provided in the adjacent
surface parking lot on the north end of the site. Additionally, an automated entry system may
be necessary for functional reasons. If an automated entry system is required, it should be
located (as it has been in the proposed plans) on a secondary elevation so it is less visible
from the public right-of-way. The proposed plan also indicated that the aluminum entry
system will be set back from the building facade approximately 4-feet and the aluminum will
have a dark finish. Given these factors, we feel that the proposed entry system is acceptable
since it does not substantially detract from the character of the historic setting.

The wood faux barn doors appear to be compatible with doors that would have been used
during this period of architecture. Appropriate barn door hardware could include a sliding
door track and hanger or heavy-gauge strap hinges.
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The painted paneled metal doors match the basic appearance of paneled wood doors that
were common during the historical period. Although period doors would not have been
metal, we feel that the profile and period-appropriate paint color together with the inherent
durability of metal instead of wood meet the basic intent of the Historic Design Guide.

Exterior Signage:
MPA Architects, Inc. has provided documentation indicating that the proposed building and
free-standing signage have been reviewed and approved by the County. The County has
indicated that they approve faux wood signage for the building sign and a free-standing
wooden monument sign. As noted on the details provided by MPA Architects, Inc . all
signage will be externally illuminated.

Exterior Lighting:
The exterior elevations indicate six wall mounted lantern-style light fixtures flanking the
main entrance and false entries. The Historic Design Guide does not offer any specific
requirements on exterior lighting, but since the fixtures are attached to the building facade it
is important to select fixtures that are compatible with historical period. Early fixtures
would likely have included oil-burning lanterns. Therefore, a lantern-style fixture would be
appropriate for the historical period .

Exterior Colors:
The Historic Design Guide indicates that exterior horizontal siding was frequently painted
white, gray, red oxide, or subtle yellow while vertical board-and-batten siding would have
been left unpainted. There are no specific recommendations in the Historic Design Guide
regarding trim or accent colors . However, a period-appropriate color scheme can be
selected using popular color schemes from other Gold Rush era buildings. Architecture
from this era frequently featured white or cream-colored trim and window sashes were
generally painted a darker color to provide the illusion of a single large pane of glass.

The plans note the following exterior color palate:

• Horizontal Siding: Dunn Edwards DE 6221 - Flintstone.
• All Exterior Trim and Paneled Doors: Dunn Edwards DEW351 - Antique White.
• Window Sashes: Dunn Edwards DE 6021 - Outer Boundary (Note: as noted above

the window frames and trim will be Antique White).
• Vertical Siding and Faux Barn Doors: Clear sealer (flat), natural finish.
• Corrugated Metal Roofing: Natural galvanized metal (no paint).

The selected color palette is appropriate for the historical period.

Conclusion:
The proposed design provided by MPA Architects, Inc. (attached for reference) appears to
be in general compliance with the Historic Design Guide for EI Dorado County.

S:\IlAPP(o~OIS\I5016- EIDoo:Ido Dcsip:n Rnicw\d;:)t3.\IIAP Memo7-27-IS.doc
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2239 Oregon Street
Berkeley, CA 94705

510.704.1599

aherman@alhecon .com

April 6, 2015

Mr. Joshua Simon
President
SimonCRE
5111 N Scottsdale Road, Suite 200
Scottsdale, AZ 85018

Re: Dollar General Economic Analysis in Georgetown, CA

Dear Mr. Simon :

ALH Urban & Regional Economics (ALH Economics) has prepared a brief economic analysis of the
proposed Dollar General store in Georgetown, California. The purpose of the analysis is to
demonstrate the degree of potential market support for the store, and an assessment of the potential
for the store to coexist with existing retailers already present in Georgetown. To accomplish this
analysis, ALH Economics engaged in the following tasks:

• Obtained information about the planned Dollar General store
• Reviewed Dollar General documents regarding store sales, operations, and typical market

draw
• Visited the prospective store site and surrounding retail establishments
• Estimated the likely market area for Dollar General store draw
• Estimated market area retail demand
• Analyzed anticipated Dollar General sales in the context of market area demand
• Assessed the implications of Dollar General's operations in Georgetown

A summary of the task findings follows. These findings are subject to the assumptions and general
limiting conditions included at the end of the report. Select tables are included in the text, with exhibits
presented in Appendix A. For general information purposes a description of ALH Economics and
resume of the firm Principal, Amy L. Herman, is included in the Appendix B.

PROPOSED DOLlAR GENERAL STORE

Dollar General is seeking to open a Dollar General store in Georgetown, California, located at the
southeast corner of Main and Harkness streets. Georgetown is one of several small communities in
the Divide, which is located in EI Dorado County between the Middle and South Forks of the American
River, near the heart of the Sierra Nevada Foothills and Northern California's Gold Country.
Georgetown is a census-designated place (CDP), with an estimated 2010 population of 2,367. This
was an increase over the estimated year 2000 population of 2,037. Current estimates prepared by
Nielson, a national vendor of economic and demographic data based upon sophisticated modeling
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techniques, suggest the Georgetown population currently totals a slightly higher 2,520. The two cities
closest to Georgetown include Placerville to the south and Auburn to the west. Georgetown is 16 and
19 miles distant from these two cities, respectively. Depending upon work and leisure travel patterns,
residents in and around Georgetown likely make their major retail purchases in these two cities.
Because of the area topography, however, travel times to Placerville and Auburn are 25 and 30
minutes one way, respectively.

The proposed Dollar General store will be developed on 1.31 acres in historic Georgetown, CA that
are undeveloped. A portion of the development site currently housing horseshoe pits for the
community. The store is anticipated to total 9,100 square feet, of which approximately 7,200 square
feet will comprise sales floor area. The balance of the space will comprise a range of uses, such as
office, break room, restrooms, restroom corridor, storage area, etc. The Dollar General store will be
developed in a small commercial area, which also includes an auto care center, mini storage, a gas
station, a stand-alone liquor store and market, and three commercial centers including a mix of
office, retail, and medical office space.

