
Reframing Aging in El Dorado County 

June 29, 2018 from 9:00 am - 4:00 pm 

t:t\ 

Presenter: Krista Brown, Director of Education, American Society on Aging and Reframing Aging Master Trainer 

Description: The Frameworks Institute conducted a national multiyear project to identify the way members of the 

public think and talk about aging. The results were surprising and enlightening and became the basis for the 

Reframing Aging Project. In this interactive training, we will explore the evidence-based strategies developed from 

this research for communicating more effectively about aging-related issues. Learn about framing, how to frame 

your messages, and what cues to avoid to help people think more like experts do about ageism, demographic 

change, elder abuse and other policy issues. Additionally, learn about the resources and tools that are available free 

of charge from Frameworks Institute to support your reframing aging communication journey. 

Training Objectives: 

Describe framing, what it means to frame/reframe, and framing traps to avoid. 

Identify what lives in the "Swamp" of public understanding and communication cues that may activate 

unproductive and productive thinking. 

Practice using evidence-based communication strategies to tell a more effective story about your work on 

aging issues. 

Identify resources and tools to take the next steps to change communication within your organization. 

Training Agenda 

i. Welcome, Introductions & Overview of the Day- 9:00-9:lSam

4 Introduction to Reframing Aging Project and Framing - 9:15-9:45am 

4 Navigating "the Swamp" of Public Understanding - 9:45-10:30am 

-i. Break - 10:30-10:45am

ri. Telling a New Story About Aging - Confronting Injustice Narrative - 10:45am - Noon 

r..1.- Lunch Onsite - Noon - 1pm 

� Confronting Injustice Narrative (cont.) & Talking Elder Abuse - 1:00-1:45pm 

� Telling a New Story About Aging - Building Momentum Narrative - 1:45-3:30pm (with break 2:30-2:45} 

�.J.. Resources, Tools, Questions, Evaluations - 3:30-4:00pm 

Developing leadership. knowledge. and skills to address the challenges and opportunities of a diverse aging society. 

575 Market Street • Suite 2100 • San Francisco • California 94105-2869 

Phone 415-974-9600 • Fax 415-974-0300 • info@asaging.org • www.asaging.org 



Presenter Bio: 

Krista Brown has been the Director of Education with the American Society on Aging (ASA) since September 2015. 

In this multi-faceted role she oversees conference program development and faculty management for the annual 

Aging in America Conference and select National Forums/Summits; manages the development, delivery and 

evaluation of the Leadership Institute; oversees the ASA/USC on line Gerontology courses including serving as a 

liaison with USC faculty and personnel; oversees ASA's CEU accreditation programs; provides educational needs 

assessment, program survey and evaluation support to educational programs; develops key partnerships and 

collaborations; and contributes to the overall strategic goals of the organization. In 2017, Ms. Brown completed the 

Frameworks Institute Reframing Aging Master Trainer Workshop. Prior to joining ASA, Ms. Brown spent over eight 

years developing, delivering and evaluating training across California and nationally for Aging and Adult Services 

staff including all levels of Adult Protective Services and other multi-disciplinary partners. She also has spent 

numerous years working in direct services with adults with cognitive impairment, family caregivers, and 

homebound, isolated older adults. 
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Reframing Aging 
An introduction to research-based messaging strategies for 

agin9 advocates and commuhicators 

Original ,�,ch conduatd by the FromeWorks fnttirult!Ond rpanrared by the 
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American Society on Aging 

ASA is the essential resource to
cultivate leadership, advance 
knowledge and strengthen the 

skills of those work with, and on
behalf of, older adults.

Q @ASAging 11RcframingAging www.asaging.org 

What is Frameworks Institute? 

• Founded in 1999 
. 
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• Strategic Frame Analysis 
• How lo frame an issue most 
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Agenda Overview 
Welcome, Overview, Introductions 

Introduction to Reframing Aging Project and Framing 

Navigating "the Swamp" of Public Understanding 

Telling a New Story About Aging-Confronting Injustice Narrative 

Talking Elder Abuse 

Telling a New Story About Aging - Building Momentum Narrative 

Resources, Tools, Next Steps, Questions, Evaluations 
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Objectives 
Describe framing, what it means to frame/reframe, and framing traps to 
avoid. 

Identify what lives in the MSwamp� of public understanding and 
communication cues that may activate unproductive and productive 
thinking. 

Practice using evidence-based communication strategies to tell a more 
effective story about your work on aging Issues. 

Identify resources and tools to take the next steps to change 
communication within your organization. 
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Situate yourself in 
the field of aging 
and aging-related

services. 

How does your 
work help to 

turn the gears 
of older 
people's 

wellbeing or of 
aging-related 

outcomes? 



The Reframing Aging Project was sponsored by these 
generous funders 
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This effort has a robust evidence base 

Sample Size: 12, 185 

The Reframing Aging Project was sponsored by organizations who 
recognized a shared challenge: 
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Ageism is not publicly recognized as a problem 

Common, u11produC1ivcoswmprio,u obour 
ng('i,m; 

• Ageism ls less serious th,:m other forms or 
dlscrimln,l1ion 

• Ageism ls not consldc1cd .1 policy luue 

• Ageism is impossible to address 

Stror�gft!S for 1t!fromfng ageism: 

• Explain 1h,ll ageism leads to social Injustice 
and un�uJI treatment or exclusion 

• E.iilplain thJt J9�ism begins with biases th,1t 
are Implicit and unseen 



What does it take to reframe an issue? 
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Map the terrain Develop a strategy to 
navigate to higher ground 

Build aicaravan, 
equip the travelers, 
and start moving 

i , 
Introduction to Framing 
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Framing Practice 
Introductions 

Before we get started, let's do a quick shout out: 

What is one word to describe your thoughts about framing? 

What is a Frame? 

Frames are sets of choices about 

how information is presented: 

• What to emphasize

• How to explain it

• What to leave unsaid

Understanding is frame-dependent 

"Crime is a beast" 

affecting our city 

"Crime is a virus" 

affecting our city 

29%support 

pol icy reform 

46%support 
pol icy reform 

Th:bode31.J t. Oo:od.t*�· 
''"' 



0 Frames b,uild support for ideas like these ...

• Public funding should be dedicated to making it easier for people to stay in 
their own homes as they age 

• We should put policies in the place that requires employers to allow people to 
take time away from their jobs to provide care for older relatives 

• We should increase public funding for programs that allow older people to 
contribute to their communities, such as volunteering and mentoring programs 

• Public policy shapes how successfully people age 

• Getting older is something we should embrace 

• As people get older they are better able to cope with life's challenges 

i 
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Navigating "the Swamp" 
of Public Understanding 

You Say ... They Think 
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You Say ... They Think 

The grayfng or ire developed wortd"'i 
populJ11onrruydo morc1or e1h.lpcovr 
collcctivcfututc th.,o.1ny major global hJurd 
like lcfrorknt, supcr-WU1cs. or dirrute ch.mg,:, 
In the next �cr.&.I dcad'ci, Cour\l1!csin the 
d<..<vclopcd world wiU crpc1lcncc an 
unpreccdent� growth h the number of their 
cldcrty, .1nd thc.lrcosu 101ctircml!'nl benefit 
sy1:1cnu c:.1n be ptojc{ted. 

.1..I.LI. 
Expert/Advocate 

I guess that's one m0te thing to worry o1bout , 
but what c.Jn wc really do about It? Everybody 
IJCU old. We just have to hope that most 
pe<;1plc have the scmc to pl.sn while they're 
young and rn.Jke sure they have enough for 
retirement Or maybC' dim,1tc change .1nd 
super-viruses win take c.1rc of the p,obtcm for 
u1! 

Public 

Cultural Models Drive People's Thinking 
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•Cultural models are cognitive short cuts 
created through years of experience and 
expectation. They are taken-for-granted and 
largely automatic assumptions . 

• People rely on cultural models to interpret, 
organize and make meaning out of all sorts 
of stimuli, Including experiences, feellngs, 
thoughts ... and your communlcatlons. 
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MSll&Ziat@SSBI 
Planning to work In retirement Isn't a plan you can count on, as shown by the 
reports mentioned above. Often It's just wishful thinking and perhaps a 
reason to feel better about not saving or piannfng for retirement 

Those who s;ry they'll never retlr�
0
sll�ulJihink again. Take a look at your 

oldest relatives In their 80s and 90s-<!o you really think they could still work? 

