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Reframing Aging in El Dorado County
June 29, 2018 from 9:00 am - 4:00 pm

Presenter: Krista Brown, Director of Education, American Society on Aging and Reframing Aging Master Trainer

Description: The FrameWorks Institute conducted a national multiyear project to identify the way members of the
public think and talk about aging. The results were surprising and enlightening and became the basis for the
Reframing Aging Project. In this interactive training, we will explore the evidence-based strategies developed from
this research for communicating more effectively about aging-related issues. Learn about framing, how to frame
your messages, and what cues to avoid to help people think more like experts do about ageism, demographic
change, elder abuse and other policy issues. Additionally, learn about the resources and tools that are available free
of charge from Frameworks Institute to support your reframing aging communication journey.

Training Objectives:

- Describe framing, what it means to frame/reframe, and framing traps to avoid.

- ldentify what lives in the “Swamp” of public understanding and communication cues that may activate
unproductive and productive thinking.

- Practice using evidence-based communication strategies to tell a more effective story about your work on
aging issues.

- ldentify resources and tools to take the next steps to change communication within your organization.

Training Agenda

4 Welcome, Introductions & Overview of the Day — 9:00-9:15am

4 Introduction to Reframing Aging Project and Framing — 9:15-9:45am

«+ Navigating “the Swamp” of Public Understanding — 9:45-10:30am

+ Break —10:30-10:45am

4 Telling a New Story About Aging — Confronting Injustice Narrative — 10:45am - Noon

<4 Lunch Onsite — Noon — 1pm

#« Confronting Injustice Narrative (cont.) & Talking Elder Abuse — 1:00-1:45pm

4+ Telling a New Story About Aging — Building Momentum Narrative — 1:45-3:30pm (with break 2:30-2:45)

4 Resources, Tools, Questions, Evaluations — 3:30-4:00pm

Developing leadership, knowledge, and skills to address the challenges and opportunities of a diverse aging society.

575 Market Street e Suite 2100 ¢ San Francisco * California 94105-2869
Phone 415-974-9600 ¢ Fax 415-974-0300 ¢ info@asaging.org ® www.asaging.org



Presenter Bio:

Krista Brown has been the Director of Education with the American Society on Aging (ASA) since September 2015.
In this multi-faceted role she oversees conference program development and faculty management for the annual
Aging in America Conference and select National Forums/Summits; manages the development, delivery and
evaluation of the Leadership Institute; oversees the ASA/USC online Gerontology courses including serving as a
liaison with USC faculty and personnel; oversees ASA’s CEU accreditation programs; provides educational needs
assessment, program survey and evaluation support to educational programs; develops key partnerships and
collaborations; and contributes to the overall strategic goals of the organization. In 2017, Ms. Brown completed the
Frameworks Institute Reframing Aging Master Trainer Workshop. Prior to joining ASA, Ms. Brown spent over eight
years developing, delivering and evaluating training across California and nationally for Aging and Adult Services
staff including all levels of Adult Protective Services and other multi-disciplinary partners. She also has spent
numerous years working in direct services with adults with cognitive impairment, family caregivers, and
homebound, isolated older adults.
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Reframing Aging
An introduction to research-based messaging strategies for
aging advocates and communicators

Original tesearch conducted by the F
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American Society on Aging

ASA is the essential resource to
cultivate leadership, advance
knowledge and strengthen the

skills of those work with, and on

behalf of, older adults.

€ @ASAging

#ReframingAging

www.asaging.org

What is Frameworks Institute?

® Foundedin 1999

Mission is to advance the nonprofit
sector's communications capacity by
identifying, translating, and modeling
relavant scholarly research to frame
the public discourse on social
problems.

Strategic Frame Analysis

How to frame an issus most
effactively and then slralegizas how
to reframe to new approac!

Won MacAithur Foundation Award
for Creative and Effective Institutions

Nat Kendall Taylor - TED Talk *
How Words Change Minds: The
Sciance of Storytaling™
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Agenda Overview

Welcome, Overview, Introductions

Introduction to Reframing Aging Project and Framing

Navigating “the Swamp" of Public Understanding

Telling a New Story About Aging — Confronting Injustice Narrative
Talking Elder Abuse

Telling a New Story About Aging — Building Momentum Narrative

Resources, Tools, Next Steps, Questions, Evaluations
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Objectives

Describe framing, what it means to frame/reframe, and framing traps to
avoid.

Identify what lives in the “Swamp" of public understanding and
communication cues that may activate unproductive and productive
thinking.

Practice using evidence-based communication strategies to tell a more
effective story about your work on agingissues.

Identify resources and tools to take the next steps to change
communicationwithin your organization.

Anti-discrimination
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Situate yourself in
the field of aging
andaging-related
services.

How does your
work help to
turn the gears
of older
people’s
wellbeing or of
aging-refated
outcomes?




The Reframing Aging Project was sponsored by these
generous funders
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This effort has a robust evidence base

Sample Size: 12,185

The Reframing Aging Project was sponsored by organizations who
tecognized a shared challenge:
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Ageism is not publicly recognized as a problem

Common, unproductive assumptions abaut
ageism:
« Agelsm s less serlous than other forms of
discrimination
« Ageism is not consldered a policy issue
« Ageism isimpossible to address

Strotegies for refroming ageism:
« Explain that ageism leads to social Injustice
and unequal treatment or exclusion
« Explain that ageism begins with biases that
are implicit and unseen

- . ’ . -




What does it take to reframe an issue?

o oo e
€3 oec
g no & W= -
Map the terrain Develop a strategy to Build a caravan,
navigate to higher ground equip the travelers,
and start moving

-

Introduction to Framing
L




Framing Practice
Introductions

Before we get started, let’s do a quick shout out:
What is one word to describe your thoughts about framing?

@ WhatisaFrame?

Frames are sets of choices about
how information is presented:

» What to emphasize
» How to explain it

» What to leave unsaid

€9 Understanding is frame-dependent

“Crime is a beast” %} 29% support
affecting our city policy reform

“Crime is a virus” @ 469% support
affecting our city policy reform

Trbadeau & Lorodtecy,
201




€ Frames build support for ideas like these...

* Public funding should be dedicated to making it easier for people to stay in
their own homes as they age

* We should put policies in the place that requires employers to allow people to
taketimeaway from their jobs to provide carefor older relatives

* We should increase public funding for programs that allow older people to
contribute to their communities, such as volunteering and mentoring programs

* Public policy shapes how successfully people age
* Getting older is something we should embrace

* As people get older they are better able to cope with life’s challenges

Navigating “the Swamp”
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You Say...They Think
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Expert/Advocate Public




You Say...They Think

The graying cf the developed world's
population may do more 10 reshape our
collective future than any major glabal hazad
{ike terrorisin, super-viruses, orclimate change.
tn the next severdl decades, countries in the
developed world will experience an
unprecedented growth in the number of their
clderly, and thelr costs to retirement benefit
systems can be projected,

1 guess that's one moic thing 1o worry about,
but what can we reafly do abeut it? Everybody
gets old. We Just have to hope that maost
peaple have the sense to plan while they're
young and make sure they have enough for
retirement. Or maybe dimate change and
super-viruses will take care of the problem foc
us!

.uil.

Expert/Advocate

Public

Cultural Models Drive People’s Thinking

« Cultural models are cognitive short cuts

created through years of experience and
& expectation. They are taken-for-granted and
largely automatic assumptions.