DOLLAR GENERAL STORE OPERATIONS INFORMATION

Dollar General is a discount retailer offering a broad selection of merchandise, including
consumables, seasonal, home products, and apparel. The store merchandise includes high quality
national brands from leading manufacturers as well as comparable quality private brand selections
with prices at substantial discounts to national brands, including a Dollar General brand. The store's
product offerings include most necessities, such as basic packaged and refrigerated food and dairy
products, cleaning supplies, paper products, health and beauty care items, basic apparel,
housewares, hardware and automotive supplies, among others. Across all Dollar General stores, the
average selling space is about 7,400 square feet. Through its broad merchandise offering, Dollar
General seeks to enable customers to fulfill their routine shopping requirements. 1

Dollar General differentiates itself from other retailers by offering low prices in a small-store format.
Most Dollar General items are priced at $10 or less, with approximately 25% priced at $1 or less.
Dollar General locates its stores in a variety of rural, suburban, and urban communities, with
approximately 70% serving communities with populations of fewer than 20,000. According to
materials published by Dollar General, the majority of store customers live within 3.0- to 5.0-miles, or
a 1O-minute drive, of the stores."

In 2014, average net store sales totaled $223 per square foot throughout the U.S. This figure
comprised modest increases over prior year figures, which were $220 in 2013 and $216 in 2012. 3

These net sales figures were calculated by Dollar General based on average selling square footage of
Dollar General stores. As average figures, these sales estimates most directly pertain to mature stores
that have achieved stabilized sales. Typically, stores achieve stabilization over time, such as up to
three years. While this is a figure that pertains to mature stores, this analysis conservatively assumes
that the Georgetown Dollar General store will perform consistent with the retailer's national average.

1 See Dollar General Corp, Form 20-K, Filed 3/20/15 for the Period Ending 01/30/15, pages 2 and 3 for
most of the information in this paragraph.
2 Ibid.
3 Ibid, pages 27 and 28 .
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This results in a stabilized store sales estimate of $1.6 million in 2014 dollars. (i.e., 7,200 square feet
of sales area x $223 per square foot). Assuming a modest increase in sales for 2015 similar to past
year increases, up to $226 per square foot, would continue to result in a stabilized store sales
estimate of $1.6 million. As noted, this is a figure that typically pertains to mature, or stabilized,
stores, not new stores during the initial ramp up period. As such, initial sales at the proposed
Georgetown store are likely to be lower than this $1.6 million estimate, but the analysis is
conservatively bench marked to a stabilized estimate of sales.

As noted above, Dollar General categorizes store sales into four major merchandising categories ­
consumables, seasonal, home products, and apparel. The percentage of store sales occurring across
these categories, and the type of merchandise represented, is summarized in Table 1, below.

Table 1. Dollar General Merchandise Cote ories

Catego
Percent of

Sales T e of Merchandise

Consumables

Seasonal

Home Products

Apparel

75.7%

12.4%

6.4%

5.5%

Paper and cleaning products, packaged food, perishables, snacks,
health and beauty, pet, and tobacco products

Decorations, toys, batteries, small electronics, greeting cards,
stationery, prepaid phones and accessories, gardening supplies,
hardware, automotive, and home office supplies

Kitchen supplies, cookware, small appliances, light bulbs, storage
containers, frames, candles, craft supplies, and kitchen, bed, and
bath soft goods

Casual everyday apparel for infants, toddlers, girls, boys, women
and men, including socks, underwear, disposable diapers, shoes,
and accessories

Source: Dollar General Corp, Form lO-K, Filed 03/20/15 for the Period Ending 01/30/15, P 5.

Based upon these store sales categories, and the $1.6 million Georgetown store sales estimate, the
Georgetown Dollar General store sales would be distributed by category as presented in Table 2.

Table 2. Estimated Distribution of Georgetown
Dollar General Sales

Cote 0

Consumables
Seasonal
Home Products
Apparel

Percent of
Sales Sales 1

75.7% $1,233,900
12.4% $202,100

6.4% $104,300
5.5% $89,700

100.0% $1,630 ,000

Sources: Table 1 and ALH Urban & Regional
Economics.
(1) Figures rounded to the nearest $100.
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The information in Table 2 indicates that approximately $1.2 million in store sales is estimated to
comprise consumables, including food as well as non-food items . With respect to food items , based
upon field visits to Dollar General stores in several California locations, these consumables do not
include fresh produce such as fruits and vegetables. In addition, Dollar General carries a limited array
of meats and cheeses, and does not include typical butcher or seafood counter food items. Further,
while Dollar General sells beer and wine, these options are limited, and the store does not sell other
types of alcohol products such as hard liquor. Dollar General also does not sell the type of prepared
food items typically found in a del i or hot food counter in a grocery store or some convenience
markets. Thus, while Dollar General sells many food items, the options are limited, including the
range of food products, requiring consumers seeking a wider range of products to continue to shop
elsewhere.

EXISTING GEORGETOWN CONDITIONS

Georgetown features two nodes with commercial uses. One node is centered around the Buffalo Hill
Center at the intersection of Georgetown Road (Highway 193) and Spanish Dry Diggins Road. This
location is about 1.0 miles west of the proposed Dollar General site. This center is anchored by the
Mar-Val grocery store; select other uses also include Georgetown Hardware, Outdoor Sports, Re­
Purpose, Salon 193, Aunt Missy's attic Quilting Supply, and Buffalo Hill Cafe & Pastries. The Mar-Val
Food Store is one of a small chain of seven stores that tends to serve mountain and other rural
communities in California. The Mar-Val Food store is a 20,000-square-foot full-service grocery store
that also includes a deli with sandwiches and prepared salads, organic produce, gluten free products,
fresh meat, some natural foods, BBQ supplies and firewood, stationery, a well-priced selection of fine
wines, liquor, personal care products, greeting cards, DVDs, and a limited amount of hardware. The
store also sells propane and has a Redbox video rental. The Buffalo Hill Center is in good physical
condition, is fully occupied, and features a unique landscape dotted with mining and logging
antiques. Other nearby uses include an ant iques store and a Wellness Center.