Your best bet Is to spend some time planning for your retirement years, 
lncludlng lnve,Ugatlng how you might find work In your later years, 
Improving your health so that you're able to wort<. assessing how long lrs 
realistic that you could work and developing a realistic savings plan to 
support yourself when you eventually retire. 
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Framing Practice 
How do public perceptions impact your work? 

Write down 3-5 frequently asked questions you are asked about your work. 

Next, make a list of the cultural models, or underlying assumptions, about aging 
that might be contributing to these frequently asked questions. 

For example: 
Question: "How do you promote awareness in older people about the need to 
save more aggressively, and not to rely on social security?" 
Relevant Cultural Models: More education and information, economic 

challenges 

r , 
Telling a New Story about Aging 
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An Effective Social Issue Narrative 
builds understanding, shifts opinions/perspective, 

generates support for solutions 

How docs this work? If it's 

not working, why natl 

Why does --------·- What can we 
thismattcr? ..----.,.- ------- doaboutlt? 

_____ ___.. • METAPKORS --.. 
• • EXAMPLES ---.. .• 

•VALUES • EXPLANATORY CKAINS , PRINCIPLES 
• EFFICACY 
•SOLUTIONS 

Explanatory Metaphors Help You 
Navigate the Swamp 

• OUr brains already think In metaphor all the time, 10 using metaphors to explain Is 
a stratajlc use of our existing cognitive prOCc.sses 

• Metaphors use the power of analogy to channel attention to certain features of an 
Issue - and redirect attention away from others 

• Metaphors o1re memory tools: they an help people remember important points 

, Metaphors are sticky: they pass easlly from person ro person. which amplifies the 
reach of your message 



A Reframed Aging Narrative: 
Confronting Injustice 

How does this workt If it's 
not working. why not! 

V/hy docs 
� 

®' WhJt cJn we 
thismatter? ----- ' --- ·�. --._ doaboutlt? 

------
. . 

----
� • bompl•:A;gclvn • &plon,a1{ott:Wtfo1n1 �
V f,di1air11tr.alon 1ubc011sclwJnt90:ht V' 

•Ju1tin:OJ11oc'A!ty 
should lt('otoldu pt>Opk 
air-qUDl1ondtn1u1t 
they�n,ecninqful 
OJJpclfUtWiU to 
con111bur('. 

og:,!mt ckil'.r pro;,lt fudgrrM't1lr obou, ptop!e 
i!v<-toncgmh-c battdonlt,firagl', 
Utrrot)-;,t'l. One Kno;ving at><ICJt tn(°I(' 
imp,i:t Is rhot bio1N maJ.c1 us ftsJ /1J..t,'J 
c.op(lt:lr olr!<r pccp!c rooa en 1hric "Jnap 
Ort"kltovrof1m" j1.1d�:1"ondmett 
1vo1Aforu. l1/...cly1ot1<"Mp�:, f.::Ji1ty. 

• Solutlon1: MfJt 
poli<k-J root odi1r�s 
w.ttm.1,m,JJ!tm,at>d 
!]t�Ort(Ol..ktJ.itt 
btnt611 

Five Steps to Using the Confronting Injustice Narrative 

1. Use the value Just{cc to establfsh why ageism matters. 

l. Define ageism -don't assume people know what it is. 

3. Offer a concrete e)(an,ple like workplace disc,imin.ation to Illustrate 
the effects of ageism. 

·l. Explain how Implicit bias works to porpotu.110 ag<?ism. 

5. Provide a tangible, systems·oriented solution to exp.ind people's 
thinking about how to fix the probfem. 

A Reframed Aging Narrative: 
Confronting Injustice 

How docs this work? If it's 
not working, why notr 

Why does e 6) Whatc.anwc 

this mane,? ---- ·' ---- �. ----
doaboutlt? 

--, 
" -------o 

� •£11ampl�:Ageivn •f.rplnnat{on:W�·((ll'm 
V hdircrlmlnorlon sut><011sclou,n;_o9a:h-t 

·JCJJrlc�;Outscdtry 
11:oufd urot ok!t1propre 
asequ.::11CJ11dt1111J1e 
they ,..cw n:«rur:gfu/ 
oppo,tur.ftitsro 
(0(1(11butt'. 

ogalnJt o.1.:kr ptt,pft Judt;mc>ntS Cl boll I MOP;'� 
du<tor.,9ar.\-t bnstdon1M1c:�. 
1Urtcl)'V<'1. Onr Kt101vit'9 l;bcCJr th<'.i< 

fmpo( r is thor bfints m.11� v, fe1s Ut�/ 
ca;,ob.'totdupccp(c roocronthtU:"$1)Q;, 
arekfrct1toltht iudgmmts-ondmo,r 
W'f.'l'io,u. U:e� 10 trt'at pro;ift fairly. 

• Solinlons.:fl/1.,[K 
poHcf,rs rhar odd1cs, 
Ul£C!DJprob!tmJcnd 
gmcrarec9l..s«ttn: 
bt'ntffu 



Step 1: 

Use values to establish what's at stake. 

Redirect public perceptions away from: 

• Usvs. Them 

.. tndNidualism 

• Solutfons=Aforelnformation 

Move publlc thinking towards: 

• Aging as opponunity 

• Contexts and environments matter 

• Ageism as a problem to solve 
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Framing Practice 
Using Justice 

Imagine hearing this statement in a conversation with someone unfamiliar with 
aging.related advocacy work: 

"I agree that older people don't get the respect they deserve, but is it really that 
big a problem ... especially compared to other kinds of discriminationr 

Draft a short, well-framed response using an appeal to the value Justice. Work on 
your draft for 5 minutes, then we'll share our drafts. 

Step 2: 

Use explanatory tools to build knowledge. 



A Reframed Aging Narrative: 
Confronting Injustice 

How does this work? If it's 
not working, why not? 

Why docs --G G \Vhatc.Jnwe 

this matter? --·- .I! �--- do about it! 

®-------· 
-----...._ 

• Just/er: Oor so<kty 
,houldtrt"Jto/dtrptt,p{t 
01 tquc/s Cf1d tMWe 
1'1cy havt mtcrtint;ful 
opf»1tur.itit,ICJ 
C0'1U1bUt('. 

• Example: Agl'isi1> • Ezplan4f{on: W.-form 
Jt di1ofrn!rmrion wb<o,uci<:us negorh•e 
C9Cl/11?o/Jupcop/t �n!lobOU!pcop:-t 
'1ut10M9ati",'(' bcsetJo:,:r,l'ilq;!. 

srtr<Ol')'P('t Or.c .-:nc:-,'lir,;ct>our lM'I� 
/mt,aclit!ff.i.'f biak'Srna�<Jlrlknlil:t1'/ 
<cpaf.!<:oldt1 p�plc to or: en !htK ·v...iu 
artlrftQ11toft� jud,;rr.�ntJ·ondrno1� 
workt'cwu. frl.:dt 10 ltt'Ot peof!/1! fa11ty. 

Defining Ageism 

• Soluelo,u: f:wfu; 

po!<:�, th�t odd,ts, 
1nl'OIIJ' probkms ,md 
'Jf'f1<fd/t��� 
b<"6n 

Ageism Is discrimination based on prejudices about age. V/hcn Jgelsm 1s 
directed at older people, it ohen involves assumptions that old-er people 
arc less competent, less attractive. and lc-ss vigorous than younger 
people. Ageism has tremendously negative imp.acts on older people-, 
affecting every aspect of thcdt lives. 

Definition + Example 
In our counrry, ageism - discrimination based on negative assumptions about 

age - hos a b;g impact on older people's lives. Take employment: ageism 

prevenrs older people from conrributing to the workforce. For example, 

managers commonly use age·based assumptions to evaluarejob-seekers· 

opplicorions. Even rho ugh old et people score espe<ially high in leadership, 

derail-oriemed (asks, wriring skills, and problem solving, employers aHume 

older people are less capable. As a result, employers are less likely to interview job 

condidares whose graduarion dares indicate rhey're more than SO years old. Thar 

hos cascading effects, because unemployed older people are much more likely to 

remain unemployed long rerm. 



A Reframed Aging Narrative: 
Confronting Injustice 

How docs this work? If it's 
not working. why notl 

Why does 
this matter? --

----
� • Exompte:A.7ch111 

What can we ---,--,.,-e·---,..... do about it? 

-----
• &pldtlatiOfl: V(c fct'ln 

V isdis<,fmlMticrt 

•Ju1tfce:Our IO<l•tr'I 
1hould treat c!dtr P«'?ft' 
01 tqi;o/s end tnu:rr­
tMy hnn: mrcni,�Jful 
oppo,run,tier to 
CGWiltibule. 