«People rely on cuitural models to interpret,
organize and make meaning out of ali sorts
of stimuli, including experiences. feelings,
thoughts ... and your communications.




© Public Thinking about Aging




Planning to work In retirement isn't a planyou can sount on, as shown by the
reports mentioned abave. Often ir's just wishful thinking and perhaps a
reason to feel better about niotsaving ot pianning for retirement.

Those who say they/ll never retire should think again. Take a look at your

oldest relatives in their 80s and 90s—do you really think they could stifl work?

Your best bet is to spend some time planning for your retirement years,
including Investigating how you might find work in your lateryears,
Improving your health so that you're able to work, assessing how long it's
realisticthat you could work and developing arealistic savings plan to
support yourself when you eventually retire.
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Framing Practice

How do public perceptions impact your work?
Write down 3-5 frequently asked questions you are asked about your work.

Next, make a list of the cultural models, or underlying assumptions, about aging
that might be contributing to these frequently asked questions.

For example:

Question: “How do you promote awareness in older people about the need to
save more aggressively, and not to rely on social security?”

Relevant Cultural Models: More education and information, economic
challenges

r L
Telling a New Story about Aging
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An Effective Social Issue Narrative

builds understanding, shifts opinions/perspective,
generates support for solutions

Why does

this matter? T

o
+VALUES

How does this work? i it's
not working. why not!?

- . Whatan ve
do abautit?
» METAPHORS ~
+ EXAMPLES i)
» EXPLANATORY CHAINS » PRINCIPLES
- EFFICACY
» SOLUTIONS

Explanatory Metaphors Help You
Navigate the Swamp

« Our brains already think in metaphor all the time, o using metaphors {0 explain is
a strategic use of our existing cognitive processes

« Metaphors use the power of analogy to channel attention to certain teatures of an
issue -- and redirect attention away from others

« Metaphors are memory tools: they @n help people remember important points

« Metaphors are sticky: they pass easlly from person to person, which amplifies the

reach of your message




A Reframed Aging Narrative:
Confronting Injustice

How daes this wark? If it'’s
not working, why not?

Why does What can we
this matter? @ _ doabout it?

—
o _E! ~—.
@ « Example: Ageisn « Explanation: We forny
it discriminction subconscicus negash e

againstelderpeople  fulgments obout pecple

+Justice: Our sociery dueto negative based onitwirage, « Solutions: Pulic
shoutd treat oider people sterectypes. Onc Knowning aboat these policies thot oddress
asequals and ensure inpact is that biases mokes us less thely f3tems problems and
they bave meaningfu! copatic olderpecple  tooctenthese “nap generote colectne
opporturlies to ancleftoutof the judgments®and mere benefits

coninbute. vorkforce Ikely 10 tre0t peopie fairly,

Five Steps to Using the Confronting Injustice Narrative

1. Use the value Justice to establish why ageism matters.
2. Define ageism — don't assume people know whatitis.

3. Offer a concrete example like workplace discrimination to lllustrate
the effects of ageism.

-1, Explain how implicit bias works to perpetuate ageism,

5. Provide a tangible, systems-oriented sofution to expand people’s
thinking abouthow to fix the probtem.

A Reframed Aging Narrative:
Confronting Injustice

Hows doesthis work? if it's
not viorking, why not?
What can e

\Why does
this matter? /—® do about it?

— | T
» Example: Ageism + Frplanation: e fonn
s dienmination subiconsclous negatave

againstolderpeople  Judgments about pecple

Justice: Out saciety due toregathe Eased ontheir ege. « Solutlons: Bublic
should treat oider peopie One Knowingabout these poicies that oddress
asequcls ond ensiue impactisthat biates maass us fess khedy atems problems end
they kave mecwrgful topaticotderpecple  tooctonthese oy Generare coiective
opportunities (o orelefltoutof the judments”and more enefits

conte:bute. wovkforce Hhely to treat people fairly.




Step 1:
Use values to establish what’s at stake.

Redirect public perceptions away from:
= Usvs. Them
« Individualism
» Solutions = More Information

Move public thinking towards:

« Aging as opportunity
= Cantexts and environments matter
« Ageism as 3 problem to solve
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Framing Practice

Using Justice

Imagine hearing this statement in a conversation with someone unfamiliar with
aging-related advocacy work:

“| agree that older people don't get the respect they deserve, but is it really that
big a problem . . . especially compared to other kinds of discrimination?”

Draft a short, well-framed response using an appeal to the value Justice. Work on
your draft for 5 minutes, then we'll share our drafts.

Step 2:
Use explanatory tools to build knowledge.




A Reframed Aging Marrative:
Confronting Injustice

How does this work? if it’s
not working, why not?

Why does What canwe
this matter? I ,_,Q <51 T @\ . do about it?
E S
- Exomple: Ageism + Explanation: Vée form
Isd i A Pegoti

{det peopt i obout peapia

- Justice: Our society due tonegative besed 0 tieir age. * Solutions: ublc
should treat older people stercotypet One Kncwing cbout these polcies that oddress
avequolscad ensure impact s that biases maies ut s ikery Latens problems ord
they b ingful pabic older pecple | to acton these “snop gencrate collectine
opportunities to Grelefr out of e Jjudgiments”ard mote benctts
conteibute. workforte. Ikl 10 trest peoste faitly.

Defining Ageism

Ageism s discrimination based on prejudices about age. When ageismi (s
directed at older people, it often involves assumptions that older people
are less competent, less attractive. and fess vigorous than younger
people. Ageism has remendously negative impacts on older people,
affecting every aspect of their lives.

Definition + Example

inour country, ageism — discrimination based on negative assumptions about
age — has a big impact on older people’s lives. Take employment: ageism
prevents older people from contributing to the vorkforce. For example,
managers commonly use age-based assumptions to evaluate job-seekers’
applications. Even though older people score especialfy high in leadership,
detail-oriented tasks, writing skills, and problem solving, employers assume
older people are less capable. As a result, employers are fess likely to interview job
candidates whose graduation dates indicate they‘re more than 50years old. That
has cascading effects, because unemployed older people are much more likely to
remain unemployed long term.




A Reframed Aging Narrative:
Confronting Injustice

Houw does this work? if it's
not working. vy not?

Wiy does
this matter?

@

+Justice: Our socrety
should treat c'der peodle
as equols end ensure
they havemeeningful
opporturities to
contnbute.

=

@ @
+ Example: Ageism + Explanation; W= fcnn
is discrimination subconicious negative
againstolderpeople | judgments about people
due fo negatme besed on theicage.

One Knewing these

Impact s that brases mokes us feis hkety
copabic olderpeople | toactenthese “inap
areieftous of the fudgments™and more
workforce. Kkely 1o treatpeople faily.

What can we
do about it?

0

« Safutions: fublic
policics thataddress
sydtemy probifems and
generate collective
berniehits

Explaining mplicit Bias

Resecreh shows that exposure to an explanation of implicit bias”™ - what itis and how it
works ta perpetuaie ogeism -- actually reduces people’s rplicit blas towards older people.

Try using language like this in your messages about ageism:

“We all subconsciously form negative judgments about people bosed on
their age, but just being aware of these biases makes us fess likely to act on
them and more likely to treat people fairly.”