The second commercial node is along Main Street, just north of Highway 193. This is the heart of
Historic Georgetown, and includes a couple blocks of commercial structures on both sides of Main
Street, some of which are historic buildings. Commercial uses include a couple antique or trade
stores, an auto mechanics shop and an auto parts shop, an art gallery, a clothing store, personal
services such as a barber shop, an insurance office, and a real estate office/notary, several
restaurants and saloons, a hotel, and a bed and breakfast. Main Street also includes Worton Market,
an approximately 3,200-square-foot convenience and variety store that features a deli; coffee; gifts
such as picture frames, jewelry, ornamental signs, and glass bowls; fishing supplies; beer and wine;
some apparel ; canned and boxed food items; personal and household products; and a very limited
selection of fresh produce and meets." Other uses on Main Street include a firehouse, a Veterans of
Foreign Wars office, an office for the Jeep Jamboree, and a radio station. In general, this area
appears to be targeted to serve needs of both area residents as well as tourists staying or passing
through Georgetown on their way to the high Sierras. All of the commercial structures are well
maintained, in a manner typical of mountain communities, especially ones with historical roots. There
are limited vacancies in this area, with one prominent vacancy preparing to open in early Mayas a

4 Square footage based upon property records maintained by Realquest.com. Reported building rea square
footage is 3,166 square feet.
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breakfast and lunch cafe, and another more office type vacancy located on Main Street but in the
back of an existing structure.

Overall, real estate conditions in Georgetown appear good to moderate, especially consistent with its
function as a mountain area-serving commercial node that mixes local and tourism traffic. The
addition of a Dollar General store with its consumer draw for basic necessities could help strengthen
this area-serving focus, enabling area residents to meet more of their shopping needs locally and
boosting the visibility and attraction of the existing uses.

MARKET AREA DEFINITION AND DEMOGRAPHIC CHARACTERISTICS

As noted earlier, Dollar General tends to locate stores in a variety of rural, suburban, and urban
communities, with approximately 70% serving communities with populations of fewer than 20,000.
Georgetown meets the definition of this type of community with a low population basis. Dollar
General typically draws customers from within 3- to 5-miles of the store location, or within a 10­
minute drive.

Because of Georgetown's location 16 to 19 miles from the nearest major city, ALH Economics believes
the most likely market area for the proposed Dollar General store will at minimum comprise the 5­
mile radius. Because of the area topography this defines a larger area than would be encompassed
by a l Ovrninute drive time, and most likely comprises the equivalent of about a 12- to 13-minute drive
time. However, beyond this area still remains a portion of the regional geography that is still not
geographically closer to the more retail rich locations of Placerville and Auburn. Thus, ALH Economics
anticipates that the market area for the Georgetown Dollar General store could extend up to a 7-mile
radius from the site. Beyond this 7-mile distance to the west and south, consumers can just as readily
shop in the more heavily retailed areas of Placerville and Auburn, where a wide array of retail outlets
are available. Or, alternatively, there are other shopping opportunities about 12.5 miles from the
Dollar General site in Cool, including another full-service grocery store. Based upon the geographic
location of Georgetown, ALH Economics anticipates that the market area for the Georgetown Dollar
General store will reach beyond the typical 5-mile area, and extend up to 7-miles. More likely the
market area radius will vary somewhere between these two radii, depending upon market area
resident shopping patterns and location within the defined market area rings.

ALH Economics obtained demographic estimates for the population base within the 5.0- and 7.0-mile
radii of the Dollar General store site from Nielsen Reports, which is a leader in the United States in
providing demographic and economic data, including modeled data. According to Nielsen, in 2015
there are 5,985 people and 2,428 households within the 5.0-mile radius, with average household
incomes of almost $74,000. Within the 7.0-mile radius the population totals 13,073, households total
5,341, and the average household income is about $76,000. As cited earlier, Nielsen estimates that
population in the Georgetown CDP totals 2,520, thus the population in the CDP comprises 75% of the
5-mile market area population base and about 20% of the 7-mile market area.

MARKET AREA RETAIL DEMAND

ALH Economics maintains a retail demand model that estimates household spending on retail. The
model is based upon analysis of taxable statewide retail sales combined with an estimate of
household spending on retail by income. The model assumes that households in a market area will
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make retail expenditures comparable to the pattern of retail sales in the State of California. Exhibit 1
in Appendix A presents the results of this analysis. This exhibit indicates that among the nine major
retail categories tracked by the State of California Board of Equalization, household spending is
anticipated to be greatest for food and beverage sales at 17.4% of all retail spending, and lowest for
home furnishings and appliances at 5.4% of all retail spending .

Pursuant to data published by the U.S. Bureau of Labor Statistics, 2013 Consumer Expenditures
Survey, households in the income group with annual household incomes between $50,000 and
$69,999 throughout the United States spent an average of 36% of household income on the type of
retail goods tracked by the BOE. The average household income in this bracket in 2013 was
$59,101. The next income bracket reported by the U.S. Bureau of Labor Statistics is the highest
income bracket, with household incomes $70,000 and above. In this income bracket, the average
household income was $131,945 (see Exhibit 2 in Appendix A). Because the market area's average
household income is approximately $75,000 (the average of the 5- and 7-mile radii), and is closer to
the average income in the $50,000 to $69,999 bracket than to the average in the highest income
bracket, ALH Economics estimates that the market area households will spend an average of 30% of
income on retail goods. This is likely a conservative percentage, as examination of the data in Exhibit
2 suggests that spending on retail decreases by 1% for approximately each $6,600 increase in
income. Applying this trend would suggest a retail spending ratio of 33% for households with average
incomes comparable to the Georgetown 5- and 7-mile market areas.

Market area household retail demand was estimated based upon the 30% share of income spent on
retail and the estimated distribution of retail spending pursuant to Exhibit 1. The results are presented
in Table 3, which indicates total market area retail demand potential of $54.6 million for the 5-mile
market area and $121.2 million for the 7.0-mile market area.