09lllll1rtHdt1Pff)Pll! 
d:J-tta�;arivt 
stht'Oryp,tl.Onr 
fmpocr/1lhor 
copab:c older pc�p.'t 
O!t'lcfroutofthe 
�'rOfMGVCII!. 

subccnuiou, Ml)a[h't! 
ftJrl9mt,lU about �apk 
t:arcd en !11�·, 11gc. 
Knowin:i aboof th<1r 
bioin matt-I us/r111,At�/ 
toa:ronrhcu·map 
jud9m-:11u·andmort 
fJ..t.o/lOtltlH�pfeforfty. 

Explaining Implicit Bias, 

• Solut{o,u;fut,{}c 
p,olitic1thctadJrm 
1)1.WJU p1obkm1 011d 
9cn<rarec.Q.!./cttl»: 
b<-nctiu 

Ri.>scc,ch sllow11fio1 c/tposure tr.> an e:rplanarion of '1mplicicb10s� -what ft is and how Ir 
works to perpe:uau: ageism ·• ociuatly rcducu Pfop(�'s irr.plicit bias towatds older people. 

Try using language like this In your messager about ageism: 

"We all subconsciously form negative judgments abour people based on 

their age, but just being aware of these biases makes us less likely ro act on 
chem and more likely ro treat people fairly: 

Step 3: 

Offer concrete solutions. 



A Reframed Aging Narrative: 
Confrohting Injustice 

How does this work? If it's 
not working. why nor! 

Whydocs 

G � 
YJhJtc.anwe 

th;som•tt:
---

--- -·--�,��

o

aboutlt? 

• bampleo.:A96ur1 • Explanat{on:We form 
Js diW1l'f"lr.onct1 .stAKonsciw, r.19::rt\·( 

• Ju Hie<: O<:t wc.:t"ty 
shou/Jrrra�o:du�r.c 
01 cqucls rJr.d rn1111c 
tllcyt-,eren:<a,�ngfol 
cpp,:>rrun,r�, ro 
COIIUrbu:c. 

ayaim! o.'<kr ptt<p(,t tud9rNntt cbcu! 1-�ap:c 
i1vc:or.�at:O't!' lxn�onrhf.iri:gt. 
l!(rtof')'P('i.Ont K��1n9cbotittl:<1t 
lm;,t1ct ;, th.Jr bias� mo.:t, ur f('H Ud; 
wpcb,"toldtr �!c rooctort rhcs.c ·v-.ap 
orclr..froutoft,'>! Ji;d:;mro11·ondmou 
�·onJ'oru. l1kc1'j 10 rrtcr prop le failly. 

• S0l111/on1; M!Jc 
po!icf<S th�t address 
1.Xl!l:lWPtob.'(mS,;M 
9rncrotr'91k<1.i:i.C 
bt'ndiu 

The Five C's of Efficacy Frame Elements 

• Concrete: specific

• Collective: systemic, shared

• Causal: show process

• Conceivab!e:feasible

• Credible: disinterested

Sample Solution for Confronting Injustice Narrative 

"We need to address ageism head on. We can 
do this by having better workplace rules and 

systems, trainings to combat implicit bias, and 
ways to report problems." 



Primed with the Confronting Injustice 

Story 
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Framing Practice 
Using the Confronting Injustice Narrative 

With a partner, discuss what opportunities you have to incorporate the 
Confronting Injustice narrative into your communications. Consider these 
questions: 

• In what ways are you discussing ageism in your existing messaging? 

• Do you regularly define "ageism" in your communications? 

• What relevant. concrete examples can you use to illustrate ageism·s effects? 

• What systems· or policy.based solutions can you include in your messages? 

r-/, 
L: .J 

Talking Elder Abuse 



Talking Elder Abuse 

Value = Justice 

Talking Elder Abuse 

Explanatory 

Metaphor = 

Social Structure 

f., , 

Sc,lul/ons 
·�Ul'lbc� 
• SurYh���\!'n.ltOfl � 
•A�lll"Ctor.dCc.'1 
·�fc,f( ... �'f') 

• . 

� 

Social Structure 
4�1M.,,._..N��Mtrwtfilt ... � 

fl'lt't,Wyyo,.'"tt� 
-u.,·--..-·-... .,,_. ........... _._ 
-·-·---···--.. _ .......... ___ _ 

-------
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An Effective Social Issue Narrative 
builds understanding, shifts opinions/perspective, 

generates support for solutions 

How docs this worl<l � it's 
not working, why non 

Why does ----•-·--- What can we 
this molter! ----- ·-.......__ do about Ill 

c,.------- : �i�:�t
s

------. 
•VALUES 'EXPLANATORY CHAINS , PRINCIPLES 

• EFFICACY 

, SOLUTIONS 



Reframing Aging Narrative #1: 

Embracing the Dynamic 

How does this work? If it's 

not working, why not? 

WhydO<?s 111"1;,. \Vh.ltcanwe 
this matter? ________________________ do about it? 

0-
•BuUdlflgMomenrum:Aswe -.... 
get ofdcr we OO�d momentum, 
which powers us to takt- up 

• lng•nuiry: Lct's use 
lnnoV,1.tion to re-e:nv�on 
aging In the US. 

new Ide.ls and advance towJrd • Strong Sorutions Eiampln: 

new goo ls. This cnC1gy powe1s e.g .. intcrgcncratlon.11 

up our society .1nd moves our community centers can boon 

communities forw,Hd. ofdl'f' p-eopfe's partkipation In 
our communnil?S. 

Step 1: 

Use values to establish what's at stake. 

As a frame element, values do the work of: 

• Priming a ·common good• mindset 

• Tapping emotions that work for policy 
thinking; curiosity, concern, and can-do 

ME vs. ) 

;J,$ 



Redirect public perceptions away from: 

• Fatalism 

• Us versus Them 

• Solu!lons=Morelnformation 

Move public thinking towards: 

• Collective agency 

• Finding ldl!as that work and Implementing 
them thoughtfully 

• Collective benefits accrue when o!di?r 
�pie can contribute 
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Framing Practice 
Using Ingenuity 

Answering the question "what do you do?" is an opportunity to prime people to 
think differently about aging. Instead of describing your job, what would it sound 
like to use the Ingenuity value to explain why ii matters? 

Using your green Ingenuity reframe card for inspiration, draft a short (2· to 3· 
sentence) statement about your work. Begin with the values appeal, and be sure to 
"let it breathe." 

Write on your own for 5 minutes, then we will share our drafts. 

Step 2: 

Use explanatory tools to build knowledge. 

A Reframed Aging Narrative: 

Embracing the Dynamic 

How docs this work1 ff it's 
not wofklng, why not? 

Why does 

ft I 

What can we 
this matter? -- ----------- -·---- doaboutit? 0..----- •BuUdln9Momentum:Aswc -.... __ 

get oldtY we build momentum, 
which powers us to take up 

•ln91nuity: LC!t's use new ldNs and adv,1ncc tow,ud 
lnnov.iticn to 1e-e:nv�on new g0,1fs.1his energy powers 
aglrtg In the US. up our Mldety and m� our 

communities forward. 

• Strong Solutions bt:1rnpl� 
e.9 .. lotugcncration.ll 
community centers can boon 

ofdcr people's p.1rtkip.!tion In 
our communitk!1. 



Building Momentum 

0 
Aging b • dynamlt l)!O(CS• that lnvo1-
contlnuoui chango. When Wflrc 
younger we need., boost to get 
moving. but a.s we aoe. we gather 
momentum through the build-up of 
experiences Md Insights. This 
moml?ntum can add powt?r and forte to 
our communities .ind help them move 
forward. 

Redirect publlc perceptions away from: 

• Us Versus Them 

• Decline and Deterforot{cn 

• Aging oso 'baure·or ·fight' 

• Dependency 

Move public thinking towards: 

• Aging as opportunity 

• Aging as "us· 

• Polle/es support well-being as we age 

• Collective l>C!nefits accrue when older 
people can contribute 

Using the Building Momentum 

Metaphor 

Step 3: 

Offer concrete solutions. 