Step 3:
Offer concrete solutions.




A Reframed Aging Narrative:
Confronting Injustice

Hows does this work? If it’s
not working, why not?

Why does What can we
thism atter? ,<9—— —_ do about it?
o 2 te: Agsiun . & e form e
15 disComic icus regatv

ogamtoiderpecple  pdgmentsadout pecple

«Justice: Ous scciety dutonegative age. 5

Pould tread vider pevpie One Y g cbout these policies that oddress
osequelsund ensure impactisthat biases muies usless ey tmc.mnmbwfwmf
they have nearingful copebleohder pecple  toacton these “snap generate (OfRethe
opporturtities to orelzfroutof tbe Jadgmenns”and more bencfiis

coninbuic. wodkdorce. hkely 1o trest peote fairly.

The Five C's of Efficacy Frame Elements

« Concrete: specific

« Collective: systemic, shared
« Causal: show process

« Conceivable: feasible

« Credible: disinterested

Sample Solution for Confronting Injustice Narrative

“We need to address ageism head on. We can
do this by having better workplace rufes and
systems, trainings to combatimplicitbias, and
ways to report problems.”




@ Primed with the Confronting Injustice
Story
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Framing Practice

Using the Confronting Injustice Narrative

With a partner, discuss what opportunities you have to incorporate the
Confronting Injustice narrative into your communicalions. Consider these
questions:

* In what ways are you discussing ageism in your existing messaging?

* Do you regularly define “ageism” in your communications?

* Whatrelevant, concrete examples can you use to illustrate ageism’s effecls?
* What systems- or policy-based solutions can you include in your messages?
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Talking Elder Abuse




= Solutions

» Kaching anbedone

B+ Sunriance and pratoxion.
* ST enc cHMSESY

¥ o Sugmorg For careghers

Talking Elder Abuse

Value = Justice

Talking Elder Abuse

Explanatory
Metaphor =
Social Structure Social Structure

Ametuphur o @rvearg the 200l TRATED e anetie e abe

SHZIPWIY T INALiny PRy from PN such ax
e oomaos




Ropesbing ha oty

TERING abxut nuinetablc popuatiers snd
Cependenticters

Ut 1134 e of amstonal ihssosic ta
ondomnebiratins

Folylen) on the (e Lanted Concepton of
Bn 28 a twd NN v abenhip

fequ sy iy Gl (e et st v)
vatm

o trrms Depiet:7ans” v Vet

Vs data s erpert jaryon 10 exptan the
a1 and covenenen of eider abuna

Prosadiy sheum thot ephace veahvAut
tmpoestatty

Dexcr ten of e podles

A1 €310 Auttice ThA i 30002 o a2in 3 ik #
pecgie farty

Tafhag 00 e imiaa gt ef 3500
MR erPomer 0 et peopr amd
e ek bacint

carpeats

Dot 205874103120 551401 #— $0CAL T
w<anom. ¢ —conze bl oldan sbaie

Inertevaty e2andng the detatce ol sbise
: W gt 19 e and
aremnK aanes
1 cpin rarey b s V] wexul ewneitis fuat
n scmase Mt fxcons

Toyboat 1aan-yop A Jo bbm eV %
Comemd eXict s

0 11 Tohal Strad T (LG BTy
hee 28000 ng LT impove L wih wTNeL
DAL 1A 1600 v s

e m uhtiors st emss.
10 OALBATY W iyateang

Tell 3 o comPiete iOr Ying &
Wwarhy and what cante dome b
forkloer.

An Effective Social Issue Narrative

builds understanding, shifts opinions/perspective,
generates support for sofutions

Hov: does this weork? If it's

not warking, why not?
Why does e S What canwe
this ma R e t
his m (teﬂ/’ METAPHORS \\\d‘o\aboull ?
» EXAMPLES RO
*VALUES + EXPLANATORY CHAINS » PRINCIPLES
» EFFICACY

» SOLUTIONS




Reframing Aging Narrative #1:
Embracing the Dynamic

Why does
this matter?

=

/

sIngenuity: Let's use
Innovationtore-envision
agingin the US.

—

How does this work? If it's
notworking, why not?

» Bullding Momentum: As we
getolder we build momentum,
which powers us to take up
nev/ideas and advance toward
neve goals. This energy powers
up our sodety and moves our
communitles forward.

- do about it?
.

Whatcanwe

» Strong Solutions Examples:
¢.g. intergenerational
community centers can boost
older peopte’s participation in
our communities.

Step 1:

Use values to establish what’s at stake.

As a frame element, values do the vork of:

« Priming a “common good” mindset
~ Tapping emotions that work for policy
thinking: curiosity, concern, and can-do

ME vs.




Redirect public perceptions away from:

» Fatalism
« Usversus Them
= Solutions = More information

Move public thinking towards:

« Collective agency

« Finding ideas that work and implementing
them thoughtfully

« Collective benefits accrue when otder
peaple can contribute
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Framing Practice
Using /ngenuity

Answering the question “what do you do?" is an opportunity to prime people to
think differently about aging. Instead of describing your job, what would it sound
like to use the Ingenuity value to explain why it matters?

Using your green Ingenuity reframe card for inspiration, draft a short (2- to 3-
sentence) statement about your work. Begin with the values appeal, and be sure to
“let it breathe.”

Write on your own for 5 minutes, then we will share our drafts.

Step 2:
Use explanatory tools to build knowledge.

A Reframed Aging Narrative:
Embracing the Dynamic

How docs this work? If it's
not working, why not?

Why does What can we
this matter? o i (S doatoutit?

o .

» Building Momentum: As we e
get older we build momentum,
which powers us to take up
«Ingenuity: Lev's use
innovation to te-cnvlsion
aglng in the US.

new idcas and advance towatd
new goafs. This energy powers
up our saciety and moves our
communitics forward.

*» Strong Sofutfons Examples:
eg. Intergencrational
community centers ¢an boost
older people’s participation in
our cammunities.




Building Momentum

* Us Versus Them
« Decline and Deterioraticn
« Aging as a “battle”or “fight”

» Dependency

Aging is a dynamic process that Invohves Move publlc thinking towards:
continuous change. When we're )
younger we need a boost to get « Aging as opportunity
Mnsg'mnaswuhse&ewe gather ’ « Aging as ‘us”
momen Iuoug the build+p ol
experlences and insights. This » Policles support well-being as we age
momentum canadd power and force to « Callective benefits accrue when older
our communities and help them move people can contribute
forward.

- R =

Redirect public perceptions away from:

@ Using the Building Momentum
Metaphor

Step 3:
Offer concrete solutions.




A Reframed Aging Narrative:

How does this work? If it's
not working, why not?

Embracing the Dynamic

Why does What can we
this matter? R do about it?
L + Bullding Momentum: As we
Get oider vee build momentum,
which powers us to take up
*Ingenuity:Let's use new ideas and advance toward * Strong Solutions Examnples:
[nnavation to re-envislon new goals. This cnergy powers e.g. intergencrational
agingin the US. up our society and moves out Community centers can boost
communitics forward. older peopte’s participationin
‘our communities,

The Five C's of Efficacy Frame Elements

« Concrete: specific

« Collective: systemic, shared

« Causal: show process

« Conceivable: feasible

s Credible: disinterested

FrameWorks tested three different inventive solutions:
Intergenerational Community Centers worked best

Our communities are better when they include the fult scope of our encrgy. When we
overlook the contributions of older adults and young children, the energy in our
communities is diminished, like a r2inbow that’s missing some colors.