Table 3. Estimated Market Area Demand for Retail Goods

Distribution Market Area Demand (1 )

Retail Category of Demand Per HH 5-Mile 7-Mile

Food & Beverage Stores 17.4% $3,921 $9,520,691 $20,943,167
General Merchand ise Stores 15.4% $3,464 $8,411,260 $18,502,694
Motor Vehicle & Parts Dealers 13.1% $2,954 $7,171 ,812 $15,776,215
Food Services & Drinking Places 12.6% $2,833 $6,879,275 $15,132,705
Gasoline Stations 12.4% $2,784 $6,759,121 $14,868,396
Other Retail Group 11.1% $2,489 $6,044,169 $13,295,678
Clothing & Clothing Accessories 6.9% $1,553 $3,770,433 $8,294,021
Building Materials & Garden Equipment 5.9% $1,317 $3,197,200 $7,033,050
Home Furnishings & Appliances 5.3% $1,185 $2,876,039 $6,326,575
Retail Spending 100.0% $22,500 $54,630,000 $120,172,500

Source: ALH Urban & Regional Economics.
(1) Assumes annual average household income of $75,000.
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Not all this demand is in categories representative of Dollar General sales, most notably Motor
Vehicles & Parts Dealers, Gasoline Stations, and Food Services and Drinking Places (i.e., restaurants
and bars). While there is some overlap with motor vehicle parts, the majority of this category is mostly
likely measuring demand for automobile sales. Thus, excluding these three categories results in a S­
mile market area retail demand estimate of $33.8 million and 7-mile market area retail demand
estimate of $74.4 million for goods inclusive of the type of merchandise sold by Dollar General. Of
note, the "Other Retail Group" category presented in Table 3 includes drug stores, health and
personal care, gifts, art goods and novelties, sporting goods, florists, photographic equipment and
supplies, musical instruments, stationary and books, office and school supplies, second-hand
merchandise, and miscellaneous other retail stores. Many of these types of goods are sold at Dollar
General, although not all of them.

EXISTING RETAIL SALES

Because it is a small unincorporated area, reliable estimates of the retail sales achieved by retail
outlets in the market area are not available. The only ava ilable government-generated data are from
the U.S. Census Bureau, Zip Code Business Patterns for the Georgetown zip code of 95634, which
includes information on retail outlets by type and size that include paid employees, excluding
government. The most recent data available are from 2012 . This information includes only seven
retail outlet listings, with the largest including 10- 19 employees. These types of outlets include
furniture store, hardware store, other building materials store, two supermarkets and other grocery,
gasoline station , and fuel dealer. As there are clearly other retailers in Georgetown, located at both
the Buffalo Hill Center and on Main Street, these data are of only limited use, and not indicative of
sales.

There are two stores in Georgetown that are likely to be most competitive with Dollar General. These
include the Mar-Val Food store at Buffalo Hill Center and the Worton Market on Main Street. As noted
earlier, the estimated store sizes are 20,000 and 3,200 square feet, respectively. Sales performance
for these stores is not publicly available, so for the sake of analysis ALH Economics assumes generic
performance estimates of $400 per square foot for Mar-Val and $200 per square foot for Worton
Market. The $400 per square foot estimate for Mar-Val is a generalized figure based on sales per
square foot performance for regional , small town/low density grocery store chains reported by Retail
Maxim, an industry resource on retail store productivity. The $200 per square foot figure for Worton
Market is based on some data reported by Hoovers.com, as well as a general ized industry estimate.

Based upon these sales estimates, ALH Economics estimates that Mar-Val annual sales totals $8.0
million and Worton Market annual sales total $640,000, or a combined total of almost $9.0 million.
Based upon the preceding retail demand categories, the Mar-Val sales would reflect grocery store
sales while the Worton Market sales cross over several likely categories of demand, including grocery,
restaurant, apparel, general merchandise, and other retail, reflecting the broad range of products
sold in the store.

These sales estimates, especially the Mar-Val $8.0 million sales estimate, is close to the estimated
demand in the food & beverage stores category for the Dollar General's 5-mile market area, but less
than for the 7.0-mile market area. Assuming this sales estimate is reasonably on point, this indicates
two, related market indicators. First, this includes the strong likelihood that the Mar-Val Food Store
has a larger market area than 5 .0 miles, since it is unlikely that one store captures almost all the

PAGE ?

15-1409 F 39 of 52



ALH Urban & Regional Economics

market area demand for food sales. Since market area households need to shop outside the 5-mile
market area to satisfy all their retail shopping needs, they are most likely taking advantage of these
shopping trips to also purchase food supplies from other stores with a different mix of goods. This is
highly likely because the Mar-Val store is the only store in this portion of EI Dorado County, with the
next nearest store comprising the Holiday Market in Cool, California, located approximately 11.5
miles west of Mar-Val. In a different direction, there are no proximate grocery stores further east or
north of Mar-Val, meaning that Mar-Val Food Store is the nearest market for upcountry communities
such as Volcanoville, which is located almost 16 miles from Mar-Val Food, as well as Quintette and
Chiquita Lake. These communities are beyond even the 7-mile market area defined for Dollar
General, but clearly include areas for wh ich Georgetown comprises the nearest retail shopping
location. In addition, Mar-Val Food Stores sales, as well as Worton Market sales, are likely boosted by
outside market area sales, due to tourism to the Divide in general, as well as upcountry or other
locations in the Sierra Nevada Foothills. Evidence of this is provided in Yelp listings for Worton
Market, which praise the store's deli food items as well as gift items by people living outside the
market area.

DOLLAR GENERAL RETAIL DEMAND CAPTURE RATE

Based upon its $1.6 million store sales estimate the proposed Georgetown Dollar General store will
need to capture only a small portion of market area demand to achieve stabilized sales consistent
with national store performance standards . Across all categories of market area demand, this would
be 3 .0% of the $54.6 million in 5 -mile market area demand and 1.4% of the $120.2 million 7-rnile
ma rket area demand. However, demand for Dollar General merchandise will not originate from all
categories of market area demand. Therefore, this capture rate increases to an overall 4.8% of 5-mile
demand for all retail excluding demand for motor vehicles, gas, and restaurants and 2.2% for the 7­
mile market area. These figures are presented in Exhibit 3, which also estimates potential market area
capture rates in the specific demand categories most likely to correspond with Dollar General's store
sales.

As noted in Exhibit 3, the market area demand capture rates by retail category for the Dollar General
5-mile market area range from 2.4% in clothing and accessories to 10.3% in general merchandise.
The comparable figures for the 7-mile market area are 1.1% and 4.7%, respectively. Notably, there is
very little existing competition in Georgetown or elsewhere in the market area to obtain basic
household necessities other than food items. Therefore, in most of the categories listed, Dollar
General will bring a mix of retail merchandise to Georgetown that is not already present. This will
enable market area residents to reduce their travel time and the associated transportation costs (both
personal and environmental) to obtain basic household necessities. This includes home furnishings
and supplies such as towels, shower curtains, area rugs, vases, ironing boards, laundry baskets, and
picture frames; electronics such as wall clocks, alarm clocks, and cell phones; and apparel such as
baby and toddler clothes, women and men's underwear, and t-shirts.