A Reframed Aging Narrative: 

Embracing the Dynamic 

How docs this work? If it's 

not workJng, why not? 
Why does 11A 

I 
WhatCJnwc 

this matter? ----------------- do.about it? 
O�------- • Bui1dlng Momt!ntum:M we �--

•tngenuity:.lct's use 
lnn0Vo1tion to re-en"�°" 
agln9 In the US.. 

get older we build momentum. 
which powers us to take up 
new ldc.ss and adv.1ncc toward 1 · Strong Solutioni £xomplts: 
new goals. This cn�gy pov1ers e.g .. hitcrgcncrat100,1I 
up our sodcly .lnd moves our community ccnt�s can boo1t 
communities forward. ofdcr p.eopie·s partklp..>tlon In 

our communities. 

The Five C's of Efficacy Frame Elements 

• Concrete: specific

• Collective: systemic, shared

• Causal: show process

• Conceivable: feasible

• Credible: disinterested

Frameworks tested three different inventive solutions: 
Intergenerational Community Centers worked best 

Our communities are better whcn they Include the full scope or our energy. When we 
overlook the contributlons of older adults and young children. the energy {n our 
communities ls diminished, like a n.lnbow th.it's missing some colors. 

The emergence of lntergencration�I community centers Is changing that lhese 
Inventive progr;:un.s help tum 1hecxperlenccs.1nd wisdom older people �ve :ecru� 
over a lifetime Into a resource that helps power our neighborhoods, tnhandng life for 
ill! of u� For ex;impfc, chlldren tend to bu lid strongersoclal and emotional skills when 
they Internet with older people, setting them up for a lifetime of good experiences. 
Creating w�s lo let older people's talents shine: m.>kes our communities complete­
it's as simple ,1S ROYGBIV. 
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Reframing Resources & Tools 
• ASA's Reframing Aging Website - htto://wMv.asaging.org/reframing-aging 

• Gaining Momentum Toolkit 

• Frameworks Academy Free Online Nine-Part Lecture Series 

• Special edition of Generations-Ageism in America: Reframing the 
Issues and Impacts, Fa/12015 

• Many other articles, reports, web seminar recordings 

• Frameworks Institute - http://www.frameworksinstitute.org! 

• Reframing Aging - http://frameworksinstitute.org/reframing-aging.html 

• Talking about Elder Abuse - http:1/frameworksinstitute.orglelder­
abuse.html 

r/, 
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Web Seminars 
FREE ASA web seminars this summer and fall on 

Reframing Aging topics such as: 

- Refram/ng Aging: Organizational Adoption and Integration 
July 9, 10-11 am 

Reframing Aging: A Deeper Exploration of Research-Based 
Messaging Strategies for the Field of Aging 

August 16, 10-11am 

Reframing in the Healthcare Sector- Coming in Sept. 

More information at http://www.asaging.org/web-seminars 

r/, 
L: .J 

Closing 
Questions, comments, feedback 

Next steps 

Evaluations 

THANK YOU!!!! 

Krista Brown, Director of Education 
American Society on Aging 

kbrown@asaging.org / 415-974-9616 

http://www.asaging.org/ 
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:ducation and Professional Development 

\SA offers unparalleled learning opportunities to help 
1ou grow professionally while exposing you to new ideas 
ind renowned experts on a variety of topics. Whether you 
:hoose in-person conferences and events or online train­
ngs, you will gain a breadth of knowledge and insight that 
·ou can immediately apply to your work with older adults.

lging in America Conference 
1SA members enjoy a 30 percent savings on their regis­
ration for ASA's annual conference. Aging in America, the 
3rgest multidisciplinary conference covering a wide range 
,f topics on aging, is a premier source of information, 
nowledge and networking opportunities at which you 
an forge connections that will last a lifetime. 
risit www.asaging.org/aia for details. 

Yeb Seminars 
)ffered free to ASA members, web seminars are a conve­
ient way to get training and education on key topics 
ffecting your work with older adults, right at your desk. 
Veb seminars are offered live and on-demand throughout 
he year, so they easily fit into your busy schedule. Visit 
1ww.asaging.org/web-seminars for the latest offerings. 

''ASA is really a 5-star organization poised to 
show society what it means to age gracefully." 

-Karen Peterson, Giving Back

"ASA is all about connections, networking, learning, 

and striving to find better ways to work together to

make a difference in the lives of older adults." 

-Lynn Friss Feinberg, AARP Public Policy Institute

. , •... 
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ASA Publications 

Consistently rated a high value by our members, ASA 
publications provide comprehensive information and 
insights on aging issues. They will help you keep up with 
critical developments and trends, offering new perspec­
tives on key issues and topics in aging. 

Generations 
Each issue of ASA's quarterly journal is devoted to a 
single topic in aging and features nationally recognized 
authors and guest editors. 

Generations Online 
ASA members can enjoy easy online access to current 
and archived issues of Generations at any time. 

Aging Today 
Our bimonthly newspaper covers trends, opinions and 
advances in practice, policy and research nationwide, 
and keeps you up to date with ASA's programs. 

ASA Update 
Our weekly e-newsletter keeps members current on all 
news and membership benefits, and highlights articles 
and events. 

AgeBlog 
ASA's blog is a direct connection to news briefs, articles, 
policy and research developments and member news. 

"You make our work easier. 

Our formula is less meds, more love 

... and lots of ASA training!" 

-Joi Anne Garrett 
Assisted Living at Silver Gardens, LLC 

Member Resources 

Continuing Education 
CEUs are available for our conference and most of our 
webinars at no .additional charge. 

www.asaging.org 
Connect with colleagues and find essential program 
information, research, career tools, expert advice and more 
on ASA's website. 

Career Advantage 
This online resource connects job seekers and organiza­
tions recruiting qualified professionals in the field of aging. 

Regional Networking Events 
These events provide an informal opportunity to network 
with colleagues and meet new ones. 

Awards 
Each year ASA honors individuals and organizations for 
their contributions to ASA, to the field of aging and to 
older adults. 

Constituent Groups 

We encourage you to join one or more constituent group(s) 
to connect you with p·rofessionals who share your specific 
interests. All of the following constituent groups are 
included in your membership dues: Business Forum on 
Aging; Forum on Religion, Spirituality and Aging; Health­
care and Aging Network; LGBT Aging Issues Network; 
Lifetime Education and Renewal Network; Mental Health 
and Aging Network; Network on Multicultural Aging; 
Network on Environments, Services and Technologies. 

We also offer a Students and Emerging Professionals 
Network where students and professionals new to the 
field of aging can network and share ideas and resources. 



Join ASA today to: 

w�r.k.,;b.y. offer.ing the.,riesourices a .nd 
.. 

.. , 

c_�nnecti,o.n,s I/OU n.eetl ;te n�v,igate this 

o�mplexaril rapicfly fh"cinging ·Ylorld.
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Get Involved! 

An organization is only as strong as its membership 

community. ASA is pleased to offer opportunities for 

meaningful involvement on a number of levels. All 

ASA members can contribute to ASA's AgeBlog and 

participate in online forums to share insights and 

information. Additionally, there are opportunities to 

join committees, become constituent group leaders 

and participate on ASA's Board of Directors. 

�•t .. &J
. 
. 

American Society on Aging 

575 Market St., Suite 2100 

San Francisco, CA 94105-2869 

Ph: 800-537-9728 

Fax: 415.974.0300 

Email: info@asaging.org 

Web: www.asaging.org 
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Concepts and ideas included in this frame element: 

• Aging is a continuous process: As we age, all of us are continually changing, and this

dynamic process includes positive aspects at every stage.

Aging involves social, emotional, and cognitive growth: When we're younger, we need

a boost to get moving. As we get older, we gather momentum through the build-up of

experiences and insights. We gain the power of perspective. Our abilities move us forward

toward more complex goals.

Americans have shared fates; we all affect the collective: Each of us contributes to the

forward motion and progress of our communities/nation.

Older adults are a resource for our communities: The energy that we build up as we get

older is what powers us to move our communities forward.

• Positive outcomes are possible but aren't guaranteed: Society has an opportunity to

capture more of this momentum, but that requires changes to our policies, practices, and

public structures. We need to foster environments that help people build the momentum

that can move our communities forward.

• It would be a shame to miss out on this momentum: If we fail to adjust, we risk losing this

dynamic source of power.

User Notes: 

• Avoid individualizing this metaphor. This frame isn't about a single older person appreciating

her newfound wisdom or learning to age "successfully:' It's about society recognizing,

stewarding, and benefiting from a previously unrecognized resource.

� Choose pronouns carefully. Phrasing that positions older people as a discrete group of 

"others" can cue Us vs. Them thinking, which is unproductive. Instead, use inclusive phrasing: 

we all gather momentum as we age. 