The g of interg y centers is changing that. These
inventive programs help tum the experences and wisdom older people have accrued
aver a lifetime into a resource that helps power our neighbothoods, enhandng life for
it of us. For example, children tend to build stronger socia! and emotional skills when
they intesact with older people, setting them up for a lifetime of good experiences.
Creating ways to let older people’s talents shine makes our communities complete—
it's as simple 35 ROYGSIV.
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Reframing Resources & Tools
* ASA’s Reframing Aging Website - htto://www.asaging.ora/reframing-aging

* Gaining Momentum Toolkit
¢ Frameworks Academy Free Online Nine-Part Lecture Series

* Special edition of Generations — Ageism in America: Reframing the
Issues and Impacts, Fall 2015

* Many other articles. reports, web seminar recordings

* Frameworks Institute - htto://www.frameworksinstitute.ora/
* Reframing Aging - http://frameworksinstitute.ora/reframing-aqing.htmi
* Talking about Elder Abuse - http://frameworksinstitute.org/elder-

abuse.htm|
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Web Seminars

FREE ASA web seminars this summer and fall on
Reframing Aging topics such as:

— Reframing Aging: Organizational Adoption and Integration
July 9, 10-11am
- Reframing Aging: A Deeper Exploration of Research-Based
Messaging Strategies for the Field of Aging
August 16, 10-11am
- Reframing in the Healthcare Sector — Coming in Sept.

More information at http://www.asaging.org/web-seminars

r /'I
| g |
Closing
« Questions, comments, feedback
= Next steps

» Evaluations
*« THANK You!!!

Krista Brown, Director of Education
American Society on Aging
kbrown@asaging.orqg / 415-974-9616
http://www.asaqing.ora/




:ducation and Professional Development

\SA offers unparalleled learning opportunities to help

'ou grow professionally while exposing you to new ideas
ind renowned experts on a variety of topics. Whether you
‘hoose in-person conferences and events or online train-
ngs, you will gain a breadth of knowledge and insight that
'ou can immediately apply to your work with older adults.

\ging in America Conference

\SA members enjoy a 30 percent savings on their regis-
ration for ASA’s annual conference. Aging in America, the
argest multidisciplinary conference covering a wide range
f topics on aging, is a premier source of information,
nowledge and networking opportunities at which you

an forge connections that will last a lifetime.

"isit www.asaging.org/aia for details.

Veb Seminars

iffered free to ASA members, web seminars are a conve-
ient way to get training and education on key topics
ffecting your work with older adults, right at your desk.
Veb seminars are offered live and on-demand throughout
he year, so they easily fit into your busy schedule. Visit
rww.asaging.org/web-seminars for the latest offerings.

“ASA is really a 5-star organization poised to
show society what it means to age gracefully.”
—Karen Peterson, Giving Back

“ASA is all about connections, networking, learning,
and striving to find better ways to work together to
make a difference in the lives of older adults.”
—Lynn Friss Feinberg, AARP Public Policy Institute

Esp_mEen

ASA Publications

Consistently rated a high value by our members, ASA
publications provide comprehensive information and
insights on aging issues. They will help you keep up with
critical developments and trends, offering new perspec-
tives on key issues and topics in aging.

Generations

Each issue of ASA's quarterly journal is devoted to a
single topic in aging and features nationally recognized
authors and guest editors.

Generations Online
ASA members can enjoy easy online access to current
and archived issues of Generations at any time.

Aging Today

Our bimonthly newspaper covers trends, opinions and
advances in practice, policy and research nationwide,
and keeps you up to date with ASA’s programs.

ASA Update

Our weekly e-newsletter keeps members current on all
news and membership benefits, and highlights articles
and events.

AgeBlog
ASA's blog is a direct connection to news briefs, articles,
policy and research developments and member news.

“You make our work easier.
Our formula is less meds, more love

...and lots of ASA training!”

—Joi Anne Garrett
Assisted Living at Silver Gardens, LLC

ﬁ

Member Resources

Continuing Education
CEUs are available for our conference and most of our
webinars at no additional charge.

www.asaging.org

Connect with colleagues and find essential program
information, research, career tools, expert advice and more
on ASA’s website.

Career Advantage
This online resource connects job seekers and organiza-
tions recruiting qualified professionals in the field of aging.

Regional Networking Events
These events provide an informal opportunity to network
with colleagues and meet new ones.

Awards

Each year ASA honors individuals and organizations for
their contributions to ASA, to the field of aging and to
older adults.

Constituent Groups

We encourage you to join one or more constituent group(s)
to connect you with professionals who share your specific
interests. All of the following constituent groups are
included in your membership dues: Business Forum on
Aging; Forum on Religion, Spirituality and Aging; Health-
care and Aging Network; LGBT Aging Issues Network;
Lifetime Education and Renewal Network; Mental Health
and Aging Network; Network on Multicultural Aging;
Network on Environments, Services and Technologies.

We also offer a Students and Emerging Professionals
Network where students and professionals new to the
field of aging can network and share ideas and resources.
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Join ASA today to: k' Get Involved!

An organization is only as strong as its membership
community. ASA is pleased to offer opportunities for
meaningful involvement on a number of levels. All
ASA members can contribute to ASA's AgeBlog and
participate in online forums to share insights and
information. Additionally, there are opportunities to
join committees, become constituent group leaders
and participate on ASA's Board of Directors.
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Amierican
Society
on Aging

American Society on Aging
575 Market St., Suite 2100
San Francisco, CA 94105-2869
Ph: 800-537-9728
Fax: 415.974.0300
Email: info@asaging.org
Web: www.asaging.org







Building. Momentum:

Concepts and ideas included in this frame element:

Aging is a continuous process: As we age, all of us are continually changing, and this
dynamic process includes positive aspects at every stage.

Aging involves social, emotional, and cognitive growth: When we're younger, we need
a boost to get moving. As we get older, we gather momentum through the build-up of
experiences and insights. We gain the power of perspective. Our abilities move us forward
toward more complex goals.

Americans have shared fates; we all affect the collective: Each of us contributes to the
forward motion and progress of our communities/nation.

Older adults are a resource for our communities: The energy that we build up as we get
older is what powers us to move our communities forward.

Positive outcomes are possible but aren’t guaranteed: Society has an opportunity to
capture more of this momentum, but that requires changes to our policies, practices, and
public structures. We need to foster environments that help people build the momentum
that can move our communities forward.

It would be a shame to miss out on this momentum: If we fail to adjust, we risk losing this
dynamic source of power.

User Notes:

Avoid individualizing this metaphor. This frame isn't about a single older person appreciating
her newfound wisdom or learning to age “successfully.’ It's about society recognizing,
stewarding, and benefiting from a previously unrecognized resource.

Choose pronouns carefully. Phrasing that positions older people as a discrete group of
“‘others”can cue Us vs. Them thinking, which is unproductive. Instead, use inclusive phrasing:
we all gather momentum as we age.

Don't overdo the positivity. While it's important to channel public attention to the upsides
of the later stages of life, it's also important to assert that we are facing issues that demand
public attention and new approaches. Take care to avoid creating the impression that there's
so much “energy”out there that supportive policies are unnecessary.