There will, however, be potential sales merchandise overlap with the market area's two existing stores
selling food items - Mar-Val Food Stores and Worton Market. The portion of Dollar General sales
anticipated to be most competitive with these stores includes $370,200 in food sales. Some of the
Dollar General merchandise similar to the existing market area stores selling food items includes
canned foods, baking goods, soda, first aid supplies, personal care products, cleaning supplies, pet
supplies, and cooler items such as milk, cheese, butter, and sandwich meats. The Mar-Val Food store,
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however, sells many products not represented at Dollar General, such as fresh and frozen meat, fresh
and frozen seafood, an ample array of fresh produce, organic produce and natural foods, gluten free
foods, a broader range of items such as pasta and soups, freshly prepared foods, an expansive and
well-priced wine selection as well as hard liquor, and a broader range of beer than typically sold at
Dollar General. The provision of these more full-service grocery items indicates that market area
shoppers will still need to frequent Mar-Val Food Store to purchase important weekly food items
necessary to prepare healthy meals. This, combined with Mar-Val Food Store's larger market area
and tourist demand, will help insulate the store from the modest amount of competitive food item
sales anticipated at Dollar General. Moreover, as a larger store with an established customer base,
Mar-Val Food Store will have the ability to modify its product mix to maximize sales in products not
available at Dollar General yet targeted to meet the needs of its loyal customers.

Similar to Mar-Val Food Store, Worton Market sells some mix of products comparable to Dollar
General but also products not available at Dollar General, or even Mar-Val Foods, hence Worton
Market's distinction as more of a convenience/variety store. The more unique items available at
Worton Market include the broad array of gift items in the store, freshly prepared foods including
sandwiches, pastries, ice cream, and coffee, and specialty apparel items. Thus, only a portion of the
merchandise and corresponding sales at Worton Market are competitive with the Dollar General food
sales. Thus, like for Mar-Val Food Store, the mix of goods available at Worton market will help
insulate it from the competitive influence of Dollar General.

Assuming the market area food sales estimates are reasonably on point, the demand analysis
indicates the potential for yet additional food sales to be absorbed in Georgetown without impacted
existing food store sales. This food sales totals at least the amount of food sales projected for Dollar
General among the 5-mile market area, or possibly millions of dollars among the 7-mile market
area. Therefore, if Dollar General achieves the estimated $370,200 volume of sales in food and
beverage store sales, this will help further meet market area shopper needs, and strengthen the
market area's existing sales base.

If, however, the actual sales at the Mar-Val Food Store or Worton Market are higher than estimated by
ALH Economics, then for the 5-mile market area there could be the potential diversion of sales from
existing market area stores. This is less likely for the 7-mile market area because the food sales
demand is more than double the demand at the 5-mile level. Both existing competitive stores sell a
mix of products not available at Dollar General. As typically occurs in competitive retailing
environments, if competitive pressure is experienced these stores can strive to distinguish themselves
by strengthening their more unique products and services. This is likely what already occurred at
Worton Market when Mar-Val Food Store opened at Buffalo Hill Center, after a long search by the
property owner to secure a full-service grocery store. The retail demand estimates presented in Table
3 indicate many categories of retail spending in which there are scant retailers present in
Georgetown. Thus, products representative of some of these other categories can be added to existing
inventories to insulate stores against potential sales losses resulting from Dollar General's food and
beverage sales and maintain their broad market appeal, to both market area residents, residents in
other communities beyond the 5-mile to 7-mile radius of the Dollar General market area, and
tourists.

Lastly, at the same time Dollar General may exert competitive pressures on existing food retailers, the
store will add to the critical mass of retailing opportunities in Georgetown. Because of the relative lack
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of shopping opportunities in Georgetown, market area consumers are leaving the area to make
purchases for goods not available in Georgetown. At these times, consumers are also probably taking
advantage of more cost effective grocery shopping opportunities available in these more heavily
retailed areas. The presence of Dollar General will therefore help reduce the need for some of these
out of community shopping trips, thus retaining more consumer dollars within the market area, which
could ultimately increase the sales captured by a range of Georgetown retailers and restaurants.

CONCLUSION

In conclusion, this analysis demonstrates that Georgetown's market areas are underserved by retail
goods, including possibly food sales. This indicates that the area is a sales leakage community. The
Dollar General store can therefore help strengthen the retail base, enabling market area consumers
to meet more of their retail shopping needs close to home. Even with absorption of Dollar General
sales market area residents will still need to shop for many retail goods in locations with more ample
shopping opportunities, especially in Placerville and Auburn, both of which have retailers offering a
wide range of retail goods required by market area households, including food shopping, general
merchandise shopping, home improvement stores, clothing stores, and others. However, because the
Dollar General store will enhance the critical mass of commercial outlets in Georgetown, existing
retailers and restaurants are anticipated to achieve greater visibility, result ing in enhanced market
demand, which in turn will help preserve the physical condition of the existing commercial physical
stock.

CLOSING COMMENTS

ALH Urban & Regional Economics was pleased to prepare these findings pertinent to the proposed
Dollar General store in Georgetown, California. Please let us know if you have any comments or
questions on the analysis.

Sincerely,

ALH Urban & Regional Economics

Amy L. Herman

Principal

ALH Econ/2015/SimonCRE 1507/Georgetown Dollar General Economic Report.r03.doc
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ASSUMPTIONS AND GENERAL LIMITING CONDITIONS

ALH Urban & Regional Economics has made extensive efforts to confirm the accuracy and timeliness
of the information contained in this study. Such information was compiled from a variety of sources,
including interviews with government officials, review of City and County documents, and other third
parties deemed to be reliable. Although ALH Urban & Regional Economics believes all information in
this study is correct, it does not warrant the accuracy of such info rmation and assumes no
responsibility for inaccuracies in the information by third parties. We have no responsib ility to update
this report for events and circumstances occurring after the date of this report . Further, no guarantee
is made as to the possible effect on development of present or future federal, state or local legislation,
including any regarding environmental or ecological matters.