• Don't overdo the positivity. While it's important to channel public attention to the upsides

of the later stages of life, it's also important to assert that we are facing issues that demand

public attention and new approaches. Take care to avoid creating the impression that there's

so much "energy" out there that supportive policies are unnecessary.

0 Don't prescribe a path for the momentum: avoid suggesting that there's one right way to

age or that "contributions" only come in certain forms.

Read the original research behind this recommendation at FrameWorkslnstitute.org 







Concepts and ideas included in this frame element: 

A just society treats all members of society as equals. 

Right now our society is not treating older people as equals; in fact, we are marginalizing 

their participation and minimizing their contributions. 

As equal members of society, older adults have a rightful claim to be full participants in 

all spheres of life: socially, culturally, economically, and legally. 

To live up to our ideals, we need to reshape society so that older people are fully 

included in our communities. 

User Notes: 

• Keep the focus on society's responsibility to treat all people as equals. Avoid slipping

into appeals based on compassion, mercy, or the right to dignity, as these can reinforce

the notion of older people as "others" and evoke paternalistic attitudes.

0 Avoid talking about ageism as a "civil rights issue:' Frame Works research found that

this phrasing led the public to compare ageism to racism and sexism and conclude

that ageism was not a comparably serious problem. It also narrowed people's focus to

instances of ageism that they thought could be addressed through litigation.

Read the original research behind this recommendation at FrameWorkslnstitute.org 

� 





Concepts and ideas included in this frame element: 

Americans are problem-solvers. When we see an opportunity, we figure out how to 

seize it-and when something isn't working, we rethink our approach. 

• Replacing outdated practices with new, smarter ways of doing things is the key to our

nation's ingenuity.

• As Americans live longer and healthier lives, this presents new opportunities for our

communities. It's up to us to figure out how to make the most of them.

As Americans live longer lives, this also presents new problems. Fortunately, we have

a long tradition of finding innovative solutions to challenges. As a nation of problem­

solvers, we need to tap into our ingenuity to figure out better ways to [insert your issue/

idea/solution].

• Let's try out new ideas and innovative approaches to improve how our society supports

older people and responds to aging.

Read the original research behind this recommendation at FrameWorkslnstitute.org 



Talking Elder Abuse: A Frameworks Communications Toolkit 

The Big Picture 

Quick Start Guide to Talking Elder Abuse 

• Click icon to see MessageMemo

Framing is the process of making choices about what to emphasize and what to leave unsaid. Here's a 

quick tour of themes to avoid and alternatives to advance. 

Instead of:! 

[ -··-----------·---------··-·1
Appealing to sympathy i

-··--··-·-·---·----------_J

r-- Talking about vulnerabl� p�pulatio-ns an-�

dependent v1ct1ms I 
'---- ________ ___J 

[---�si�g crisis-laden or emotional rh�toric to -·1
condemn elder abuse i 

-----··· __________ ! r---· 
Relying on the public's limited conception of

abuse as a two-person relationship 

[ -
-

----·---·----

·

·-------·, 

Focusing only on individual perpetrators and l 
victims ! 

--------------------·-·---------_j 

L The teems "pe,petcatm" and :vkt� 

l-Using �ata and expert jargon to �:�:��-:---·1 
causes and consequences of elder abuse I 

--
-

· ____ _J 
i-----·-·--------·----------··--1

I Providing solutions that emphasize individual I
responsibility I 

L---·--·--··---·-·-··----·-----·---··--·--·----J 

[ 

Descd pfons of the pcoblem 

[ ----·----··-···--·--· ·---·---·-··] 
Appealing to Justice: This is about treating older 

people fairly 
-·-··------·-----------------

--T;lking about the importance of social 
J connections to empower older people and 

reduce risk factors 
. ----

[ Demonstrating the collective-social and 
J
i 

economic-costs of elder abuse ----·-----------------
---·---

Intentionally expanding the definition of abuse 
to include self-neglect, sexual abuse, and 

systemic causes 

[----�- ---- J 
Explaining the underlying social conditions that 

can increase risk factors --------·-·-----------·---------

[---------------·] 
Try less swampy language like"people who 

commit elder abuse" and "survivors" -----------
j Using the Social Structure metaphor: Society ·1
l 

is like a building. Let's improve it with support 
beams that can keep everyone safe. 

------------------·---------· 

[ -----·--------··---·-·--] 
Providing solutions that emphasize collective 
responsibility and systemic/policy changes 

--------------·--------------·-----------

Telling a complete story: Why it matters, how 
it works, and what can be done to address the 

problem 

(c) Frameworks Institute. 20·11. For individual educational purposes only. 

All other rights reserved. See Frameworks terms of use at www.frnmeworksinstitute.org_ 

Big Picture: Quick Start Guide I , 



Gaining Momentum: A Frameworks Communications Toolkit 

The Big Picture 

Quick Start Guide 

Framing is the process of making choices about what to emphasize and what to leave unsaid. Here's a 
quick tour of themes to avoid and alternatives to advance. 

' 

Instead of these word.s and cues: 

[ "Tidal wave;'"tsunami;' and similarly catastrophic
1 terms for the growing population of older people 

I "Choice;'"planning;"'control;' and other individual 

1 determinants of aging outcomes 
11 J 

L___ .J 
!�seniors " "elderly " "aging dependents ".and similar!• I I , 

I 

I "other-ing" terms that stoke stereotypes __J 

�truggle;"'battle;"'fight;' and similar conflict-1
oriented words to describe aging experiences 

I Using the word "ageism" without explanation 
I 
L_ 

Making generic appeals to the need to 
"do something" about aging 

J 

Talking affirmatively about changing 
J demographics:"As Americans live longer and 

healthier lives .. :·

Emphasizing how to improve social contexts: 
"Let's find creative solutions to ensure we can all 

thrive as we age:' 
·--------------------

[-:; og-:me. oe""' I ("aide, people/ Amedeo os"; j
and inclusive ("we" and "us") terms 

- ---

[
-Th-;-Bu-ilding Momentum metaphor;;_-g-in-g-is-a 

l dynamic process that leads to new abilities and 
knowledge we can share with our communities:' 

[
. Defi ,; og age Im" Agel,,,; Is dl,;;j" ml oatloo

Iagainst older people due to negative and 
inaccurate stereotypes:' 
--------------

[ 
Using concrete examples like intergeneratio�-;;i­

community centers to illustrate inventive 
solutions 

(c) Frameworks Institute. 2017. For individual educational purposes only.
All other rights reserved. See Frameworks terms of use at www.frameworksinstitute.org 

The Big Picture: Quick Start Guide I , 





El Dorado County 

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco 
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County 
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El 
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP). 

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law 
Enforcement Explorer Post 457. Results are provided by District and in aggregate. 

El Dorado County Findings 

93 Tobacco retailers surveyed out of 146 retailers 

16% of surveyed retailers sold to underage (<21) individuals. 
15 citations were issued under PC 308 (A)(1). 

69% of surveyed retailers had required 
Stake Act signage 
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Notes: Reasons stores were not surveyed included: Unable to locate; Snow/road 
conditions; Business closed; Decoy left the store; other 
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2018 Young Adult Tobacco Purchase Survey 

El Dorado County conducted a YATPS on March 17, 2018 and surveyed a total of 93 tobacco 
retailers. The tobacco purchase survey was completed by 6 teams totaling 7 from the Sheriff's 
Office, 12 Sheriff's Office Explorers, 1 from the Police Department, 1 Police Department Cadet 
and SNOW! 

All decoys who participated in the operation were between the ages of 15 and 19 years old. The 
decoy, under the supervision of a Sheriff Deputy, entered an establishment that sells tobacco 
products and attempted to purchase tobacco from an employee. The decoys were directed to 
show their valid government issued ID or tell the employee their correct age if asked. Decoys 
attempted to purchase all types of tobacco products including cigarettes, chewing tobacco, vape 
products, E-cigarettes, or other tobacco products. Any employee who sold tobacco to the 
underage decoy was issued a misdemeanor citation for PC 308(A)(1). 

2018 Sales Rate to Underage 
Individuals 

El Dorado 
County 

CX) I 

T"" I 

o• 
N' 
,------

Statewide 

10 20 

1' 
State Requirement 

Additional Survey Highlights: 
• Over 30% of stores still had Tobacco 18 and older signs up.
• Some clerks were unaware the age requirement was now 21.
• More stores swiped the decoys ID through a drivers license reader causing fewer sales in

these areas than in previous years.
• Several stores did not even ask the decoy for ID. . 
• Tobacco was still sold to the decoy even after ID was checked if the clerk had to figure out age

themselves.