Don't prescribe a path for the momentum: avoid suggesting that there's one right way to
age or that “contributions”only come in certain forms.

Read the original research behind this recommendation at FrameWorksInstitute.org









Concepts and ideas included in this frame element:

A just society treats all members of society as equals.

Right now our society is not treating older people as equals; in fact, we are marginalizing
their participation and minimizing their contributions.

As equal members of society, older adults have a rightful claim to be full participants in
all spheres of life: socially, culturally, economically, and legally.

To live up to our ideals, we need to reshape society so that older people are fully
included in our communities.

User Notes:

Keep the focus on society’s responsibility to treat all people as equals. Avoid slipping
into appeals based on compassion, mercy, or the right to dignity, as these can reinforce
the notion of older people as “others”and evoke paternalistic attitudes.

Avoid talking about ageism as a “civil rights issue” FrameWorks research found that
this phrasing led the public to compare ageism to racism and sexism and conclude
that ageism was not a comparably serious problem. It also narrowed people’s focus to
instances of ageism that they thought could be addressed through litigation.

Read the original research behind this recommendation at FrameWorksInstitute.org






Concepts and ideas included in this frame element:

Americans are problem-solvers. When we see an opportunity, we figure out how to
seize it—and when something isn't working, we rethink our approach.

Replacing outdated practices with new, smarter ways of doing things is the key to our
nation’s ingenuity.

As Americans live longer and healthier lives, this presents new opportunities for our
communities. It's up to us to figure out how to make the most of them.

As Americans live longer lives, this also presents new problems. Fortunately, we have

a long tradition of finding innovative solutions to challenges. As a nation of problem-
solvers, we need to tap into our ingenuity to figure out better ways to [insert your issue/
idea/solution].

Let's try out new ideas and innovative approaches to improve how our society supports
older people and responds to aging.

Read the original research behind this recommendation at FrameWorkslnstitute.org



Talking Elder Abuse: A FrameWorks Communications Toolkit

The Big Picture

Quick Start Guide to Talking Elder Abuse

@ Click icon to see MessageMemo

Framing is the process of making choices about what to emphasize and what to leave unsaid. Here's a

quick tour of themes to avoid and alternatives to advance.

Instead of:

Appealing to sympathy

Talking about vulnerable populations and
dependent victims

Using crisis-laden or emotional rhetoric to
condemn elder abuse

Relying on the public’s limited conception of
| abuse as a two-person relationship

Focusing only on individual perpetrators and
victims

The terms"“perpetrators”and “victims”

— = 4 ey =

Using data and expert jargon to explain the
causes and consequences of elder abuse

Providing solutions that emphasize individual
responsibility

Descriptions of the problem

Appealing to Justice: This is about treating older
people fairly

Talking about the importance of social
connections to empower older people and
reduce risk factors

Demonstrating the collective—social and |
economic—costs of elder abuse 1
Intentionally expanding the definition of abuse
to include self-neglect, sexual abuse, and
systemic causes
Explaining the underlying social conditions that
can increase risk factors J

Try less swampy language like “people who
commit elder abuse”and “survivors”

Using the Social Structure metaphor: Society

is like a building. Let’s improve it with support
beams that can keep everyone safe.

Providing solutions that emphasize collective
responsibility and systemic/policy changes

Telling a complete story: Why it matters, how
it works, and what can be done to address the
problem

(c) FrameWorks Institute. 2017. For individual educational purposes only.
All other rights reserved. See FrameWorks terms of use at www.frameworksinstitute.orq

Big Picture: Quick Start Guicle




Gaining Momentum: A FrameWorks Communications Toolkit

The Big Picture

Quick Start Guide

Framing is the process of making choices about what to emphasize and what to leave unsaid. Here's a
quick tour of themes to avoid and alternatives to advance.

Instead of these words and cues:

nu.

“Tidal wave,""tsunami,” and similarly catastrophic

t forth i lation of old !
| erms for the growing population of older people healthier lives . ”

Talking affirmatively about changing
demographics: “As Americans live longer and

Emphasizing how to improve social contexts:

na

“Choice,""planning,”“control,” and other individual |

. . “Let’s find creative solutions to ensure we can all
determinants of aging outcomes

thrive as we age.”

“Seniors,""elderly,"“aging dependents,’and similar Using more neutral (“older people/Americans”)
“other-ing” terms that stoke stereotypes and inclusive (“we"and"us") terms
The Building Momentum metaphor: “Aging is a
“Struggle,”"battle,”“fight,”and similar conflict- . 9 P . g 9
. i . : dynamic process that leads to new abilities and
oriented words to describe aging experiences . A
knowledge we can share with our communities!
i Defining ageism: “Ageism is discrimination
| Using the word “ageism” without explanation against older people due to negative and

inaccurate stereotypes.”

Using concrete examples like intergenerational

; Making generic appeals to the need to . . r .
community centers to illustrate inventive

| “do something”about aging .
! | solutions

(c) FrameWorks Institute. 2017. For individual educational purposes only.
All other rights reserved. See FrameWorks terms of use at www.frameworksinstitute.org

The Big Picture: Quick Start Guide i1






El Dorado County

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP).

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law
Enforcement Explorer Post 457. Results are provided by District and in aggregate.

El Dorado County Findings

93 Tobacco retailers surveyed out of 146 retailers

16% of surveyed retailers sold to underage (<21) individuals.
15 citations were issued under PC 308 (A)(1).

69% of surveyeql retailers had required T
Stake Act signage =
.: Fl
e l Legend
r . Tobacco Retailer
——— |

June 2018

Notes: Reasons stores were not surveyed included: Unable to locate; Snow/road
conditions; Business closed; Decoy left the store; other



2018 Young Adult Tobacco Purchase Survey

El Dorado County conducted a YATPS on March 17,2018 and surveyed a total of 93 tobacco
retailers. The tobacco purchase survey was completed by 6 teams totaling 7 from the Sheriff's
Of(fjic?\,l(l)Zvaheriff's Office Explorers, 1 from the Police Department, 1 Police Department Cadet
and S !

All decoys who participated in the operation were between the ages of 15 and 19 years old. The
decoy, under the supervision of a Sheriff Deputy, entered an establishment that sells tobacco
products and attempted to purchase tobacco from an employee. The decoys were directed to
show their valid government issued ID or tell the employee their correct age if asked. Decoys
attempted to purchase all types of tobacco products including cigarettes, chewing tobacco, vape
products, E-cigarettes, or other tobacco products. Any employee who sold tobacco to the
underage decoy was issued a misdemeanor citation for PC 308(A)(1).

2018 Sales Rate to Underage
Individuals

El Dorado
County

2018

Statewide

10 20

T

State Requirement

O ===-

Additional Survey Highlights:

e Over 30% of stores still had Tobacco 18 and older signs up.

* Some clerks were unaware the age requirement was now 21.

¢ More stores swiped the decoys ID through adrivers license reader causing fewer sales in
these areas than in previous years.

» Several stores did not even ask the decoy for ID.

. Trc])bacc? was still sold to the decoy even after ID was checked if the clerk had to figure out age
themselves.

June 2018



El Dorado County

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP).

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law
Enforcement Explorer Post 457. Results are provided by District and in aggregate.