The accompanying projections and analyses are based on estimates and assumptions developed in
connection with the study. In turn, these assumptions, and their relation to the projections, were
developed using currently available economic data and other relevant information. It is the nature of
forecasting, however, that some assumptions may not ma terialize, and unanticipated events and
circumstances may occur. Therefore, actual results achieved during the projection period will likely
vary from the projections, and some of the variations may be material to the conclusions of the
analysis.

Contractual obligations do not include access to or ownership transfer of any electronic data
processing files, programs or models completed directly for or as by-products of this research effort,
unless explicitly so agreed as part of the contract.
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Exhibit 1
State of California BOE Taxable Retail Sales Estimate by Retail Category
in Current Dollars
2012
(in $OOOs)

State of California
Total Taxable Sales Taxable Sales Adjusted

Type of Retailer (1) to Total Retail % ofTotal

Motor Vehicle & Parts Dealers $61,547,848 $61,547,848 13.1%
Home Furnishings & Appliances $24,681,910 $24,681,910 5.3%
Building Materials & Garden Equipment $27,438,083 $27,438,083 5.9%
Food & Beverage Stores $24,511,714 $81 ,705,713 (2) 17.4%
Gasoline Stations $58,006,168 $58,006,168 12.4%
Clothing & Clothing Accessories $32,357,516 $32,357,516 6.9%
General Merchandise Stores $54,138,509 $72,184,679 (3) 15.4%
Food Services & Drinking Places $59,037,320 $59,037,320 12.6%
Other Retail Group (4) $39,653,754 $51 ,870,516 (5) 11 .1%

Total (6) $381,372,822 $468,829,753 100%

Sources: California State Board of Equalization (BOE), "Taxable Sales in California (Sales & Use Tax) during
2012; U.S . Economic Census, "Retail Trade: Subject Series - Product Lines: Product Lines Statistics by Kind of
Business for the United States and States: 2007"; and ALH Urban & Regional Economics.

(1) Taxable sales are pursuant to reporting by the BOE.

(2) Sales for Food and Beverage Stores have been adjusted to account for non-taxable sales; only 30.0% of all
food store sales are estimated to be taxable.

(3) Sales for General Merchandise Stores have been adjusted to account for non-taxable food sales, since some
General Merchandise Store sales include non-taxable food items. ALH Urban & Regional Economics estimates
that at least 25% of General Merchandise sales are for grocery items that are also non-taxable. This estimate is
based on analysis of the 2007 U.S. Economic Census, which attributes approximately 26% of General
Merchandise Stores sales to food.
(4) Other Retail Group includes drugs stores, health and personal care, gifts, art goods and novelties, sporting
goods, florists, photographic equipment and supplies, musical instruments, stationary and books, office and school
supplies, second-hand merchandise, and miscellaneous other retail stores.
(5) Sales for Other Retail Group have been adjusted to account for non-taxable drug store sales, since drug store
sales are included in the Other Retail Group category. ALH Urban & Regional Economics estimates that 33 .0% of
drug store sales are taxable, based on discussions with the California BOE and examination of U.S. Census data.
In California, drug store sales in 2012 represented approximately 15 .2% of all Other Retail Group sales. ALH
Urban & Regional Economics applied that percentage and then adjusted upward for non-taxable sales.
(6) Totals may not add up due to rounding.
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Exhibit 2
Household Income Spent on Retail (1)
United States
in Current Dollars
2013

Household Income Range
All $40,000 $50,000 $70,000

Consumer to to and
Characteristic Units $49,999 $69,999 more

Average HH Income $63,784 $44,576 $59,101 $131,945

Amount Spent on Retail (2) $20,555 $17,769 $21,104 $32,771

Percent Spent on Retail (3) 32% 40% 36% 25%

Sources : Table 1202. Income before taxes: Annual expenditure means, shares , standard
errors, and coefficient of variation, Consumer Expenditure Survey, 2013, U.S. Bureau of Labor
Statistics; and ALH Urban & Regional Economics.

(1) Includes retail categories estimated to be equivalent to the retail sales categories compiled
by the State of California, Board of Equalization.
(2) Includes the Consumer Expenditures categories of: food ; alcoholic beverages; laundry and
cleaning supplies; other household products; household furnishings and equipment; apparel
and services; vehicle purchases, cars and trucks, new; vehicle purchases, cars and trucks,
used; vehicle purchaes, other vehicles; gasoline and motor oil; 1/2 of maintenance and repairs
(as a proxy for taxable parts) ; drugs; medical supplies; audio and visual equipment and
services; pets, toys, hobbies, and playground equipment; other entertainment supplies,
equipment, and services; personal care products and services; and reading; tobacco products
and smoking supplies.
(3) Percentages may be low as some expenditure categories may be conservatively
undercounted by ALH Economics.
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Exhibit 3

Dollar General Market Area Demand Capture Rate Analysis

5-Mile Market Area 7-Mile Market Area

Retail Category

Food & Beverage Stores
General Merchandise Stores
Motor Vehicle & Parts Dealers
Food Services & Drinking Places
Gasoline Stations
Other Retail Group
Clothing & Clothing Accessories
Building Materials & Garden Equipment
Home Furnishings & Appliances

Total All Retail

Dollar General

Sales (1)

$370,170 (2)
$863,730 (2)

$0 (3)
$0
$0

$202,100 (4)
$89,700

$0 (3)
$104,300

$1,630,000

Market Area

Demand

$9,520,691
$8,411,260
$7,171,812
$6,879,275
$6,759,121
$6,044,169
$3,770,433
$3,197,200
$2,876,039

$54,630,000

Store

Capture Rate

3.9%
10.3%
0.0%
0.0%
0.0%
3.3%
2.4%
0.0%
3.6%
3.0%

Market Area Store

Demand Capture Rate

$20,943,167 1.8%
$18,502,694 4.7%
$15,776,215 0.0%
$15,132,705 0.0%
$14,868,396 0.0%
$13,295,678 1.5%

$8,294,021 1.1%
$7,033,050 0.0%
$6,326,575 1.6%

$120,172,500 1.4%

Total Less Motor Vehicles, Gas, and Rests.