June 2018 



El Dorado County 

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco 
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County 
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El 
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP). 

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law 
Enforcement Explorer Post 457. Results are provided by District and in aggregate. 

Legend 

District 1 Findings 

10 Tobacco retailers were surveyed out of 15 retailers 

10% 
of surveyed retailers sold to underage (<21) individuals.

0 1 citation was issued under PC 308 (A)(1). 

60% of surveyed retailers had required Stake Act signage 
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El Dorado County 

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco 
Purchase Survey (YATPS). T he surveys are a collaboration between the El Dorado County 
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El 
Dorado County Health and Human Services Tobacco U se Prevention Program (TUPP). 

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law 
Enforcement Explorer Post 457. Results are provided by District and in aggregate. 

District 2 Findings 

16 Tobacco retailers were surveyed out of 26 retailers 

13% 
of surveyed retailers sold to underage (<21) individuals.

0 2 citations were issued under PC 308 (A)(1). 

44% of surveyed retailers had required Stake Act signage 
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El Dorado County 

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco 
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County 
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El 
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP). 

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law 
Enforcement Explorer Post 457. Results are provided by District and in aggregate. 

District 3 Findings 

44 Tobacco retailers were surveyed out of 46 retailers 

iB% 
of surveyed retailers sold to underage (<21) individuals. 

0 8 citations were issued under PC 308 (A)(1). 

80% of surveyed retailers had required Stake Act signage 

Legend 
• Tobacco Retailer

• Incorporated City
of Placerville

Notes: Reasons stores were not surveyed included: Unable to 
locate; Snow/road conditions; Business closed; other June2018 



District 3 Focus 

I ncoporated Unincoporated 

19 
Tobacco retailers were 

25 
Tobacco retailers were

surveyed out of 19 surveyed out of 27 
retailers retailers 

of surveyed retailers 
16% 

of surveyed retailers 
21% sold to underage (<21) sold to underage (<21) 

individuals. 4 citations individuals. 4 citations 
were issued under PC were issued under PC 
308 (A)(1). 308 (A)(1). 

of surveyed retailers of surveyed retailers 
84% had required Stake 76% had required Stake 

Act signage Act signage 



El Dorado County 

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco 
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County 
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El 
Dorado County Health and Human Services Tobacco U se Prevention Program (TUPP). 

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law 
Enforcement Explorer Post 457. Results are provided by District and in aggregate. 

17 

12% 

District 4 Findings 

Tobacco retailers were surveyed out of 22 retailers 

of surveyed retailers sold to underage ( <21) individuals. 
2 citations were issued under PC 308 (A)(1). 

59% of surveyed retailers had required Stake Act signage 
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El Dorado County 

El Dorado County tracks compliance of tobacco retailers using the Young Adult Tobacco 
Purchase Survey (YATPS). The surveys are a collaboration between the El Dorado County 
Sheriff's Office, Placerville Police Department, South Lake Tahoe Police Department and the El 
Dorado County Health and Human Services Tobacco Use Prevention Program (TUPP). 

In March, a YATPS was conducted with the assistance of El Dorado County Sheriff's Office Law 
Enforcement Explorer Post 457. Results are provided by District and in aggregate. 

District 5 Findings 
Tobacco retailers were surveyed out of 37 retailers 6 

33% 
of surveyed retailers sold to underage (<21) individuals.
2 citations were issued under 
PC 308 (A)(1). 

100% of surveyed retailers had required 
Stake Act signage 

Legend 
Tobacco Retailer 
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Local Tobacco Policies 

in the RetaU Environment 
T

AMERICAN 
LUNG 
ASSOCIATION. 
IN CALIFORNIA 

THE CENTER 
for Tobacco Policy & Organizing 

AUGUST 2017 

In order to reduce illegal sales of tobacco products to 

minors, many cities and counties in California have 

passed policies to regulate the sale of tobacco in the retail 

environment. One critical policy is a strong tobacco retailer 

licensing ordinance, which over 100 local communities 

have adopted. Some of these communities have also 

adopted additional measures to further regulate the retail 

environment and decrease youth use of tobacco products. 

For example, placing restrictions on what retailers can and 

cannot sell and where retailers can be located are important 

measures to counter Big Tobacco's efforts to attract new 

customers. These provisions can either be included as part 

of a tobacco retailer licensing ordinance or outside of it. 

Throughout California, 156 cities and counties have one 

or more policies that provide additional protections in 

the retail environment. Of those communities, 111 have 

passed additional policies exclusively as part of their 

tobacco retailer licensing ordinance. Twenty-five don't 

have a tobacco retailer licensing ordinance but have passed 

additional policies as separate ordinances; these policies 

are usually part of the community's zoning or conditional 

use permit regulations. Twenty have tobacco retailer 

licensing ordinances and have passed a mix of additional 

policies, some of which are associated with the tobacco 

retailer license and some of which are separate. This 

document lists all 156 communities that have one or more 

of the following additional provisions: 

1. Sales Near Youth-Populated Areas - Prohibits tobacco

retailers from being located within a certain distance of

schools, parks, etc.

2. Reducing Retailers by Location - Prohibits a tobacco

retailer from being located within a certain distance

of other retailers to avoid a high concentration in

certain areas.

3. Reducing Retailers by Population or Overall Number

- Limits the number of tobacco retailer licenses that

can be issued, depending on population, to avoid a high

concentration within communities or limiting the overall

number of retailers located in a community.

4. Pharmacies - Prohibits the sale of tobacco products in

stores containing a pharmacy in order to limit the number

of locations where tobacco is available in a community.

5. Flavor Restrictions - Bans the sale of flavored

tobacco products (not just cigarettes), which are attractive

to youth.

6. Minimum Pack Size for Cigars - Prohibits the sale of

cigars in individual or small packages, which increases the

price and makes them less attractive to youth.

7. Electronic Cigarettes - Regulates the sale of electronic

cigarettes the same as other tobacco products.

Though the matrix below notes whether a community has 

a tobacco retailer license (TRL), only communities that also 

have one of the seven policies listed above are included. 

For a full list of the communities in California with tobacco 

retailer licensing ordinances go to: 

http://center4tobaccopolicy.org/tobacco-policy/tobacco­

retail-environment/. 

CENTER4TOBACCOPOLICY.ORG 

LUNG.ORG/CALIFORNIA 

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street. Suite 201. Sacramento. CA 95814 I Phone: (916) 554.5864 I Fax: (916) 442.8585 
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lameda County 

Albany 
Population: 18,988 

Berkeley 
Population: 121,238 
Dublin 
Population: 59,686 
Emeryville 
Population: 11,854 

Fremont 
Population: 231,664 
Hayward 
Population: 161,040 

Oakland 
Population: 426,074 

San Leandro 
Population: 88,274 

Union City 
Population: 73,452 
Butte County 
Oroville 
Population: 18,037 
Contra Costa County 
Concord 
Population: 128,370 
County of Contra Costa 

Population: 173,454 

El Cerrito 
Population: 24,600 

Pittsburg 
Population: 69,818 
Pleasant Hill 
Population: 34,657 

Richmond 
Population: 111,785 
Del Norte County 
Crescent City 
Population: 6,389 
Fresno County 
Firebaugh 
Population: 8,202 
Selma 
Population: 25,156 

Inyo County 

Bishop 
Population: 3,954 

• 
Feb 2009 

Dec 2002 

Nov 2012•• 

Jul 2014 

Apr2008 

Nov 2010 

Mar2013 

Sep 2006 

Jan 2003 

Sep 2015 

Jul 2015 .. 

Jun 2009 

Aug 2009 

CENTER4TOBACCOPOLICY.ORG 

LUNG.ORG/CALIFORNIA 

• . 

Feb 2009*NG 
CUP 

Sep 2015 1 

Dec 2012* 
Zoning 

Mar 2007*NG 
Reg 

Jul 2014* CUP 

Apr2008* 
CUP 

Jul 2001 * CUP 

Jan 2010* CUP 

Mar2013* 
Zoning 

Jul 2017 2 

Sep 2015 

Nov2016* 

Apr 2015* 
CUP 

Dec 2013* 
CUP 

Apr 20163* 
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Dec 2015*3 

Zoning 

Jul 2001 * CUP 

Sep 2015 

Dec 2013* 
CUP 

Jun 2014 

Mar2013 

Jul 2017 

Sep 2015 Sep 2015 2 

Jun 2014 

Jul2017 Jul 2017 

Sep 2015 

Nov2009* 

• 

Jun 2014 

Dec 2013 

Jul 2017 

Sep 2015 

•. 