District 1 Findings
10 Tobacco retailers were surveyed out of 15 retailers

10% of surveyed retailers sold to underage (<21) individuals.
© 1 citation was issued under PC 308 (A)(1).

60% of surveyed retailers had required Stake Act signage
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El Dorado County

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP).

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law
Enforcement Explorer Post 457. Results are provided by District and in aggregate.

District 2 Findings
16 Tobacco retailers were surveyed out of 26 retailers

13% of surveyed retailers sold to underage (<21) individuals.
0 2 citations were issued under PC 308 (A)(1).

44% of surveyed retailers had required Stake Act signage
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) Notes: Reasons stores were not surveyed included: Unable to
locate; Snow/road conditions; Business closed; other Iune 2 0 1 8



El Dorado County

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP).

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law
Enforcement Explorer Post 457. Results are provided by District and in aggregate.

District 3 Findings
44 Tobacco retailers were surveyed out of 46 retailers

18% of surveyed retailers sold to underage (<21) individuals.
0 8 citations were issued under PC 308 (A)(1).

80% of surveyed retailers had required Stake Act signage

J : Legend
. Tobacco Retailer

Incorporated City
of Placerville

Notes: Reasons stores were not surveyed included: Unable to
locate; Snow/road conditions; Business closed; other I une 20 18



District 3 Focus

Incoporated

19 Tobacco retailers were
surveyed out of 19
retailers

of surveyed retailers

21% sold tounderage (<21)
individuals. 4 citations
were issued under PC
308 (A)(1).

of surveyed retailers
84% hadrequired Stake
Act sighage

Unincoporated

25

16%

76%

Tobacco retailers were
surveyed out of 27
retailers

of surveyed retailers
sold to underage (<21)
individuals. 4 citations

were issued under PC
308 (A)(1).

of surveyed retailers
had required Stake
Act sighage



El Dorado County

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP).

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law
Enforcement Explorer Post 457. Results are provided by District and in aggregate.

District 4 Findings

17/ Tobaccoretailers were surveyed out of 22 retailers

199 of surveyed retailers sold to underage (<21) individuals.
0 2citations were issued under PC 308 (A)(1).

59% of surveyed retailers had required Stake Act signage

. Desolattor]
Wildernese!

_ +~— | Legend
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_) Notes: Reasons stores were not surveyed included: Unable to
locate; Snow/roadconditions;Businessclosed; other M ay 20 18



El Dorado County

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP).

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law
Enforcement Explorer Post 457. Results are provided by District and in aggregate.

District 5 Findings

6 Tobacco retailers were surveyed out of 37 retailers

339 of surveyed retailers sold to underage (<21) individuals.
© 2 citations were issued under
PC 308 (A)(1).

Basin dfancg2ny
Urt

100% of surveyed retailers had required
Stake Act signage

Legend
. Tobacco Retailer
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Local Tobacco Policies
in the Retail Environment

AUGUST 2017

In order to reduce illegal sales of tobacco products to
minors, many cities and counties in California have

passed policies to regulate the sale of tobacco in the retail
environment. One critical policy is a strong tobacco retailer
licensing ordinance, which over 100 local communities
have adopted. Some of these communities have also
adopted additional measures to further regulate the retail
environment and decrease youth use of tobacco products.
For example, placing restrictions on what retailers can and
cannot sell and where retailers can be located are important
measures to counter Big Tobacco’s efforts to attract new
customers. These provisions can either be included as part
of a tobacco retailer licensing ordinance or outside of it.

Throughout California, 156 cities and counties have one
or more policies that provide additional protections in

the retail environment. Of those communities, 111 have
passed additional policies exclusively as part of their
tobacco retailer licensing ordinance. Twenty-five don't
have a tobacco retailer licensing ordinance but have passed
additional policies as separate ordinances; these policies
are usually part of the community’s zoning or conditional
use permit regulations. Twenty have tobacco retailer
licensing ordinances and have passed a mix of additional
policies, some of which are associated with the tobacco
retailer license and some of which are separate. This
document lists all 156 communities that have one or more
of the following additional provisions:

1. Sales Near Youth-Populated Areas - Prohibits tobacco
retailers from being located within a certain distance of
schools, parks, etc.

THE CENTER

AMERICAN
LUNG
ASSOCIATION. for Tobacco Policy & Organizing

N CALIFORNIA

2. Reducing Retailers by Location - Prohibits a tobacco
retailer from being located within a certain distance

of other retailers to avoid a high concentration in
certain areas.

3. Reducing Retailers by Population or Overall Number
- Limits the number of tobacco retailer licenses that

can be issued, depending on population, to avoid a high

concentration within communities or limiting the overall
number of retailers located in a community.

4. Pharmacies - Prohibits the sale of tobacco products in
stores containing a pharmacy in order to limit the number
of locations where tobacco is available in a community.

5. Flavor Restrictions - Bans the sale of flavored
tobacco products (not just cigarettes), which are attractive
to youth.

6. Minimum Pack Size for Cigars - Prohibits the sale of
cigars in individual or small packages, which increases the
price and makes them less attractive to youth.

7. Electronic Cigarettes - Regulates the sale of electronic
cigarettes the same as other tobacco products.

Though the matrix below notes whether a community has
a tobacco retailer license (TRL), only communities that also
have one of the seven policies listed above are included.
For a full list of the communities in California with tobacco
retailer licensing ordinances go to:

http:/center4tobaccopolicy.org/tobacco-policy/tobacco-
retail-environment/.

CENTER4TOBACCOPOLICY.ORG
LUNG.ORG/CALIFORNIA

The Center for Tobacco Policy & Organizing | American Lung Association in California
1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
©2017. California Department of Public Health. Funded under contract #14-10013.
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THE CENTER FOR TOBACCO POLICY & ORGANIZING

Community

Alameda County

Albany
Population: 18,988

Berkeley
Population: 121,238

Dublin
Population: 59,686

Emeryville
Population: 11,854

Fremont
Population: 231,664

Hayward
Population: 161,040

Oakland
Population: 426,074

San Leandro
Population: 88,274

Union City
Population: 73,452

Butte County

Oroville
Population: 18,037

Feb 2009*N¢

Page 2 of 9

Reducing
Retailers by
Population or,

Number -

Minimum
Pack Size for
Cigars

educing
Retailers by
Location

Flavor
Restrictions

Feb 2009 cup Feb 2009
Dec 2002 Sep 2015! Sep 2015 Sep 20152 Sep 2015
" Dec 2012*
Nov 2012 Zoning Nov 2012
Mar 2007*N¢
Reg
BaSR Ol E Dec 2015
Zoning
Jul 2014 Jul 2014* CUP Jun 2014 Jun 2014 Jun 2014 Jun 2014
Apr 2008*
Apr 2008 cupP Apr 2008
Jul 2001* CUP  Jul 2001* CUP
Nov 2010 Jan 2010* CUP Dec 2013 Dec 2013