Source: ALH Urban & Regional Economics.

$1,630,000 $33,819,792 4.8% $74,395,185 2.2%

(1) See Table 2.
(2) For the sake of analysis, and based upon visual observation, the store's "Consumables" sales are anticipated to be divided between
these two categories 30% foodl70% general merchandise, as not all consumables are food or beverage-based products.
(3) Some sales anticipated in these categories, but they are anticipated to be nominal compared to the other retail categories.
(4) Corresponds with the "Seasonal" sales estimate.
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APPENDIX B
FIRM QUALIFICATIONS AND PRINCIPAL RESUME

FIRM INTRODUCTION

ALH Urban & Regional Economics (ALH Economics) is a sole proprietorship devoted to providing
urban and regional economic consulting services to clients throughout California. The company was
formed in June 2011. Until that time, Amy L. Herman, Principal and Owner (100%) of ALH
Economics, was a Senior Managing Director with CBRE Consulting in San Francisco, a division of the
real estate services firm CB Richard Ellis. CBRE Consulting was the successor firm to Sedway Group, in
which Ms . Herman was a part owner, which was a well-established urban economic and real estate
consulting firm acquired by CB Richard Ellis in late 1999.

ALH Economics provides a range of economic consulting services, including:

• fiscal and economic impact analysis
• CEQA-prescribed urban decay analysis
• economic studies in support of general plans, specific plans, and other long-range planning

efforts

• market feasibility analysis for commercial, housing, and industrial land uses
• economic development and policy analysis
• other specialized economic analyses tailored to client needs

Ms. Herman's clients have included numerous cities and redevelopment agencies throughout
California, transportation agencies, medical and educational institutions, nonprofits, commercial and
residential developers, and many of the top Fortune 100 companies. Since forming ALH Economics,
Ms. Herman's client roster includes California cities, major universities, environmental consulting
firms, commercial developers, and law firms. A select list of ALH Economics clients include the
University of California at Berkeley; LSA Associates; Raney Planning and Management, Inc.; During
Associates; Lamphier-Gregory; Gresham Savage Nolan & Tilden, PC; California Gold Development
Corporation; Environmental Science Associates (ESA); Arcadia Development Co.; Catellus
Development Corporation; Sedgwick LLP; First Carbon Solutions - Michael Brandman Associates; the
City of Concord; Hospital Council of Northern and Central California; Howard Hughes Corporation
dba Victoria Ward, LLC; Signature Flight Support Corporation; Blu Homes, Inc .; Ronald McDonald
House; Infrastructure Management Group, Inc.; Charter Properties; Equity One Realty & Management
CA, Inc.; Remy Moose Manley; Orchard Supply Hardware; Office of Community Investment and
Infrastructure as Successor Agency to the Redevelopment Agency of the City and County of San
Francisco; City of Los Banos; Dudek; City of Tracy; Bay Area Rapid Transit District; Eagle Commercial
Partners, LLC; City of Dublin; China Harbour Engineering Company; and Alameda County
Community Development Agency.

PRINCIPAL INTRODUCTION

Ms. Amy Herman, Principal of ALH Economics, has directed assignments for corporate, institutional,
non-profit, and governmental clients in key service areas, including commercial market analysis, fiscal
and economic impact analysis, economic development and redevelopment, location analysis,
strategic planning, and policy analysis. During her career spanning 30 years, Ms. Herman has
supported client goals in many ways, such as to assess supportable real estate development,
demonstrate public and other project benefits, to assess public policy implications, and to evaluate
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and maximize the value of real estate assets. In addition, her award-winning economic development
work has been recognized by the American Planning Association, the California Redevelopment
Association, and the League of California Cities.

Ms. Herman holds a Master of Community Planning degree from the University of Cincinnati and a
Bachelor of Arts degree in urban policy studies from Syracuse University. She pursued additional post­
graduate studies in the Department of City and Regional Planning at the University of California at
Berkeley. She is President of the Board of Directors of Rebuilding Together East Bay - North (formerly
Christmas in April) and serves as an officer on yet other non-profit boards.

Prior to forming ALH Economics, Ms. Herman worked for 20 years as an urban economist with
Sedway Group and then CBRE Consulting's Land Use and Economics practice. Her prior professional
work experience included 5 years in the Real Estate Consulting Group of the now defunct accounting
fi rm Laventhol & Horwath (L&H), preceded by several years with the real estate consulting firm Land
Economics Group, which was acquired by L&H. During the course of her career Ms. Herman has
established a strong profess ional network and client base providing access to contacts and experts
across a wide spectrum of real estate and urban development resources. A professional resume for
Ms. Herman follows.
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ALH Urban & Regional Economics PROFESSIO AL PROFILE

AM Y l. HERMAN , AICP
PRINCIPAL

ALH Urban & Regional

Economics

Berkeley, California

T 510.704.1599

aherman@alhecon.com

OTHER CLIENTS

- Arcadia Development
Company

- Bay Area Rapid Transit
District

- Blu Homes, Inc.

- Charter Properties
- Essex Properly Trust
- General Electric Company
- Gresham Savage Nolan &

Tilden
- Infrastructure Management

Group
- Kaiser Permanente
- Lawrence Berkeley National

Laboratory
Lennar

- City of Los Banos

- Merlone Geier Partners
- Michael Brandman

Associates
- Mills Corporation
- City of Mountain View
- Port of San Francisco
- The Presidio Trust
- Pulte Homes
- Santa Clara Valley

Transportation Authority
- City of Santa Rosa
- Shea Properties
- Sheppard Mullin Richter &

Hampton LLP
- Simon Properly Group
- The Sobrato Organization
- Southbay Development
- City of Sunnyvale
- Sunset Development Co.
- Westfield Corporation

Amy L. Herman, Principal of ALH Urban & Regional Economics, has provided urban and regional

consulting services for approximately 30 years. During this time she has been responsible for

directing assignments for corporate, institutional, non-profit, and governmental clients in key

service areas, including fiscal and economic impact analysis, economic development and

redevelopment, feasibility analysis, location analysis, strategic planning, policy analysis, and

transit-oriented development. Her award-winning economic development work has been

recognized by the American Planning Association, the California Redevelopment Association, and

the League of California Cities.