Feb 2009 

Sep 2015 

Nov2012 

Dec2015* 

Jun 2014 

Apr2008 

Dec 2013 

Mar 2013 

Sep 2011 

Apr2013 

Sep 2015 

Jul2015 

Jun 2009 

Apr 2015* 
CUP 

Aug 2009 

Apr2016* 

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street, Suite 201 , Sacramento, CA 95814 I Phone: (916) 554.5864 I Fax: (916) 442.8585 

©2017. California Department of Public Health. Funded under contract #14-10013. 
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Arvin 

Population: 21,157 
Sep 2016 

California City 

Population: 14,248 
Feb 2007 

County of Kern 

Population: 311,0lS 
Nov2006 

Delano 

Population: 53,152 
Jun 2008 

Shafter 

Population: 18,868 
Nov2016 

Taft 

Population: 9,492 
Aug 2016 

Tehachapi 

Population: 12,280 
Feb 2007 

Wasco 

Population: 26,980 
Mar2007 

Los Angeles County 

Baldwin Park 

Population: 75,537 
Oct 2008 

Beverly Hills 

Population: 34,646 
Aug 2010 

Burbank 

Population: 105,033 
Feb 2007 

Calabasas 

Population: 24,202 
Jun 2009 

Carson 

Population: 93,674 
Nov2006 

Compton 

Population: 100,050 
Jul2007 

Covina 

Population: 49,011 

Culver City 

Population: 40,103 
Jul 2009 

Duarte 

Population: 22,033 
May2013 

El Monte 

Population: 114,2 68 
Nov2011 

Gardena 

Population: 60,721 
Jul 2008 

Glendale 

Population: 201,748 
Sep 2007 

Hawaiian Gardens 

Population: 14,753 
Jul 2011 

Huntington Park 

Population: 59,383 
Nov2011 

CENTER4TOBACCOPOLICY.ORG 

LUNG.ORG/CALIFORNIA 

Jun 2009 

Apr 2014* 
CUP 

Nov2011 

Sep 2016 

Feb 2007 

Jul2014 

Jun 2008 

Nov 2016 

Aug 2016 

Oct2015 

Mar 2007 

Oct 2008 

Feb 2014 

Feb 2007 

Jun 2009 

Jan 20154 

Jul2007 

Apr2014* 
CUP Apr 2014* 

Jul 2009 

Aug 2014 

Nov2011 

Jul2008 Jul2008 

Sep 2007 

Jul 2011 

Nov 2011 Nov2011 Nov2011 Nov 2011 

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street, Suite 201, Sacramento, CA 95814 I Phone: (916) 554.5864 I Fax: (916) 442.8585 
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Inglewood 
Population: 114,900 
La Canada Flintridge 

Population: 20,497 

La Mirada 

Population: 49,434 

Lancaster 
Population: 157,820 
LaVerne 
Population: 33,174 
Lomita 

Population: 20,403 

Long Beach 
Population: 480,173 
Los Angeles 

Population: 4,041,707 
Lynwood 
Population: 71,997 

Malibu 
Population: 12,742 
Manhattan Beach 
Population: 35,488 
Maywood 
Population: 28,016 
Montebello 
Population: 63,917 
Monterey Park 
Population: 61,606 
Palmdale 
Population: 158,605 
. Pasadena 
Population: 143,333 
Santa Monica 
Population: 93,834 
South Pasadena 

Population: 25,992 
Temple City 
Population: 36,389 
West Hollywood 
Population: 35,882 
Marin County 
County of Marin 
Population: 69,214 
Mill Valley 

Population: 14,910 

Novato 
Population: 54,522 

'Tobacco Re· . 
·tailer.License\\

. . l 
. \:-� � 

Oct 2007 

Jun 2009 

Jun 2006 

Jan 2017 

May2007 

Feb 2008 

Sep 2005 

Oct 2012 

Nov2011 

Jan 2016 .. 

Aug2006 .. 

Sep 2009 

Apr2010 

Jan 2010 

Feb 2004 

Nov2008 

Dec2013 

Dec 2012 

Oct2016 

May2012 

Sep 2012 

Jan 2017 

CENTER4TOBACCOPOLICY.ORG 

LUNG.ORG/CALIFORNIA 

( 

• . 

!Reducing 
• Retailers by ' 
°"Location 

.� 

, 
' Minimum 'Reducing·' , . .-r-'." . . 1 iFlavor Pack Size for· Retailers by '· Pharmacies,) R�strictions' CigarsPopulation or.� r ,, < ·· -, . . -

· Number; •• ( • · _, · ' 

Nov 2007• 
CUP 

Oct 2012 

Dec 2015 

Oct 2012 

Dec 2015 

' 

I .r�-.. '. �..1 

Oct 2012 

Dec 2015 

Oct 2007 

Sep 2015 4 

Jun 2006 

Jan 2017 

May2007 

Mar2014 4 

Dec 2013 

Oct2012 

Nov 2011 

Aug 2006 

Sep 2009 

Aug 2014 4 

Jan 2010* CUP Jan 2010 

Feb 2004• 
CUP 

Dec2013 

Oct 2014•NG 
Zoning 

Oct 2016 

Feb 2002• 
CUP 

Apr2001• 
Zoning 

Jun 2014 

Feb 2009 

Oct 2014• 

Oct 2016 Oct2016 Oct 2016 

Aug201 

Sep2012 

Jan 2017 Jan 2017 Jan 2017 Jan 2017 

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street, Suite 201, Sacramento, CA 95814 j Phone: (916) 554.5864 I Fax: (916) 442.8585 

©2017. California Department of Public Health. Funded under contract #14-10013. 



THE CENTER FOR TOBACCO POLICY & ORGANIZING Page 5 of 9 

Community 

San Rafael 
Population: 60,842 

Mendocino County 

Fort Bragg 
Population: 7,772 

Merced County 

Merced 
Population: 84,464 

Modoc County 

Alturas 
Population: 2,660 

Monterey County 

Carmel-by-the-Sea 
Population: 3,842 

County of Monterey 

Population: 107,009 

Monterey 
Population: 28,828 

Salinas 

Population: 162,470 

Seaside 

Population: 34,165

Napa County 

American Canyon 
Population: 20,570 

Nevada County 

Grass Valley 
Population: 12,859 

Nevada City 
Population: 3,208 

Orange County 

Anaheim 
Population: 358,546 

Costa Mesa 
Population: 114,044 

Santa Ana 

Population: 341,341 

Seal Beach 
Population: 24,890 

Westminster 

Population: 93,533 

Placer County 

Rocklin 

Population: 64,417 

Plumas County 

I . Reducing Sales Near Reducing Retailers by ,uua�w "�- Youth·Popu· Retailers by Population or · ·• • · 
lated Areas Location Number 

Aug 1999 

Dec 2012 

Feb 2017 

Oct 2013 

May2012 

Nov2014 

Jan 2015 

Nov2009 

Nov2006 

Oct2006 

Feb 2003* 
CUP 

Jul 2016* 

Jun 2013* 
CUP 

Sep 2015* 
Zoning 

Jul 2014* 
CUP 

Sep 2015* Reg 

Jan 2016* 

July2016 

Mar 2014* 
CUP 

• 
Nov 2016 

Jul 2016* 

Feb 2017 

Oct 2013 

May 2012 

Nov 2014 

Jan 2015 

Apr 2015* 

Jan 2016* 

Nov 2009 

July 2016 Nov2007 

Oct2006 

Mar2014* 

Jul 2014* 

Sep 2015* 

CENTER4TOBACCOPOLICY.ORG 
LUNG.ORG/CALIFORNIA 

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street, Suite 201, Sacramento, CA 95814 I Phone: (916) 554.5864 I Fax: (916) 442.8585 

ri:>2017. California Department of Public Health. Funded under contract #14·10013. 