Mar 2013*

Mar 2013 Zoning

Mar 2013 Mar 2013

Contra Costa County

Concord
Population: 128,370

County of Contra Costa
Population: 173,454

El Cerrito
Population: 24,600

Pittsburg
Population: 69,818

Pleasant Hill
Population: 34,657

Richmond
Population: 111,785

Del Norte County

Sep 2006

Jan 2003 Jul 20172

Sep 2015 Sep 2015
Nov 2016*

Jul 2015**

Jun 2009

Sep 2011

Jul 2017 Jul 2017 Jul 2017 Jul 2017 Apr 2013

Sep 2015 Sep 2015 Sep 2015 Sep 2015
Jul 2015

Nov 2009* Jun 2009

Crescent City
Population: 6,389

Apr2015*
CUP

Apr 2015*
cup

Fresno County

Firebaugh
Population: 8,202

Selma
Population: 25,156

Inyo County

Aug 2009

Dec 2013*
cup

Aug 2009

Dec 2013*
cup

Bishop
Population: 3,954

Apr 2016>

Apr 2016*

CENTER4TOBACCOPOLICY.ORG

LUNG.ORG/CALIFORNIA

The Center for Tobacco Policy & Organizing | American Lung Association in California
1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
©2017. California Department of Public Health. Funded under contract #14-10013.
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sc:\:tr:lation: 21,157 SR 2086 Sep 2016
52221;:::: iﬁ,m Feb 2007 Feb 2007
gz;ﬂf:tf:: Zr1n1,o15 Nov 2006 Jul 2014
I?s:)ir::tion: 53,152 Znfeoe Jun 2008
gg;f:rartion: 18,868 i 2016 Nov 2016
;zf;ulation: 9,492 gt Aug 2016
;ff,ﬁ:iﬂ'n 12,280 REsZOaF Oct 2015
xa::;ﬁon: 26,980 iar200 Mar 2007
gzt’:;:i:::rgs,sw Decesns Oct 2008
52;3'32:'::534,646 Al Feb 2014
ﬁﬁ;ﬁ?:gom 105,033 gl Feb 2007
Colahas Jun 2009 Jun 2009 s
Population: 24,202

g:;?l:tion: 93,674 hioy, 2006 Jan 2015
gg::ﬁ:t)i';n: 100,050 g 2007 Jul 2007
Covina Apr 2014 Apr 2014*

Population: 49,011 cup Ccup Apr 2014~
;:::)vt:;g::: 40,103 Jul 2009 Jul 2009
Ecl:;:ltlzﬁon: 22,033 hesy 298 Aug 2014
gmﬁ:::m: 114,268 oot Nov 2011
sc?:ljj(le:t?on: 60,721 Jul2008 Jul 2008 Jul 2008
g:::nuc:::on: 201,748 Sep 2007 Sep 2007
g:mg:ir;.ia;j;nssg Jul 2011 Jul 2011
Huitbngton Park Nov 2011 Nov2011  Nov 2011  Nov2011 Nov2011  Nov2011

Population: 59,383

CENTER4TOBACCOPOLICY.ORG The Center for Tobacco Policy & Organizing | American Lung Association in California
i 1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
©2017. California Department of Public Health. Funded under contract #14-10013.
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Reducing
Retailers by
Population or

Reducing

Flavor Minimum
Retailers by

Pharmacies Restrictions Pack Size for

Tobacco Re-
tailer License

Community

:‘f;eu‘;::;i: 114,900 Oct 2007

pepulaton: 20497 un 2007

La Mirada

Population: 49,434

popuation: 157620 00 2006

:Z\r/:zl;g:ion: 33,174 fan 2017

ll;z'::tlgtion: 20,403 it e
popuatom g3 Fe0208

Il;z;ﬁlr::)ls:s4,041,707 e

popuntons 71997 Ot 2012

II;Aoap.!’iublgtion: 12,742 oA

Pomuiton 35408 0 2016"
mf.v:;:m 28,016 i el
m:::::lzl:iil: 63,917 i

Pomuatiomg1d0s  AT010

xm:t';m 158,605 o

Poiaton a3za3 Feb2004
Popaton 9304 1oV2008
Pontom 25952 Do 203

:i:t?::nco:y 3&,389 Dec 2012

West Hollywood Oct 2016

Population: 35,882

Location Number

Nov 2007*
Ccup

Oct 2012 Oct 2012 Oct 2012

Dec 2015 Dec 2015

Jan 2010* CUP

Feb 2004*
CupP

Dec 2013

Oct 2014*N6

Zoning Oct 2014

Oct 2016 Oct 2016

Cigars

Oct 2007

Sep 2015*

Jun 2006

Jan 2017

May 2007

Mar 2014*

Dec 2013

Oct 2012

Nov 2011

Dec 2015

Aug 2006

Sep 2009

Aug 2014*

Jan 2010

Jun 2014

Feb 2009

Oct 2016 Oct 2016

Marin County

County of Marin

Population: 69,214 May 2012
Mill valley

Population: 14,910 Sep 2012
Novato .

Population: 54,522

CENTER4TOBACCOPOLICY.ORG

LUNG.ORG/CALIFORNIA

Feb 2002*
cup

Apr 2001*
Zoning

Sep 2012

Jan 2017 Jan 2017 Jan 2017

1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554. 5864| Fax: (916) 442.8585

The Center for Tobacco Policy & Organizing | American Lung Association in California
©2017. California Department of Public Health. Funded under contract #14-10013.
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Reducing
Retailers by
Population or
Number

Sales Near Reducing Minimum

Community Youth-Popu- Retailers by
lated Areas Location

Pack Size for
Cigars

San Rafael Feb 2003*
Population: 60,842 (LEra2e cupP

Mendocino County

Fort Bragg
Population: 7,772

Merced County

Merced
Population: 84,464

Modoc County

Alturas
Population: 2,660

Monterey County

Carmel-by-the-Sea
Population: 3,842

Dec 2012 Nov 2016

Jul 2016* Jul 2016*

Feb 2017 Feb 2017

Oct 2013 Oct 2013
County of Monterey
Population: 107,009

Monterey
Population: 28,828

Salinas
Population: 162,470

May 2012 May 2012

Nov 2014 Nov 2014

Jan 2015 Jan 2015

Seaside
Population: 34,165

Napa County

Apr 2015*

American Canyon

Population: 20,570 Jan 2016 Jan 2016

Grass Valley
Population: 12,859 L 2 Nov 2009
Soade oy Nov 2006 July 2016 July 2016 Nov 2007

Population: 3,208

Orange County

Anaheim Jun 2013*

Population: 358,546 CUP

Costa Mesa Sep 2015*

Population: 114,044 Zoning

Santa Ana

Population: 341,341 Oetidios Oct 2006
Seal Beach Mar 2014* .
Population: 24,890 cup Mar 2014
Westminster Jul 2014* 4
Population: 93,533 cup Jul2014
Placer County

Rocklin . .
Population: 64,417 Sep 2015° Reg Sep 2015

Plumas County

CENTER4TOBACCOPOLICY.ORG The Center for Tobacco Policy & Organizing | American Lung Association in California
1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
©2017. California Department of Public Health. Funded under contract #14-10013.
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.as Near

Minimum
Pack Size for
Cigars

Flavor
Restrictions

LYCSTERTrIeres

Population or
Number

Community Bt 3 4 outh-Popu- ! Pharmacies

’ ' lated Areas

County of Plumas Popu-

- Sep 2016
lation:17,692 BP0 i

Riverside County

Banning .
Population: 31,068 Rygi2005 8
Beaumont Juhi2006 AT
Population: 46,179
Calimesa Jun 2007 -
Population: 8,637
Cathedr.al City Aug 2016 .
Population: 54,557
Coachella 1ul 2007 Jfi2008
Population: 45,551
Corona