Prior to forming ALH Urban & Regional Economics in 2011, Ms. Herman's professional tenure

included 20 years with Sedway Group, inclusive of its acquisition by CB Richard Ellis and

subsequent name change to CBRE Consulting. Her prior professional work experience includes

five years in the Real Estate Consulting Group of the now defunct accounting firm Laventhol &
Horwath (L&H), preceded by several years with the land use consulting firm Land Economics

Group, which was acquired by L&H.

Following are descriptions of select consulting assignments managed by Ms. Herman.

ECONOMIC IMPACT ANALYSIS

University of California. Conducted economic impact studies and frequent updates for five

University of California campuses: Berkeley, Davis, Riverside, San Francisco, and San Diego.

Prepared models suitable for annual updates by campus personnel.

Various EIR Firms. Managed numerous assignments analyzing the potential for urban decay to

result from development of major big box and other shopping center retailers. The analysis

comprises a required Environmental Impact Report component pursuant to CEQA.

Hospital Council of Northern and Central California. Prepared an analysis highlighting the

economic impacts of hospitals and long-term care facilities in Santa Clara County. The analysis

included multiplier impacts for hospital spending, county employment, and wages. Just completed

a similar study for the Monterey Bay Area Region.
Howard Hughes Corporation. Managed economic impact and fiscal impact analysis for a
large-scale master planned development in Honolulu, including residential, commercial, and
industrial land uses.

FISCAL IMPACT ANALYSIS

Stanford Management Company and Stanford Hospitals. Managed numerous assignments

involving fiscal impact analysis for planned facilities developed by Stanford Management

Company or Stanford Hospitals, including a satellite medical campus in Redwood City, a hotel

and office complex in Menlo Park, and expansion of the hospital complex and the Stanford School

of Medicine in Palo Alto.

Office of Community Investment and Infrastructure as Successor Agency to the
Redevelopment Agency of the City and County of San Francisco. Managed financial analysis

estimating the tax payments in lieu of property taxes associated with UCSF development of

medical office space in the former Mission Bay Redevelopment Project area.

City of Concord. Structured and managed fiscal impact analysis designed to test the net fiscal

impact of multiple land use alternatives pertaining to the reuse of the 5, 170-acre former Concord

Naval Weapons Station, leading to possible annexation into the City of Concord, California.

Ronald McDonald House. Analyzed the fiscal impact of the expansion of Ronald McDonald

House in the City of Palo Alto.

San Francisco Mayor's Office of Economic Development. Conducted fiscal and economic

impact analysis of redevelopment and expansion of San Francisco's Parkmerced residential

community, including assessing the project's impacts on the San Francisco Municipal

Transportation Agency.
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ECONOMIC DEVELOPMENT AND REDEVELOPMENT

Catellus/City of Alameda. Prepared a retail leasing strategy for Alameda Landing, a regional

shopping center planned on the site of the former U.S. Navy's Fleet Industrial Supply Center in

Alameda.

City of Morgan Hill. Reviewed the City's economic development practices and compared them

with "best practices" to other competitive Bay Area cities.

City of San Jose Redevelopment Agency. Prepared a study analyzing the costs and benefits

associated with creating a bioscience incentive zone in the Edenvale industrial redevelopment

area.

City of Palo Alto. Conducted a retail study targeting six of Palo Alto's retail business districts for

revitalization, including the identification of barriers to revitalization and recommended strategies

tailored to the priorities established for each of the individual target commercial areas.

East Bay Municipal Water District. Managed economic, demographic, and real estate data

analysis in support of developing market-sensitive adjustments to long-term water demand

forecasts.

DEVELOPMENT FEASIBILITY

PCR Services Corporation. Analyzed the retail supportability of the planned mixed-use

development of the UTC/Rocketdyne site in the Warner Center area of Los Angeles

ChevronTexaco. Conducted a regional market analysis of an 8,400-acre oil field retired from

active oil production in the New Orleans, Louisiana metropolitan area.

City of San Jose. Managed alternative City Hall location analysis, focused on recommending a

long-term occupation strategy for the City. Following relocation of City Hall conducted a study

examining the feasibility of redeveloping the City's former City Hall location and nearby parking

facilities for residential, retail, and civic land uses.

General Motors Corporation. Managed reuse studies for closed manufacturing facilities in

Indiana (250 acres, 14 sites) and New Jersey (80 acres). Studies focused on the long term reuse

and redevelopment potential of the closed manufacturing sites.

CORPORATE LOCATION ANALYSIS

Toyota Motor Corporation. Conducted a location analysis study for a distribution facility in the

San Francisco Bay Area, designed to minimize travel time distance to the majority of area

dealerships.

Cisco Systems. Managed multiple corporate location studies for Cisco Systems, headquartered in

San Jose, California. These studies focused on the formulation of both a regional and a North

American location strategy.

Starbucks CoHee Company. Directed analysis examining alternative locations for a new coffee

roasting plant in the Western United States. A variety of economic, business, and labor market

data were collected. The roasting plant was successfully sited in Sparks, Nevada.

Sacramento Regional Transportation District (RTD). Managed a consultant team assisting the

RTD in planning for its immediate and long-term administrative office space needs, and in

developing a strategy for maximizing the value of the existing RTD complex.

Hines. Managed comparative analysis highlighting business and employee costs associated with

business locations in three competitive Bay Area locations.
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American Plann ing Assoc iotion (APA) and its Economic Development Division
State of Cal iforn ia, Real Estate Salesperson License, License #01821384

EDUCATION

Ms. Herman holds a Bachelor of Arts degree in urban studies, magna cum laude, from
Syracuse University. She also holds a Master of Community Plann ing degree from the
Univers ity of Cinc innati. She has also pursued advanced graduate stud ies in City and
Regional Planning at the University of California at Berkeley .

VOLUNTEER ACTIVITIES

President, Rebuilding Together (formerly Christmas in April), East Bay· North
Past Pres ident, Diablo Pacific Short Line, 501 (c)(3) Portable Modular Train Organization
Secretary and Volunteer, Swanton Pacific Railroad, Santa Cruz County, Cal ifornia
Volunteer, Redwood Valley Railway, Tilden Regional Park, Ca lifornia
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