THE CENTER FOR TOBACCO POLICY & ORGANIZING Page 6 of 9 

\' 
'·: . 'l 

.:;,:,. 'I .: "; • � . ; • J -� -: ..• c,om.!llu'"!�. �"7.:iJ

fJ·�:,,:1:,::r�;/·J}:.� 
County of Plumas Popu­

lation:17,692 

Riverside County 

Banning 

Population: 31,068 

Beaumont 

Population: 46,179 

Calimesa 

Population: 8,637 

Cathedral City 

Population: 54,557 

Coachella 

Population: 45,551 

Corona 
Population: 167,759 

Desert Hot Springs 

Population: 29,111 

Eastvale 

Population: 64,613 

Hemet 

Population: 81,868 

Lake Elsinore 

Population: 62,092 

Menifee 

Population: 90,660 

Moreno Valley 

Population: 206,7SO 

Murrieta 

Population: 114,914 

Norco 

Population: 26,882 

Perris 

Population: 75,739 

Riverside 

Population: 326,792 

San Jacinto 

Population: 47,92S 

Temecula 

Population: 111,024 

Wildomar 

Population: 3S,782 

Sacramento County 

Rancho Cordova 

Population: 73,872 

Sacramento County 

Population: 584,729 

• -

Sep 2016** 

Aug 2006 

Jun 2006 

Jun 2007 

Aug 2016 

Jul 2007 

Oct2005 

Aug2007 

Oct 2010 

Mar2008 

Aug2007 

Dec 2009 

Sep 2007 

May2006 

Mar2006 

Aug 2008 

May2006 

Jun 2006 

Jun 2006 

Jul 2008 

Feb 2005 

May2004 

CENTER4TOBACCOPOLICY.ORG 

LUNG.ORG/CALIFORNIA 

• . • . 

. • 
I 

. 

-

<· 

• 

Jul 2015* 
Zoning 

Sep 2016 

Aug 2006 

June2008 

Jun 2007 

Aug 2016 

Jul2007 

Oct 2005 

Aug2007 

Jan 2011 

Mar2008 

Aug2007 

Dec 2009 

Sep 2007 

May2006 

Mar2006 

Aug 2008 

May2006 

Jun 2006 

Jun 2008 

Jul2008 

Jun 2014 

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street. Suite 201, Sacramento. CA 95814 I Phone: (916) 554.5864 I Fax: (916) 442.8585 
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Community 

Sacramento 
Population: 493,025 

San Benito County 

Hollister 
Population: 36,677 

San Bernardino County 

Adelanto 
Population: 34,273 

San Diego County 

El Cajon 
Population: 102,ao3 

San Diego 
Population: 1,406,318 

San Marcos 
Population: 94,042 

Solana Beach 
Population: 13,527 

Vista 
Population: 101,797 

San Francisco County 

San Francisco 
Population: 874,228 

San Luis Obispo County 

Arroyo Grande 
Population: 17,736 

County of San Luis 
Obispo 
Population: 120,549 

Grover Beach 
Population: 13,438 

San Luis Obispo 
Population: 46,724 

San Mateo County 
Brisbane 
Population: 4,722 

County of San Mateo 
Population: 65,470 

Daly City 
Population: 109,287 
Pacifica 
Population: 38,124 

Portola Valley 
Population: 4,707 

San Mateo 
Population: 103,426 

1 • 'Reducing
. Sales Near Reducing 

Retailers by,vu��w "� Youth-Popu- Retailers by Population or I·-" -- ' • -----
· 1ated Areas Location 

Number 1

Mar2004 

May2006 

Jun 2004 

Nov2007 .. 

Jul2016 

Jul 2009 

May2005 

Nov 2003 

Feb 2005 

Oct2008 

Sep 2005 

Aug 2003 

Nov2015 .. 

Oct2014 .. 

Sep 2015 .. 

Feb 2008 

Jun 2008·· 

Nov 2015 .. 

I 

I 
Jun 2012• 

CUP 

May 2010• 
Zoning 

Mar 2014•NG

Zoning 

Jun 1997' 
Zoning 

Jan 2015 Jan 2015 Jan 2015 

Page 7 of9 

• 
Feb 2015 May 2006 

Jun 2004 

Nov2014 4 

Jul 2016 

Jul 2009 

Oct 2013 

Aug 2008 June 2017 Mar 2014 

Feb 2005 

Aug 2008 

May2006 

Mar2015 

Nov 2015 

Nov 2014 

Sep 2015 Sep 2015 

Feb 2008 

Nov 2014 

Nov 2015 

CENTER4T0BACCOPOLICY.ORG : 
LUNG.ORG/CALIFORNIA 

I 
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South San Francisco
Population: 65,451 

Santa Barbara County
Buellton
Population: 5,129
Carpinteria
Population: 13,943
County of Santa Barbara
Population: 143,439 
Goleta
Population: 31,760
Santa Clara County
Campbell
Population: 42,726
County of Santa Clara
Population: 87,764 
Gilroy 
Population: 55,936
Los Gatos
Popu_lation: 31,314
Morgan Hill
Population: 44,145
Mountain View
Population: 79,278
San Jose
Population: 1,046,079
Santa Clara
Population: 123,983
Saratoga
Population: 30,569

Santa Cruz County
Capitola
Population: 10,162
County of Santa Cruz 
Population: 136,193 
Santa Cruz
Population: 65,070
Scotts Valley
Population: 12,163
Watsonville
Population: 53,015
Solano County
Fairfield
Population: 114,157
Vallejo
Population: 118,280

Mar2008**

Apr2013

Nov2010

May 2014

Dec 2012

Nov 2010

Nov 2014

May2017

Apr2014

Dec 2010••

Jun 2015 

Apr2011

Oct 2012

Dec 2015 

Oct 2010

CENTER4T0BACCOPOLICY.ORG 

LUNG.ORG/CALIFORNIA 

May2013*
Zoning 

Nov2010

May2014

Nov 2010 

Nov2014 

May2017 

Dec 2013*5
Zoning 

Oct 2009* 
CUP 

Apr 2014* Reg

Nov 2010

May2017

Mar 2015*
CUP 

Oct 2009*
CUP 

• 
Jan 2014 

Apr2013 

Jul 2015 

May2014 

Dec 2012

Nov 2010 Nov 2010 Jun 2014

Nov 2014

May 2017 May2017 May2017

Apr2014

Dec 2010

Mar 2015 4 

Jun 2015 

Feb 2013* Reg Apr 2015*

Oct2016

Apr2014

Apr 2014*NG 
Reg 

Dec 2013* 
CUP. 

Dec 2009*
CUP 

Apr2011 

Oct 2012

Apr2014

Mar2013

The Center for Tobacco Policy & Organizing I American Lung Association in California 
15311 Street, Suite 201, Sacramento, CA 95814 I Phone: (916) 554.5864 I Fax: (916) 442.8585

©2017. California Department of Public Health. Funded under contract #14-10013. 
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County of Sonoma 
Apr2016 Apr2016 Apr2016 Apr2016 Apr2016 

Population: 151,371 

Healdsburg 
Jun 2014 Oct2014 Nov 2014 

Population: 11,800 

Rohnert Park Apr2009* 
Population: 42,067 CUP 

Sonoma 
Jun 2015 Feb 2015 6 Jun 2015 Jun 2015 Jun 2015 Jun 2015 

Population: 10,989 

Windsor 

Population: 27,371 

Stanislaus County 

Riverbank 

Population: 24,610 

Ventura County 

Oxnard 

Population: 207,772 

Yolo County 

County of Yolo 

Population: 30,122 

Davis 

Population: 68,740 

Winters 

Population: 7,255 

Woodland 

Population: 59,616 

Nov 2009* 
CUP 

Jul 2010 JUI 2010NG 

Feb 2012 

May2006 

Aug 2007 

Jan 2016 

Apr2015 

• The policy is not a part of the community's tobacco retailer license (TRL). 

• • Community has a TRL, however TRL docs not meet requirements to be considered 'strong' 

NC. Applies to new and existing retailers (no grandfathering exemptions for existing retailers) 

1 lncludcs restriction on new licenses near schools and prohibits sale of c-cigs and flavored tobacco products near schools 

2 Restricts sale of flavored tobacco products near schools 

3 License applies to e-cigarette retailers and vapor bars 

• The policy regulates electronic cigarettes, but does not define them as a tobacco product 

Oct 2016 

5 Significant tobacco retailers proposing locations within 1000 feet ·of schools, playgrounds, and public recreational facilities will be examined for suitability and alternative locations 

6 Prohibits new retailers that aren't on pre•existing list of allowed locations from obtaining licenses 

Feb 2012 

May2006 

Aug2007 

Jan 2016 

Jun 2015 

Sources: Population figures are from the State of California, Department of Finance, E·1 Population Estimates tor Cities, Counties and the State with Annual Percent Change -January l, 2016; All County popula· 

tions are based on the unincorporated areas 
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