Oct 2005
Population: 167,759 DERR0SS C
Desert Hot Springs

Aug 2007
Population: 29,111 Aug 2007 ug
Eastvale

Jan 2011
Population: 64,613 R0 an
Hemet
Population: 81,868 bar2ess Mar 2008
Lake Elsinore

Aug 2007
Population: 62,092 QLB 26067 ug
Menifee
Population: 90,660 Lt Dec 2009
Moreno Valley
Population: 206,750 SCR20HH Sep 2007
Murrieta
Population: 114,914 May 2006 May 2006
Norco
Population: 26,882 RgEn2008 Mar 2006
Perris
Population: 75,739 Aug 2008 Aug 2008
Riverside May 2006 .
Population: 326,792 Y ay
San Jacinto
Population: 47,925 Tap 08s Jun 2006
Temecula
Population: 111,024 2065 Jun 2008
Wildomar Jul 2008 R,

Population: 35,782

Sacramento County

Rancho Cordova
Population: 73,872

Sacramento County ' Jul 2015*
Population: 584,729 Man2008. Zoning

Feb 2005 Jun 2014

The Center for Tobacco Policy & Organizing | American Lung Association in California
CENTER4TOBACCOPOLICY.ORG 1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
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vuawiu nc

Community

Sacramento
Population: 493,025

San Benito County

Mar 2004

Page 7 of 9

ik

Sales Near Reducing Reducing 1 Minimum
Y < Retailers by I .
'outh-Popu- Retailers by Population or || Pack Size for
lated Areas Location ?\lumber i Cigars
Jun 2012*
cup

Hollister

Population: 36,677 May 2006

Feb 2015 May 2006

San Bernardino County

Adelanto May 2010*

Population: 34,273 Zoning

San Diego County

El Cajon Mar 2014°NG

Population: 102,803 e Zoning Jun 2004
San Diego = ]
Population: 1,406,318 eV 2007 Nov 2014

San Marcos

Population: 94,042 dulglg Jul 2016

Solana Beach

Population: 13,527 Julfaogs Jul 2009

Vista Jun 1997

Population: 101,797 PIEH2003 Zoning Oct 2013

San Francisco County

San Francisco

Population: 874,228 Nov 2003

Jan 2015 Jan 2015 Jan 2015 Aug 2008  June 2017 Mar 2014

San Luis Obispo County
Arroyo Grande

Feb 2005

Aug 2008

May 2006

Mar 2015

Population: 17,736 Feb 2005
County of San Luis

Obispo Oct 2008
Population: 120,549

Grover Beach

Population: 13,438 Sep 2005
San Luis Obispo

Population: 46,724 Aug 2003
San Mateo County

Brisbane .
Population: 4,722 Nov 2015
County of San Mateo .
Population: 65,470 Oct 2014
Daly City P
Population: 109,287 Sep 2015
Pacifica

Population: 38,124 Feb 2008
Portola Valley ",
Population: 4,707 Jun 2008
San Mateo Now 2015+

Population: 103,426

CENTER4TOBACCOPOLICY.ORG

LUNG.ORG/CALIFORNIA

Nov 2015
Nov 2014
Sep 2015 Sep 2015
Feb 2008

Nov 2014

Nov 2015

The Center for Tobacco Policy & Organizing | American Lung Association in California
1531 | Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
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Minimum

Pack Size for

Community
=5 Cigars

South San Francisco
Population: 65,451

Santa Barbara County

Mar 2008** Jan 2014

Buellton

Apr 2014* R
Population: 5,129 B =&
Carpinteria May 2013* A 7613
Population: 13,943 RIS Zoning P!
County of Santa Barbara

Jul 2015

Population: 143,439 K200 NPEP1Y
S May2014  May2014 May 2014

Population: 31,760
Santa Clara County

Campbell

Dec 2012
Population: 42,726 LGl
ey Al Sl Nov 2010 Nov2010  Nov2010 Nov2010  Nov2010 Jun 2014
Population: 87,764
Gilroy

Nov 2014
Population: 55,936 oo Nov 2014 ov
Los Gatos
Population: 31,314 May 2017 May 2017 May 2017 May 2017 May 2017 May 2017
Morgan Hill
Population: 44,145 Apr 2014 Apr 2014
Mountain View Dec 2013*
Population: 79,278 Zoning
San Jose -
Population: 1,046,079 Pee2040 Dec 2010
Santa Clara Mar 2015* 4
Population: 123,983 cup Mar 2015
Saratoga Oct 2009* Oct 2009*
Population: 30,569 it 2015 cuP CcuP Jun 2015
Santa Cruz County
Capitola . 3
Population: 10,162 Feb 2013 Reg Apr 2015
County of Santa Cruz
Population: 136,193 Apr201 Per20ls Apr 2011
Santa Cruz
Population: 65,070 OeHUEe Apr 2014 Oct 2012
Scotts Valley Apr 2014*~6
Population: 12,163 BEG261S Reg Apr 2014
Watsonville Oct 2010 _—

Population: 53,015

Solano County

Fairfield Dec 2013*
Population: 114,157 ) CUP
Vallejo Dec 2009*
Population: 118,280 CuP

CENTERATOBACCOPOLICY.ORG The Center for Tobacco Policy & Organizing | American Lung Association in California
1531 ] Street, Suite 201, Sacramento, CA 95814 | Phone: (916) 554.5864 | Fax: (916) 442.8585
©2017. California Department of Public Health. Funded under contract #14-10013.
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County of Sonoma
Population: 151,371

Healdsburg
Population: 11,800

Rohnert Park Apr 2009*
Population: 42,067 cup

Apr 2016 Apr 2016 Apr 2016 Apr 2016 Apr 2016

Jun 2014 Oct 2014 Nov 2014

Sonoma
Population: 10,989

Windsor Nov 2009*
Population: 27,371 CuUP

Jun 2015 Feb 2015¢ Jun 2015 Jun 2015 Jun 2015 Jun 2015

Stanislaus County

Riverbank
Population: 24,610

Ventura County

Jul 2010 Jul 2010M¢

Oxnard
Population: 207,772

Yolo County

Feb 2012 Feb 2012

County of Yolo
Population: 30,122

Davis
Population: 68,740

Winters
Population: 7,255

Woodland
Population: 59,616

May 2006 Oct 2016 May 2006

Aug 2007 Aug 2007

Jan 2016 Jan 2016

Apr 2015 Jun 2015

* The policy is not a part of the community's tobacco retailer license (TRL).

** Community has a TRL, however TRL does not meet requirements to be considered 'strong’

N6 Applies to new and existing retailers (no grandfathering exemptions for existing retailers)

TIncludes restriction on new licenses near schools and prohibits sale of e-cigs and flavored tobacco products near schools

2 Restricts sale of flavored tobacco products near schools

3 License applies to e-cigarette retailers and vapor bars

*The policy regulates electronic cigarettes, but does not define them as a tobacco product

S Significant tobacco retailers proposing locations within 1000 feet of schools, playgrounds, and public recreational facilities will be examined for suitability and alternative locations

¢ Prohibits new retailers that aren't on pre-existing list of allowed locations from obtaining licenses

Sources: Population figures are from the State of California, Department of Finance, E-1 Population Estimates for Cities, Counties and the State with Annual Percent Change — January 1, 2016; All County popula-

tions are based on the unincorporated areas
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